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Guaranteed Quality 
“StaffAllen’s” 


T is not a sufficient guarantee of the quality of an essential oil that it 

be pure and unadulterated. An oil may be said to be absolutely pure 

when prepared from the proper natural material with no admixture of 
other substances either to the raw material or to the resultant oil. 
Quality, however, is more elusive. Perfection is achieved only when the 
raw material is of the finest, selected with discrimination and scientifically 
distilled. 
“StaffAllen’s” oils are not merely pure in the technical sense; they meet 
the most exacting requirements of “‘quality”’ as distinguished from mere 
“purity.” 


STAFFORD ALLEN & SONS, Ltd. : London 
UNGERER & COMPANY : : New York 


OTTO OF ROSE D’OR 


HEN a product has been on the market for years and is as well 

and favorably known to all users of perfume materials as is 
Botu Pappazoglou’s Otto of Rose d’Or there remains nothing new to be 
said about it. 


The purchasing of Otto of Rose is essentially a question of confidence in 
the brand and the fact that Otto of Rose d’Or has held the leadership 
for so many years and still holds it is sufficient proof of the esteem in 
which its quality is held by those best competent to judge its merits. 
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UNGERER & COMPANY : : New York 
BOTU D. PAPPAZOGLOU, S. A., Kazanlik, Bulgaria 
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Our Annual Symposium 


A’ annual symposium on conditions in the toilet 
preparations, soap and flavoring extract indus- 
tries, has been a feature of our January issue for many 
years. This symposium has come to be more than a 
collection of letters breathing conventional optimism. 
It is now widely considered as a cross-section of trade 
opinion, not only on the question of the condition of 
business and the prospects for the future, but also on 
the problems which confront the industry. And it is 
widely used as an actual guide to action on these 
problems. 

The symposium this year takes on added significance 
on account of the generally unsettled feeling engen- 
dered by the stock market debacle of October. Too 
many of our readers have doubtless been disturbed 
over the situation which might develop as a result of 
the decline in security prices. They have allowed the 
psychological effects of Wall Street “scare heads’ in 
the daily newspapers to lead them to the belief that 
business during 1930 must necessarily suffer sharply 
from the security situation. These are likely to be 
most agreeably surprised and considerably encouraged 
by the comments of our contributors. 

In general, the letters show that there is little fear 
among the industry’s leaders over conditions during 
the coming year. There is no hint of any curtailment 
of effort. Only a few advise more than ordinary 
caution. But one or two indicate that 1930 will be a 
difficult year for business. Opposed to these, is a 
large number of sincerely optimistic statements. They 
range from a general indication that business will be 
good, to detailed letters outlining plans for expansion 
of sales, manufacturing and advertising efforts all 
launched in the belief that 1930 will amply repay those 
who make a real effort to increase their business. 

In only two cases did the statement appear that 
1929 had fallen behind 1928 in total business. In- 
creases on the other hand were indicated by the others 
and these ranged from 2 per cent to 100 per cent, a 


showing not likely to be the cause of much pessimism. 
And in virtually every instance these statements were 
coupled with the belief that 1930 would equal or 
exceed 1929 in this respect. 

Turning to the specific trade problems on which 
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our questionnaire was based, we find less unanimity 
of opinion. Yet on the whole, comment led largely 
in the same general directions. This was particularly 
the case in the matter of the “Paris Label” and the 
“French Influence.” As readers of these columns are 
well aware, we have repeatedly urged that this subject 
should be brought up for general discussion and if 
possible, general agreement. It has been our conten- 
tion that the misuse of the “Paris Label” was a fraud 
upon the public, a distinct disservice to the cause of 
the American toilet preparations industry, and a con- 
fession of inferiority and defeat on the part of those 
abusing it. 

We have also questioned the soundness of the cur- 
rent belief that perfumes could be sold only through 
the use of the “French Influence” in manufacture, sales 
and advertising. It has been our contention that the 
public was, to use the slang phrase “wise to” the 
situation and that women were purchasing toilet goods 
more on price, quality and attractiveness, than on the 
fact that the words “Paris” or “France” appeared 
upon the label. And we have repeatedly urged that 
some American manufacturer take advantage of his 
competitors’ lack of courage and capitalize ‘““Made in 
the U. S. A.” and the “American Influence.” 

We are pleased to find that most of our contributors 
this year, wrote frankly on the subject and still more 
pleased to see that a large majority of those who dis- 
cussed it agreed almost wholly with our own position. 
Words without deeds, however, are of no very great 
account. But the very fact that the subject this year 
commanded attention, interest and argument, leads us 
to hope that before long some forward looking manu- 
facturer will try the experiment and, we are sure, meet 
with deserved success. 

Retail outlets were also considered by our contribu- 
tors. Here, a wide diversity of opinion was developed. 
The general run of answers was divided between the 
drug stores and the department stores as the most 
valuable outlets and those most capable of fur- 
ther development. Chain perfume shops and spe- 
cialty shops came in for a minor percentage. Many 
indicated that all outlets stood in need of considerable 
development and educational work and a few offered 
very specific recommendations as to the steps necessary 
for this development. 
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While no direct questions were asked on the im- 
portant subject of chain distribution and the 
work of demonstrators, several of our contributors con- 
sidered these subjects in their replies and it is proba- 
ble that a considerable amount of thought and effort 
will be directed toward a solution of the problems 
which they present during the coming year. Both are 
exceedingly important matters and may well serve as 
subjects tor discussion and debate in toilet goods gath 
erings during the coming months. 


store 


It was not to be expected that any general agree- 
ment would be found on the question as to what 
progressive measure would most benefit the toilet 
preparations industry during the coming year. Re- 
plies to this question stressed among other thing 
price maintenance legislation, abolition of abuses 
on returned merchandise, co-operative advertising, 
broadening of the scope and activities of the associa- 
tion and many others. We especially commend these 
replies to the consideration of our readers. 

In general, the symposium is indicative of a high 
state of efficiency in the toilet preparations and other 
industries represented. It shows that 1930 is a year 
to be faced with optimism and that rewards in the 
form of increasing business may be expected to follow 
intelligently directed effort during the year. And best 
of all, it proves that the industry is making a real 
effort to solve its problems and is adopting an atti- 
tude which will lead to steady growth along lines of 
which those engaged in it may well be proud. We 
congratulate the industry upon its showing in this 
symposium and again express the hope that all its 
desires may be realized during the coming year. 


What of Returned Merchandise 


NOTHER effort to solve the vexing problem of 
returned merchandise is being made by the Per- 
fumery Importers Association, which, through a com- 
mittee appointed for the purpose, has devised a state- 
ment of policy to govern the operations of its members 
in this matter. This statement which appears in an ad- 
vertisement of the association on page 58 is as follows: 

1. No merchandise is returnable except with 
the consent of the house, from whom it is bought. 

?. We hold ourselves responsible for all dam- 
age to our merchandise due to defect in our 
manufacture. We are not responsible for damage 
caused after merchandise leaves our possession or 
while it is in the hands of any carrier company. 

3. Merchandise returned to us improperly or 
carelessly packed cannot be credited, nor can mer- 
chandise be returned for credit or exchange on 
account of damage occurring due to mishandling 
or faulty handling in stock 

4. Goods held vear in 
returnable for 
circumstances 
[here would seem to be nothing in the statement to 

which a fair minded merchant, either wholesaler or 
retailer, could not readily Nor is there an\ 
question that recent practice on the part of some re- 
tailers, encouraged to some extent by the very liberal 
policy of certain manufacturers and importers, is 
fraught with danger to the trade. Shop worn, obsolete 


stock are 
under 


not 
anv 


over a 


credit or exchange 


agree 
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sults obtained through the medium of advertising, we 
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has been the result of our advertisements in your 





publication, which tends to prove that Tur AMERICAN 


PERFUMER is a journal whose exceptional merit war- 


rants the continued patronage of its clientele. 
It affords us a great deal of pleasure to say that in 


our opinion your journal renders an invaluable service 


to the perfume industry by way of its superior ad- 


vertising standard, and we want to take this oppor- 


tunity to assure you of the continued support of our 


organization. 


Thanking you for past courtesies, and with best 


wishes, we remain, 


Cordially yours, 


GIVAUDAN-DELAWANNA, INC. 





M. Lemmermeyer, Sales Manager. 














merchandise, or goods damaged through the fault of 
the retailer alone should not be subject to return for 
credit excepting under the most extraordinary cir- 
cumstances. 

It is the retailer and hence the ultimate consumer 
who must pay for the losses occasioned by an abuse 
of the return privilege. Losses, running in some in- 
stances as high as eight to ten per cent cannot be 
assumed by the manufacturer; and in practice, he of 
course, does not assume them. They are passed on 
in the price of the goods or in reduced discounts to 
the wholesaler, to the retailer and the ultimate con- 
sumer, to the undoubted detriment of the industry as 
a whole. If these losses could be reduced to a reason- 
able figure every branch of the industry and the con- 
sumer as well, would profit. 

The policy cited above represents a very real effort 
on the part of one group of manufacturers. It, or 
some adaptation of it, should be adopted by all 
manufacturers of toilet preparations. A united front, 
firmly maintained, against the returned goods evil, 
would speedily eliminate the abuses of the present and 
lead to a more healthy condition in both wholesale and 
retail trade in the future. 


Thank You! 


WwW" take this means of thanking 
friends in the industry here and abroad for 


their thoughtful remembrance of us at the Holiday 
Season. We received greetings in the form of cards, 
telegrams, cables, etc., which almost swamped our 
facilities. We are indeed grateful to those who re- 
membered us in this way and in our turn extend our 
thanks for these good wishes and our sincere hope 
that the New Year may be one of success, prosperity 
and happiness. 


our many 
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Leaders Expect Good Business 


Steady Advance in Toilet Preparations Sales 


And Improvement in Trade Conditions 
Belief of Industry 


ACH year in the January issue of this journal, ther 


is published a collection of opinions from leading 


houses in the toilet preparations, soap and flavoring 


extract industries. They are collected by means of a letter 


and questionnaire, addressed to company executives in 


lines and they represent a cré ‘ction of industrial opinion 


in the field 


Differing largely from the average newspaper and maga 


ine symposium, this collection of letters contains mort 


frank opinion and less of the conventional “canned” optimism 


teristic of such collections. It has long been con 


charac 


sidered as an authoritative guide to actual business conditions 


and to the solution of trade problems and as such is seriously 


studied by those in the industry and contacting with 


The symposium takes on added significance this year 


1 


account of the rather difficult situation which followed the 


radical decline in stock market prices during October. The 
actual and psychological effects of this debacle led to a cor 
siderable amount of pessimism during the closing months of 
1929. Accordingly, it is something more than reassuring to 
tind that virtually all of our contributors feel that 1930 will 
be a good year, perhaps rather difficult at the outset but 
steadily increasing in volume of sales and in profit. 

In sending out the requests for contributions, there was 
enclosed a list of questions, designed to guide but not to 
Not all of the contributors, ot 


course, followed this guide; but 


restrict the replies received. 
a sufficient number of them 
did follow it to produce a very accurate test of the feeling 
of the trade in regard to certain fundamental problems which 
the industry will face during 1930. The questionnaire read 
as follows 
1. How do you view the prospects for business 
in this industry during 1930? 
How did business in 1929 compare with 
business in 1928? 
What is your reaction toward the use by 
American manufacturers of “Paris Label” 


and the “French Influence” in toilet goods 


sales? 


. Hanpy 


these 


What is your view on the recent activities 


of the Federal Trade Commission in the 


matter ot 


What class 


which class do 


greatest tuture 


measure would 


luring the com 


replies show that there is | ar of the old buga- 


more initiative in solving rade problems, a greater 


irit of co-operation itself and with 


| 
industry 


government and others who come into contact with it, 


in all a general feeling of optimism based on the desire 


intention of building a greater industry and a more 


listed 
careful attention of the 


gressive and torward looking spirit, They are 


low and we bespeak for them the 
industry as a whol here is much of interest and profit 
in them for the thoughtful reader. 


President of the A. M. T. A. 


Buttalo, N. ¥., J. A. Handy.—The year 
1929 has been a very constructive year for the toilet goods 


Larkin Co Ine.., 


industry, even though this constructive influence may not 
in all cases have been reflected in an increased volume of 


sales. There has been a noticeable refinement in the gen- 


eral quality and appearance of perfumery with 


more extensive and better advertising. 


products 


The recent crash in the stock market, as well as the con- 
tinuous uncertainty of the tariff throughout the year have 
had their influence, of course, on the general business situa- 
tion. The agitation for an exorbitant high tariff on hand- 


blown  glass-stoppered 


perfumery bottles has naturally 
caused considerable concern among manufacturers who are 
trying to maintain high grade lines of perfumery in com- 
petition with lines packaged and merchandised in machine- 
made bottles. Of course, it is understood that the American 


manufacturers of toilet preparations, as well as the foreign 


H. BURNETT CHARLES S. PEARCE 
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manufacturers of toilet preparations here in the United 
States, to the small, 
glass-stoppered perfume bottle industry; however, it is to 
hoped that the manufacturers themselves will 
eventually be guided by reason and goodwill in accepting 


wish sustain domestic hand-blown, 


be glass 
a reasonable tariff protection, thereby promoting the in- 
creased use of hand-blown, glass-stoppered bottles and main- 
tain the goodwill of the perfume manufacturers as well as 
the public at large, who will still be able to obtain per- 
fumery products in glass-stoppered bottles at reasonable 
prices. 

As for the French influence in the American toilet prep- 
aration industry—We are convinced that this will be solved 
in a similar fashion to that which has, and is taking place 
We 


our 


in the millinery and ladies’ wearing apparel industry. 
that 
American 


believe there is gradually growing up among 


action 
their 


women independence of thought and 
to to 


zsthetic tastes and personal adornment, so that they will 


an 


in regard those things which have do with 


eventually demand a purely American type of toilet prepara- 
tion to satisfy their desires. The editorial on “What of the 
French Influence” appearing in the December issue of THE 
AMERICAN PERFUMER most amply states the situation from 
the standpoint of the American toilet article manufacturer. 

Among those constructive activities which we _ believe 
have made for betterment in our industry, have been the 
the Better Business 


Commission, United States Chamber of Commerce, and also 


activities of Bureaus, Federal Trade 
the large advertising agencies in advocating afd promoting 
more ethical advertising copy, as well as encouraging sus- 
tained merit and high quality of service on the part of the 
product so advertised. 

There are still many destructive factors which are limit- 
ing the growth and prosperity of our industry, such as price 
cutting, dumping on the retail market of toilet articles of 
inferior quality by irresponsible manufacturers, the returned 
goods problem, as a result of high pressure advertising deals 
and overselling the retailer. These and many other problems 
are among those which the progressive, high-minded manu- 
facturer, wholesaler and retailer must face sooner or later, 
work some constructive solu- 


and for which he must out 


tion. Primarily, it is a case of developing a high sense ot 


personal responsibility and permanent business building 
purpose among all concerned. 

We look for a conservative growth and development in 
the toilet goods industry for the coming year, and trust that 
all forces will work together for better quality and service 


in manufacturing, merchandising, and advertising. 


Perfumery Importers Association 


Coty, Inc., New York City, B. E, Levy, chairman of the 
board.—B. E, Levy, chairman of the board, Coty, Inc., said 
in an interview: “I am not a prophet and accordingly I 
will not venture an opinion as to the condition of business 
during the coming year. Our organization has had a good 
year in 1929. 

“In my opinion, one of from 


all 
suffer, is that of 


the principal difficulties 


which manufacturers of nationally advertised goods 


A large of the 
value of their advertising is lost, when a customer who has 


substitution. percentage 
asked for a standard brand is urged to purchase a product 
manufactured by the dealer or featured by him, for the 
Some steps for protection against 
this substitution should be taken, 


sake of larger profits. 
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“On the conditions have been 


believe that the toilet goods industry will continue to make 


whole, favorable, and I 


satisfactory progress.” 


President of F. E. M. A. 


Flavoring Extract Manufacturers’ Association, George H. 
Burnett, president, Joseph Burnett Co., Boston, Mass.—I feel 
with the splendid work that the Administration is doing 
towards equalizing the sharp rises and falls of our business 
life that, although business may be quiet during the first part 
of 1930, it will improve gradually throughout the year. Low 
prices of vanilla beans should mean a low level for flavoring 
extracts for the year, but this condition has not proven par- 
ticularly healthy as it has led to many cases of excessive and 
The Flavoring Extract Manu- 
facturers’ Association has tried to correct this situation as 


demoralizing price-cutting. 


far as possible by giving all possible publicity to its members 
The in- 
dustry is hampered, however, by the large number of manu- 


about the necessity of accurate cost accounting. 


facturers who do not belong to the association and hence are 
not in a position to benefit by the information so dissemi- 
nated. 

The association has been trying in every way to increase 
its membership and has made some progress through the 
strenuous efforts of Leslie K. Talmadge, Chairman of the 
Membership Committee. The cooperative advertising pro- 
gram of the Flavoring Extract Manufacturers’ Association 
has been somewhat of a disappointment owing to the lack of 
response to the appeal for funds which has made it neces- 
What 
further steps will be taken along these lines will be deter- 
mined at the convention in Washington to be held May 6th, 
7th and 8th. 


sary to narrow the scope of the work considerably. 


The convention will, we know, prove interesting to all 


members of the association and we hope to have the largest 


attendance that we have ever had. There will be a minimum 


of set speeches and those only on specific problems of the 


flavoring extract industry. A larger amount of time than 
ever will be devoted to executive sessions which all who have 
attended previous conventions find to be the most helpful 
of the to derive 
benefit from these executive sessions it is necessary to be 


feature entire program. In order any 
present at the meeting as the greater part of these discus- 


sions are not printed in the minutes. 


Colgate-Palmolive-Peet Co. 


( ‘olgate-Palmoliz e-Peet 
Pearce, president. 


CO., Tll., Charles Ss. 
I believe that business in our main lines 


Chicago, 
in 1930 will compare favorably with 1929. The past year 
showed a marked improvement in our business over 1928. 


Mulhens & Kropff, Inc. 


Mulhens & Kropftf, Inc., New York City, Daniel J. Mul- 
ster, secretary and treasurer—Everything considered, 1929 
was a splendid year for No. 4711 Toilet Products. 

We believe that 1930 will bring us a continued increase 
in sales. Actual orders already received indicate that our 
optimism is justified and that we may look forward to a 
Our goods are selling in substantial vol- 


ume and our dealers are enjoying satisfactory turnover. 


prosperous year. 


As a further indication of our belief in business prospects 
for 1930, we will shortly introduce a new No. 4711 product. 
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We will be breaking into a market characterized by the 
stiffest kind of competition, so that it is obvious that we do 
not lack confidence in general business conditions. ‘ We are 
continuing our national advertising in the magazines, and we 
feel that this is a further indication that we firmly believe 
in the business possibilities for 1930. 

We feel that we have accurately analyzed the American 
market and that we know something of the buying habits 
of the genus consumer. We find that people will buy Ameri- 
labeled. We 


American goods attempting 


can goods so are opposed to producers of 
to create the impression that 
We believe that 
the American manufacturer should say with pride: “Made in 


their products are of foreign manufacture. 


U. S. A.,” because, as we have said, the public does recognize 
the quality of American products. 

As far as perfumes are concerned, a French label un- 
doubtedly has a large influence in getting attention and in 
actually making sales. But, on the other hand, toilet articles, 
such as creams, compacts, lotions, depilatories and soaps, 
made in America, enjoy a commanding position in this mar- 
ket, and American made products are being bought, not 
because they are cheaper than foreign products—which often 
they are not—but because they are equally as good and, in 
many cases, superior. As a matter of fact, in the produc- 
tion of perfumes all of the American manufacturers use 
foreign essential oils, and a number of foreign manufacturers 
bring over compounds—the actual manufacturing and bot- 
tling is done here. I believe if more American consumers 
could be made to realize this, American made perfumes, so 
labeled, would rank every bit as high as the finest foreign 
goods. 

All retail outlets are important and we are cultivating the 
business of both independent and chain drug stores as well 
as department stores and specialty shops. It is difficult to 
say which is most important; it is rather a question of the 
individual store, its location and conditions in the locality. 
There are also many other factors involved. For example; 
we might get more business on our bath salts from a drug 
store in a certain town than we do from a big department 
store in that town. Maybe the druggist is pushing our bath 
salts, or maybe the department store is pushing some other 
brand, or does not sell as much bath salts as the druggist. 
Pages could be written on this, but I think,I have shown 
that no particular type of retail outlet is more important 
than another ; at least, as far as our business is concerned, 

But the main thing is, 1930 is going to be a good business 
year. It’s just a question of going after it. 


Pond’s Extract Co. 


Pond’s Extract Co., New York City, C. 
president.—Our domestic this 
very satisfactory increase over 1928. Foreign markets like- 
wise have gone ahead of last year with the exception of two 


M. Baker, vice- 


business year has shown a 


or three where political or economic conditions were un- 
favorable. 

We have substantially increased our advertising appropria- 
tion for 1930 over 1929 and are expecting favorable returns 
from this increased investment. 

While it may be that some of the essentially “luxury” 
industries may have difficulty next year in meeting their 
desired sales quotas, we feel that toilet articles will always 
be one of the very last classes of merchandise of which 
women will deprive themselves, and that certainly the mod- 
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erately priced utilitarian toilet articles will not be affected 
by any business depression we may encounter in 1930. 

We feel that in 1930 the variety stores, particularly, will 
offer a splendid field for toilet article manufacturers. 


Bourjois, Inc. 


New York B. M. Douglas—The 
prospects for business in our industry during 1930 seem to 
bright. The December 25, and 
especially since January 1, have been extremely gratifying. 
My opinion is that popular-priced lines will be very much 
in demand. High-priced goods seem to have had a little 
setback since the first of 


as much as might have been expected. 


Bourjois, Inc. City, 


be very reorders since 


November, 1929, but not nearly 
The chain stores 


seem to be the large quantity-consumers, especially of 


popular-priced, nationally known merchandise—the depart- 
ment stores for medium and better goods—and in the high- 
priced lines, the specialty stores and ready-to-wear establish- 
ments appear to have made great strides. 

This I attribute to the fact that the department stores, 
who should have gotten the business in high-priced goods, 
have to a great extent placed their departmental interests in 
the hands of demonstrators, which I do not believe is ad- 
vantageous in furthering the sale of finer lines. 

As to what single progressive measure would most bene- 
fit the toilet goods industry during the coming year—in 
medium and lower-priced goods, the great trouble is with 
price-cutting which eliminates the proper margin of profit 
on these lines. A tendency toward the protection or better- 
ing of retail prices would be the greatest factor, in my opin- 
ion, in the industry. 

In the case of department stores, if they wish to build 
up and keep their prestige and business in finer lines, I 
think that they should do everything possible toward getting 
a better posted class of employees to handle these lines. If, 
as is the case, the output of the French manufacturers is of 
the greatest importance in the industry, then employees 
understanding some French and knowing how to pronounce 
properly the French names, and who can enter a little into 
the spirit of this industry, are of paramount importance in 
handling the lines to advantage. 

One of the greatest troubles in this business, at the pres- 
ent time, is the tendency of the purchasers to buy from 
hand-to-mouth, demanding approximately the same turn- 
over on high-priced goods as they expect on popular-priced 
merchandise, and keeping their stocks at the lowest possible 
level, thereby casting a tremendous burden on the manufac- 
turers, importers and handlers not only of fine lines, but 
also of the popular-priced lines in most demand. 

Our business in 1929 was far better than in 1928. This, 
however, was perhaps due to the fact that we had the out- 
standing success in our line, and this, of course, had much 
to do with the improvement shown in our business. 


Lehn & Fink Products Co. 


Lehn & Fink Products Co., Bloomfield, N. J., E. Plaut, 
president.—I am in receipt of your letter of December 21st, 
and I regret to say that I am unable to give you my opinions 
regarding the probable conditions of business for the year 
1930, inasmuch as I am not brave enough to make that 
prophecy. 

Our total sales for 1929 will be ahead of 1928. We are 
satisfied with the results, although they are not quite what 
we expected them to be a year ago. 
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Northam Warren Corp. 
Corporation, New York City, Northam 
[The companies with which | am con 


good year, and feel well satistied 
for 1930. There is no indication that 
has caused any appreciable slacken 
les in the popular-price 
kinds—particularly the over-priced 
vy atfected 

number of difficult problems facing 
h are capable of solution, 

takes them serious] 

\merican oftshoots 


taken car 


EpWIN SEFTON H. H. Bertram 


those products which are purely French and those whic! 
simply masquerade under French auspices. 

We have always felt that the ability and prestige of the 
foreign houses was largely exaggerated; outside of clever 


been 


packaging and perfuming, what toilet articles have 
introduced from abroad in recent years with the slightest 
claim to originality or merit, or that are anything more than 
an imitation of American inventions? In the manicuring 
ield, for instance, cuticle removers, cuticle creams, nail 
white, manicure sets and perfumed polishes, are all Ameri 
can inventions, and the fact that foreign houses can do no 
more than closely copy them without a single contribution 
of their own, leads us to believe that we have a sufficient 
share of brains and ability in this country to hold our place 
in international markets. 

While we think the activities of the Federal Trade Com 


t 


n advertising matters are perhaps misguided, thes 


evidence that the need for reform exists Unfau 
| of business with secret discounts 
subsidizing of a competitor’s demonstrators, th 


of demonstrators as ‘ buvers and heads 
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Richard Hudnut 

Richard Hudnut, New York, C. A. Pennock, sales man- 
wwer.—We look for 1930 to be keenly competitive, but are 
ptimistic as to its possibilities 

Business for the year 1929 in all was very satisfactory. 
he financial depression during November and December 
unnecessarily frightened away some of the late buying for 
the holidays, but, generally speaking, we found dealers 


heir stocks very readily 


moved t 
There isn't any doubt but that the use of the word “Paris” 
is very much abused products manutactured and packaged 
the UL. S. A., and steps should be taken to secure more 
drastic legislation to prevent the misleading use of this word 
We endorse the recent action of the Federal Trade Com 
mission in their activities to prevent misleading advertising. 
We considet 


ly important in the distribution of our products, but 


and department store trade 


equal 


B. M. DoucLas DANIEL J. MULSTER 


the retail druggist will have to perk up, or the department 
store will take the sale of better merchandise away from 
him 

The passing of the Capper-Kelly bill, or similar legisla- 
tion in favor of price maintenance, in our opinion, would 
be the progressive measure which would most benefit the 
industry in the coming year. 


Helena Rubinstein, Inc. 


Helena Rubinstein, Inc., New York City—Helena Rubin- 
stein, Inc., looks forward to a year of bigger and betier 
business in 1930. Although fortunes have staggered in the 
stock market, the way in which the business prospered 
through the ides of October justifies our belief that as 
far as we of the cosmetic industry are concerned, “the 
goose hangs high”. 

Madame Helena Rubinstein continues at the head of h 
business and is taking an active part in its management 
To make the coming year certain of even greater success 
than heretofore, she has brought with her from Europe, 
her two sisters, Mlle. Manka and Mlle. Stella Rubinstein, 
who have worked c ly with her for years and who will 
soon depart on annual tours and explain the Helena 
Rubinstein pro ts to sal ri and consumers through 

v products, the 
nl irwe d 
ind the 


warrant 





rh 
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Harriet Hubbard Ayer, Inc. 


Harriet Hubbard Ayer, Inc., New York City, Edwin 
Sefton, vice-president—More than ever before in recent his- 
tory will the substantial houses in our line have to severely 
meet the almost daily evolutions in the economic conditions 
of the United States that we believe will prevail in 1930. 


More than ever will it be encumbent upon the smaller manu 


facturing institutions to watch more closely every angle ot 
management in 1930. 
The first six months of the new year will prove to be 


anxious ones for those whose sails are not well set to meet 


any contingency that may arise. Changing conditions will 


come so swiitly that only those who are alert and funda 


mentally sound can progress. 
We have no reason to think otherwise than that the year 


1930, for us, at least, | 


will show larger volume 


1929 


over 1928 was, as usual, very gratifying, notwithstanding 


significantly 


than any previous year. Our increase in business in 


many unpleasant conditions that prevailed in the trade. 

So far as we are directly concerned, possessing as we do 
establishments in Paris and London, we have no particular 
Label” and the “French In- 


by American 


interest in the use of “Paris 
toilet 


except where such manufacturers do not have a 


goods sales manufacturers, 


fluence” in 
legitimate 


business in Paris. In the latter event we count it little short 


of fraud to employ such deceptive methods. 


We are much in favor of the activities of the Federal 
Trade Commission in endeavoring to cure the manifest un- 
truths in advertising in the toilet goods industry. It has 


been plain for a long time that false claims have been boldly 


proclaimed through advertising media. To stop this thing 
tends to create a more healthy state of affairs. 

We regard all retail outlets of value where credit condi 
tions are sound. 

In our opinion, anything that can be done to repress if not 
cure ruinous price competition, will be the leading pro- 
gressive thing in our industry during the ensuing year. 
While we may be uninformed on the subject, yet our ob- 
servations and contacts lead us to believe that trad 


important 


your 
association is taking little or no interest in this 
subject. Legislation alone will not be sufficient to ameliorate 
this condition. 
Pinaud, Inc. 

Vew York, John J. Quinn, vice-president. 
Specilically replying to your inquiry as to the situation in 
our business during 1929 and the prospects for 1930, we are 


Pinaud, In 


pleased to say that in spite of anticipations, our December 
business closed with a twenty-five per cent increase over 
December, 1928. This, without giving any consideration to 
the new items which automatically raised that percentage. 
We are looking forward to 1930 being the biggest and best 
year Pinaud has ever had. 

We are Federal Trade 
Commission's ruling with regard to advertising being truth- 
ful and are 
use of 


thoroughly in accord with the 


f the firm opinion that the curtailment of the 
superlatives in the presentation of merchandise of 


encouraged and commended. 


The Armand Co. 


merit is to be 





Che Co., Des Moines, Ia., W. E. W’iseman, as- 
sistant president—The prospect for business in our 
industt n 1930 I view from the standpoint of the con- 
sumer \merican women and girls were ne 


ver more de 


sirous or “looking their best” so pri spects for business are 


exceptionally good 
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1929, 
erratic, some months unexpectedly up and others down, 
evening up as a 


The year considered by months, was somewhat 


whole. So long as we continue holding 
and adding consumer customers, we see nothing but better 
business ahead 

\s to the 


mind today as an insignia of 


“Paris Label,” it is less influential in the public 


in it has been. Don’t 





misunderstand me to say that no fine artistry in cosmetics 





is done in Paris. 


The word “Paris,” through fault of the real Paris, 


and misused The 


the consumer learns this. 


is been abused 


trade and eventually 
What is more 


quality 


important is that 


learns 





consumer nal test, comparing 





prices as well as use ays be a few women 





vho will buy “Paris” for the There will 
also be those who will ape the few But the great bulk 
\merican women buyers are intelligent in their own 
right and eventually purchase in largest volume 


best suits their needs, labels, 


that which 


names, claims, etc., notwith- 


standing 


Che Federal Trade Commission is 


rendering a distinct 


service to the public first, and second to the industry by 
exposing fake, untruthful and “exaggerated” toilet goods 
advertising. All honest men in this industry are sick of 


quackery and foolish claims, wl 





-h go so far as to promise 


good looks to a woman who came into the world just 


naturally ugly \dvertising promising the 


impossible is a 
boomerang. 


Today, retailing enjoys the most 


rapid-fire change of 


any important arm of 


trade. For any manufacturer to say 


he will limit his trading to any one class of retail outlets 


would be to limit his business possibilities and perhaps close 
avenues that could be developed into volume of sales. The 
consumer decides where she will purchase toilet goods. 
In our own business, we 


to interest the 


expect to do all in our power 
consumer in our goods work with 
today they 
give the consumer of our 
The who complains about 
selling someone else, in almost every case, would best look 


and to 
drug stores and department stores chiefly, as 
appear to 


best service to the 


product. individual merchant 


into his own business and discover whether he is matching 
other distributive agencies in making it convenient, pleasant 
and agreeable for women to trade with him. 


One extremely important thing for a number of toilet 


goods manufacturers to consider is to quit knocking the 
other fellow. 

Let some agency, such as the Government, define proper 
trade practice and punish the fraudulent advertisers. An 


industry may often be torn asunder by jealousies from the 


inside. This is a fine decent business which should have 


a long life. 
A fair price-maintenance law, or an understandable state- 
from the Iederal 


manufacturer 


ment rade Commission as to what a 
lawfully do and say to 
profit for his retailers would be helpful 


the industry 


may fair 


And each unit of 


protect a 


will do itself and the industry a 
maintaining quality and 


advertising 


favor by 


rigidly examining and 


refraining 
from untruthful 


Lightfoot Schultz Co. 


Light t Schultz Co., H ken, N. J.. W. L. Schultz, 
president.—Post mortems are sad and gloomy affairs at best, 
but they are necessary to guard us for the future. If we 
take advantage of this and stick to our knitting 1930 should 


ye a very prosperous year in the soap and allied industries. 

























































































































































































































































































































































































































































































646 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


There has been a very marked tendency with some manu- 
facturers to produce fancy packages of soap which have met 
with favor and we look forward to greater activity in this 
The cut-price issue is still uppermost in the 
While there are many 


line this year. 


minds of most manufacturers. pros 


and cons to this question, we for one are in favor of the 


Capper-Kelly bill, and hope during the coming session of 


With 


plished the manufacturer will have the choice of maintaining 


Congress it will be enacted into law. this accom- 
prices, and we feel that it will be very beneficial to the soap 


industry and the outstanding, single progressive measure. 


Bristol-Myers Co. 
Bristol-Myers Co., New York City, Lee H. Bristol, 


president in charge of advertising.—In response to the ques- 


ViCe- 


tions raised in your letter of December 21st, it is difficult for 


us to be very helpfully specific, in view of the somewhat un- 
related character of the majority of our business. 

It is quite proper, however, to state that we anticipate an 
excellent prospect for 1930 which will surpass any previous 
Our 1929 volume of business and profits are well 
1928. 


efforts. 
ahead of 
We certainly feel that legislation is not the only salvation 
of price-cutting situations that obtain, and I guess the whole 
matter sums itself up in the old statement that each manu- 
facturer would do well to “ 
alluring distractions of the stock market alone, and take 


‘tend to his knitting,” leave the 


every legitimate opportunity offered to increase his own 
business, sales and profits, and give his retailer every fair 
opportunity to share in his proportionate profits. 


Prince Matchabelli Perfumery, Inc. 

, New York City, 
Matchabelli—It is my belief that the 
perfume industry will experience another general good year 


Prince Matchabelli Perfumery, Inc. 


Prince Georges 
in 1930, although in proportion to previous years an increase 
will be somewhat lower, especially for the first months of 
the year. 1930 will be a good year provided that no further 
surprises occur in the stock market, the depression of which 
undoubtedly affected our industry very seriously at the end 
of 1929. 

Business in 1929 in spite of the depression in the last 
months showed an appreciable increase. 
doubt that the general 
“Paris Labels,” and that it 


There can be no public 


more attention to articles with 


pays 


gives more importance to items imported from France. It 
is generally the opinion that French toilet goods are superior 
to domestic or other foreign articles. The misuse of “Paris 
Labels,” however, created a decided mistrust of the public 
so that selections are more carefully made. In regard to 
cosmetics, a “Paris Label” is not quite as important, though, 
also in this line, a “French connection” increases the value 
of the products. 

I look with favor upon the recent action of the Federal 
Trade Commission in regard to the regulation of the sale 
“Paris 


of perfumes. Its restrain the use of 


abels” solely for merchandise actually made in Paris wi 
Labels” solely for merchandi tually mad P ll 


attempt to 


eliminate the numerous amounts of counterfeit which are 
undermining “France Made Products.” 
While doubt the 


important retail outlets for medium and cheap products, I 


department stores are without most 
consider the specialty stores the most important places for 
high class and expensive perfumes. 

that a campaign 


of propaganda by the foremost manufacturers of perfumes 


I believe well-planned and organized 


January, 1930 


and cosmetics of America, in behalf of the perfume industry, 
Let us say that perfume is the 
all-important invisible indicator of women’s good taste and 


would prove very effective. 


attire; that nothing so audibly bespeaks a woman's perfec- 
tion in dress as the use of the proper perfume and cosmetics. 
I would be glad to sit in on a conference composed of the 
leading representatives of our industry. 


A. P. Babcock Co. 


A. P, Babcock Co., New York, H. Henry 
president—Our own business in 1929 was about double that 


Bertram, 


of 1928 and we confidently look for another large increase 
in 1930. 


dustry should not look for good business in 1930. 


There is no conceivable reason why the entire in- 
The re- 
cent Wall Street debacle will have been largely forgotten 
by next summer. All indications seem to point to a re- 
A large 


goods business is done in the last 


sumption of forward movement even before that. 
of the toilet four 
months of the year anyway, and with general business mov- 
step 


part 


ing forward before then, our industry will merely 


into place and go forward to larger sales. 

The use of the “Paris Label” by American manufacturers 
under false pretenses and 
The “French In- 


is nothing but obtaining money 
should be dealt with in the 
fluence” is, in our opinion, merely a reflection of the de- 
mands of the consumer, 


same way. 
The same holds true in both per- 
When the American woman demon- 
purely 
\merican in design and spirit, the American manufacturer 


fumes and garments. 


strates that she wants perfumes or garments 


will give them to her—meanwhile he supplies what she 
demands. 

We all know that a lot of hokum and bunkum is injected 
into toilet goods advertising—what matter then the agency 
which attempts to clean it up. The Federal Trade Commis- 
sion or any other will do as well. 
that the for all 


classes of toilet goods, with its proper display, its more in- 


Our own belief is department store 


telligent sales personnel and its greater opportunity for 


outlets. The chain 
store looks for cheaper merchandise, and for this type, of- 


volume sales, offers one of the best 
fers tremendous possibilities, but thus far its field seems 
narrow on that account. 

One of the progressive measures which would not only 
materially increase profits but lend greater dignity to our 
industry, would be a general stiffening of the backbone of 
regards demands 


all manufacturers as for price conces- 


sions under various and sundry guises. 


Elizabeth Arden, Inc. 
Elizabeth Arden, Inc., New York City, 
We are viewing the 1930 business with a 


T. J. Lewis.— 
great deal of 
optimism, inasmuch as our business, beginning with De- 
cember 15th up to date, has run 30% over last year, and 
we have never had so many orders in number at this sea- 
1929 was good to 
showed an improvement in business each and every month, 
including November and December and judging from our 


son of the year before. very us—we 


own experience we cannot see any reason why this should 
not continue throughout 1930. 

With reference to the “Paris Label,” we ourselves have a 
retail and wholesale office and factory in Paris, but we very 
Although we are selling in 
fifty-eight different countries, we use “New York” as the 


seldom use the word “Paris.” 


key note in each and every instance. Personally, we hardly 
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Paris as we think New York is a better 
selling point for an American concern. 

the interest in 
toilet sug- 


gestions bringing up the tone of advertising will be of great 


see the value of 


Commission's 


that 


Regarding Federal Trade 


advertising preparations, we believe any 


benefit to the trade as a whole and only hope that the 
Federal Trade Commission will use good judgment in the 
matter. 

ourselves contine 
do sell to 


salers or jobbers, as we feel this is the best method for our 


With reference to trade outlets, we our 


business to selling retail stores—we not whole- 


However, be isolated 


of 


business. ours may an entirey case 


as we know many concerns making a success by using 


jobbers and wholesalers. 
With reference to the last question as to what progressive 
taken. Of 


best 


confident in 
be the 


demonstra- 


should be 
that the 


of demonstrators in 


measure course, we are 


our minds measure possible would 


elimination stores. These 


tors naturally “push” the merchandise of the manufacturers 


A. PENNOCK NorTHAM WARREN 


who hire them and when a customer comes to a_ store 


several times and talks with these different demonstrators, 
she must of necessity become confused about toilet prepara- 
and We but that 
women will become disgusted with the whole operation and 
to toilet 


now. 


tions their use. cannot see eventually 


cease be as interested in preparations as they 
are 
A. J. Krank Co. 

A. J. Krank Company, St. Paul, Minn.—We are looking 
forward to a very satisfactory year for 1930. There is no 
question but what the public is being educated to further 
appreciate the value of properly taking care of the skin and 
scalp through the use of proper cosmetics. There is no 
question but what there will be keener competition. Yet we 
believe that the year 1930 will offer even greater oppor- 
tunities than the year just past. 

We find that business for 1929 compared quite favorably 
with the year 1928 in every respect. 

In our opinion it is decidedly noticeable that the “French 
Influence” in toilet goods sales, referring, of course, to the 
“Paris Label”, is not near as influential as it has been in the 
past. We believe that the American people are realizing 
more and more that it is just as possible to make high grade 
beauty preparations in the United States as it is to make 
them in any other part of the world, and we believe that 
the American public is taking into consideration the great 
advances made by the American people in almost every line 
of endeavor. 
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The drug and department stores offer, in our opinion, the 
biggest retail outlet for our products. From the standpoint 
of distribution the drug store is a big factor, but from the 
standpoint of individual volume there is no question but what 
the department store is accomplishing that. 
the 
toilet goods industry we believe that there are none as im- 


Among progressive measures which would benefit 


portant as arriving at some satisfactory conclusion regard- 
ing resale price maintenance and also the elimination of free 


goods or special deals 


Ogilvie Sisters 


)gilvie Sisters, New York City, Clara Ogilvie —Needless 


givie 


to say, we expect to a splendid expansion in the toilet 


goods industry during 1930. 


see 
Although many increases have 
been shown in sales of our creams and facial preparations 
the 
and 
normal growth as we believe that the 


the sale of 


but 


and perfumes during the past few years, 


hair preparations has been much _ slower steady 


rm, showing a more 


W. L. ScuuLtz Wirttam H. Wis—EMAN 
For this 
reason, we have established our Educational Department in 


to 


public is slowly becoming now “hair conscious.” 


a larger way and expect increase our activities among 


the exclusive salons in order to teach the use of our hair 
This in turn should increase the demand and 
sale in the stores. 


preparations. 
This work will also tend to increase the 
income of the salon, especially on the item of “scalp treat- 
ment” which has been heretofore neglected. 

We believe there will always be a certain percentage of 
demand for “Paris Label” and that the “French Influence” 
will continue indefinitely until some way we could in this 
country create something with similar charm. 

We are happy to report that our business shows us one 


hundred percent increase during 1929 over 1928 and we are 


looking forward to more than repeating this performance 
in 1930. 


Golden Peacock, Inc. 

Golden Peacock, Inc., Paris, Tenn., Will T. Warren, Jr., 
president 1929 was a 
better for us than was 1928, but from present indications it 
will be exceeded in profits and sales by 1930. 


For us very good year. It was 
Buyers we 
have so far contacted in 1930 have shown no disinclination 
to buy. They are, however, somewhat more cautious and 
considerably more inquisitive about our advertising plans. 
1930 looks like a year of hard work—hard, intelligent work, 
and more of it than ever before. Business will not come 
easily, but there will be plenty of it for those who go out 


for it and fight for it. 
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There is 1 “Paris Label” influences sales 


of American especially perfumes. “Racketeer” 


quick to learn 1 The satest 


manufacturers have 


\merican 


way to combat “French Influence” is 


women the truth about the cosmetic America 


looks to France for essences—and_ not! Face 


creams, soap and lotions made in America are far superior 


to those made in France, and American made face powder 


is just as delicate, just as fine as powders of French make, 


and as a rule made under far superior sanitary conditions 


American women, better groomed « hole than 


French women, ne sisters for 


inspiration or guidance in the cosmetics 


When 


confidence in 


proper ust Ol 


American women realize this their respect for and 


American made products will increase 


Reasonable sensible regulation of the cosmetic industry 


by the Federal Trade Commission will have no lasting ill- 


effect on the industry. Caution should be exercised to safe- 


guard the confidence women justly have in the use of cos- 


metics. Golden Peacock favors no class of outlet over 


others. Independents, chains, jobbers, department stores 


are treated alike and no favoritism shown. Chains are cap- 
I 


develop increased 


e 
; : “1 
le of vast development and will likely 


a 
influence during 1930 


Koken Companies 


Koken Companies, St. Louis, Mo., George D. Chisholm, 


know, our is quite 


business 


first vice-president.—As 


distinctly different isiness of most’ of the mem- 


bers of the Association, r distribution is, therefore, 
totally different. 
From our standpoint, all that we can say ot 


expectations, and we go into 1930 


1929 is that 


it was quite up to our 


with the confidence that it is going to be a better year. We 


do not share at all in pessimism, and there 
is not the slightest question but th the country, as a 


whole, is thoroughly 


sound 


The Klinker Manufacturing Co. 
The Klinke 


though the present indications based o 


Ohio.—Al- 


ts of the past 


Vanufacturing C 


two months are not very promising for a healthy start of the 


hope the contrary because those ot 


new year, yet we rather 


our customers who bought sparingly during November and 


December must certainly need merchandise very soon. Our 
business during 1929 up to October Ist was somewhat in 


excess of 1928, but showed a slight decline during the last 


three months. 
That the use of Ire: 
preparations is not only ut bec 


that many of our 


Paris addresses on toile 
ming more and 
more of a factor is proven 
customers for whom we make private label preparations in 
sist upon having the 
We. of course, dissuade them from doing so, in most 


word “Paris” appear on their labels 


instances are successful, but the very fact that the demand 


for a French label is more in evidence than ever before 


proves that inroads by real French products as well 


as do- 


mestic products with French labels are being made on the 


American-made product. The matter should have serious 


consideration by 


Without 


stores will continue to be the greatest 


the association. 


stores and the better drug 


doubt department 
listributors of toilet 


preparations although distribution by the better class of 


}T 


beauty parlors is growing. T!owever, do not cater to this 


1930 


class of trade ourselves but supply a number of beauty par- 


} 


lor supply jobbers. Their consumption seems to be con- 


siderable. 
Altogether we 
1930. 


are rather optimistic as to the 


Yardley & Co., Ltd. 


Yardley & Co., Ltd., New York City, Cecil 
president—We have considerably increased our 
plans for 1930, and we are confidently looking forward 
increased business as usual 

particularly 


those rl 


No doubt the luxury trades, 
extravagant character, will be affected in the early part 
the year by the recent stock market collapse, but the 
fumery and cosmetic business has long ceased to be 
luxury class. 

So long as the basic industries are sound, as we 
they are, we see no reason to anticipate a falling o 


ness in the near future 


Isabey-Paris, Inc. 


lsabey-Paris, Inc., New York 
sales manager.—W ¢ 


toilet 


City, 


prospects for 


Miriam C. Acker, 
consider the business in 
1930 most 


merchandised 


for lines that are 
Our 
1928, 


goods during favorable 


established and in an interesting 


1929 


way. 


business in showed a favorable increase over 


which, of course, should occur in a line as new as Isabey 
in America. 
We consider the Class 


1 


A department stores an h class 


specialty shops the best outlet for our particular merchan- 


dise. 
We believe that 


partment stores should be discontinued and a high class sell- 


demonstrations in de- 


ing force employed by the store. The sales force could be 


rained by manufacturers’ representatives from time to time, 


method has been done 


Mac y & Co.,, 


ances now given to manufacturers because of lack 


This most 


successfully by 


and avoids all the petty jealousies and 


control of individual demonstrators 


Lentheric, Inc. 
Lentheric, Inc., Paris, FE. M., 
New York City 


cember 28th, we 


Greene, Jr. eneral sales 


manager, In reply to your letter of De- 


are so pleased with our sales results in 
1929, and we have such confidence in the business prospects 
Fm oe oO2 hat ar PAN Ct stse% : 

for 1930 that we are increasing our advertising appropria- 
tions in magazines and newspapers by 25 per cent over our 
1929 appropriations, and we are increasing our expenditures 
for dealer aid material in 1930 by 50 per cent over our 1929 
expenditures. In order to cover our trade 


more effectively 


we are adding two additional salesmen to our 
January 1, 1930 
[ think that the above conclusively proves that 1930 will 


be a banner year for us and for everyone in our 


Lucien Lelong, Inc. 
ig, Inc., Paris, D. S. 


», Lil There 


business 


Cowling, dir 
is only one way to view pros 


1930, 


pects for in the toilet goods industry during 


and that is with the realization well in mind that though 
every financial structure in the country fall into ruin—noses 
When 
an industry deals with anything so stable as woman's quest 
} 


will be powdered, lips rouged and lingerie perfumed 


of beauty there can be no question as to the progress 
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Business during 1929 was very largely better than it was 
in 1928 and we 


able increase in 


confidently look forward to a 


1930, 


commensur 


Due to a number of circumstances, we believe that the 


most important retail outlets for toilet goods are the larg 
department stores in large centers of population, and we 
believe that this will become increasingly evident as good 


roads and transportation develop 





Being well sa 


things as they are, I cannot definitely decide offhand on the 


single progressive measure that would most benefit the 


toilet goods industry in the coming year, but we have no 


doubt that certain developments will materialize during th 
coming year that will prove themselves beneficial 


Virginia Dare Extract Co., Inc. 


Lirginia Dare 
Smith, president. 


Extract Co., Inc., Brooklyn, N. ¥., B. H. 
\ e look 


1929 showed an increase 


forward to 1930 with optimism 


Our business in 


in volume over the 













Dr. B. H. 


SMITH L. H. Bristor 


preceding year and because the recession in general business, 


which really 


commenced six m 


turned the corner, we believe that 


rapid recovery all along the line, and we look 
future with confidence. 
We have just had our salesmen together 


United States 


from all over the 
for our annual convention, 


feel that they 


and while a few 


as usual have the original “tough” territory, 


as a group they are all enthusiastic as to business for 1930 


lhe current market prices for the more important essential 


oils and vanilla beans used by the flavoring industry art 
Is and vanilla beans used by t f rin 1 
reasonable as to cost, and because as a people we are becom 
ing more epicurean and flavor conscious, we believe that the 
flavoring industry should broadcast the information that 
business is good and distinctly on the up grad 


Jack Beverages, Inc. 


Jack Beverages, Inc., Brooklyn, N. Y., F. AM. Boyle 





president.—There is no doubt the outlook for the 
flavoring extract business during 1930 is most favorable, and 
that the business as a whole will continue to prosper mor« 


I 


and more for years to come. We are moved to this opinion 


by the evidence appearing on every hand that our people 
are becoming more and more flavor conscious. Manufac 
turers in all lines of foods are daily paying more attention 


to the Havor of their products and stressing this feature in 


their advertising The accumulative effect of this constant 


emphasis upon flavor is bound to react with ever increasing 
effect on the flavor consciousness of the housewife with the 


result that her use of flavors is bound to increase. Of 
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course in certain lines, notably the carbonated beverage in- 


dustry, the weather is a most important factor and with every 


} : 1 1 


prospect of a he summer ahead ot us, the outlook tor 





flavors in this field is unusual and thanks to 


encouraging 





the improvements that have been made in the industry 
1 f the weather is steadily becoming less of a determining 
tactor 

The only serious menace we see ahead is the activities 
f the Federal Trade Commssion with to labeling 





and the unreasonable attitude that body has 


questionable authority to 


To what extent the Food, Drug and Insecticide Adminis- 


tration is aiding and abetting the Federal 


1 


in its wild ride over legitimate business is 


we sincerely trust that the former will not become 


in this destructive campaign Taken all in all, we see no 


reason why 1930 should not be 


what we make it—irrespective 


street. 


e 1ate 


ft unpleasantness in Wall 





JoHN J. QuiINN W. JT. Raw LeicH 





The W. T. Rawleigh Co. 


The W. T. Rawleigh Co., Freeport, Ill., W. T. Rawleigh 
siden We have not yet 


perfumes and 


segregated our 1929 sales on 


toilet articles from among 


some 


lat we manufacture, but as there has been some 
our business each year we think when the final 





compiled for 1929 they 
} 


will show at least some 


uusiness. Everything considered, we do 


not know of 
good reason why manufacturers and dealers in toilet 
forward with confidence to 


look 


tions should not 


good 


securing a 


business during the new year. 


Although we have maintained a branch house at Marseilles, 


France, for the buying of vanilla and other raw materials, 


we do not manufacture anything in | 


rance, neither have we 


ever used the so-called “Paris 


fumes or toilet preparations 
We have always regarded the 
toilet 


understand the manufacture and sale of such produ 


French as pioneers in the 
} 


business and no doub 


verfume and preparations 
rfum nd pr t 





than most American manufacturers, we 


think 


vet 


cannot 


of any good reason why Americans should either misrepre- 


with 
American market because, 


sent their products or be unable to compete successfull) 


the French manufacturers in the 


everything considered, certainly Americans have many 


im- 
portant advantages over all foreign manufacturers 


im 


With reference to your inquiry “what single 


about pro- 
gressive measure would most benetit the industry during the 
coming year” will say 


that all 


our well considered opi 





nion is that 





it would be American manufacturers endeavor to 


I 
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give better values and sell their merchandise at cost plus 
only reasonable profits at wholesale and retail, thereby giv- 
ing consumers better values and removing much of the im- 
position and bunk which has characterized the sale of such 


articles in the past. 


The C. F. Sauer Co. 

he C. F. Sauer Co., Richmond, Va., C. F. Sauer, Jr.— 
We feel that the year 1930 will be one of the best years the 
extract industry has seen for a great many years. As the 
high prices of 1923 and 1924 on vanilla beans were pro- 
hibitive a great many former users of flavoring extract went 
to the imitation goods. In 1929, when the vanilla beans were 
cheap, thousands of concerns have come back to using the 
pure vanilla, and there is no substitute for pure vanilla. This 
refers to the ice cream manufacturers, bakers, hotels, con- 
fectioners, etc., and 1930 will see the greatest consumption 
of pure vanilla of any year both from a bulk standpoint as 
well as from a package standpoint. 

The electric refrigerator alone has materially increased the 
consumption of pure vanilla from the housewife’s standpoint 
because she is today making desserts in her electric refrig- 
erator. We believe that there has been a material drop in 
the imitation package extracts during 1929 and an increase 
in the pure extracts and we feel it will be even greater 
during 1930. Business during the year 1929 has been very 
good, and although the stock depression will have some effect 
on the business during 1930, the other advantages during 
1930 such as the expenditure of large sums of money by the 
Government and by large corporations, will more than offset 
this, and 1930 should be equally as prosperous as the year 
we have just passed through. 


McMonagle & Rogers, Inc. 
McMonagle & Rogers, Inc., Middletown, N. Y., F. S. 


Rogers—The flavoring extract industry should look toward 
1930 with optimism. \Vith trade conditions throughout the 
country fundamentally sound, with the purchasing power of 
the dollar somewhat improved and the ability of every 
American family to enjoy the best of everything, flavoring 
extracts will continue a necessity of the American household. 
To this, adding the increasing popularity of ice creams with 
the consuming public and the consequent demand for bulk 
flavors, | see no reason to doubt continuing prosperity in 
the industry. 


Blanke-Baer Extract & Preserving Co. 


Blanke-Baer Extract & Preserving Co., St. Louis, Mo., 
Dr. Samuel H. Baer, president—It would seem to me that 
during the past year of speculation there were a great num- 
ber of people who made from three to ten thousand dollars 
in the rise of stocks; that is, in the first part of 1929. It 
seems that many of these people spent the profit thus ac- 
quired (which is really capital account and should not be 
expended) for automobiles, diamonds, luxuries, and also for 
reasonable comforts, and created an artificial business stimu- 
lus and expansion, showing a larger increase in the year 
1929 than would normally come to pass. As a result there 
may be a slight recession of business the early part of the 
year 1930, but before the year is over business should be 
back to normal and should be satisfactory. It may probably 
not equal the business of 1929, but there should be the normal 
increase Over the year 1928. 

It would also seem to me that the average increase in 








business in the year 1929 over the year 1928 will be about 
ten per cent. There may be instances where the increase 
may be unusually high, but this would probably be neutral- 
ized by the decrease in other businesses. 

The Food, Drug and Insecticide Administration activities, 
it would seem, have been very good and beneficial to the 
extract industry. However, in my opinion, the Food and 
Drugs Act of June 30, 1906, should be amended to cover 
deceptive advertising of foods and drugs as well and should 
be handled exclusively by the Food, Drug and Insecticide 
Administration, whose experience over a good many years 
on foods and drugs, generally, should be particularly valuable 
to the administration of this added feature. 

Regarding the co-operative advertising program of the 
Flavoring Extract Manufacturers’ Association for the in- 
creased consumption of household flavoring extracts, you, 
of course, realize the change in the life of the American 
people and the disinclination of the modern housewife to 
make her own cakes and ice cream when she can buy bakery 
goods equally satisfactory, if not better than she can make, 
and can buy a superior article from the ice cream manufac- 
turer. Therefore, the co-operative advertising of household 
flavoring extracts by the association can be of value only 
ii they advertise new uses of the household flavoring ex- 
tracts, such as vanilla extract and lemon extract for use in 
those products that are still being made in the homes ; for in- 
stance, by showing the advantage of using vanilla extract 
(or appropriate flavor) in stewed or cooked fruits, as the 
French do to give it a delightful flavor; also by showing 
the use of household flavoring extract in the home for mak- 
ing vegetables and meat more appetizing by adding a small 
quantity of vanilla extract or other flavor without giving a 
too pronounced flavor of the extract used. So often I have 
eaten lamb stew or beef stew or vegetables or other foods 
cooked in the home which are absolutely tasteless, partially 
due to the character of the cooking and partially due to 
the failure of the housewife to use some flavor or extract 
to make it appetizing. 

If the co-operative advertising of the Flavoring Extract 
Manufacturers’ Association is done in such a way as to in- 
troduce new methods in which flavoring extract can be used 
by the housewife, it may be of great value; but I cannot 
see how it can be of any particular value if the advertising 
is limited to advertising flavoring extracts for those uses in 
the home which are already so well known. 


The Williams & Carleton Co. 

The Williams & Carleton Co., Hartford, Conn., L. K. 
Talmadge, sales manager.—We are closing the year showing 
the largest gain in sales since 1926, but competition has been 
such that there has been less profit in the business. 

The tendency at present in all branches of the grocery 
trade is to buy more conservatively than in the earlier months 
of the year, for, with the decline in the stock market and 
many people out of employment, independent grocers who 
do a credit business are finding it harder to collect their out- 
standing accounts. We believe this condition is only tem- 
porary and that the merchant who watches his credits will 
be more successful than he has been for the past year and 
we are looking for a good volume of business during 1930. 

In our opinion, the outstanding problem with the extract 
manufacturer today is one of distribution. During the past 
ten years we have seen the old-time service wholesale grocer 
adopting various methods in an endeavor to hold business. 
Some have been successful in at least operating at a profit, 
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but many have found it impossible and have started a cash 
and carry department or other plans which, generally speak- 
ing, have not been successful. 

The retailer, too, has been inclined to join buying asso- 
ciations or other cooperative movements which has tied up 
his working capital and in the end has failed to show him 
increased profit. 

If the independent retail grocer would spend his time and 
energy in improving his store and in selling he would be 
more successful in holding his customers and operating at a 
profit. 

We believe the publicity program sponsored by the Flavor- 
ing Extract Manufacturers’ Association during the past year 
has benefited all flavoring extract manufacturers, for it has 
educated many housewives in the proper use of flavors as 
well as teaching them many new uses. 

The Louisville survey, conducted by the Department of 
Commerce of the United States, shows the inefficient methods 
of manufacturers, wholesalers and retailers in the food in- 
dustry and should be given careful consideration as applied 
to our own business. 





TALMADGI 


FRANK M. Boyes L. K 


Gabilla 
Les Parfumeries de Gabilla, Paris, France, Everett-Gould 
Inc., U. S. Agent, Joseph B. Gould, president—We, as im- 
porters of foilet goods, appreciate the invitation of THE 
AMERICAN PERFUMER to contribute to the 1930 symposium. 
Albert 


and we ourselves entertain a keen admiration for 


Cousinery, L’Administrateur Délégue of Gabilla, 


the high 
AMERICAN PERFUMER and_ its 


valued assistance in the toilet goods field 


ethical standards of Tut 


Many of us have probably found that the final balance of 
the 1929 business showed a larger increase in sales and 
profits, in spite of the various disturbances that assailed our 
1929 efforts. 


serious of these annoyances settled, eliminated, or shorn of 


If this is so, and we enter 1930 with the most 


suspicious aspects, are we not almost assured of the greatest 
year we have ever had in the toilet goods field, especially 
when every indication points to an unusually splendid general 
condition of affairs > 

The tariff adjustment is a big relief to the importer. 

It was not clear at the beginning of 1929 whether the 
great merger monster, with its huge aggregations of capital 
and highly trained and experienced minds was a blessing in 
disguise or a swift annihilator of the health and well being 
of the best interests of the toilet goods manufacturers. The 
year has taught us to await the development of this great 
economic revolution without anxiety and to be ready to 
adjust ourselves. 
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The great orgy of manufacturing regardless of quality, of 
selling by strange topsy-turvy ethics and of advertising with 
stunts of beguiling press stories has made, we believe, no notice- 
able inroads upon well-established businesses. The flair for 
bringing over great quantities of hitherto unknown brands 
and featuring them intensively is on the wane. The practice 
certainly does not help the American nor the French manu- 
facturers of standard goods and in most cases has been a 
serious detriment, both financially and in prestige, to the 
departments pursuing this policy. 

Regardless of the above shadows that hung over the toilet 
goods field last year, 1929 showed us a very substantial 
increase in sales and profits over those of 1928. Our De- 
cember sales, in spite of the sag in the stock market, showed 
an increase of 35 per cent over December, 1928, probably 
due to the restoration of confidence in business that began 
to shape itself then. 

We are, therefore, entering the new year with the firm 
conviction that 1930 will show a more normal buying power 
for standard lines. The fly-by-nights will come and go as 
usual, but we believe the better perfume departments will 





Frep S. Rocers JosepH B. GovLtp 


seek to feature standard goods of quality, whether American 
or French made. This reaction appeared in many instances 
before the close of the year 

Now that the majority of us is convinced that general 
business conditions are fundamentally sound, and a vote of 
contidence can be given to the federal administration, great 
vistas are opening up to all executives and business leaders 
and stupendous constructive programs are being formulated 
for the ensuing year—the carrying out of which will increase 
the buying power of the general public. 

Chis economic prosperity will lead to an ever greater de- 
sire for the products of the perfume and toilet goods manu- 
facturer. It has always been evident that perfume and cos- 
metic sales have reached the greatest volume during periods 
of great wealth. During such periods, standards of culture 
and refinement strike a high level and not only is there 
a more general demand, but there is a more insistent demand 
for goods of purest quality. However, the bold, sure signs 
of increased prosperity for 1930 indicate just as surely the 
presence of difficulties that accompany all great economic 
changes and will demand clear vision and rare management 
on the part of every toilet goods manufacturer, in order that 
he may cash in on the general high prosperity predicted for 
1930. 

As a perfumer, with little cosmetic interest, we have in 
the past relied more upon the department store as a retail 
outlet-—slow to include the specialty and chain perfume 
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shops Ma specialty shops are well financed and have 
visual { the value of creating good perfume departments 
and are splendid outlets. We hope, when the throes ot 
re i ire ve that the large chain d g stores W ll 
pl ee eve >W t while pertun department I leir 

\s ym gle progressive measure that would most 
benetit e toilet ¢ cls dustry we eliey that lowing 
Ss general isiness prosperity (an 11K entally le re 
du oration taxes, so ruthless on the middle sized 
New \ corperations the most beneficial measure 1 
Cc ‘ i ted ill factors dentitie Vit the t et 
FOcrK1s r \ | be the es iblis] ment t definit trac 
policies suc S se adopted by the motion Ire s 
rubber goods business, petroleum interests, \Ithoug 
ou 5 t exactly parallel with the above interests, it 
is possible that a strenuous, concerted action might be taken 
on the part of manutacturers, agents, jobbers, etc., to retrai 
from untair trade practices such as rebates, secret allowances, 
u i ee counts tree-goods deals, et genorin itterly 
the p juantities conditions and terms set down b 
themselves e published price lists. Cut prices, large 
discounts nad se et allowances do not increas¢ p ts but 
rather the erse is found to be generally truc 

Trade idit s are generally less pern ous today tha 
ever be ilthou ve have still a long journ before the 
milleniun It is true that many of the houses of g 1 repute 
are erating on strictly ethical lines, because in the long run 
it means ifidence n the part of all concerned. Any 
deviation that brings quick, spasmodic vains: too often acts 
asa Mmerang al destroys a health . progressive g vth 

Henry Tetlow Co. 

I o ( Philadelphia. Pa.. Hes e 
d Answering your symposium letter of December 21 
192 

Prosp 1930 are bright for our particular S 
ness 

192 ‘ On ear but did not show so much 1 
provement over 1928 as 1928 did over 1927 

\\ Der bus ess since the gold rus ind have 
always ulled u ir own colors We beliey the s I 
“Paris Label the ren Influence ca t i lt 
mate do our industry more irm than good 

\\ hav no considered on t arte the thre > s 
covered in your questionnaire 

A. A. Vantine & Co., Inc. 

1 ‘ ( I Vew York ( I. I. Poses 

z a mid eral manage It irn simple t 


review the past yea than to attempt a pr phecy of the 








twelve months which are to come; 1929 compared favorably 
with 1928. By that is meant that t ( te ecter 

crease in volume a sales which is expected from year t 
year, took place in 1929, as compared with 1928 \s to 
the vear 1930, we have several alternatives. First, we can 
speak in glowing terms of general business prosperity, 





ignore several gloomy aspects of the present situation 
claim that business conditions for the coming year will in 
We can 

] 


1e opposite extreme and decide that Wall Street 


no way be affected by recent Wall Street events 
turn to tl 
manipulations so affected business that the future is beset 
with clouds and threatening storms on all sides The course 


that appeals to us most would be that of forecasting in 


terms ot the Delphic Oracle so that in either case we would 
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be enabled to stick out our chests and say “we told you so. 


leliberation we find that we are not 


] - 
Llowever, alte 


for this latter course, and since hazard an 





opinion we must, we shall close our eyes and take the 
plunge 

Business in 1930 will be both negatively and positively 
atfected by recent Wall Street occurrences. The great 
losses on the Street have resulted in a psychological depres- 


sion which would tend to make the outlook for 1930 some- 


neertain The manufacturer can do 





at all, to change condition. He 1s 


put to the necessity ot accepting present conditions and as 





far as possible overcoming conditions in his particular 
eld Present ¢ ions are such that it will be more 
difficult to obtain additional business. This resistance should 
be overcome by the greater expenditure of effort. How- 
ever, it must be “well-directed” effort and used where the 
greatest results are obtainable. Our idea is that 11 busi 
ness will be 15% harder to get, a well-laid campaign should 
e planned w vould result in 25 greater effort, so that 
it the finish we would still be 10% to the good. This can 
be done by a more careful selection of salesmen, better 
uined and equipped salesmen and sales managers, a mor 
study of the fields to be sold and more and better 





Chere is, however, also a beneticial side to the recent finan 


cial fiasco \s a result of the lure of “Big Money,” many 
manufacturers forgot their natural caution and_ business 


acumen and went in for mergers which had no sound basis. 





These mergers were not based on a careful study of th 
therefore not 


] 


assets of the businesses concerned and were 
Mergers took place based 





sound economic factors 
on which did not reflect the true conditions 


iness sanity whereby the 





and develop his own busi 





less rather than consid f a financial wizard below 
whose dignity it is to attend merely to the manufacture and 
sale of pertume, cosmetics ncense, ete 


he independent retail drug store is still the most im 
portant outlet for the manufacturer of cosmetics. Last year 


a great deal of effort, time and money was expended upor 


the beauty parlors. In individual cases marked success was 
as a class the ire not vet on a well-enoug 
redit basis although they present great futur 





independent retail drug store with 
whom there should be close and intelligent cooperation. H 
should be taught to merchandise intelligently and efficiently) 


and to set up the necessary mechanism to successfully com 


bat and compete with the concentrated effort of the chain 
drug store 
Produits Pierre 
Produits Pierre, New York City, E. S. Cramer, sales mai 
iger.—Personally, I think the prospects for business in the 


cosmetic field for 1930 will be big. Statistics show a steady 
increase each year over the preceding year and, regardless 
of the stock market or any other calamity, the ladies will 
continue to correct and aid their natural beauty. 


There was a very substantial increase in business in our 





industry in 1929 up to November 15th over 1928: the final 
gures are unavailable at this writing. 

Regarding the use of American manufacturers using 
‘Paris’ on their labels, I think this practice is cheap and 
degrading The American 


manufacturer acknowledges 


when he puts the Paris on his labels, the French supe 


as 


am 
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riority; not only that, but knows he is trying to fool the 


consumer. The French influence holds a lot of weight in 
toilet goods sales, particularly so, in the perfume field 
being educated more each year tuo 


The buying public is 


average French perfumer, it is an art 


in the manufacture of perfumes and only the very best of 
ingredients are used in their formulas; regardless of price, 
each formula is tried out for months until that particular 
Iragrance 1s perfected before t is put « the irke With 
the American manufacturer, (there are exceptions 

course), it is different; it is not an art, it is profit and, 
consequently, the cutting of cost which means inferior in- 


gredients, eap substitutions, et 


M View n the recent activities on the Fede 1 Trade 
Commission in the matter « toilet goods advertising 1s 
partial to tl Federal Trade Commission; to my mind 
there 1s tem that can be « ectly advertise t 





PiomMas M. SAYMAN 
two or more uses; an item should be advertised tor one 
purpose l 

I sider the department stores the most important 
retail outlets in the toilet requisite field and believe it capr 
able of greater future development 

Doing away with demonstrations would benetit the in- 
dustry, providing every store would discontinue the use of 
demonstrations in all lines so that the products would sell 


on merit alone. It is a known fact that in stores that rut 


full demonstrations, unless the line is demonstrated in the 


store, there are many quiet ways and means of it being 


by a clever demonstrator, and, consequently, very 


that she does not 


oversold 


often a customer buys an item really 


want and is dissatisfied, which reflects on the store 
Martha Matilda Harper, Inc. 
Vartha Matilda Harper, Inc., Rochester, N. Y., Robert A. 


l 
MacBain, vice-president—As regards the prospects for busi- 


ness for this corporation in the ensuing year, we consider 


that everything looks inviting. Throughout the year just 


past we have enjoyed a steady increase both in volume o! 


our business and our earnings. Nothing that happened dur 
ing 1929 created even a temporary set-back in our progress 
Our profits, therefore, for the year just closed show a very 
healthy and gratifying increase over that of previous years. 

We are not over the use by some American 
manufacturers of Label.” While we 
acknowledge that the “French Influence” has a very important 
bearing on the toilet goods industry, yet, we believe we 


The public is 


alarmed 


so-called ‘Paris 


see where that influence is breaking down. 
gradually become aware that so much of this Paris branding 
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s only a subterfuge and an « t on the part of manufac- 
irers to capitalize what was nerly a powerful influence. 


We we ne the ¢ ince of the lederal Trade Commis 
mn into the activities of toilet goods manufacturers as re 
gards their a tising Ins r as the commission insists 
m the trut ing told about cosmetics, we are w them. 


elieve in misrepresentation of any kind any- 


Vere ind espe ill l ] 

We have > n as it class itlets toilet 
ds is t most importa Sinn ve employ our own 
nethod in 5 ‘ We se ilmost exclusively to our own 

representatives and cai t ‘ 1 highly satisfact y 
In our of nost progressive thing that could be 
‘ every manutacturer to 
s and sell then i a fair 





C. M 


MILLS TETLOW 


HENRY 


The La Valliere Co. 


La lalliere Co., New Orleans, La.. C. B. Dicks, 


sident.—Our domestic business for 1929 will show about 


the same volume as 1928, with th exception of our export 


usiness. 
that those manufacturers who are not 


It is evident pre- 


lactories in f 


pared to establish reign fields will eventually 
d their business deviated to local manufacturers whose 


products are not handicapped with the excess duties imposed 


r the protection of home industries. In other words, our 
reign friends are taking a leaf from our book. 
We heartily approve of the action taken by the Federal 


Trade Commission in matter of toilet goods advertising. We 


believe that any respectable American manufacturer 
“Paris 


reflected glory from the “Frencl 


lo not 
would use a Label” for the purpose of obtaining 


Influence” and such prac- 
the Federal 


articles are growing in demand 


tices should be regulated by Trade Commission. 
Due to the tact that toilet 
handled by 


matter to 


and are now almost every class of merchant, it 


is a difficult 


are capable of greatest 


indicate what class of retail outlets 


future development, but the drug 


trade having priority doubtless will be for some time the 
principal distributors. 

Perhaps a thought or two recorded may be of sothe in- 
terest to those people who are interchanging opinions on 
next year’s business and making plans at the same time. The 
cutlook is neither depressing nor exhilarating, but it is our 
outlook for a year in which there will not be any particular 
increase in profits to be taken from the dollar’s worth of 


business. 
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Prices have been falling in almost every line from the time 
of the great inflation following the war until now. It is not 
going to be easy to increase prices on either necessities or 
luxuries nor any reason to believe that there will be any 
great decrease in prices of merchandise or service during 
the coming year. It is our belief that in the year 1930, those 
businesses who have their minds made up to go ahead and 
who adopt sound business methods will go ahead. Those 
who run their business right will not only get an increased 
share of what business there is to be done, but in many cases 


will get larger net profit in 1930 than in 1929. 
Raffy Parfums 
Raffy Parfums, New York City, Marcel J. Raffy.—In 
reply to your inquiry about prospects for business in our 


1930, we 
coming year with entire satisfaction. 


industry during wish to say that we view the 


The general indus- 
tries as a whole seem to be stable and prosperous, and in 
that light we anticipate to get our share of this healthy 
condition. We have noted a trend in the toilet goods in- 
dustry in giving to the consumer more and more value each 
year for the money expended. As our business is in the 
luxury class to a certain extent it seems that our competition 
lies in similar luxury merchandise on the market. By 
giving the increased value to the consumer it does not seem 
probable that we will fall behind other luxury industries. 

In reference to comparison of business between 1928 and 
1929 as far as we are concerned we have noted an increase 
in Our business during the past year. Here it would not be 
amiss to put in a few words in reference to the recent stock 
market crash. While we have noted very little effect of this 
crash in business throughout the country, it seems that th: 
New York City market was harder hit than any other section 
of the 


country. This condition retarded fall purchases but 


gave us an unprecedented last minute Christmas rush in the 
metropolitan district 

In reference to retail outlets we find that every class of 
find 
that we 


toilet 


such outlet is sharing in increased business. This we 


has not been at each other's expense. The class 


consider in need of more education in reference to 


goods, would probably be the drug store trade, and these 


especially in the smaller towns and cities. Properly man- 


aged retail druggists, it seems to us, are in line for greater 


future developments as their number is greatest and their 


field widest. 
of tl ‘oming tariff 


method to benetit the toilet 


The stability 
hest 


VDOST 


seems to us to be the 
industry during the coming 
year. As it 


now stands, 


loss to 
forecast the coming tariff rates on finished goods as well as 


on raw materials. 


manufacturers are at a 
Should the tariff be manufac- 
in a better position to make their 
future plans and with greater chances of success. At the 


stabilized, 


turers would then be 


same time, if some way could be found to stabilize retail 
prices or curb excessive price cutting it seems the retail chan- 


nels would have a greater chance for success. 
The American Products Co. 


The American Products Co., Cincinnati, Ohio, C. M. Mills, 
secretary and treasurer—We do not believe that anyone is 
in a position today to forecast what the year 1930 will bring 
to the toilet preparation and perfume industry. We will 
adopt the policy of going into the coming year on a very 
conservative basis for we can only foresee that the year 1930 
is going to be a difficult year in every line of business. 

The year 1929 was the largest year in the history of our 
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business and there are very few homes in the smaller com- 
munities United States that are not 
today acquainted with “Zanol” products and other products 


throughout the entire 
that we manufacture. 


that the recent activities of the 


Federal Trade Commission in the matter of toilet prepara- 


There’s no question 


legitimate manufacturer in the 
Advertising in the toilet prepara- 
tion field has been over-done, as it has been in every field 


will bring to each 


future wonderful results. 


tions 


of advertising. Each advertisement has become a little bit 
stronger than the other until at the present time misrepre- 
sentation is very common in toilet preparation advertising. 
There’s no question that the American manufacturers of 
perfumes and toilet preparations are having more difficulty 
every year in overcoming the “French Influence” on perfumes 
and toilet preparations, especially those French manufactur- 
this 
facturing their preparations here and selling them to the 
The Federal Trade Commis- 


ers who have established branches in country, manu- 
public as if made in France. 
sion certainly should put a stop to this misrepresentation 
as the average purchaser of these perfumes and toilet pre- 
parations seems to be under the impression that these are 
made in France and imported into this country, or made 
from French materials, when this is absolutely not true. 
It is becoming more difficult every year for the American 
manufacturer to compete with this style of misrepresenta- 


tion. 
Boncilla Laboratories, Inc. 


Boncilla Laboratories, Inc., Indianapolis, Ind., John MM. 
Price, We are optimistic for 1930. We had a 
more profitable business in 1929 than in 1928. 


president. 


There are many factors to consider in the matter of the 
Label” We think 


is usually an individual matter but should be based on some 


“Paris and the “French Influence”. this 


reason for use. 


that 


substantial 
We 


censoring 


believe each industry is able to take care of 


its advertising. 

When toilet goods are sold at prices ranging from $1.00 
think 
If lower priced lines and especially cut rate 


or above, we department stores offer the greatest 
opportunities. 
prices are allowed, chains, possibly, offer the better oppor- 
tunity for development. Popular priced lines that are not 
cut in price, still have a big outlet and should cultivate in- 
dependent druggists. 

Closer understanding between members of the industry 
to eliminate some trade evils is the one step which would 


do most for the industry in 1930. 
Bo-Kay Perfume Co. 
Bo-Kay Perfume Co., New York City, J. Rouss, president. 
-I note that interest is at last being centered upon what I 
have termed in a number of letters to you in previous years, 
Bunk” relation to the use or, I 
might say, misuse of the “Paris” 


as “Debunking the with 


so-called imprint upon 
labels and the “French Influence” in toilet goods sales. 

If the American toilet goods manufacturers would, as a 
body, combat this so-called “French Influence” by having 
the American consumer clearly understand that based upon 
dollar for dollar value, the American perfumer can and does 
produce preparations which are, to say the least, equally as 
good as those supposed to be “Imported from France,” then 
this so-called “French Influence” in toilet goods sales would 
gradually disappear. Furthermore, if this same body of 
manufacturers were to pledge themselves to refrain from 
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using any label or any expression which would lead the 


buying public to believe that their product is of “Irench 


Origin,” it would help to destroy this so-called “French In- 


fluence.” Again, if those manufacturers who claim to be 


branches of French tirms and who are so-called 


“French” products, were compelled by law 
I I o 


letters upon the face of the package and label (so that it can 


easily be seen and read) the particular part of the package 


the 
manutactured in 


that is actually made and manufactured in France and 


part of the package or product that is 


America, then it would be a step forward towards educating 
the 


ployed in the sale of these so-called “French Made” prepara- 


American consumer to the “bunk” which is being em 


tions. 


Finally, if concerted action were taken expose 


facturers who make use of “Paris” or “France” 


McBrapy Wut W ARREN 


product or label without any reason or r ther than to 


the 
the belief that the article is of “French Origin,” it 


deceive and mislead American consuming public into 


would 
be a step in the right direction towards ending this so called 
“French Influence.” Furthermore, the deception and fraud 
which is resorted to by firms supposed to be “reputable” in 
imprinting upon their packages “Paris’’ should be exposed 
\ mere warning to do so would terminate this practice 

Let the buying public know the truth with relation to th 
of the the 


actually manufactured. 


true origin merchandise and where article 15 
The buying public will then realize 
that a very great percentage of the toilet preparations art 
make But | 
hesitancy in saying that nothing of the sort will be brought 
the 


\merican perfume manufacturers and its 


of American and American origin, have no 


about because the so-called “French Influence” 


the 


governs 
majority of 
association. 
ground and 
flood 


the 


If manufacturers will keep their feet on the 
sell and not 
Merchandise,” 
But if 


produce only 
the 
ultimate 


what they can reasonably 
“Distressed 
doubted. 


will, without proper thought and without proper outlet, cre 


market with so-called 


result cannot be manufacturers 
ate an oversupply, it will result in the crumbling of prices 
The prudent and careful manu- 


disturbed 


caused by overproduction. 
undoubted readjust 
the 


must be reckoned with and who generally 


facturer will not be by the 


ment we are going through, but it is other class who 


disturb market 
conditions. 

We, 
1929 and are prepared for far greater sales and expansion 
in 1930. 
Co., 


for our part, have made considerable progress in 


During the past year we acquired the Talcum Puff 


thus adding an important link and enabling us to 
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considerably expand and enlarge our activities both in manu- 


We 


our Jacksonville, 


facture and sale. have in addition acquired a large plot 


adjacent to Kla., plant for improvement 


and enlargement of this plant 


National Confectioners’ Ass’n. 
\ ation nA ( n 
H ighes, SCC 


Assn, Chicag , Ill., Ilalter C. 


In- 


The 


retary. sriefly, the conditions 


in the Candy 


dustry during the past year have not been satisfactory 


1 } 1 ' ' ' 
sales Nas Deen about the same the prev 


volume of 


as lous 


year, but the average net protit is less. In my opinion, the 


candy manufacturers on the average have made no more 


than 3 per cent on their sales. This is ridiculously low 


The outlook for 1930 is not especially encouraging. It is 


a difficult matter to point out the real causes for these con- 


but I that one of the fundamental causes is 


Prince MATCHABELLI S. J. MILLER 


unquestionably excess manufacturing the 


Taking 


factories were operated to 
1929. 


capacity. 
industry as 
about 70 


With an 
will be 


a whole, the candy 


per cent of their potential capacity during 


excess capacity of 25 or 30 per cent, the industry 


inevitably with such conditions 


the 


contronted just 


as 
\ 


we with at 


are confronted present time, which bring 
about low prices and unsatisfactory profits. 


However, we are hard at work trying to bring about a 
change, and some of these things we are doing I think will 


be effective in that direction. 
Paul Westphal 
Vew York, 


that the turbulent waters due partly to 


‘aul Westphal, 
ager.—Feeling 


the 


David J. Griffin, sales man- 
the 
upheaval of stock market and other retarding influences 
during the latter part of 1929 have to a considerable extent 
subsided, we embark on 1930's industrial sea with courage 
and confidence. 
However, we of the fact that a de- 
and a stricter application of the scien- 


are keenly mindful 
cidedly greater effort 
tific principles of manufacturing, selling and distribution is 
to this 
In fact, that 
will 


absolutely essential in order prevent year from 


showing a minus sign we believe this year, 


demonstrate 
that 
common 


other in the decade, 
ttest 


made a 


more than 
the 


the 


any past 
Yet 
good 


will bear fruit. 


of the 
be 


sense and courageous policy 


survival we have confidence 


year can one and that a 


That business has been affected by the upsetting of con- 


fidence and the reduction of the buying toilet 


considered courageously and to add 
bad 
heralded 


power in 
luxuries is a fact to be 


to this unhappy state, reports of business sprang up 


over night and are being from one end of the 













hour 


been nsummatec We beliey that X¢ 























Salt as e al s emanding rather than is Our busi 
ind salesm« in evel bral ot industt s itt ess was 1 | SO OX 1 1929 as in 1928 
Dp ( Se 4 I vritt rae ' “Dp I 1”? } 
lhe “Paris Label,” excepting on perfumes and prepara 
1 , VE r ] 740) 1 ‘ 1 1 1 1 1 ; 
tions actual made in France, should be prohibited As tc 
Angela Varona the best retail outlets, it is a question which must be worked 
i 
1 1 1? N ( } r, vice it for eat dividual compan 1 accordance w e lines 
ngela | Vou 
aca — ‘ ' | 30 f . le \ ( ( re il 
business met s and s show an improvement over tha he most progressive step wl the indus an take 
f 1929. w elie, t « \ 1 ‘ ve during 1930 is to get 1 firms wl ure e pertume 
1928 Merchandising 1930 will call more riginal business solely tor the pt ts derived from t sale of 
; . 
aeas an will t Satistact evitimat us es " . 
+ + +1 _" . S ~ e 
We believe ‘ is lema y I e retail Emile Pierre Ferté 
and mMISUuITKk y ju ty Values a a ult I Vill c J 
: , Emile Pierre Fey Los i eles, ¢ Answe y ur 
dominant note for the coming year : 
juestionnaire, [| do not anticipate any betterment of the 
It is « pelier t t the psychological steria W we \ . . ‘ . 7 
; : h Inf usiness until the latter part of the year, or until the rea 
have passed through in reference to rench Influence” « ‘ a9 “a ” 
I , . tion of the Wall street “flurry” is over 
toilet goods is a t of the past. As tar as cosmetics 
()ur husiness \ ' t} 1] ) writ » 
und beauty preparations are concerned. the United States 1 usin wa practically the same du e 1929 as 
and | 1 = 1928 
reigns supreme and will continue to do s Che bottled : 
ind packaged French perfumery will dominate the perfume The “Paris Label” menace is selling considerable mer- 
market as far as the expensive perfumes are concerned. but chandise much of which would have been legitimate goods. 
he death knell has rung upon the American uset the [ intend to offer what I believe a solution of this and similar 
Paris Label” and spurious French atmosphere menaces to my fellow perfumers, at an early date 
In the matter of let goods advertising we believe a \s usual, in government “control” there is too much 
] mman ' ] scINE nal 4 as ° . -— . : } } 
the trend is toward more common sense advertising an echnical hair-splitting, often carried on to gratify the whims 
with more “reason why vit ess tes i some official and the practical relief sought is lost. These 
fantastic art work. We believe this is due to the tact that recent activities of the Federal Trade Commission have in 
the consumer has been educated to such an extent, as fa my opinion done little if any good as far as the general 
as cosmetics are concerned, that she no longer can be in public is concerned 
terested except through practical reason Dra ‘- 1 ’ . ; 
t ted ug ir ugh class department stores next to ex 
> +] entl heseinece te concerned ee : . : 
\s far as the retail busine CORCEENEG, WE DEHCVE ti usive salons are the logical outlets for toilet goods with 
j ‘ rent cts > stands ont ter than ver betor 1 - ' . a 1 t 1 
department store and a greater Ulan Cvs : , e latter carrying the most advantages; as development 
toilet goods sales lowever, we believe that e great Tuture vill prove 
development in this industry, outside of the department store 1 1 ‘ ; , 
: 5 : ; lhe adoption of a publicity plan acquainting the pub 
W ] ve the class spe iit S p. As the tren ( ie 1 1 1 } 
with quality as against price is the measure most needed 
part ta great ma martment stores 1s t itter mass ; ; = 
_ the industry. People are in the mood of buying good 
Sales ist s s there a esire on t SDE i S ps : zs 5 : 
‘ ae ls, generally and she e taught along that line. IRgnor 
to « entrate on hig ss products, with the result tha ; ll 
} } j g cheap competition not curb it The ten-cent stores 
man speciait Ops 1 g toilet g s departments : : : 
2 . ‘ . ire getting theirs at our expense 
and others are enlarg their space e t e considerable 
ea n busine Phe Pa Label Sa matt that deserves more than a 
CT Cast JUS TIICSS 
: aman thro = ent 1 ssceclahecie’) iether” ee eek 
Answering your final question concerning a measure to P* g thought. I believe that had we some means of ar 
enefit the ‘ndusts iat . the con 9 ear We yelieve riving at definite cures they would disclose a large business 
: in “gyp” perfumes 
that a national < tio! ft all te t Ss ouses ss a1 I ! 
: \ lJnrestricted legally. thie branch of the i icsntan 
whether foreign or nestic, s 1 associati to cover all nrestricted legally, this branch of the pertume business 
} 1 = rt: . , ¢ ‘ \* 
ranches of the in . undl such oreganizat te ive paid has grown to large proportions, at th expense of legitimate 
executives would not only aid maintaining the high producers and the disgrace of the science of perfumery. We 
- ' 1 177 ] + So . + 
standard of our industry but would be in a position to eK sale at any place from a gasoline station 
enforce a code of etl s bot in advertising and selling, such 0 a tourth-rate department store. 
code to be drawn up by a committee appointed by the f this traffic could likely be diverted to 


members. 
While Wwe believe that a great deal o! good 1s eng 
complished by the A. M. T. A., the industry has g1 


to such an extent that we should have an association 
would equal in strength and membership and influence 


similar organization in other large industries in the | 
States. We believe that the A. M. T. A. could be use 
a nucleus for the formation of the International Associ 


. 


of Perfumers and Toilet Goods Manufacturers 








1 


imate makes, through more intelligent outlets, by con 





ac- certed action of the better class of producers. The abolition 
rown of the “Paris Label” could likely be accomplished legall: 
that Other than that, it is up to the profession to adopt some 


any systematic procedure to break up the unfair competition and 


nited this I believe could be done by creating a trade-mark or 


das _ label and advertising it to the public; this mark to be on 
ition of approval of some recognized body of perfumers and to 
be practically a guarantee of quality and genuineness. I 
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have in mind the plans of Good Housekeeping and Popular 











f 

Science Monthly in the use of their certificates or trad 
labels which assure the public of the quality « products 
carrying them 

Shall we start anot rgal it vill one ilrea 
in existence take the matter up for siderat belic 
the matter merits s¢ Is attentio1 

Meyer Brothers Drug Co. 

Vevye thers Drug Co., S s, M/ 
Helbig, c chemist—In reply to yours the 2lst 
reference to the accomplishments of 1929 and the prospect 
for 1930, we are glad to report that 1929 yielded us an in- 
crease in sales over the previous year, al d we also find that 


the spread between the cost price, the cost of doing business, 


and the selling price is somewhat narrower This was offset 
to some extent by a quicker turnover and better collections 


It is our experience that the demand for the importec 


} 


fumes is growing constantly, due perhaps to some ¢ 


the prosperous condition of the country, 





domestic perfumes suffer by this better demand for tl 
imported products 

Owing to the great demand for French type of perfume 
and packages, we believe that the domestic perfumer is 
justified in marketing perfume, having characteristic odors 


es, and cash in on this French ce 





and pack mplex as much 


as possible; but over their own name, of course, and 


build up a reputation for high-class perfumes under the 


American label. 


Department stores are, in our opinion, the principal outlet 


ior high priced perfume. Prospects are very good for 193 


in essentials with the probability of slackening of the demand 
' oo 4 


for luxuries such as the higher priced perfumes 


Frederick Stearns & Co 


Frederick Stearns & Co., Detroit, Mich., R. F. Deg 
manager of toiletries.—We look for a good business year in 
1930, but do not care at this time to go into the discussion 


Or the 


individual questions which you have suggeste 


Ferd. T. Hopkins & Son 





Ferd. T. Hopkins « Son, New 3} City ] 5 
DeFreest.—Your letter of the 28th at hand enclosing a list 








of questions tor comment. Quest! number thre 5 
a very interesting subject for debate The greatest competi 
tion of the American manufacturers of toilet preparations 


and perfumes have is the French hold upon the American 
woman's imagination. A tendency on our part a 
turers to cater to this influence merel} 
of our competition 

The American manufacturer is doing a tremendous busi 


products not only in this country but abroad 


ness with his 
He should do everything possible to 
all goods, contemporary and otherwise manuf 
imitate the 


own country iz ‘French Influence’ 


make the French goods of more valu 


consuming public. 
C. H. Stuart & Co., Inc. 
Vewark, \ ro Paul D Vewton, 


> } +] - 109 
1929 exceeded that of 1928 


C. H, Stuart & Co., Ine., 


vice-president.—Our business in 


and the situation is very satisfactory right now. We feel 
that 1930 offers many problems and it may be a difficult year 
on sales. However, we are certain that our promotion plans 


will make it the biggest year we have ever experienced. 


[cBrad hica fed [ prest- 
de 1930 is to be regarded as a pet for the . nee 
of confidence in business and a stabilizat ‘ mc 
values commensurate with the resources and needs he 

















nation. 1929 produced a variety of situations and some of 
them were very unj ible to the best money makers and 
spende ri 4 the nat l ri es I grad lly 
develop better nancial ditions in all lines str) 

I see great aid ivy railroa g rm im- 
provement It is reasonable t el it the Tie 1S 
S plies proposed i] ids irm mproveme Ss (0V- 
ernment waterways, publi tilities, and gene business 

Iding can be put 1 ler wa Vit suffic t spe s as 
to avoid any gap in the general employment s the 
) sing powe the consumer should be n tained 
ind a general sot idition business resul 

Chere s no boon ind not exact! in great eas or 
pessimism, Past experience will teach us the better way 
to improve things in the future, which will bring < ta 
solution of the problems of this 1930 in such er as 
vill insure a return of sensible prosperity 

The F. W. Fitch Co. 
HH ( Des Moines, Ia., J. J. Ki ecre- 
. We consider the prospects for business during the 
ming year as bright. Our own business showed an in- 
crease of about 2 per cent in 1929 as compared with 1928 


In our opinion the course of the Federal Trade Commis- 


sion in regard to 


have 


recent 


preparations is right. We 
viven the Commission our assistance and endorse its 


to the use of the 


ictivities. In regard 


consider its use by the American manufacturer as mislea 
believe it she ul 





ind pernicious and we 





prohibited. 
In our line the barber supply dealers, 
ind department stores are the most important retail outlets. 
\s for new measures for 


none to offer We 


barber shops drug 


improving the 


it is 


industry, we have 





believe to pursue methods 


have proven effective in the past and to be cautiou 


about new experiments. 


The Fischer Soap & Oil Co. 





The Fisch Soap « () ( ( a O] 5 , 

Our business for 1929 showed a very satisfact vance 
ver that for 1928, and we see no reason for a naterial 
lecline in 1930. Ojul soaps fall in the class of t idis- 
pe sable staples, so we feel that there is little t tea rom 
i tinued slowness of business during early 1930 





ayman Products Co., St. Louis, M 
-We are 


business cond 


Say- 


president 





glad to have an opportunity to 
comment i 





upon 


the year just 


closed, and to express Our Opinion conce rnine the 


o t ppor- 
volume of 
with that 


5 1990 1 | : * . 
ot 1928, and on the whole was very gratitying and satis- 


ing business and overhead was some- 


tunities offered by the year just beginning 
} 


Our 


usiness transacted during 1929 was about on a par 








actory. Our cost of de 
what lower than during previous years, offering us a higher 
percentage of pri 

Wholesale 
that their business 
1928. 


ts on the amount of sacted 


Dusiness tran 


drug houses in the St. Louis district 


re pe rt 


has been slightly less during 1929 than 


Manufacturers of patent and proprietary medicines 
and drug sundries in this district report an increase in the 


volume of their business in 1929. The majority i the 
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manufacturers of chemicals in St. Louis report extraordi- 
nary increases in business during 1929. 
Our program for 1930 includes several changes in our per- 


sonnel and the addition of new executives 


and new blood in 


several departments. Our advertising appropriation tor re- 
] 


cruiting of new sales people has been increased, and con 


tracts already arranged for the placement of advertisements 
in several publications with a large circulation. Many im- 


provements in our labels and packages are now on the way, 


and the work relative to the addition of several new products 
has already been started with a purpose of increasing our 


line to include almost every well-recognized household 


requisite in the way of family medicines, food products, 
flavoring extracts, cosmetics and perfumes. 

At the present time we are employing the same number of 
people that we have had on our pay roll for the past five 
years, and will undoubtedly add a few more if business 
expands according to our expectations. 

In answer to paragraph three of your questionnaire, we 
“Paris Label” 


nnection 


wish to say that we are opposed to the use of a 
or misrepresentation of any kind, whatsoever, in cé 
with any of our products. In order to compete with French 
products, it is our opinion that all goods sold by American 
manufacturers should compare favorably in attractiveness of 
label 


must convince the 


package and and quality. American manufacturers 


American people by educational propa 


ganda that American-made merchandise is equal, if not 
superior, to anything which could be purchased abroad. A 
survey of the advertising conducted by several of the out- 
standing I'rench houses will show that large sums of money 
are spent annually in the United States to promote the sale 
of French goods. American manufacturers, in order to suc- 


ceed and compete, must necessarily spend equal amounts 
to popularize their goods and influence favorable public ac- 
ceptance. 

We are in accord with most of the activities of the led- 
eral Trade Commission in the matter of toilet goods adver- 
tising, believing that it will have a tendency to eliminate 
many inferior and worthless products, and to affect an im- 
provement in quality 

It is apparent that the chain store idea has been under- 
going the greatest development, and will probably continue 
to expand for some time to come. However, we do not view 
the situation with alarm, because wherever the independent 
store tactics from a 


dealers utilize chain service point of 


view, they successfully compete with the chains. It is our 
understanding that many independent wholesale dealers are 
cooperating with independent dealers along these lines As 
direct sellers, we naturally feel very hopeful and optimistic 
about our method of placing our products in the hands of the 
automobile have 


consumer. While the hard roads and the 


brought the rural dweller into closer communication with 


sources of supply, we find that the average rural dweller 
is always glad to interview our sales people, and to have 
our merchandise brought directly to their doors. The possi- 
bilities of direct selling are tremendous, and in our opinion 


: 


the surface is only being scratched. The weak link, as we 
see it, with most direct selling companies in our line, is an 
insufficient expenditure for national advertising. If direct 
selling companies with a standardized line would conduct a 
well-planned advertising campaign, sales resistance would be 
lessened, and increased sales would naturally follow. 

We believe that we have arrived at a period of stabilized 
Prices 


normalcy. Jobbers’ and retailers’ inventories are low. 


are back to favorable levels. Banking conditions are sound. 
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There is no unusual amount of unemployment. Our sales 
people everywhere report a cheerful and optimistic attitude 


While we do 


have every 


their districts. 


not believe in crystal-gazing, we feel that we 


on the part of customers in 


reason to expect as large a volume of business during 1930 
as we enjoyed in 1929, and we intend to exert every effort 


to obtain it. 
Poland Soap Works, Inc, 


Anniston, 


Poland Works, Inc., Ala., Carter D. 
Poland, president.—We do not see anything to worry about 


Soap 


so far as the prospects for business in 1930 are concerned. 


The consumption of institutional and industrial cleansers 


such as ours is increasing each vear. We are not at all 


alarmed over the seasonal decline in purchasing and are 


looking forward to next year quite optimistically. 

Our opinion is that the most progressive measure which 
would be of the most benefit to any industry would be 
fresh but simplified selling appeal. It appears to me that 
we are getting entirely too technical and complicated in our 


dollar. 


of selling efforts during the year 1930. 


chase of the almighty \VWe contemplate expansion 


The Demilo Co. 
The Demilo Co., 


president. 


Detroit, Mich., 


From present general indications, prospects for 


James S. Gleghorn, 


business in the cosmetic field for 1930 appear to be at least 


as good as for 1929, However, greater sales efforts will 


undoubtedly be required. As far as we are concerned, we 


have every reason to believe that our new merchandising 
plans for 1930 will help us to secure a greater volume of 
business this year than last. We are inclined to feel there 
will be very little change during the first three months of 
the year, but expect steady improvement throughout the 
remainder 

It would 


general if some sort of restriction were to be placed on the 


undoubtedly be beneficial to our industry in 
making of cosmetics, as any Tom, Dick, or Harry with a 
formula and a little money may become a cosmetic manu- 
facturer, 
field, the 


come under the Pure Food and Drug Act and only regis- 


After many years of specializing in the cosmetic 


writer is of the opinion that cosmetics should 
tered graduate pharmacists or those equally qualified should 
be permitted to make them. Under present circumstances, 
we can hardly expect conditions other than we have. 

The general public have no way of telling whether the 


cosmetics they use are made by reliable, conscientious, 
properly qualified manufacturers, or by those that are just 
the opposite. It seems that there is need of more co-opera- 
tion and closer affiliation in our industry than there is at 


the present time. 


The Milson Co. 


The Milson Co., Cincinnati, Ohio, S. F. Mills, president.— 
Your annual letter has been received and we agree with you 
that by closer cooperation in the industry better results can 
be obtained 

The year of 1930 should be indeed a prosperous one for 
the American perfuming industry as people have been edu- 
cated to a great extent that American perfumes are as good 
if not better than many of the French perfumes. 

American perfumes and toilet articles will be sold in large 
quantities regardless of the use by some American manu- 
There 


facturers of the “French Influence” to stimulate sales. 
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are a certain class of people in this country who are abso- 
lutely loyal to American industry, and we think this situation 
will maintain at all times, notwithstanding 


certain claims 


made by foreign manufacturers 
There is not any doubt that the Federal Trade Commis- 

sion has done some good work in the matter of advertising 

and they can still go further by having some of the foreign 


people state on their “Manufactured in the 


container, 
U. S. A.” when such is a fact 

We are of the opinion that to have the price stated on the 
back of all toilet articles would indeed be a protection to the 
consumer, as they would know whether or not they were 
getting value. 


These tremendous discounts given in 


toilet goods sales would cause the people to think 


some 
twice 
before making purchases; they would be absolutely sure of 


quality merchandise based on sound values 


Oxzyn Co. 


A. H. Bergmann, vice 


Based on our former experience, 


Oxsyn Co., New York City, 
dent and general manager. 


-presi- 


we do not look for a business depression in the toilet goods 
field. 


business in Our line increases 


We have hopes that the usual will happen and that 


while other industries may 


slump. 


The Reich-Ash Corp. 


The Reich-Ash ( orp., New 2orre CUY, Sid iSit, preést- 


WW e vie W 
deal of optimism 


dent. prospects for the year 1930 with a great 


We 


have ascertained that the department stores did not overstock 


The reasons for it are very clear. 


themselves with holiday merchandise, and we have learned 
that their business showed a slight increase over that of 
1928, which made perhaps a better showing than the stock 


market indicated 


The Trece Laboratories, Inc. 


The Trece York City, Sidney 
Picker, sales manager.—In going over your request for our 
resume for the outlook of 1930, it is very difficult at the 
present time to arrive at some definite conclusions. It is 
my opinion that in the year of 1930, when most of the people 
have their minds on their business rather than the stock 
market, that after a temporary psychological reaction busi- 
ness will be on 


Laboratories, Inc., New 


the upward grad 
French Cosmetic Manufacturing Co. 


French Cosmetic Mfg. Co., Inc., New Rochelle, N. Y 
I. &. As manufacturers to manu- 
facturers, there are very few of these questions that we can 
answer. 


Schwannecke, president 


Your first question, “How do you view the pros- 

g 1930?” If we 
could take for a standard business during 1929 and the way 
it held up right up to the Christmas holidays, we are under 
the impression that 1930 will be an exceptionally good year 
in the cosmetic business, 


pects for business in our industry durin; 


irrespective of the financial condi- 
tions of Wall Street. 


Retail Trade Opinions 
New York 


It was difficult to secure quotable comments from the re- 
tail trade in New York. Virtually all the large outlets have 
rules preventing their buyers from speaking for publication 


Interviews with some of the leaders, however, brought out 


the following consensus 
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1930 W ill be 


caused by the uncertainty of consumers 
market decline. 


Business in rather slow star 


foll 


good after a 





wing the stock 
' 


Toilet goods sales should show a reasonable 


increase during the coming vear. In general, 
1929 than in 1928 alth 


December was reported in a few 


yUsIness 


Was 


better in ugh some 


1 1 * 
Siackness In 


instances 











The more exclusive shops believe that the French in 
is important in toilet goods and especially in perfumes 
or two handle no domestic lines. The large department 
stores and the drug chains believe it is overdone Con- 
demnation of tl Paris Label’ excepting on goods actually 
made in France was general. The activities of the Federal 


Trade 


Commission are of little interest to most retailers, 
and none was well posted enough to comment upon them 
Depending upon the source of information, d t 


stores, drug stores and beauty are 


parlors 
The elimination of price- 


cutting competition through law or otherwise and a closer 


most important retail outlets. 


co-operation between retailer and manufacturer are consid- 








ered the most forward looking steps which can be taken 
the trade during the coming year, but there is no grea 
yptimism among ilers of success < t score dt 
ing 1930 at least 
Detroit 
Our Detroit Correspondent sends the following H. A 


merchandising man for the toilet 
of Crowley-Milner & 


Konzer, goods department 


Company, gives the following 


an- 


swers to the six questions listed: “Business in 1930 will be 
good. There are bright prospects ahead. In 1929 our busi- 


ness was 8 per cent lower than in 1928. As to the ‘French 


Influence’ in toilet goods, it is of value only in perfumes. In 
cosmetics it is of no importance and, in fact, the American 
labels sell best. The department store is the natural 


for the toilet goods business. 


utlet 
That is where the future of 
believe. 


the toilet goods market is, ] It will supersede the 


specialty shop. A campaign of national education in the use 


of cosmetics and in raising the standards of cosmetics used 
by the general public is necessary.” 

G. G. Sergeant, of the Ernst Kern Co., says:—"I expect 
a normal year in 1930. Business in 1929 was 3 per cent 


below that of 1928. The ‘French Influence’ is absolutely un- 


important except where certain soaps and perfumes are con- 
cerned. It is absurd to put ‘French Labels’ on American- 
made cosmetics, for the American brands are better sellers. 
The ‘French Label’ is absolutely no help in selling goods. 
The greatest line to future development in the cosmetic 
and toilet goods line is in the ‘Beauty lines’ like Rubinstein, 
Gray and Arden. in 1929, 


That is where our business was 


and that is where it will be in 1930. 


“Beauty lines give every department store a chance to 
build up a greater and greater volume of business. National 
advertising in connection with these beauty lines, is, of 


course, an important factor in their development would 





to see more and more advertising.” 


St. Louis 

J. A. Egan, manager, toilet goods department, Stix, Baer 
Fuller C St. Louts. 

in this line is, in my opinion, better than ever. The 


Dusiness 


volume 


ompany, Che prospects tor 
should be much bigger this year, and the trade should be 


very fine. Everything points to increased business. The in- 
growing very fast and, with new merchandising 
; ; . 2.4 a 
ideas, nothing could retard rapid advance. Our trade in 1929 


was much larger than in 1928, and was-véry gratifying, in- 


dustry is 



























































































































































































































































































































660 AMERICAN PERFUMER & ESSENTIAL OrIL REVIEW 


deed. As I've said, the conditions are excellent, and nothing 
can stop improved business with live merchandising methods. 

There is absolutely no question, I believe, as to the poten- 
It has a decided appeal 


tial influence of the “Paris Label.” 


to customers. At present I cannot see any indication of a 
change as to the prestige of the “Paris Label” and influence. 

While the question as to what is the best outlet in retailing 
is no doubt meant for manufacturers and 
would say, of course, that the department store is the best 
I think that a frank statement as to what 
progressive méasure would be most beneficial,” is necessary 
and I would declare, therefore, that it is my candid opinion 
that the best stimulant would be greater profit for the retailer. 
toilet department, 
Scruggs-V andervoort-Barney, St. Louis—I regard the pros- 
Indications are all good, 


wholesalers, I 


channel. “single 


George W. Johns, manager, goods 
pects for 1930 as most gratifying. 
and I look forward to increased trade. 
much improvement for 1929 in comparison with 1928, and 
Undoubtedly the “Paris 
Influence” is great with the consumer. This is a fact which 
As to which is the best channel, 


Our business showed 
was most pleasing in every respect. 


it is impossible to overlook. 
I believe, of course, that it is the department store. 

Ella R. Berry, Ella R. Berry Co., St. Louis—The outlook 
for 1930 is bright, and the trade of last year was larger than 
that of 1928. I have very decided views regarding the 
“Paris Label and Influence.” I avoid the use of names. But 
I may mention a few instances. I know of one article which 
we produce for $1.50, for which they are able to get $6. The 
quality is the same. One of my customers paid $17.50 for a 
sweet pea preparation. Mine sells for $3.50. 
She regarded our product as superior. 


I gave this 
customer a fair test. 
She was enlightened and said, “Never again $17.50.” Of 
course, they have the right to do business here, but must 
come with right prices. 

The business prospects for 1930 are wonderful. I have 
done considerable business by mail, and have found mail- 
order methods quite satisfactory. They are different grades 
and different prices. I rather incline to the opinion that the 
chain stores may prove to be one of the best retailing chan- 
nels, especially for moderate-price goods 


Omaha 
Our Special Correspondent reports as follows on the 


f buyers m Omaha:—The business in toilet goods during 


Arm- 


says, “we 


1929 was 


better than 1928, according to Mrs. Tillie 


of Thompson-Belden’s. “Naturally,” she 


all look for better business in 1930, but the only thing that 


can give it to us is prosperity. f the country is prosperous 


Paris labels on American 


then our business 


mi t injustice to the manu- 


anufactt 
facturer himself and to the | [ thing is made in 

bear an American label. 
“the only thing that wil 


} “lar 7 ean lier 
declares, 1 really do 


is good national advertising. Local advertising 


us any good 


doesnt do ry much good *rson 


must see a thing 
advertised 
The must sell the 


advertising fore the 


magazine many times before she will buy it 


manu article through national 


local dealers can sell it.” She gives 


as her suggestion for a progressive step for the industry 


for 1930—bigger and better national advertising. 


coupled 
with fair pri » the retailer 
‘The use of the “French Label” on perfumes is very de- 
sirable,” says Mrs 


department, 


A. Walker, manager of the toilet goods 


Thomas Kilpatrick Company, “but it is out of 


place on creams. Perfumes are largely made in France, and 
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if not made there the bases for most of them come from 


there, and because of this the “French Label” has a proper 
place on a perfume. However, in the case of creams—most 
today are American manufactured, and I 


do not think they should wear a “ 


of the creams of 
Paris Label.” In a perfume 
a woman will buy a French label where she will not buy 
an American.” 

National advertising is the best outlet for cosmetics and 


toilet articles, according to this manager. “A woman buys 


what she sees advertised in the magazines. That is the place 
where they are really sold.” She thinks that better advertis- 
ing can benefit the industry greatly during the year 1930. 
1929, she states, was much better in their store than 1928, 
“The toilet goods business,” 
the toilet Brandeis Stores, 
per cent 1929 than in 1928. The prospects for 
better business in 1930 than in 1929 look to be very good.” 
In his opinion the use of 


and the 


says H. Jacobi, manager of 


goods department of “was 15 
better in 
Labels” on toilet goods is 


Influence” 


“Paris 


advisable “French also meets with his 


approval. 
Milwaukee 


Our Special Correspondent in the Northwest 
Everyone in the industry in the Northwest looks forward to 


1930 with optimism, 


writes: 


The good economic condition of this 
territory seems to bid fair to a good year. 

Ben P. Sanders, buyer of toilet goods at the Espenhain 
department store, operated by J. Mack Co., reports that he 
regards the coming year as a good business year. “I do 
not think that people in this country favor the practice of 
some American manufacturers placing Paris labels on Amer- 
[ do not like the idea or 


ican made perfumes. Personally 


vice versa. I think that the French made perfumes have a 
tremendous hold on the buying public in this country. I 
that 


patron 


know our experience has been there is least sales 


resistance where you Offer a French perfumes. 


People are taking more interest in perfumes and are study- 
ing the properties of perfumes more intelligently.” 

in the selection of perfumes will be the 
toilet 
Arthur P. 
Chapman Co., 


Discrimination 
key to 
according to 
T. A 


. ; 
the case ot 


goods during the coming year, 


success in 
Cutting, toilet goods buyer for the 
Wis. He that in 


perfumes people are realizing that 


Milwaukee, states 
“perfume 
satisfaction” comes from careful selection. 
take different 


paign on the 


Different types 


kinds of perfume, etc. An educational cam 


selection of the right kind of perfumes and 
toilet goods would be the most progressive step the industry 


is Mr. 


in the perfume and toilet 


could take during the coming year, Cutting’s opinion. 
Foreign women are more educated 
French women know 


not. 


goods field than their American sisters. 


how to select toilet goods, but American women do 


Whe 


will purchase more toilet goods and become more satisfied 


they are taught how to select them correctly they 


} 


venefit. “The use 
Paris Labels” on American made goods is the bunk,” 
said Mr. Cutting 


also true. 


patrons. The entire industry will then 
~ the “ 
“It will never be a success. The reverse is 
Style sets the selling pace for perfume and toilet 
goods. A woman’s makeup, her looks, etc., set the style 
of perfume for her.” Mr. Cutting believes that business in 
1930 will be very good. This firm did about a 25 per cent 
increase over 1928 in toilet goods. 

is Se 


Milwaukee, believes that 1930 will be a good year in the 


Henninger, toilet goods buyer of the Boston Store, 


field and quotes several business authorities in making his 
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statements. “American people are now becoming familiarized 
with toilet articles,” he stated, in talking about market pos 
fooled in 


companies has made them skeptical in their purchases. We 


sibilities. “Being their purchases by overnight 


purchase toilet goods from both American and foreign com 
panies, but they must be reliable before we give them 


He thinks that the Paris labeling of American products 


is not a thing to be encouraged. There is no sales bene- 
fit, or otherwise, from it. People are more careful, too, 1 
buying perfumes, he stated. They look forward to select 
ing the type of perfume which will help them create per- 


sonality. Business during 1929 was far ahead of 1928, he 


stated. 
Cleveland 


Our Cleveland Correspondent reports on retail conditions 
as follows:—Department heads in the 


stores having perfumery and toilet articles sections look tor- 


leading department 


ward to a good year in 1930. One of the biggest and most 
exclusive of such sections is that operated on the ground floor 
of the Halle The Halle store 
new Christmas holiday record of sales in toilet articles 


Brothers Company. set a 
This 
store features toilet sets ranging up to very expensive ones 
and its line of perfumery and kindred articles runs to high 
grades. The sales people of this store look with favor on 


national advertising to increase sales. 


toilet 
national 


“Discriminating users of preparations and_ toilet 


articles are close readers of 
this 
of certain soaps, toilet waters and perfumery. 
The 
magical in its effect on many people and the so-called ‘French 


magazine advertising 


along line,” said a saleswoman. “The same is true 


Imported 
articles find favor with our customers. ‘Paris label’ is 


Influence’ is a good factor in selling.” 


The Higbee Company, another of the city’s leading de 
partment stores, reports a better demand for higher grades 


of toilet preparations. It was stated that present sales ar¢ 


normal and prospects encouraging. The 


“Ohio's 


very May Com- 


pany, claiming to be Largest Department Store,” 


through the toilet 
Label” and 
hold on the buyers of articles. 


better 


articles department, reported that the 


“Paris “French Influence” is stronger 


toilet 


taking a 


} 


“Users and buyers of 


goods are educated in this line and are more dis- 
criminating than formerly,” said a sales manager. “I am 


knowledge displayed by Cl 


know what they want. Some of them are 


surprised at the istomers. They 


\meri 


exception, as 


partial to 


can-made goods, but I think this is rather the 


the lure of a French name or French label on toilet articles, 


15] 
I 


il 


ke those on women’s wearing apparel, is strong 
Department managers of the Standard Drug Company, the 


which practically cover the 


Marshall Drug Company, the Drug Stores, and one 


or two others 


leaders in the 
Cleveland drug store business, look with optimism on 1930 


These stores, two of the chains operating over 50 high grad 
stores, all carrying toilet goods and featuring them promi 


1 


nently in newspaper advertising and store displays 


agreed 
that advertising is one of the best means of iné¢reasing sales 
3usiness, they said, during 1929, in some lines 


1928. 


was better 
than in This applied to toilet sets and one line of 
toilet soaps, dental creams, and tooth paste nationally adver- 
tised and featured in radio broadcasting programs Radio 
broadcasting, it was admitted, has demonstrated its value as 
a selling factor. 

Practically all of the toilet goods buyers and sales man- 


agers in these drug stores as well as sales people in other 
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department stores, like the William Taylor Son & Company, 
the Bailey Company, and smaller ones, 
\merican likely to 
ie “Paris Label” and pus! the “French Influence” 


products. “I 


+ 


the fact that 


overdo the use of 


stressed 
manutacturers are 
too far in 


outlet for ere is a limit to almost 


said a shrewd sales manager in the Taylor store. 


“Ours is a conservative establishment patronized for more 


than half a century by Cleveland’s leading families, and we 


seck to got 


satisty long-time patrons, so we can not go too strong 


] } | r L ’ 
on novelties that smack French 


It was conceded by sales managers who discussed the 

1 . . . a, 

activities of the Federal Trade Commission relative to toilet 
goods advertising that misleading names and brands may 


react against the industry—or manufacturers whose activities 


are under discussion by the commission. Said a May Com- 





pany manager: “Yet conte leading com- 


10n of one of the 


pounders of these so-called Paris products that its goods 


are bona fide is too broad a question for the layman, as it 


were, to discuss. C. H. 


with M. Paris to new 
‘scents’ and suggestions, and I do not think this New York 
manufacturer tries to 


Selick, Inc., points out it has some 


arrangement Coupey in receive 


make the American public believe 
the toilet preparations are actually made in Paris. We all 
know ‘scent’ 
or ‘odor,’ and it strikes me that if this is obtained abroad 
the maker of the 


that the big thing in perfumery is the so-called 


nished article is justified in using the word 
“Paris” on labels. 
“It occurs to me that if the Federal Trade Commission 
goes into this phase of labeling toilet products manufactured 
in America the commission might extend its inquiries in 
so why pick on the “Paris Label” 
‘L’Are Narcisse-Jardeau-New York- 
sounds good and sells the product so labeled. The 
-Paris-New York’—another Ameri- 


brand which has been brought into the discussion 


several other directions 


in toilet articles? 


Paris’ 


same is true of ‘Lucienne 


can-made 


before the commission. There are other products which 
might be put in the class of so-called ‘unfair methods of com- 


petition.” ” 


No very about retail 


utlets was obtained unless it be that manufacturers will do 


satisfactory answer to the inquiry 


push sales of their toilet products through wide- 
iwake drug stores which feature this line of merchandise 
ind use more than ordinary daily newspaper space in adver- 
tising toilet articles bearing nationally known names and 
brands 
It was reasoned by a iin drug store manager that his 
mpany is operated by a man who a few years ago said 
ie would not run a drug store which had to operate a lunch 
counter and restaurant to succeed. Yet today only 18 per 
cent of the total sales it s chain of nearly 40 stores in 
Greater Cleveland ar al Ss, Sa viches and light lunches 
ing among the most spicuously featured lines handled 
If pushing this luncheon business has brought it up to 
where it is, I think that pushing the toilet goods sections of 
uur stores Dr gs a biewe tlet or then I produce — 
uid this manager Stores like ours, I believe, are the best 
quick outlets for toilet goods, perfumeries, etc., because we 


can offer more varied displays conspicuously in several stores 


Our company can 


almost 40 different displays against one bv the largest 


as against the big department stores 


make 








lepartment store in Cleveland. We are located on promi- 
nent traffic lines. Many people who regularly visit depart- 


ment stores have to ask where the toilet goods section is 


located That is not the case in anv of our 
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they are more compact and toilet merchandise gets a front 
view display which cannot be missed by the customers enter- 
ing our stores.” 

The single most progressive measure presents rather a 


hard question to answer, those questioned said, but they 





‘honest-to-God advertising” and a let-up in cut 
prices might put the industry on a better basis during 

Those who replied to the question said “cut-throat compe- 
tition” should be eliminated and the Better Business Bureaus 


ld censor considerable toilet goods ad- 


f the country shoul 
vertising and retailers should adhere to common-sense mer- 


1 ies 1 1 oy 


not be led astray by spasmodic “bargain sales” 











and “circus-poster newspaper advertising.” 
Canadian 

Our Canadian Representatives have secured the f z 
from Montreal and 7 » retailers: On every hand man 
agers of the toilet divisions of Montreal department stores 
expressed themselves as being well satisfied with the result 
f trade in 1929 and are full of optimism for the outlook in 
the present year 

“Undoubtedly the outlook is excellent,” said H. S. Markle, 
nanager of the toilet department of the | store, James 


\. Ogilvy’s, when asked his view of the prospects tor busi 
ness during 1930. He was equally emphatic when queried 
as to how business 1929 compared with business 
lly better in 1929,” he said 

In regard to the use by American manufacturers of “Paris 
1 the “French Influence” in toilet goods sale he 
declared opposition to the first but not to the second. While 


scorning the use of “Paris Label’ he made the point that in 





a city like Montreal, where more than t juarters of the 

population are French, “French Influence” is desirable and 

perfectly legitimate. He contended, indeed, that the sam« 

arguments holds good for the Province of Quebec, where, 
; mi 


of course, there is an overwhelming French majority. 


Asked what single progressive measure would most benefit 
the industry during the coming year, Mr. Markle replied 


unhesitatingly, “More national advertising.” 





“Put your message right across the continent,” he urged 
“There is nothing like it to stimulate regular lines. Bot 
the manufacturers and the retailers should advertise freely 
du the year.’ 

C. 8 ks, manager of the toilet department of Hen 
M D ( Limited, replied confidently, “Good in re 





gard to the 1930 prospects,’ and commented that 1929 ha 


been just as good as 1928 








Asked his reaction towards the use by American manu 
facturers of “Paris Lab 1e said that he did not like 1 
Questioned as to what single progressive measure woul 
confer most benefit on the during the vear he sug 
gested the removal t the c du s « t ground 
that this would cheay the price of pertun nake f 
greatl ‘eased sales 

Other store managers were unanimous in their opimio 
that the prospects t 1930 are decidedl x1 In son 
cases they are attempting to justify their optin by a 
increase in display spac allotted to toilet goods They also 





appeared very sz 
more satisfactory than 1928 

] Featon Co., I td mito, say: We expect that busi 
ness during the coming year will be very good. The recent 
stock market crash did not seem to have hurt the industry 


to any great extent. Our sales have been large since that 
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time and we expect that they will continue so during 1930 
Business in 1929 was very much better than in the previous 
year. As stated, the stock market crash did not seem to 
have any great effect on the industry, and it certainly did 
not lessen our sales. 

“We find that toilet goods bearing a “Paris Label” appeal 
more to the buying public, and our sales in goods with a 
“French Influence’ greatly outnumber those manufactured 
in Canada or the United States. We find also that manu- 
facturers of ‘French’ toilet goods can put over their products 
with a greater impetus than can other manufacturers, princi- 
pally because of the financial outlay entailed. 

The Robert Simpson Co., Ltd., Toronto, says: We view 
the prospects as being very good. We have already made up 

budget for the first half of 1930, and it is an optimistic 
one. Business in 1929 was very much better than in 1928 
(This company opened a new store last year, and this would 


have a great reflection on the volume of sales.) 


lhe use of “Paris Label” and the “French Influence” is an 
important one. Many people will buy these goods in pret 
erence to domestic products, but we would not care to say 
that this former class outweighs the latter in sales. 

ohn Northway & Son, Ltd., Toronto, say: Business 
should be very much better in this line during 1930. We 


only began handling toilet goods in 1929, and have just suc- 
ceeded in putting them over. We think that French pet 
fumes and toilet goods are very much better than thos 


manufactured in the United States and Canada, but find that 
people are beginning to turn to the use of domestic evoods 
in this line. We would class the use of “Paris Label” and 
the “French Influence” as being just a “fad.” During the 
Christmas season, our classification of this was borne out 


Very notice ibly 


Rochester, N. Y. 


Our Special Correspondent interviewed several Rochester 


\V. ¥., buyers and reports as follows:—Miss E. Johnson 
head of the toilet goods department of the store of E. W. 
dwards Son, feels that business during 1930 will continue 


to improve. 

1929 brought better business than 1928. particularly in tl 
better quality merchandise, and she expects 1930 to do the 
same. She finds that the “Paris” or “France” label means 
juite a good deal to customers in connection with the put 


chase of perfumes, but otherwise it has little or no effect 
She had no suggestion for improvement within the indus 

try, but feels strongly that retail stores would be much better 
ff if they refused to grant credits and refunds unless justi 
d. Goods returned in damaged condition and with a poor 


xcuse constitute a real loss to these stores. 


irtments IcCurdy Company, Inc., considers the pros- 


to be very good, just as business during 1929 was better than 

1928 He thinks that the use of toilet roods is con- 
stantly increasing. His company caters to a high-class trade 
ind is successful in selling the higher priced lines. He does 


ot approve of the use of the words “Paris” or “France’ 
unless the goods are actually made in France. As toa pro 


ressive measure which would most benetit the industry, he 





suggests that manufacturers and retailers both try to mai 
1 


oes 


tain prices on toilet goods. He feels that price-cutting « 


the greatest harm to the industry. 


ids and other de- 


pects for business in the toilet goods industry during 1930 
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United States Leads in Production 


The United States today ranks as the world’s foremost 
producer of toilet preparations and its products are in de- 
mand in every corner of the globe, it was stated orally Nov 
13 at the chemical division of the Department of Commerce. 
During 1928 from the United 


States had a value of $12,244,000, which represents a 25 per 


exports of these products 


cent increase over the 1922 figure, according to the division 
It was pointed out at the division that, although American 


toilet preparations ire well known throughout the world, 


competition is unusually keen and therefore constant ad- 


vertising, a study of the particular market as well as alert 
representation are all necessary in meeting the activities of 


foreign competitors. The aggressive methods employed by 


loreign competitors and their tendency to unite in sales pri 
grams emphasize the necessity for more concentrated action 
n the part of American exporters, it was explained 


American Toilet Preparations in Germany 


Well advertised American toilet preparation manufacturers 
seeking the German market should meet with 


t 


this connection it is of interest to note the advertising pro- 


The campaign is 
to be largely confined to Berlin and surrounding districts. A 


success. In 


cedure of one 


American manufacture r. 


full page advertisement will be inserted in three or four of 


the best advertising mediums for reaching the 


high class 


trade. This initial campaign is directed toward women of 


wealth who read the more expensive magazines and fre- 


quent shops in the best quarters of the city 


toilet 


a wider market is possible 


German 


psychology is such that if 


preparations can be intro- 
later on. It 


handling an excellent line 


duced in this way, 


is believed that e:ght shops now 
his line.— 
Berlin) 


of perfumery and other products will take on t 


Attache Douglas Mille) 


(Acting Commercial 
A “Beauty War” in London 
Which is 
This 


fashionable 


LONDON the greater aid to beauty—cosmetics 


or Massage question 1s at present setting a pretty 
It is de 
youthful 

that 
eliminating the 


poisons from the system it restores natural beaut) 


problem in London beauty parlors 
that beauty and a 
The 


be cause, by 


clared by massage enthusiasts 


appearance come from within. masseurs claim 


their treatment is the better 


The cosmeticians, however, declare that their method is 
superior because it treats the complexion itself, while thei 
reams penetrate beneath the skin. 


The 


cosmeticians and masseurs 


controversy will probably end peacetully with the 


' 
working in closer harmony 


they do now, but meanwhile it is providing society Deauties 


ith an amusing topic of conversat.on 


Australia a Market for American Toiletries 


Australia is the fifth best market for American toiletries 


and during 1928 imported in excess of $600,000 worth 
However, this is not a true reflection of the sales of Ameri 
can manufactured toothpaste, shaving cream, and similar 


toilet preparations in Australia during the past year. 
American 
Australia 


In addition, there are two 


There are already a number of important 


houses which have their own branches in and 


manufacture their products there. 
factories to 


companies now constructing 


(Trade 


more American 


manufacture locally. Commissioner EF, C. Squire, 


Sydney). 
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Low Molasses Rate Adopted 
17.—The 


in Par. 502 of the House Tariff Bill imposing 
a duty of three 


WASHINGTON, Jan. Senate today concurred in 
the provision 
one-hundredths of one cent a pound on 
blackstrap molasses which is the principal source of indus- 
trial alcohol. This rate approximates the existing of one- 
sixth of a cent a gallon collected on blackstrap. The action 
of the Senate and House on this product was in harmony 


and Ways 
Manufacturers 


vith representations made before the Finance 


Means Committee in behalf of the 
of toilet articles by W. L. 
Washington representative 


(American 
Crounse, the organization’s 


rhe Senate today defeated by a vote of 54 to 22 an 
Steck of 

duty of 8 cents a gallon on blackstrap 

offered by 


duty at 4 cents a 


amendment offered by Senator lowa levying a 


It rejected by viva 
Senator Broussard of 


ce vote an amendment 


Louisiana fixing the It likewise 
refused to accede to proposals that blackstrap admitted to 
stock feed 


blackstrap imported 


gallon. 


be used as should carry the existing rate and 


alcohol 


provision 


duction of should 
gollon. The 


blackstrap came up out of order. 


for the pr 
be taxed at 8 cents a relating to 
\s there was no change 
Par. 502 as it affects black- 
except for 


made in the House Provision, 
amendments 
Senator Steck 


proceed to the 


strap was not in order individual 
upon reconsideration of the bill as 
asked 
consideration of 


n Mr. 
action of the 


a whole. 
1 


unanimous consent that the Senate 


blackstrap today, and there was no objec- 


Crounse expressed great satisfaction over the 


Senate in agreeing to the 


House rate on 
blackstrap. Either the 4 cent or 8 cent duty, he said, would 
1 


have added millions of dollars to production costs in the 


l 


1 
trmilet 


al sen » 
et making industt 


Bottle Rate Later 


Certain other fe of the bill affecting the toilet 





reparations industry are to be reviewed for individual 
main all those of importance have 


the notable 


amendments, but in the 


heen adopted. One of exceptions is the pro- 


relating to hand-made and machine-made perfume 


bottles. The bill as reported to the Senate levied a rate of 


82 per cent ad valorem on such containers as compared 
with a rate of 75 per cent provided by the House. On 
notion of Senator Copeland of New York the Senate 








ulopted an amendment fixing the rate on hand-made bottles 
to 75 per cent and the rate on machine bottles at 65 per 
cent It is the understanding that on reconsideration the 
Senate will retain the rate of 75 per cent on the hand-made 
product and eliminate the 65 per cent on machine-made 

( s throwing the latter into a er ragraph and 
making them du le at 50 per cent gross as authorized 
h € prese iN accordance with the interpretation of 

e | ns ( rt \ppeals n tne fudnut case¢ 


What College Did For Him 


close of the college term a rich man’s son came 
and 


greet his 


\t the 


pe ding up the stopped the car suddenly 


rushed toward the front porch to appropriately 


parents 
“Did vou pass everything ." 


His father anxiously asked: 


everything but an express train and one 
Packard.” 
of great satisfaction to that 


as all Silent Partner. 


It nust have been a source 


Father to have a car as tast that 
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Plan Prohibition Bureau Transfer 


Recommendations of Law 
Partly Follow Hoot 


Features 


fk more than usual importance to our readers is the 
series of bills now being introduced in Congress on 
Prohibition subjects The principal proposal affect- 


ing them is that for the transfer of enforcement work to 
the Department of Justice President Hoover originally 
recommended that the permit division of the work be lett 
in the Treasury Department and the current bills provide 
for this but with th oviso that the 4ttorne reneral also 
pass upon permit applications. This is in direct conflict 
with the needs and desires of the alcohol consuming trades. 
Our Washi 


ng 
ments as follows 





gton correspondent outlines current develop 


On plans submitted to Congress on Jan. 13 for the re- 


organization of the Federal charged with the duty of 





administering the prohibition law specific recommenda- 
tions were made that contemplate a radical departure from 
the present method of supervising the manufacture, storage, 
distribution and use of industrial alcohol. The Nationa 
Commission on Law Observance and Enforcement, in its 
report, transmitted to Congress by President Hoover, urged 
that the work of enforcement in the courts, as distinguished 
from the granting of permits and administration of regu- 
lations as to the legitimate use of alcohol, should be concen- 
trated in the Department of Justice by transfer from the 
Prohibition Bureau of the Treasury. It suggested that the 
permissive administration should be retained in the Treas- 
ury. 

In a memorandum prepared by Attorney General Mitchell 
it was stated that a plan had been drafted under which the 
administrative function of issuing permits for the manufac- 
ture and distribution of alcohol would remain in the Treas- 


ury with the Department of Justice acting with the Treas- 
w in revising the regulations respecting permits and 
having a voice in determining to whom permits should be 


issued. Dual control of distribution of industrial alcohol, as 
proposed, would prove a handicap to every concern using the 
pre duct, accordil ¥ to \\ | C rounse, Washinegto1 repre 
sentative of the American Manufacturers of Toilet Articles 
Efforts will be made by the alcohol using industries to 
convince Congress that joint supervision of the distribution 
of industrial alcohol by the Departments of Justice and 
Treasury would hamper practically every branch of manu- 
facture Here is the paragraph of the commission report 
dealing with the transfer of the Prohibition Bureau to the 
Department of Justice 

“There is very general agreement among those who have 
had to do with enforcement of prohibition that the whole 


task of enforcement through the courts, as distinguished from 





the granting of permits and administrations of regulations 
as to the legitimate use of alcohol or of liquors, should be 
concentrated in the Department of Justice. It is an 
anomaly that the cases are investigated and prepared by 
agencies entirely disconnected with and not answerable to 
those who are to prosecute them. All experience of 


administration shows the importance of concentration rather 


Enforcement Commission 
‘er Plan on Permit 


of Law 


than diffusion of responsibility. If prosecution, the legal 
side of enforcement, is partitioned between two distinct 
agencies, the diffused, ill-defined, non-located responsibility 


1 


sure in the long run to be an obstacle to efficiency. No 
doubt in certain special situations, where technical knowl- 
edge of a special type is involved and where the number of 
prosecutions each year is very small, it is consistent with 
a high degree of efficiency to have these few cases investi 
gated and prepared by some body of experienced men in 
some other department and turned over to the Department 

Justice for trial. But where the volume is so enormous 
and the circumstances are so varied as in liquor prosecutions, 
this is not expedient. To dispose of such a mass of cases 
satisfactorily, there must be a well-organized coordination 
of investigation and prosecution, which can only function 
effectively. when under a single head, with responsibility 
detinitely placed, so that there can be no falling down 
between two distinct bureaus and no lapsing at either 
point into a perfunctory routine There must be careful 
study of how to separate the permit-granting work of tke 
Treasury Department, which belongs there, from the work 
'f investigation and prosecution, which should all be done in 
the Department of Justice. But the principle of transfer 
of the latter to the department of Justice is, we think, clear.” 

Here is what the Attorney General had to say on the 
subject 


Attorney General’s Views 

“Since the passage of the National Prohibition Act, the 
Attorneys who conduct the prosecutions in court have been 
under the Department of Justice, while the federal agency 
for detecting offenses against the National Prohibition Act 
and preparing the evidence has been in the Prohibition Unit 
in the Treasury Department. There are no agencies in the 
Department of Justice to perform the latter function. The 
closest cooperation must exist between officers charged with 
the detection of offenses and preparation of evidence on 
the one hand, and the United States Attorneys and their 
assistants, who prosecute the cases, on the other hand. 
These agencies, now in different departments, would work 
together more efficiently if in the same department. A 
plan has been drafted by the Department of Justice and the 
Treasury department to effect such a transfer. It leaves 


in the Treasury Departments the administrative function of 


he manufacture and distribution of 


issuing permits for t 
industrial alcohol and related matters. These proposals 
contemplate a revision of the regulations respecting permits 
so as to provide more complete supervision to prevent di- 
version from authorized uses, such regulations to be pre- 
pared jointly by the Secretary of the Treasury and_ the 
Attorney General so that the legal experience of the Depart- 
ment of Justice in prosecutions under the National Prohibi- 
tion Act may be utilized in the drafting of the regulations. 
This plan also contemplates that in any case in which the 
Department of Justice has information bearing on the merits 


as 
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of an application for a permit, a representative of the 
Department shall participate in the decision as to 
the permit shall issue.” 


whether 


Bill for Transfer In 


Representative Williamson of South Dakota, Chairman of 
the Committee on Expenditures in the executive departments, 
introduced a bill providing for the transfer of the Prohi- 
bition Bureau from the Treasury to the Department of 
Justice. The bill would set up a new dry bureau in the 
Department of Justice in charge of a director at a salary 
of $9,000 a year, and an assistant director. Other officers 
needed by this new arm of the government would be ap- 
The Williamson Bill 
shall retain authority 
over the actual issuance of permits to use industrial alcohol 


pointed as needed, the bill provides. 
further provides that the Treasury 
with certain joint jurisdiction by the Secretary of the 
Treasury and the Attorney General in accordance with the 
recommendations made by the latter official. In the re- 
organization outlined the present Prohibition Bureau of the 
Treasury would be changed to the Bureau of Narcotics and 
Alcohol. 
Investigations incident to the 
devolve on the 


the Attorney General would have concurrent power to make 


Industrial 
mld 


ul 


issuance of permits % 
i 


Treasury in the proposed realignment, 
such inquiries as to the manufacture, and distribution 


alcohol as he deemed 
punitive phases of the law. 


storage 
necessary to adequate 
The Attorney 


/ 


General also would share with the Secretary of the 


f industrial 
enforcement of the 
Treasu 
responsibility to prescribe all dry law regulations including 
the form of applications, bonds, permits, records and reports. 
The bill provides a system of dual control that would un- 
doubtedly compel the alcohol using industries to maintain 
close contacts at all times with the Department of Justice 
Hearings on the 
At a meeting 


as well as the Treasury Department. 
Williamson Bill will begin at an early date. 
scheduled for Jan 20 the Senate Judiciary Committee will 
begin consideration of the whole dry law program submitted 
by the National Commission on Law Observance and En- 
forcement. This includes the Attorney General’s proposal 
for joint supervision by the Department of Justice and the 
will be 
Indications 


Treasury of the permit system. Hearings also 
held by the Senate Committee on the subject. 
are that the program of reorganization as it affects the 
permissive administration of the prohibition will be bitterly 
assailed by the alcohol using industries at the forthcoming 


hearings. 
Beyond President’s Recommendations 


In his message to Congress on December 3 last, President 
Hoover stated unequivocally that “the control of the distri- 
bution of industrial alcohol and legalized beverages should 
remain in the Treasury,” and there was no suggestion at 
the time that the Department of Justice had in mind a 
plan of joint control such as is outlined by the Attorney 
General. It is understood, however, that the Attorney Gen- 
eral was impressed by charges made during the holidays 
by Senators Borah, Capper, Jones and other leading pro- 
hibitionists in Congress that substantial quantities of indus- 
trial alcohol were being diverted to bootleg channels, that 
the situation in this respect was a “national scandal,” and 
that effective enforcement demanded the immediate stoppage 
of these “leaks.” 

Dr. James M. Doran, Commissioner of Prohibition, has 


asserted, in reports and speeches, that the bureau’s present 
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method of supervising industrial alcohol has reduced diver- 
leaks from the 
not, as formerly, constitute a problem in Federal enforce- 
ment. A Mr. Mellon, 
tary of the Treasury, in his last annual report 


sions tO a minimum, and that system do 


like statement was made by Secre 
Dr. Doran 
is likely to give evidence to this effect if called upon to 
testify before the House committee having the reorganiza- 
tion bill under consideration. 

The “dry” group in Congress is not of one mind in the 
thought that there are heavy diversions of industrial alco 
hol to illicit trade, and that this is one of the main defects 


in the prohibitory system. Senator Fess of Ohio, a dry 


diversions of industrial a!- 
light of official 
should be 


proposals looking to a change in the status of the permis- 


leader, takes the position that 


cohol for illegal uses, in the reports, are 


negligible, and that careful study made of anv 
sive administration. “I was in sympathy with the alcohol- 
their opposition to the lodgment of this 


control in the Department 


using industries in 
of Justice when the matter was 
considered in Congress a few years ago in connection with 
said 


should not he 


the establishment of the present Prohibition Bureau,” 


Senator Fess. “Their arguments that they 


supervised by a purely crime detecting agency seemed to 


me to be sound.” 


Committees to Act Separately 


On December 20 the Senate passed a resolution providing 


for the creation of a joint committee of Congress to 
It was taken for 
But 
Speaker 
Longworth, refused to fall in with the proposal to establish 


a joint 


study the whole subject of prohibition. 
granted that the House would concur in this measure 


the leaders in the lower chamber, headed by 


organization to take up administration plans to 


strengthen the dry laws, insisting that the standing com- 


mittees of the House were competent to deal with the 
subject. President Hoover promptly gave notice that he 
would be content with this arrangement. Thereupon, the 


Observance 
memorandum 
Treasury 
recommending the establishment of a unified border patrol. 
With the bills among House 
committees, including the Williamson bill, which provides 
Prohibition Bureau to the Depart- 
ment of Justice, the House has set about to do the job of 
administration in with 


President forwarded to Congress the Law 


Commission report, the Attorney General's 


and a letter written by the Secretary of the 


distribution of a series of 


for the transfer of the 


reorganizing dry law accordance 


the recommendations of the President and the various 
agencies that act under his direction. 
Utah, Democrat, 


abolish the 


On January 11 Senator King of pre- 


sented a bill in the Senate to Prohibition 
Bureau and to transfer all its rights and authority in the 
enforcement to the Department of 


matter of punitive 


Justice. It provided, however, that the Treasury should 


continue to issue permits for the manufacture and con- 


sumption of industrial alcohol 


New Alcohol Orders Out 


Amendments to Section 1101 of Regulations 2 governing 
the use of alcohol and other distilled spirits and wines em- 
ployed in the manufacture of toilet, medicinal and other 
preparations were authorized in an order issued by Pro- 
hibition Commissioner Doran on December 20 last. Here is 


the text of the order: 
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1101. 
Alcohol and other distilled spirits and wines may be ob- 


Section Preparations and solutions authorized.—- 
tained and used in accordance with the provisions of these 
regulations for rectification. 

Alcohol, brandy, rum or wines may be obtained and used 
in accordance with the provisions of these regulations for 
the following 

(a) 


purposes : 

Alcohol, brandy, rum and wines in the manufacture 
of medicinal preparations, unfit for beverage purposes, com- 
pounded in accordance with formulae prescribed by the 
United States 


the American Institute of Homeopathy, and in the manu- 


Pharmacopeeia, the National Formulary, or 


facture of medicinal preparations according to any of the 
formulae above mentioned, fit for beverage purposes but to 
be used in the manufacture of other preparations unfit for 
beverage purposes or sold on permit or prescription as 
hereinafter provided; 
(b) Alcohol, brandy, 


ture of patented, patent, and proprietary medicines that are 


rum and wines in the manufac- 


unht 


for use for beverage purposes; 
(c) Alcohol, brandy, rum and wines in the manufacture 
of food products ; 

(d) Alcohol, and 
manufacturing and technical use; 
Alcohol the 


medicinal and antiseptic preparations and solutions that 


brandy, rum wines for laboratory 


(e) and wines in manufacture of toilet, 


are 
unfit for use for beverage purposes; 


(f) Alcohol and wines in the manufacture of flavoring 


extracts and syrups that are unfit for use for beverage or 
for intoxicating-beverage purposes ; 


Dm 


rovided, That whiskey may be obtained and used in 


accordance with the provisions of these regulations, in all 
! shall find, 


Commissioner or his agent 
after hearing, that no other spirits, considering the relative 


cases in which the 
costs of the whiskey and other spirits and their efficacy, 
will the 


ingredients of the article, or articles, to be manufactured, 


C 
properly serve for the extraction and solution of 


or for the preservation of the same. 


Announcement was made by Commissioner Doran on 
January 3 that the production of industrial alcohol would 
by 15 per cent in the calendar year 1929 as com- 
in 1929, when 200,800,000 proof gallons 


for industry, the arts and sciences 


be reduced 
pared to the output 


were made available 
This 15 per cent reduction will be reviewed on April i, 
allot 


now 


reached as to whether the 
ments of The 1930, 
tentatively approved, call for an output of about 170,000,- 


when a decision will be 


alcohol are ample. estimate for 


000 gallons. Under present regulations alcohol production 


is limited to estimated legitimate needs in accordance with 


a plan by which distillers cooperate with the Prohibition 


Bureau. Each permittee is given a tentative allotment at 


the beginning of a year subject to revision if the allotment 
is later held to be excessive or inadequate for the needs of 
the permittee. Commissioner Doran made it clear that no 
protest had been made against the proposed reduction by 
producers or users of alcohol. He explained that unusual 
demands had been made for aleohol last year due to great 
activity in the automobile industry and related trades. 
Present stocks of alcohol were reported to be very low, 
large quantities having been employed in the manufacture 
of anti-freeze mixtures. 

Denatured Alcohol Formula 
44-A” is provided in another order issued by Commissioner 


Doran bearing the date of January 2. 


Amendment of “Specially 


This order has been 
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subjected to criticism on the ground of its severity in that 
its critics assert that if alcohol treated as prescribed should 
find its way to bootleg channels that it would be 
in its effects on those who partook of it 


deadly 
as a_ beverage. 
The order directs that Formula 44-A shall be amended by 
the substitution of 4 gallons of approved wood alcohol for 
the 2 gallons heretofore required. As modified the For- 
mula reads: 

“To every 100 gallons of ethyl alcohol 190 proof add 4 
gallons of approved wood alcohol (denaturing grade) and 
Normal 
butyl alcohol, refined fusel oil, amyl (synthetic or natural. ) 

The alcohol for use in arti- 


ficial thinners, 


10 gallons of any one of the following denaturants: 


so denatured is authorized 


leather, patent leather, lacquers, lacquer 


solvents other than ethyl acetate or similar esters, spirits 
varnishes, varnish removers and similar preparations, gum 


and pyroxylin solutions, shellac and lacquer substitutes, 
leather finishes, thinners, solutions and solvents 
In the fiscal year 1929, 3,183,332.37 gallons of alcohol de- 


natured as prescribed by the old Formula 44-A was con- 
sumed in the United States. 
Englishmen Take Up Beauty Culture 
Englishmen are showing some inclination to take to beauty 
They want to defy time, like their wives. 
ing “morning-after” facial massage and many other forms 


culture. Refresh- 
of beauty treatment are in steadily increasing demand among 
the male of the human species. 

As a result London barbers now devote considerable at- 
tention to profitable rejuvenation, and they employ young 
men as skilled as the girls in women’s beauty parlors to 
administer muscle-bracing treatment and pore-opening lotions 
to their male customers. Wrinkles smoothed out 
and complexions “purified” in perfect privacy, and even 
double chins are dispersed at certain establishments. At 
Austin Reed’s men’s wear stores perfumes are now strongly 
featured. 


can be 


Jarbers ascribe the popularity of male courses to 


First, 


eauty 


two causes. because men in business want to keep 
young as long as they can after they have made their way 
to important positions, and, secondly, because many hus- 
bands feel obliged to keep pace with their vouthful-looking 


Wives. 


German Agents Insist on American Toilet Preparations 

Many German firms will not interest themselves in selling 
foreign products in the toilet preparations and cosmetic line 
unless the manufacturer undertakes to assist in the sale by 
It is 
observed that several German firms, quite a number of French 


carrying on a fairly extensive advertising campaign. 


and American, and also some British firms carry on fairly 
extensive propaganda in the interest of the sale of their toilet 
preparations in Germany. 

The value of toilet from the 


United States to Germany during the past seven years are 


exports of preparations 


shown in the following table: 





Per- Talcum Creams, 

fumery and rouge Othe: 

Toilet and other and other Other toilet 

or fancy toilet toilet cos Dental denti- prepa- 
Year soaps waters powders metics creams frices_ rations Total 
1922 $4,644 186 C40Re “86808 sé 006 $22 $84 $4,750 
1923 3,341 $497 $62 SSIS teens 499 38 4,750 
1924 2,101 640 ‘oes sc ate 515 xe 3,630 
1925 13,730 1,278 10,371 pss ieee 675 27,436 
1926 29,735 1.836 39,673 $3,726 525 4.932 107,956 
1927 24,253 2,449 22,978 1,873 176 25,824 116,884 
1928 20,391 3,583 68,023 15,723 154 44,584 202,435 
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Comparison of Rates of Oxidization of Several Aldehydes 
by Marston Taylor Bogert and David Davidson 
Article II 
N this series tr experiments, 0.5 ce i the aldehy le to be Table LILI, using 0.5 cc of the ale hol to 3 5 I benzal- 
tested* was added to 3.5 ¢ benzaldehyde, and the dehyde. The results are given in Table IV and are plotte 
oxygen absorption was measured at 22° in the black ilso in Figure 3. 
lacquered Van Slyke apparatus, as already 1 The powerful retarding effect of alcohols 
described The results are given below upon the oxidation velocity of benzaldehyde is 
Table III and are plotted in Figure 3 obvious from these measurements Further 
The axidation velocity of benzaldehyde it- it will be noted that there is but little differ- 
self is included in the Table for purposes ence in the effects of ethyl. n- and i-propyl 


reference 


The influence of benzene upon the oxidatior 


rate of benzaldehyde was determined, unde 


exactly the same conditions and in the same 


proportionate amounts (0.5 cc. of benzene to 
ap ‘ 
a5 cc. 01 


that this 
an inert 


benzaldehyde), on the assumption 


hydrocarbon would act merely as 


diluent and thus indicate the effect 
of the dilution factor, 
Examining the rest of the Table, it will be 


the aldehydes of cinnamic type appear to 


observed that 
be distinctly pro- 
catalytic in such mixtures, the rate for the benzaldehyde- 
cinnamic aldehyde mixture being slightly higher than for 
either component alone, while the mixture of benzaldehyde 
with 1/7 its volume of a-amylcinnamic aldehyde oxidizes 
nearly twice as rapidly as pure a-amylcinnamic aldehyde, 
and over six times as fast as pure benzaldehyde 


Table III 
Dark Oxidation Rate 
(cc. of oxygen absorbed 
3.5 ce. of CgH;CH¢ per minute by 4 cc. of 
+ 9.5 cc. of aldehyde) 
Benzaldehyde ..... 1.6 
BONZOME cececess waa 7 ‘ 1.4 
a-Amylcinnamic aldehyde : 10.6 
Cinnamic aldehyde . ea 2.3 
n-Heptanal . ‘ 0.11 
COTE co ces . 0.026 
Salicylaldehyde 0.019 
Piperonal .. 0.006 
p-Anisaldehyde 0.0004 


In the case of the mixtures prepared by addition of the 
other aldehydes to benzaldehyde, the effect of such additions 
was strongly anticatalytic, as will be evident immediately 
upon comparing the rates recorded in the Table with that 
of benzaldehyde itself. The influence of chemical constitu- 
tion upon this inhibitory effect remains to be determined, as 
well as that of the reciprocal anti-catalytic action of such 


mixtures of aldehydes. 


The Oxidation Velocities of Mixtures of Benzaldehyde 
with Small Amounts of Alcohols in the Dark 


These experiments were carried out in exactly the same 


way and under the same conditions as those recorded in 


1 Presented at the thirty-fifth Annual Convention of the American 
Manufacturers of Toilet Articles, The Biltmore, New York, N. Y., 
April 2, 1929. 

‘In the case of the solid aldehyde, an amount was taken sufficient 
to occupy 0.5 cc. when molten. 





at 22 


alcohols, but that benzyl alcohol is a 


stronger antioxidant in such mixtures 


The Effect of Diffused Daylight upon the 
Oxidation Velocity of Some Aldehydes 
and Aldehyde Mixtures 


Figure 4 and Table V illustrate the effect 















‘f diffused daylight upon the oxidation rate, 
when the experiments were carried ut 
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exactly as described for 


Tables II, III and 


IV, except that the oxygen absorption chamber, not 
Table IV 
Dark oxidation rate 
3.5 cc of CgH;-CHO of oxygen absorbed 
+ 0.5 cc. of per minute) 
Benzaldchyde . 1.6 
lsopropy] alcohol 0.038 
n-Propyl alcohol ; 7 0.036 
Ethyl alcohol 1.030 
Benzyl alcohol .018 


being covered by any opaque coating, was exposed to the 
direct action of the diffused daylight of the laboratory 
From these measurements, it will 


benzaldehyde oxidizes about 


be seen that although 
four times as rapidly in dif- 
fused daylight as it does in the dark, yet, when anticatalyzed 
by one-seventh of its volume of n-propyl alcohol, benzyl 
alcohol or piperonal, the oxidation rate is approximately forty 
times greater in the light than in the dark. In other words, 
the anticatalysis seems to be much less effective in the light 
than in the dark. 

The extremely high light to dark ratio in the case of the 
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benzaldehyde-anisaldehyde mixture is probably due to the 
great sensitivity of anisaldehyde itself to light. 


Comparison of the Oxidation Velocities of Benzaldehyde 
and of n-Heptanal with Moist and with Dry 
Oxygen in the Dark 


The average maximum oxidation rates in the dark, with 
moist and with dry oxygen, were as follows: 


Oxidation rate (cc. of 
oxygen absorbed per 


min, by 4 cc. of alde- 
hyde) 
Aldehyde Moist O2 Dry O, 
Benzaldehyde 1.61 1.01 
n-Heptanal 1.15 2.70 


The fact that for benzaldehyde the rate with dry 0, is 
less than with the moist gas is in agreement with the results 
of O. M. Reiff (J. Am. Chem. Soc. 48, 2893 (1926) who 


found that water was essential for the oxidation of this 
aldehyde. 
Table V 
Oxidation rate 
of oxygen absorbed per min.) 
Light Dark Ratio 
Benzaldehyde ee ee Pensa 6.0 1.6 3.8 
Benzaldehyde (3.5 cc.) + m-propy) 
SEE CE GD. 6:00.60: 0000600 0.036 34, 
Benzaldehyde (3.5 cc.) + benzyl 
alcohol (0.5 cc.).... Sem ° 0.70 0.018 38. 
Benzaldehyde (3.5 cc.) + pipe 
sonal (0.5 cc.)... oe 0.26 0.006 41. 
Benzaldehyde (3.5 cc.) p-anisc 
SS 8 oe eee 0.25 0.0004 60 
PE. 6555500 bn awaenw sie 0.021 0.0004 50 


It is all the more curious, therefore, that heptanal should 
show a faster rate with dry than with moist 0, Moreover, 
while the absorption curves for benzaldehyde with moist and 
with dry 0, have the same character, those for heptanal are 
Fig. 5 shows, the “moist” total 


strikingly different. As 


Oxidation * Heptana/ 
(ark) 


| Total Absorption vs Time 
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Total G. 0, absorbed 
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is convex to the X-axis, 
The same effect is more 


absorption curve (for heptanal) 
while the “dry” curve is concave 
clearly brought out by comparing not the total absorption 
vs. time curves but the rate vs. time curves (Fig. 6). The 
“moist” curve reveals a lag in the oxidation rate, the tate 
gradually increasing with time until a maximum is reached 
in about thirty-five minutes, after which the rate falls slowly. 
This lag is entirely absent in the “dry” curve, the rate of 
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oxidation being maximum at the beginning of the reaction 
and falling rapidly with time. 


Summary 


1. The Micro Van Slyke apparatus has been employed in 
a preliminary study of the relative oxidation velocities of a 
number of aldehydes, both in the light and in the dark, when 
vigorously agitated in an atmosphere of oxygen, and the 
constitution and oxidation 


between chemical 


velocity shown. 


connection 


2. The influence of solvents upon the oxidation velocities 
of the aldehydes has been ascertained and the potent retard- 
ing effect of the alcohols made manifest. 


Rate us. Time 


Rate (G. 0./min) 


Moist” 








o| ee a | 
Oo 10 20 30 40 50 60 70 
Time (mimites) 
FIGURE 6 
3. The reciprocal influence of one aldehyde upon the 


oxidation velocity of another has been investigated and its 
importance for the practical perfumer pointed out. 

4. The 
graphs. 


experimental results are given in tables and 


ORGANIC LABORATORIFS, 
CoLuMBIA UNIVERSITY, 
New York CIty 


German Production of Pharmaceuticals 

A recent issue of Chemisch-Technische Zeitschrift esti- 
mates the value of Germany’s annual production of pharma- 
ceutical specialties at 300,000,000 marks, with a retail sales 
value of something over twice that figure, or 630,000,000 
marks, or 10 marks per capita of population. Almost one- 
half of this production is credited to the German dye trust 
and six other larger pharmaceutical producers, while the 
balance is produced by the so-called medium and small 
enterprises. This 80,000,000 marks 
the value of German dye trust production of pharmaceuti- 
cals, 8,000,000 the 
output by the six next largest German producers, or a 
total of 130,000,000 The medium and 
small producers, the estimate claims, turn out products, 
valued at another 180,000,000 marks, or a grand total of 
310,000,000 marks. 


This figure is then placed at 10 per cent of the total 


authority accepts at 


gives at marks each average value of 


roughly marks. 


chemical production value by the German chemical industry 
of three billion marks, reported to the economic conference 
of the League of Nations in 1927. As this 
credited to 1924 production in Germany, it may be accepted 
that nearer 
the four billion marks.—(Trade Commissioner William T. 
Daugherty, Berlin.). 


figure was 


Germany’s total chemical production is now 
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Will the Reader Believe It P 


An Important Advertising Test 
That Is Often Overlooked— 


by Leroy Fairman 


T might be unfair as well as unkind to charge many of 


the most prominent national advertisers of today with 


regularly publishing advertisements which are untruth- 
ful. Public opinion allows the advertiser a 
certain degree of latitude. He is expected to 
be a trifle over-enthusiastic, to put it mildly, 
the 


claims is taken 


goods he manufactures or 


All that he 
with a grain of salt, and few 


as to the 
service he offers 
peopl are so 
captious as to accuse him of fraudulent prac 
tices if he oversteps the bounds of that scru- 
statement which he 


pulous exactness of 


would make on the witness stand. 

But the fact that the public condones 
even expects—such exaggerations in adver- 
tising is of little moment, The question of 


goods 


real importance is: Do such exaggerations sell more 


than would a careful, specific statement of facts? And, 
granting that a little over-enthusiasm is permissible, is it 
wise to allow such departures from precise accuracy to 
become so far-fetched as to be difficult to swallow, even 
with a grain of salt? 

If you answer those questions in the negative, here is 
another which leads out of them, and which the methods 


of many advertisers make especially pertinent 
the claims 
lend 


something 


In order to make for a product as broad as 


possible; in order to variety to advertising; in order 


to “give the public new” or to hit upon the 


much-discussed “new use” for a product, is it good business 


to neglect, even temporarily, the obvious and generally 


accepted qualities and uses of a product, and advertise qual 
1h 


ities and uses which are not obvious, not generally recog- 
nized, and none too reasonable ? 
The answer to this vital question has been found, en 


tirely to their satisfaction, by the makers of 
a well known and meritorious preparation for the mouth 
and throat 

This concern has had an opportunity to compare the re 
sults obtained from insertions of an advertisement precisely 
difference being 


identical in illustration, size, etc.; the only 


in headline and copy appeal. The full story is told in a re- 
cent issue of Sales Management, and the advertiser is thus 
quoted : 

published, on De- 


Astring-O-Sol 


“In the course of this campaign we 
cember 1, a picture of a pretty girl using 


and featured the heading, ‘Beautiful because Beauty 
is as Beauty Does.’ 

“This advertisement produced 302 coupons within one 
week following the date of publication—just about the 


average. 

“Other advertisements of the series appeared, presenting 
different 
Then 


tion for the year was nearly exhausted, we wished to save 


themes, without causing any unusual excitement. 


late in December, when our advertising appropria- 


a little money on art work, so we decided to use for our 





\string-O-Sol, 


January 12 insertion the same pictorial copy which we had 


published in the December 1 issue. 





“We did this, using the same pretty girl, but featuring 
the head: ‘Morning Mouth—Everybody Has 
It \string-O-Sol Corrects It,’ instead of 
the ‘Beautifying’ one 

‘This advertisement produced 1,075 cou- 
pons within one week following date pub- 
lication, or more than three times as many 
as the other in which the same pictorial copy 
I id been sed 

That was highly gratif but not suf- 
ficiently conclusive, so we ran several other 
advertisements, using different themes, and 
the response to each was about the average. 


Then we tried the ‘Morning Mouth’ theme 
again, with a man in the picture, and the returns took a 
big jump, though not so high as the first time we used 
this theme; we ran the same theme with a pretty girl in 


tried 
dropped off 


the picture and they mounted higher than ever. We 


two persons in the picture and the returns 


somewhat 
“All told, we 


this theme, the 


spent several thousand dollars in testing 





effectiveness of which had been discovered 


by accident, but when the tests were completed we knew 


h a pretty 


we were right. The ‘Morning Mouth’ theme, wit 


girl in the picture, was the correct combination.” 


In this interesting and conclusive test, it was proved that 
the old reliable, sure-fire picture of a beautiful girl plus a 


specific, common sense reasonable claim, was the combina- 


tion that beat them all. 
As to the 
that the 


claims made by these advertisements, is it 


strange “Morning Mouth” appeal proved by far 


the most popular? “Morning Mouth” is a disagreeable con- 





dition familiar to many people. Astring-O-Sol is the type 
of product widely known, and generally accepted, as a 
corrective of that condition. Hence the appeal made by the 


advertisement, and the claims made by the copy, were en- 


titled to full 


The “Beautifying” 


credence, and received it. 


idea, while it may have been justified 


in a vague, roundabout way, did not sound sensible and 


convincing, and it didn’t work 
This the 
when it has a fair chance, is one of the most powerful 


notwithstanding fact that the beauty appeal, 
known to advertisers 
fully absolve 


intention or 


Now we may without hesitation the 
Astring-O-Sol folks de- 
ceive the public, or to publish any unwarranted or exagge- 
It is probably true that— 
as is the case with so many advertisers—they were casting 


for different and unfa- 


from any desire to 


rated claims for their product 


about new appeals—fresh ideas 


miliar ways of presenting their product “new 


and some 


use” that would create a lot of additional business. 
There has been a great deal said, and attempted—in some 


cases accomplished—recently in the way of tapping new 




















reservoirs I trade t u the new S¢ L pr 
Listerine vit s ectacular ilitosis succes i 
attention on this ea, a made tempting lt is an excel 
lent ide esit alWavs w 

In e cas umn wide my tice a tact t 
had been ¢ eal ] rt business wit 
a product i r large umber yon t 
a ertain spe ( VOSE | 5 m id « 

s mal ac t r the ) nenta \ + 
it er eck t s l the act t ( 
ising ¢ } 1 ible siness 
tor him, Bb S d va re 9 i va I 
his product bee t irke time and s 

compet < was t espe i S ¢ 
Every littl t r ” 
< n¢ l t his 
duc raus ( ‘ id never recommended 
it, which was a. s ( the ibel wid 1 never been 
mentione n such ad tising as he had d 
ot s long ; quite active and energet npetition 
sprang up S 1, casting about ne way t 
ing on to business whi seemed to be slipping, out 
friend hit upon tl dea of coming out with a strong cam 
paign exploiting the “new use” for his product. Just then 
an unusually eloquent and persuasive advertising man got 


hold of him, fell upon the “new use” idea with loud whoops 





of joy, and convinced this man that a big advertising cam 


paign on the new use would set the country on tire and 
make him a millionaire in short order. 

So the big campaign was launched, with trumpets and 
banners and red fire in the shape of color pages in expen- 


sive magazines and slick advertisements in rotogravure in 


many big cities, 
The 


over 


flop 
put it 


“new use” didn't appeal 
Stl 


was concentrating his sales and adver- 


Sad to state, it was a 


to enough women to sadder to state, 


while our friend 
effort on the 
had 


increasingly 


tising “new use,’ the competitors whose a 


tivities first started him on his wild goose chase, be 


came aggressive and determined, and chiseled 
away large chunks of the old business which, with reason 
able vigilance and enterprise, he could have held on to in 


definitely. 


This advertiser, it will be seen, turned his back delib 
erately upon the obvious, well known and generally ac- 
cepted qualities and uses of his product, and advertised a 


unfamiliar which did not, ev! 








use which was 
dently, sound sensible and » the public 
It is natural enough, per manufacturers should 
\ W en, ught to give the pub 
thing new, somet!l to read and think 
Ever dvertiser who pays proper attention to his 
ng talks \ ever proposed campaig in 
before wor r t is even begun. He sees roug! 
finished drawings, several drafts of the copy und 
fs he re ¢a idvertisement is even re 
actually appears in print it is old stuff 
time two or three advertisements in any 
ypeare it sounds like an it histor 
r makes serious error of concluding 
that the entire country is fed up on that particular kind 
of advertising. 
Very often a campaign is withdrawn and something 
“new and different” substituted before the pub ( is reall 
bec me fam ar vith it before it has really ud a ) 
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portunity to show what it can do 


good, 


And this continual junk- 
ing ot perfectly sound, practical advertising for th 


substitution of 














something new, 1s usually responsible 1 
the unsound, impractical, and unreasonable advertising 
claims which are so familiar a phase of current publicity 

nd whi { the truth were known, are the cause of dim 

shin eturns and lessened profits 

In the toiletries business there has been, in the past, 

st amount of impractical, exaggerated and unreasonable 

vertis Most t has bee luc 1 t k, t the de 
sire the various n 1 rers ( hg new, ofr 
to d r say the old t sin anew a rent manner 
In striving tor this difference, some of them have gone t 
y it le s everybody knows 

That the trade i reneral is awake som legree, t 

s condition and just what it all means, is evidenced | 
the growing conservatism of toiletries advertising. I at 
speaking, it should be understood, of the text and not the 
illustrations; the most bizarre specimens modern art 


may introduce copy that is sane, reasonable and believable 
There is no reason wh should not do s 
} + + } +} 1 } 
The growing nservatism of which I speak may be de 


tected and evaluated by clipping a considerable number oi 





advertisements of toilet goods from current magazines 


newspapers and classifying them. They will be found t 


fall, roughly, into these classifications : 

1. Advertisements picturing the goods, giving the name 
and possibly the price, and nothing more, 

2. Advertisements picturing the goods, giving the name 


and possibly the price, and adding a few words of purely 


} 


descriptive text concerning each product illustrated. 


» 


3. Advertisements showing the goods and possibly the 


price, accompanied by short descriptions and short addi- 


tional text of a highly sophisticated type, stated in words 


and phrases which are hardly intelligible to persons ot 


average intelligence. 


4. Advertisements illustrated in various ways, usually 


by beautiful women, in which the goods are subordinated 
if shown at all, and the text of which makes long, loose 


and highly colorful claims of the almost supernatural re 


sults which will flow from the use of the advertised 
products 
5. Advertisements of the “testimonial” type, featuring 


notabilities, foreign or domestic, and stating, directly or by 
implication, that the persons shown in the illustrations owe 
or transcendent popularity t 
This 


very small pictures, i! 


their overpowering beauty 


the use of the advertised product type of adver- 


tisement usually shows the goods in 
at all. 

6. Advertisements illustrated by women actually using 
the advertised products, devoted to a description of the re 
full direction as 
The 


exaggerated, 


such use, and giving 
to be 


sometimes 


sults to be gained by 
text ot! 
but 


methods of treatment followed 


to the 


hese advertisements is not 
ilways. 
fall under 


they 


It is upon the fact that advertisements which 


the classifications 3, 4, and 5 are fewer than were a 


few years—even a year—ago that I base my assertion that 


becoming sound, reason 


And 


fall under classifications 1 and 2 is an 


advertising is more 
he lie V ible 


tisements which now 


toiletry sane, 


ible and the increasing number of adver 


evidence, I think, that many toiletry advertisers are in ri 


volt against the bunk which has been all too prevalent in 


the past 
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Hh 
Plans for Leipzig Fair 
Merchandise F l 


March 


Fair, which is of particular interest to perfumers, March 2 





- e& OO) 





Leipzig air will be held 


Phe annual 


year from March 2 to 12 with the general Sample 






to & It is expected that all records for number of exh 


and elaborateness of displays will be broken. Last year’s 
10,000 


fair accommodated 


over separate displays and was 
visited by 185,000 people. Preparations to accommodate 
many more exhibits and an even greater crowd of visitors 


are now under way. The Fall Fair will be held August 31 





to September 5. 
Haitian Market for Toilet Preparations 
While Haiti has an estimated population of 2,550,000, the 


little 
higher class Haitians and the foreign colony. are 


cosmetics. The 
the only 


overwhelming majority has use for 


developed outlets. With the exception of a few barber shops 
where hair cutting and shampooing is done, there are no 
Supplies of 


beauty parlors in Haiti. face powder, rouges, 


etc., are ordinarily purchased from local dry goods stores 
Most of the c 


time 


or drug stores. 
hand at the 
makes, which are imported direct from that 


smetics and perfumes on 


consist of well-known French 


present 
country. 


Nevertheless, the share of the United States in imports 


f cosmetics, perfumes, and toilet preparations is not insig 


nificant. The following table shows such imports for the 


fiscal years ended September 30, 1926 and 1927. (On 


gourde equals $0.20 United States currency) 


109% 1094.97 
192 ¢ 22¢ 


Gourdes Gourdes 


France 393,160 289,288 
Germany 25,465 11,953 
Italy ; 14,265 9,027 
Netherlands +240 1,957 
United States 161,510 141,099 
Other countries , 5.480 2,469 

Total . ; 604,1 $55,793 


reorge TD, 


Mexico Withholding Entry of Toilet Preparations 


Mexican customs officials are withholding 
pharmaceutical and toilet preparations in the following cases 
Articles 


tration has not been made; when labels and literature are 


shipments of 


refused registration; when application for regis 


not in accordance with regulations, according to a cable from 


Commercial Attache George Wythe, Mexico City 


Czechs Purchasing American Toiletries 
Concrete evidence of the results being achieved by assid 
toiletries to Czechoslovakia 
is noted in the receipt of a cable by one American toilet 
preparation manufacturer, opening a letter of credit in the 


American exporters of 


uous 


amount of $3,000, which covers the value of the first order 
for merchandise which they are shipping. 
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Trade Notes 


winners of the 


> sc 
Paris 
lhe award i the prizes to the Concours 
des Primes d’Honneur et des Prix culturaux et des spéciali- 
ties ok place at Nice on November 
mtest for the higl is an old institution 


reward, but also to 


in the Alpes- Maritime 
3rd. Thec ] est honor 
which has for its object not only some 
make known the efforts of the most deserving cultivators, 
particularly of those whose plants can serve as examples to 
the neighboring country 


The competition is keen among the various pr 


The custom has been in existence for ten years, and the 
judges comprised of technical and practi il met the agri- 


cultural world select from all the tields visited those plants 
which seem the most suitable to be used as examples. 

Chis | 
upon Etablissements 
the Alpes- Maritime t 


“For the very extensive 


was conferred 
Antoine Chiris for their cu 


year the “Du Prix des Spécialtiés” 


ivations in 





gether with the 1ollowing comment: 
pment iintenance of 


devel and m 


different floral cultures in two important provinces located 


in the plain and on the Is; the systematic study of the 


choice in the necessary grafting of certain species to produce 


suited to the 
production not only in regard to the 


also to the odor, 


the best varieties and the fe 





er best im- 


provement of the floral 


quantity, but especially of rose, jasmin, 


mint and lavender.” 


Clary sare, 


The Syndicate of French Perfumery recently honored a 


large number of those engaged in the industry with medals 


commemorative of their long service in the industry. Sepa- 


rate medals for those who had been in the industry for fifty 


years and thirty vears respectively, were awarded 
at the dir 


Daal 11 alae 
NOoCcHeroiies, presi- 


and pre- 


sented at a dinner of the Syndicate. Present iner 


was the president of the organization, ] 


Pari 
iris 


Rocherolles in a most 


dent of Roger & Gallet, 
Mr. 


he recipients of the medals o1 


ngratulated 





industry 
' 


ind commented upon the 


value of this service to the cause 
manufacture and 


M. Elbel, 
Ministry of Commerce, w 


French commerce. The awards were 


hen presented by Director of Commercial Accord 


in the ho represented the Secretary 


1f Commerce, unavoidably absent from the gathering. 
Mme. Lebassacq 
M. Cachot of 
\ large 


presented, the following houses 


Fifty-year medals awarded to 
M. I Parfumerie Lubin; 


Gallet and M. Zimmerman 


were and 
augens of Roger & 
of Gelle Freres. number 
of thirty 


year medals were 


being represented among the recipients: 


Lemoine, Millot, Piver and Violet. 


Bourjois, Houbigant, 


* * * 
A new company has been organized in Salonika known as 
I'Industrie Macedonienne du Savon with a capitalization of 


three million drachmas. 
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Ceylon’s Citronella Experiments 


the 


experimenting on 


For some time Ceylon Agricultural Department nas 


been citronella, considerable success be- 


Five acres of land were this year allocated at 


purposes by the 
satisfactory. 


ing achieved 
Damana 
May 


couraged by this 


experimental 


stated to 


for Department in 


Results are have been kn- 


success 250 acres of Patna or Talawa land 


have already been allocated in Wewgam Pattu, This area 
has been cleared of useless grasses and the two varieties 

“Ceylon” and “Matara local’—will be cultivated. These 
two are said to give the best returns. However, the re- 
port states that the peasants have not yet taken up the 


cultivation of citronella very enthusiastically, although it 
Exports of citronella oi] dur- 
1929, were 289,109 Ibs., in 
the 


United States were 


has been found remunerative 
ing the quarter ending June 30, 
297,101 Ibs 
Declared exports to the 
of $39,680. 


comparison with during corresponding 


period of 1928. 


100,534 Ibs. at a value 


Campaign for Domestic Trade in Toiletries, Cuba 


stores in Havana gave 


leading 


One of the department 


windows recently to domesti- 





over one of its large display 

cally produced toilet goods, including 18 different trade- 
marks. The were grouped by brands and cons 
sisted largely of toilet waters, dusting powders, eau de 
cologne, perfumed soaps, bath salts, and hair tonics, all 
attractively packaged. Four different tooth pastes were 


shown, “La Central,” “Piorrol,” “OK” and “Klinol,” and 
f \mong the 


such 


two brands of mouth wash. houses represented 


were the larger perfumeries as Crusellas and the three 


largest pharmacists in Havana who make up various toilet 
their bel. The 


wel. foreign 
that manufacture or package their go 


Cuba 


goods for sale unde own | purely 


houses rds in 


were not included 


A number of th 
cluded as the display was evidently not intended to be en 


e well-known local products were not in- 


n- 
tirely comprehensive, but merely to take advantage of the 
nal production to draw attention 


toilet 





nati 
collection of 


Havana) 


movement in favor of 


to a very attractiv goods.—( Office of 


} j H 


the commercial attaché, 


Irish Free State Market for American Toiletries 
The principal demand at present centers in Dublin and, to 
Cork. Of sold, talcum 
powders and creams, particularly vanishing cream, enjoy the 
greatest demand. The average talcum powder retails at one 
($0.24), whil 


($0.30), 


a lesser extent, in the cosmetics 


cream in tube retails at 
at 2s. 6d. ($0.60) 
Popular prices for ls. 6d. to 2s. 6d. 
($0.60). Loose powders retail at from one shilling ($0.24) 
to four shillings ($0.96). 
Lip salve in stick form in a metal case enjoys 
that retailed in 


the average 


shilling 


ls. 3d and cream in jars 


compacts are from 


One shilling is the popular price 
for lipsticks. 
the greatest 
little used. 

duties on toilet preparations unless they contain spirits. 
J effort is 


particular line of 


demand, while paste form is 


The Irish Free State does not impose import 


stimulate a 
toilet 


Unless a seri contemplated to 


ous 


greater demand for a American 
preparations in the Irish Free State, it will probably be ad- 
visable to establish representation in Great Britain and in- 


clude the Irish Free State in that representative’s territory. 
Exports of American toiletries to Ireland during 1927 and 
1928 amounted to $33,000 and $37,000, respectively —( Consul 


General Cornelinm Ferris, Dublin) 


672 AMERICAN PERFUMER & 


EsseNnTIAL Ort REVIEW January, 1930 


British Trade Notes 


Conditions in the British vegetable oil industry were very 
variable in 1929, but on the whole trading was more satis- 
factory than for some years past. There were good sup- 
plies of raw material at comparatively low prices, with the 
exception of linseed, of which during the latter months there 
was a pronounced shortage. The total quantities of oilseeds, 
nuts and kernels going into the mills was about the same 
as in 1928, allowing for a decline of 45,000 tons in linseed. 
The supplies exceeded 1,500,000 tons, of which cottonseed 
furnished one-third and nuts and kernels just over one-fourth. 
The 
crushers have had to meet keen competition both in domestic 
‘he export of oils, refined and un- 


production of vegetable oils was ample, but British 
and overseas markets. J 
refined, have in the aggregate been slightly in excess of 


More 


than 50 per cent of the imports, however, consisted of crude 


1928, but imports of oils have also been much larger. 


coconut, palm and olive oils, which, because of their nature, 
are not “produced” in Britain. 
* * * 

The outstanding general features of British chemical in- 
dustry during 1929 were the increasing activity of the great 
German combine, the I. G. Farbenindustrie, in taking out 
British patents; the steady development of synthetic processes 
in the place of empirical methods of chemical manufacture ; 
the production in Britain of new chemicals of prime indus- 
trial importance such as acetic acid, butyl alcohol, and methyl 
alcohol; the ever-increasing prosecution of research; and the 
concentrated attention devoted to the chemistry of coal. 

The 
Britain is shown by 
of 1929 the I. G. 


British patents, as 


continued and increasing activity of Germany in 
the fact that during the third quarter 
Karbenindustrie made 326 applications for 
compared with 284 in the corresponding 
the 
Imperial Chemical Industries combine for the two periods 


59 and 32 


period of last year. The corresponding applications of 


numbered 
k * k * 


The British Board of Trade statistics of overseas trade 
for November show that chemical exports have maintained 
an advance over those for the corresponding period of 1928. 


The eleven months’ total gives a fairly satisfactory balance 


when compared with the corresponding figure for 1928. Im- 
ports were down on the month, but the decrease was in- 
sufficient to bring the 11 months’ figures below those for the 
first 11 months of 1928. 


* * * * 


As a result of the resumption of British diplomatic rela- 
tions with Russia it has been decided to re-establish com- 
the 


which terminated 


nen 
1927, 


mercial diplomatic posts were on 


suspension of relations in A Commercial Counsellor 
and a Commercial Secretary will be stationed at Moscow 
The filled by G. P. Paton, C. B. E. 


These officers will take up duty during January or early 


senior will be 


post 
February. It is hoped that increased trade with the Soviet 
will result. 
* * ~ * 
When King George recovered from his serious illness an 
offered to give $200,000 
Portsmouth Hospital, 


anonymous donor 


at the as a_thank-offering, 
provided that another $200,000 was subscribed by the public 
1929. 


for extensions 


Royal 


before the end of This has been done, and it is now 
revealed that the anonymous donor is Sir Woolmer White, 
who lives at Southleigh, Havant. Sir Woolmer is a director 


of the famous Timothy White drug store chain. 
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Official Report of Flavoring Extract 
Manufacturers’ Association 


Since our 


December review of the activities of the 


Flavoring Extract Manufacturers’ Association of the Uni- 
ted States, 
been under 
Thomas J. Hickey, attorney and 


the members of the 


routine nature have 
Burnett, 


secretary, and 


matters of more than a 


consideration by G. H. president, 
executive 
executive committee. Ever on the 
watch for legislation which is important to their members, 
they have sent out over the signature of the president, ap- 
proved by the attorney, a letter in regard to the necessity 
for foreign corporations to qualify before doing business in 
The circular—No, 313 
‘By the terms of a new law which went int 
1929, 


Tennessee. follows: 

effect in 
Tennessee on December 13, foreign Corporations 
which carry on intrastate business in that State without 
qualifying and paying the fee stipulated in the Act, are 
subject to heavy penalties, 

“The law provides that before any corporation organ 
ized under the laws of any other State shall engage in 
intrastate business within the State of Tennessee it shall 
file a copy of its charter and pay an admission fee of 
$300.00. The 


poration which engages in intrastate business in Tennes- 


Act further provides that any foreign cor- 


see without complying with the foregoing requirements, 
shall pay a penalty of not less than $100.00 nor more 
than $500.00 and that each day business is carried on 
without complying shall constitute a separate violation. 

“This law applies to all corporations organized under 
the laws of any other State, which are doing specialty or 
detail work for jobbers’ account in Tennessee. 

“All 
Tennessee until we are able to determine just what way 
this situation is going to develop. 


such corporations should stop this method in 


Please communicate with our General Counsel, 1261 
First National Bank Building, Chicago, Illinois, if in 
doubt as to what course you should pursue.” 

Another 


the members 


circular, No. 312, has been circulated among 


in regard to the announcement of standards 


for coffee and mayonnaise. It reads as follows: 


“Definitions and standards for coffee, milk of various 
kinds, and mayonnaise have been approved by the Secre- 
tary of Agriculture. 

“The standard for ice cream has been deleted on the 
theory that it is now fully regulated by the State laws. 

“The new standards for coffee and mayonnaise read as 
follows: 


‘Coffee is the seed of cultivated varieties of Cof- 
fea arabica, Coffea liberica, and Coffea robusta. (a) 
Green coffee, raw coffee, unroasted coffee, is coffee 


(Continued on Page 674) 


o lav oring Lxte act 


ection 
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Official Report of Soda Water Flavors 
Manufacturers’ Association 


Matters of a routine nature have chiefly occupied the at- 


tention of the Association of the WNa- 
Water 


the association activities, 


executives of the 


tional Manufacturers of Soda Flavors, since our 
December review of 
dent, Dr. B. H. 
Hickey, as well as the other officers and members of the 
lookout for the 
best interests of the members and of the industry in general, 


A matter of 


The presi 


i- 
Smith and the secretary, Thomas J 


committees, have been constantly on the 


importance to some of the members, 
especially those interested in chocolate milk products, was 
brought to their f 
December 11th. 

“We have received the following letter under date of 
1929, Hon. McCullough, 


Superintendent, Division of Foods and Dairies, of Illinois. 


attention in a circular letter of date of 


December 9, from Perry B. 


‘In reply to your letter under date of December 7 


we are advising that cocoa and skim milk cannot be 
labeled and sold as Chocolate Milk under Illinois Dairy 


and Food laws as it would have to contain chocolate 


? 


and also 3% 


milk.’ ” 


milk fat in order to be sold as chocolate 


Lemon Flavor Case Dismissed 

The complaint of the Federal Trade Commission against 
the Blanke-Baer Extract and Preserving Co. of St. Louis 
in the matter of the labels which that company had been 
using on its lemon extract and lemon extract terpeneless, 
has been dismissed. 

The trial of the case was held in St. Louis on September 
24 before the The 
company presented a very strong array of expert testimony 


Federal Trade Commission Examiner. 
as to the way in which lemon extract was manufactured and 
Food and Drugs Act 
The typewritten record of the 


the provisions of the covering its 


manufacture and sale. testi- 
mony covered more than ninety pages 


The original complaint of the Federal Trade Commission 





1ess branded 
and sold one of its products as “Lemon Extract” and “Lemon 


argued that the company in the course of its bus 


Extract Terpeneless” and caused this product to be adver- 
tised by representations which the Commission contended 
would lead buyers to believe that it had been manufactured 
from the juice of the lemon. 


1 


The company in its reply showed that the source of the 


oe 


lemon flavor is contained wholly in the oil which is ex- 
pressed from the peel and which is known as lemon oil or 
when the terpenes are removed as terpeneless oil of lemon. 
It also showed that lemon extract, as defined in the regula- 
tion for the enforcement of the Pure Food and Drugs Act 


is made by shaking this lemon oil with alcohol under certain 
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regulations with which the company had always complied. 

Both the Trade Commission and the company offered 
stipulations but were unable to reach a complete agreement. 
The main question at issue in the case was apparently 
whether a lemon extract or a terpeneless lemon extract made 
in accordance with the definitions and specifications of the 
Pure Food and Drugs Act could be sold under its proper 
name as set forth in those regulations. This question has 
now been resolved completely in favor of the manufacturers. 
The formal order dismissing the complaint was issued by the 
Commission on December 16. 

In addition to the company’s own attorney, attorneys 
representing the Flavoring Extract Manufacturers Associa- 
tion of the United States also appeared on behalf of the 
company in its defense of the suit. A more detailed account 
of the origin of the action appeared on page 351 of our 
August issue 


Citrus Products Co. Replies to Trade Commission 

he Citrus Products Co. of Chicago has made a reply to 
the commission complaint in which it was alleged that the 
respondent’s concentrates or syrups known as “Blue Bird,” 
represented to be a grape product, and “Orange Kist,”’ were 
not composed of the juice of either of the fruits. It was 
stated that the company’s labeling that fruit juices were 
used tended to “mislead and deceive” the consuming public. 
The Chicago company states in its reply that “Orange Kist”’ 
concentrates or syrups “are in fact made from the true oil 
range, and are therefore true fruit products.’’ “Blue Bird’ 
is represented to be a product containing “a harmless and per 
mitted artificial color, the presence of which is plainly de 
clared upon the label.” Denial is made that the product is 
referred to as “grape” except in advertisements going to 


the bottling trade. The company denies that its product is 


colored and flavored so as to imitate grape, but on the con- 
trary represents that there is no genuine grape flavor in 
existence which has the color of “Blue Bird.’ The re 
spondent asserts that its products are labeled in conformity 
with the provisions of the Food and Drug Act, and accord- 
ingly that the Federal Trade Commission is without juris- 


1 1 
ditcion in this case 


F. T. C. Complains on “Cherry” Label 

[he Federal Trade Commission has ordered the Cherry 
Blossoms Manufacturing Co., of Newton, Iowa, and St 
Louis, to discontinue among other things, use of the words 
“Cherry Blossoms” or the word “Cherry” as a trade name 
or in advertising a beverage or concentrate not composed 
of the fruit or juice of the cherry nor of cherry blossoms, 
unless these words be immediately preceded by the word 
“Imitation” in type equally as conspicuous or unless the 
words “Artificially Colored” or “Artificial Color” appear 
conspicuously in the trade name, label or advertising. 

The company also is prohibited from furnishing pur- 
chasers and retailers of its beverage or beverage concen- 
trates with advertising matter or labels, bottle caps or 
bottle crowns in which the words “Cherry” or “Cherry 
Blossoms” are used unless the word “Imitation,” or the 
words “Artificially Colored” or “Artificial Color” appear 
conspicuously in the proper places. 

The respondent’s manner of using these designations was 
held by the commission to have the effect of suppressing 
competition in the sale of concentrates and beverages and 


of diverting trade from those truthfully marked. 
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Standardization of Ice Cream Cartons 


Specific recommendations for the simplification of ice cream 
brick molds and cartons were recently adopted at a con- 
ference held under the direction of W. E. Braithwaite, of 
the division of simplified practice of the Bureau of Standards, 
Department of Commerce. 

The recommendations, formulated by the simplified prac- 
tice committee of the International Association of Ice Cream 
Manufacturers and adopted by the conference, are as follows: 
26 x 614 x 2% inches, standard dimensions for 2-gallon ice 
cream molds; 3 3-16 x 3% x 2 11-16 inches, No. 1 U. S. 
standard machine-filled pint carton; 2 7-16 x 33g x 3 15-16 
inches, No. 2 U. S. standard machine-filled pint carton; 
2 11-16 x 3% x 6% inches, No, 1 U. S. standard machine- 
filled quart carton; 2 7-16 x 33g x 734 inches, No. 2 U. S. 
standard machine-filled quart carton. 

It was pointed out that a great saving would result from 
adoption of the recommendations, At the present time there 
are 30 sizes of ice cream molds, which will be reduced to 
one set of standard dimensions. The recommendations also 
will reduce the number of cartons from 31 to 2 standard 
sizes. 

The new recommendations will go into effect Jan. 1, 1931, 
but carton manufacturers will be prepared to fill orders on 
the basis of the new standards immediately, it was announced. 
\ standing committee of six, representing the International 
Association of Ice Cream Manufacturers and the Dairy and 
Ice Cream Machinery and Supplies Association, will be 


named to control the new recommendations. 


PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 


tained in FepeRAL aNp Strate official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE, 
Soap Section, and other departments for further information. 





Notices of Judgments Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 
Among the notices of judgment given under the Federal 
Foods and Drugs Act, Nos. 16451 to 16475, inclusive, sent 
out recently by the United States Department of Agricul- 
ture, Washington, D. C., there was one case of misbrand- 
ing of olive oil, No. 16472. 


Official Report of Flavoring Extract Manufacturers’ 
Association 


(Continued from Page 6 


73) 

freed from all but a small portion of its spermoderm 
and conforms in variety and in place of production to 
the name it bears (b) Roasted coffee, “coffee,” is 
properly cleaned green coffee which by the action of 
heat (roasting), has become brown and has developed 
its characteristic aroma, 

‘Mayonnaise, mayonnaise dressing, mayonnaise 
salad dressing, is the clean, sound, semi-solid emulsion 
of edible vegetable oil, egg yolk or whole egg, a vine- 
gar and/or lemon juice, seasoned with one or more of 
the following: Salt, sugar, spice commonly used in 
its preparation. The finished product contains not less 
than 50 per cent of edible vegetable oil, and the sum 
of the percentages of oil and egg yolk is not less than 


78,’ ” 
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Survey of Technical Literature 


Abstracts Prepared by Col. Marston T. Bogert 


hmitt. £the) 


2¢ 6,84-6 


Frida Sx 


Pharm. 


34. Mannich and 


omohydrin, Arch. (1928). 


preduct reported in the preparation of isosafrole brom 
interaction of its dibromide 


hydrin by the and acetone is 


found to be bis (a-3, 


propyl) ether, Cs 


4-methylenedioxyphenyl-8-bromo 
H»O;Bre, m. 134 


unchanged dibromide on the 


, apparently formed by 
the action of the bromohy- 


] 


drin. Its properties and reactions are described 


Vanillin. 


16, 1926. 


Brit. Pat. No. 285,551. Nov 


Safrol or isosafrol is hydrolyzed in the presence 


F, Boedecker. 


salts of the resulting 


of methylating agent and the Na 
isomeric propenyl pyrocatachol mono methyl ethers are 
separated and transformed into isoeugenol and isochavi 
ito vanillin or isovanillin 


betol, or respectively. 


3%. LL. Stoll and H. Schinz; Utrecht Univ 


The 10-, 11-, 


formation of 


Ruzicka, M. 
gs. Xl. 


C rings and the 


Carbon rin 20- and 22-membered 


ly Al, ey hot 190¢ = appl) . 
aiiphath rerones as well as 
pets f L« Iie 
sition of the metalli 


Helv. 


Of the various products whicl 


the cyclic ketones obtained on decompe 
salts of polymethylenedicarboxylic acids. Chim. 
Acta 11, 670-86. 
might arise by dry distillation of the salts of polymethy 
dicarboxylic acids, there were isolated the 
—CO— CO 


( 1928 Pe 


lene cyclic 


ketones (CH2) x CO, the cyclic diketones (CHz) x (CHe)x, 
a ( () 
and aliphatic monoketones of H(CH:)xCO(CHa2)xH type. 
The preparation, physical and chemical properties of these 
compounds are described, their oxidation and reduction 
Incidentally, the acid of Japan wax (Japan- 
to be 1,19 
COOH, and neither heptadecane 


products, etc. 
dicarboxylic 
nor 


saure) was shown nonodecane 
acid, HOOC(CHs) 
octadecane—dicarboxylic acid was found therein, 
Murakoshi 
Syntheses of  4-hydroxy-3-methoxystyryl 
propyl and amylketones. Sci. Repts. Tohoku Imp, Unit 
lst. ser. 17, 703-5 (1928). Vanillin and methyl propyl 


ketone were condensed by boiling with aqueous KOH to 


37. Shunji Tsurumi, Shunichi and_ Riichiro 


Yamasaki. 


4-hydroxy-3-methoxy styryl propyl ketone, m. &82-3°, re- 
which with and Na 
hydroxy-3-methoxy phenyl ethyl propyl ketone, m 


7. oe 


gave 4- 
44.5 


with 


duction of water amalgam 


similar manner, vanillin was condensed 


methyl amyl ketone, to 4-hydroxy-3-methoxy styryl amyl 


50-0.5°, bis 208-10°, which gave on reduc- 
tion 4-hydroxy-3-methoxy phenyl ethyl amyl ketone, m 


177-8 


ketone, m. 


38-8.5°, b 


Univ. of 


Am. Chem. Soc. 50, 


38. John B. Ekeley and Margaret S. Klemme; 
Colorado. Nitration of piperonal. J. 
2711-5 (1928). 
143°) (1) 


origin, the nitration of piperonal was studied exhaustively, 


In commercial nitropiperonal, an isomer 


(m, has been discovered. To ascertain its 


under varying conditions of temperature, strength of acid, 
and there were obtained, in addi- 
and dinitro 


length of heating, etc., 
tion to o-nitro piperonal (m. 98.5°), mono- 


methylenecatechols, nitro piperonylic acid, and an isomeric 


mononitro methylene cat: 
n temperature in general 


HNO 


Causes an 


products. Beyond a 
centration also 
presence of nitrosulf 
and an increas¢ 


tuses an 


probably 
he experiments 


isolation of 


osettig; Univ 

mt =piperonal. Ber. 
solid piperonal was treated at 
| mtaining a little 
of acetopiperone, 

roduct, an isomer 
of intense and agreeable od 
nor ketone properties, was 
its mol. wt. corresponded 


titution was not 


piperonal wa 


the apsence 


> r ‘ 


soedecker Me Brit. 
»-Ethylprotocatechuic 
safrole or camphor 

ran. 275,947, 


it. Sepn. is 


but ethylating 
effected 

the alkyl radical 
yl group is more difficulty s 


1 


m-compds.; also the alkali 


] { th 


position are more difficultly s 


1 4! 
l. lan 
: . 
le 


m-ethylprotocatechuic aldehyde lissolves 


in alkali carbonates than the + my 


41. Aldehydes. I. \.-G 
Jan, 19, 1927. Unsaturated aldehydes are 
densing an aldehyde having a CH group 


+ +} 


o the keto group with an aldehyde of other 


pre pd. by 


in the presence of an alkali, an alc. and 


tity of water. The products may be 


character, 
a minimum quan- 
used as perfumes. 


Examples are given of the production of PhCH :CMeCHO, 


PhCH :CEtCHO, 
CH :CEtCHO, 
CAmCHO, 
CEtCHO, 
CAmCHO, 
CH: CEtCHO. 


referred to 


PhCH :C-(iso-Pr) CHO, 
fp-MeC,.H.CH :CAmCHO, BuEtCH¢ 

PrCH:CEtCH:CAmCHO, PhCH:CH« 
PhCH: CHCH:CMeCHO, PhCH: CH(¢ 
Various ilso 


other condensations 


p-MeOC, 


H-- 
H: 
H: 


] 


PhCH :CMeCH:CMeCHO and PhCH:CMe- 


are 
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Association News and Court Cases 


A. M. T. A. Making Plans for Annual 
Convention 


being on plans for the annual 


Toilet Articles 
\pril 22, 


Rapid progress is made 


\merican Manufacturers of 


Hotel, New York City, 


convention of the 
to be held at the 
23 and 24 

The entertainment program, 
Charles S$. Welch of Helena 


favorably, and will include, in addition to the 


Biltmore 
under the chairmanship of 
Rubinstein, Inc., is progressing 
regular theatre 
party and annual banquet, several other features of more than 
usual interest 

The business program is being planned under the direction 
of C. M Pond’s 
talks and general discussion 


chain 


Baker of Extract Co., and will include 


on such important problems as 


demonstrators, advertising and merchandising 


stores, 
trends, and other questions of interest and importance to the 
membership 

is expected and hoped that the attendance at the con- 


this vear will break all records. 


Foragers Dine in New York 


ot America held their annual dinner at the 
January 4 


New York, About 
tended, enjoyed an excellent re- 


entertained and thoroughly 


Belmont Hotel seventy- 


five members and guests 


past, were enjoyed themselves. 


Short talks by a f ‘old timers” constituted all ot 


the speechmaking of the evening which was largely devoted 
to entertainment, part professional and part furnished by the 
were Evan 


O’Hara 


members themselves. Among those featured 


sang, danced (?), and recited Joe 


Davies, wh 


whose tenor was much in demand and Frank Herman who 


featured some eccentric dance steps learned since the outing 
Ample and excellent food and other things 
to make the 


of last summer 


to enliven the evening served occasion most 
enjoyable 

The annual election of officers of the Foragers of America 
was held at Keene’s Chop House, New York City on De- 
It resulted in the choice of the following slate: 
R. Chisholm; vice-president, E. S. 


Neidenstein; and the follow- 


cember 26 

President, A Cramer ; 
secretary and treasurer, O. C 
Board of Governors: R. R. Powell, 
Goodwin, R. E. Vreedenburgh, H. C. Edds, M.°*R. 


Mettam, J. J 


ing members of the 
Irving S 
Ball, J. O’Hara, C 
George Kilduff 
The executive committee for the coming year is composed 


Brennan, F. G. Hammond, 


of Fred Hammond, chairman, and E. S. Cramer, C. Brook- 
field Condit, 
follows 


Cramer and J. O’Hara; Membership: C. 


and I. S. Goodwin. Other committees are as 
Nolan, R. R. Powell, E. S. 

B. Condit, J. J. 
Edds, and George Kil- 


Hammond, I. S. 


Entertainment, J. C 


Brennan, R. E. Vreedenburgh, H. C. 
duff ; Contact and Welfare: F. G 
R. E 


Plans are now being formulated for the annual outing of 


Goodwin 
and Vreedenburgh 

the organization and announcement regarding it will be made 
in the near future 


Damage from Disloyalty 


One disloyal member of an organization can do more 
damage than several loyal members can possibly repair.— 


Anti-Trust Complaint Against 
McKesson & Robbins 


In a complaint made public on December 27 the Federal 
McKesson & 
manufacture of 


Robbins, Inc., 
pro- 


Trade Commission alleges that 


of Baltimore, engaged in the drugs, 


prietary medicines “and other articles usual to the drug 


business,” has acquired capital stock of concerns of a similar 
States, that the 


tend to restrain commerce, and are, therefore, in violation 


character in twenty or more acquisitions 
of Section 7 of the Clayton anti-trust act 

The complaint sets forth that the respondent corporation 
Maryland on August 4, 
1928, with an authorized capitalization of 500,000 shares of 
and 5,000,000 


On December “2 


was organized under the laws of 


preferred stock of a par value of $50 each 
shares of common stock of no par value. 
1928, the complaint states, 318,026 shares of the preferred 
stock 664,409 


and sold. 


and shares of the common stock were issued 


The commission avers that upon its organization in Mary- 
rporation acquired and still owns the 
McKesson & 
common 


land the respondent c 
outstanding capital stock of Robbins, Inc., of 


Connecticut of 172,500 shares of stock of no par 


value. In this manner, the commission points out, the re- 
McKesson & 


further alleged 


spondent acquired Robbins, Ltd., a Canadian 


corporation. It is that since its organiza- 
tion the respondent has acquired and still owns all or the 


stocks of 


majority of the issued and outstanding each of 
the following named corporations: 

Bedsole-Colvin Drug Co. of Alabama; Churchill Drug Co., 
Churchill 
corporation; Churchill Drug Co. of Illinois; 
Nebraska ; 
Farrand, Williams & Clark, a Michigan corporation; Faxon 
& Gallagher Fuller-Morrison Co. 
f Illinois; Inc.. of New York; Groover- 
Drug Co. of Florida; Hall-Van Co., an 
Ohio corporation; Kirk-Geary & Co., Inc., of California; 
Langley & Michaels Co. of California; Minneapolis Drug 
Co., a Minnesota corporation; Murray Drug Co. of South 


an Iowa corporation; Drug Co., another Iowa 
Churchill Drug 
Drug Co. of Massachusetts ; 


Co. of Eastern 


Drug Co. of Missouri; 
Gibson-Snow Co., 


Stewart Gorder 


Carolina; Roeber-Kuebler Co., a New Jersey corporation; 
Southern Drug Co. of Texas; Western Wholesale Drug Co., 
Inc., of California; Alfred Drug Co. of Ohio; 
J. W. Crowdus Drug Co Hornick, More & Por- 
terfield of Iowa; Huntington Drug Co. of West Virginia: 
C. J. Lincoln Co. of Arkansas; Ogden Wholesale Drug Co., 
a Utah corporation; Parker, Blake Co., Ltd., of Louisiana; 
Riley Drug 
a Virginia corporation; 
Spokane Drug Co. of the state of Washington, and Spur- 
lock-Neal Co. of Tennessee. 

The the respondent of the 
capital stocks of the various corporations named, the com- 


Vogeler 
of Texas; 


Peter-Neat-Richardson Co. of Kentucky; J. B. 
Co. of Georgia; Roanoke Drug Co., 


effect of the acquisition by 
mission alleges, is to substantially lessen competition between 
such corporations; to restrain commerce in drugs, proprie- 
tary medicines and other articles usual to the wholesale drug 
business in the several sections or communities affected, and 
to tend to create in McKesson & Robbins, Inc., a monopoly 
in the articles they handle in the regions served. 


Federal Trade Commission officials regard the complaint 
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issued in this case as one of great importance in view ot 


the magnitude of the consolidation and the extensive terr! 


tory that it is alleged to cover. It is one of a number ot 


cases of the kind that are now pending before the commis- 


1 


sion, including the one against Vivaudou, Inc., which was 


1 


recently made the subject of final argument. On January 6 


nited 


the 


last the Federal Trade Commission lost a case in the | 


States Supreme Court in which it sought to c 
International Co. to divest itself of the 
stock McElwain Co., 


The commission charged that acquisition of the McElwain 


mpel 
Shoe 


the 


controlling 
interest in an alleged competitor 
Co. stock and control of that corporation tended to 
commerce in 


restrain 


violation of Section 7 of the Clayton act, and 


that the effect was to give the International a monopoly of 
the business in certain territory. The court decided against 


McElwain 
liquidate or 


the commission on the broad ground that as the 
Co 


sell that public interest was subserved by the 


was in such condition that it was forced to 
acquisition oO 
its assets by the International 

McKesson & 


spondent has been requested to make a response to the 


In the case against Robbins, Inc., the 


»? 


mission by January 

In an interview, F 
& Robbins, Inc., 
approval of the 
with the merger. 


Donald Coster, president of McKess 


said that the company had 


Department of Justice before 


Mr 


“McKesson & Robbins, Inc., brought under a single 


Coster’s statement follows 
wher 
ship a group of long-established wholesale drug 


ouses 


different parts of the country and a manufacturer pr 


well-known lines of drug products. 
“Before the plan was put into effect, a st: 


fact was submitted to the Department of 


ington and the company was advised that 


the 


saw no objection to the acquisitions now questioned in 


complaint of the Federal Trade Commission 
“Any overlapping of territory between the different 
sale houses acquired was incidental, and the 


effect 


McKesson & Robbins acquisitions has been to cot 
increase competition in the wholesale drug field 

“The organization has made possible a comprehensive sery 
ice to independent drug retailers and has been enthusiastically 
We are confident 


that the facts to be shown in any investigation by the 


indorsed by retailers the country over 


eral Trade Commission will result in a dismissa 


complaint.” 


Christensen to Head Pharmacists 
H. C. Christensen of Chicago has been elected president 
of the American Pharmaceutical Association in a mail ballot 
of the membership just completed. He will take office at the 
time of the next annual convention of the association, to be 
held in Baltimore May 5 to 10 


Other officers elected with 
him are W. D. Adams, Forney, Texas, first vice-president ; 
D>. B._R...! Norman, Okla., 
members of the council for a term of 
Arny, New York City; T. J. 
Day, Chicago. 

The 1932 for 
Toronto, Ont., and will be a joint meeting with the Canadian 
Pharmaceutical 


Johnson, second vice-president ; 


three years, H. V. 
Bradley, Boston, and W. B 
has been scheduled 


convention already 


Association. The time and place for the 


convention of 1931 will be selected at the Baltimore meeting. 


Some folks are like some shops—all the attractive things 
are displayed on the outside as in a show-window. 
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C. A. Prickitt Heads Trade Board 


Section 


( h irles \. 
chairman of 
York 


the 


Prickitt of the re-elected 
New 
‘ 


annual meeting, held at 
Other officers 


Upjohn Co., 


Chemical 


Was 


the Drug and 


Board oft 
Drug and ( 


Section of the 
Trade, Ine., at the 
hemical Club on January 6 
who served the section so efficiently last year were also 
Mabee & 

Penick 


secretary. 


Magnus, 

Penick, S B 
McConnell, 
Board of 


re-elected They include C. Magnus, 
Reynard, Inc., vice-chairman; S. B. 
& Co William F 

Representing the section on the 
D. Robbins of McKesson & 


and 


treasurer ; 
Trade is Herbert 
while members 
McDonough, New 
chairman; Edward 
Bakst Bros.; S. W. Fraser, 

A. A. Wasserscheid, Malline- 
Harry J. ) 


Robbins, Inc. 


of the executive committee are F. J. 
York Quinine & Chemical Works, 
Zink, Eli Lilly & Co.; A. Bakst, 
Wellcome & Co 


Chemical Works and 


Reporte? 


Inc., 


Burroughs, 
kr «lt 


’ 
Lvrug 


Schnell, Oil, Paint & 


also listened to the officers and 


ommittees covering work of 
last 
at the 


The meeting 


reports of 

section during the 
which showed tl 
organization had worked ef- 
ciently had 


assistance 


and been of 


rreat in handling 


drug trade problems 


l could only be solved 
by joint action. Among the 
reports of particular interest 
te journal 
Essential 


prepared by F. E 


readers of this 
was the 


Oils, 


one on 


president of 


Watermevyer, 
Fritzsche Brothers, Inc., but 

ad in his absence by A. D. 
that 


$ 
CHARLES PRICKITT F 
\rmstrong, secretary of 
ympany This illows : 


The ¢ 


reported its belief that there was nothing on the horizon to 


report t 


mmittee on essential oils at the beginning of 1929 


indicate any reduction in the volume of business, that the 


year would witness further improvement and that the trade 


could look forward with full confidence for at least the 


first six months 


‘This forecast not only has been substantiated, but it is 


that the 


prosperous 


now apparent essential oil trade has enjoyed an 


even more year, not only in volume of orders, 


but in tonnage as well. The only unsatisfactory period has 


been the last two months of 1929, both showing a slight de- 
crease ¢ 
This, to 


ver the corresponding months of the previous year. 


some extent, might be attributed to the cessation 


i buying on account of approaching inventory coupled with 


steadily declining market prices for some of those oils 


which annually contribute most heavily to the year’s ton- 
nage 
‘A study 


portion of the tonnage shows that over the first six months 


of the thirty-two oils responsible for the major 
prices in general maintained approximately the same levels 


prevailing at the end of 1928. During the last half of the 


year a general and continued decline took place and by De- 
cember 31 prices of many of the more important oils were 
well down to and in some cases below normal. 

“Of marked 


ad- 


these thirty-two oils twenty-two showed 


price declines, one remaining stationary, while nine 
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vanced. The advance of nine and decline of 


six of the twenty-t it as practically to be 


negligible rl during this period 


amounted to slightly more than 25 per cent, although in 
that of 


msidered as a very 


tonnage business greater than 1928, so 


that in general 1 hould be cx satis- 
factory year.” 


Alcohol Institute Elects Grimm 


Officers of the Alcohol 
\nnual 


New 
tollows 


Industrial Institute, Inc., 


York ( itv, elected at the Meeting, are as 
Richard H 


\lcohol 


Publicker 


president, Grimm, president of the American 


Commercial Corporation; first vice-president, S. S 
\leohol Co., Philadelphia ; 
Hamilton, l 


ivania 
York City; 


Neuman, Commercial 


second vice-president. A. Kk Pennsy Sugar 
Co., Alcohol Division, New 
Peffer, president, America 
Solvents & Chemical Cor 
poration, New York City 
Dr. Lewis H. Marks, 


of New York, was re-elected 


treasurer, H I 


also 
executive secretary 
Mr. Grimm, who succeeds 
V. M. O'Shaughnessy, 
dent of the Rossvilk 
mercial Alcohol Corporation, 


presi- 


Com- 


Institute, 
was born January 28, 1888. 
at Des Ill., and has 
long been identified with the 
alcohol 
to the 
perience and executive 
ity. Mr. 


an office 


as president of the 
Plaines, 
industry brings 

unusual ex f S 

abil- RicHARD S 
Grimm’s entry into the 
1904, and 
in the operating, sales and executive departments, succeeding 
Distilling 


Institute 
GRIMM 


alcohol industry was as 


boy in he has successively held positions 


to the presidency of the \me rican Company in 


1925. Upon the merger resulting in the formation of the 
American Commercial Alcohol Corporation in 1928, he was 
elected president, and now holds that position. 


Revoke Gibson-Howell Alcohol Permit 
William J. 
Fourth District, has 
Gibson-Howell Co., affiliated with the 
after hearings before Cohen, 
The two permits originally allowed the com- 
alcohol per month, but 


Calhoun, prohibition administrator for the 


two aict 


United Cigar Stores, 


revoked hol permits of the 


Samuel attorney. appointed to 
hear the case. 
pany to withdraw 7,000 gallons of 
this was later increased upon application to 13,000 gallons. 

The company was tried on eight charges which included 
the following: that the increase in the permit was obtained 
that a quantity 
and 


by means of false and misleading statements ; 
of “lilac 
diverted to illegal purposes ; 
some 400,000 gallons of 
and that the company had failed 


water” was manufactured by the company 
that no proper accounting had 
been made of aromatic deodorant 
known as “air sweetener,” 
certain of its products in- 


hair 


disposition of 


to account for the 


cluding quantities of rubbing alcohol, bay rum and 


dressing. 
A rehearing on the 
matter was granted and the decision of the board of review 


legal and technical features of the 


in the case upheld the authorities in revoking the permit. 
Attorneys for the company expect to appeal to the United 
States District Court. 
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Final Hearing in C. H. Selick, Inc., Case 


Final arguments were concluded before the |! 


Trade Commission on December 16 in the n 


commission complaint alleging 
part of C. H. Selick, 


domestic perfumes as 


misrepresentation 1 
New York in the sal 


products. The 


Inc., of 


imported complaint 


specifically charged that the Selick company used 
“Paris” thus leading the public 
belief that they were manufactured in Paris, 


on its perfumes, 


was alleged the products were of domesti 
L. Smith, attorney for the c 
Selick not only used the 
that it also employed c 


is sold 


mmission, 
word “Paris” 
ntainers similar 

Since Selick 


French perfume 


tory in Paris Mr, Smith argued that it was not warranted 


in using the word “Paris” on its perfumes. The respondent 
represented by Attorney Edwin J. Lt 
Selick’s use of the “Paris” on its 

the ground that the firm maintained an office in the 
capital. He stated further that the firm 


1 1 ’ 
kas, wht de- 


was 


fended word 


had a 


with a Paris concern which frequently sent samples 


France. Selick also re- 
stated Mr 
facts Selick had a 
business in Paris. Mr 
inasmuch as the Selick perfume 
for Fr 


odors as they are originated in 
ceived bottles 
Lukas contended that in 
that he 


“ 
Lukas further argued that 


from the same quarter, it was 


view of these 


ight to assert was doing 


rench product 


sold at prices below those exacted 


there was no danger of the public being led into the belief 


mplaint set 


that it was buying an imported article. The c 


+ 


rth that the respondent employed terms on its labeling 


ther than the word “Paris,” all of which tended t 
vey the idea that the Selick product was of f 
The case is regarded by the commission as on 
portance that is likely to find its way into th 
event that a “cease and desist” order against 


should result from the present proceedings 


Perkin Medal Meeting 
The Medal t tl 


Industry, American Chemical Society, Société de Chimie In- 


meeting ot the Society ot Chemic 


Perkin t 
dustrielle and American Electrochemical Society was held or 
January 10 in Rumford Hall of the Chemists’ Club 
S15 P. BM. 

The following program was presented: “Earl, 
Medallist,” by James T. 
Medallist,” by E. 
by Marston Taylor Bogert, 
bert H. 


was held at the Chemists’ Club. 


Wavs < i tl 
Pardee; “Accomplishments of 
O. Barstow; presentation of Perkin 

and acceptance speech by 

the meeting an informal dinner 


Dow. Preceding 


A.C.S. Election Results 


William McPherson will head the 
Society during the coming year as the result of a mail ballot 
recently completed. Samuel W. Parr, who had been chosen 
president, was unable to serve and Dr. McPherson will take 
his place. Moses Gomberg has been chosen president-elect 
and will succeed Dr. McPherson at the expiration of his 
term. The following were elected directors for 3 years: 
First District, James F. Norris, and Second District, Charles 
three years will be 
Taylor and David 


American Chemical 


L. Reese. Councilors-at-Large for 
Edward Bartow, S. C. Lind, Hugh S. 
Wesson. 
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The proposed merger of Colgate-Palmolive-Peet Co., 
| Hershey Chocolate ( Oi. 
has been 1 


f New 


and the Kraft-Phenix 


oned or the 


aban I 
York, which 


present Che 


was handling the 


1 
| 


he organization of the proposed Quality 


ler which the three 

has failed to 
W hil 

le merger plans was made, it was stated 


dislocation 


companies were te 


exercise its option of putting 


formal announcement of the 
of stock ric f the thr 5 11€ 
stock prices of the three companies 


recent drop in security prices had made it inad 


proceed with the merger for the present 
The merger of the Pennsylvania Soap Company of 
Lancaster Pa.. 


Johnstown, 


with the Johnstown Soap Company of 


Pa., has been confirmed, and papers stating the 


approval of the merger by Governor Fisher were received 


at the office of the Recorder of Deeds in the Court House 


on December 26th 
combined will business in 


The tirms continue to transact 
their former plants for the present under the title of the 
Pennsylvania George W 


Lancaster is general manager of the two plants. 


Soap Company of Lancaster. 


Briggs, 

* * * x 
J. T. Robertson Co., 
Syracuse, N. Y., 


Saunders as vice-president, Garland P. Fryer as vice-presi 


Inc., soap manufacturers of 
advise us of the recent election of Earl H 
dent and general manager and R. T. Kline as vice-president 
Mr. Kline 
T. Robertson Co. 


and sales manager of Vanco Co., a subsidiary. 
will also act as sales manager of J 

These new officers succeed Henry W. Kingsbury, formerly 
sales manager and Gordon R. Fulton, 


vice-president and 


formerly vice-president and general manager. 
* 6 @ @ 


B. M. Douglas, treasurer of Bourjois, Inc., and also a 
member of the board of directors, sailed on the Ile de France 
17th, Mr. Douglas, 


who had been associated with Bourjois, Inc., for many years 


January for a short business trip abroad. 


before its merging with Woodworth, Inc., became treasurer 


f the International Perfume Co., the name of the combined 

irms, and with the change of International Perfumery Co. 

to Bourjois, Inc., he automatically becomes treasurer of that 
* x 


On January Ist of this year, the resignation of Oren V. 
Marie New York City, 


Jones has been well known in the toilet 


Tones as manager of Earle, Inc., 


Was accepted. Mr 


goods field for many years and has been associated with 


Marie Earle for more than a year and a half. 


The management of the salon in the future will be under 
the direct supervision of Harry Stone, as assistant manager, 


rmerly of Chandon Co 


Oi. Review 


J. Schanzenbach & Co., Inc., New York, manufac- 


ers Of cosmetics have 1 r omeces 


m 186 Washington street 
at 243-247 West 
company 


considerable 


C. M. Baker, vice-president and general manager of 
Pond’s [ 


Extract Co., hz been elected 
& CL 


vice-president of 
York City, the 


ling company for 


Corliss distributing 


Extract and several 


other nationally known 
products, principally in the 
food products eld. 

Mr. Baker 


nected with 


has been 
Pond’s 


1907, 


con- 
Extract 
Oo, since having 


joined the company imme- 


diately following his grad- 
uation from Yale University 
in that year. He is one of 
the best 


the toilet 


known figures in 
preparations in- 
dustry, a memiber of the ex- 
past 
president of the American 
Manufacturers of Toilet Articles, and has always been active 


§ ecutive board and a 


C. M. BAKER 


in the promotion of progressive measures affecting our in- 


dustry. He is also a director of the Peter, Cailler, Kohler 


Swiss Chocolate Co., O'Sullivan Rubber Co., and Kathleen 


Mary Quinlan, Inc. 


e & 2 @ 


The Owl Drug Co., operating a chain of more than 


100 stores in the Pacific Coast and Mountain sections has 


been taken over by Drug, Inc., which in addition to opera- 


ting the Liggett chain of drug stores, is holding company 


for several concerns manufacturing toilet preparations and 
George M 


announcing the 


vice-chairman of 
that the 
a separate entity and 
afford Drug, 
West. The 
Owl Drug Co., ac- 
than $15,300,000. 


drug store products. Gales, 


Drug, Ine., in merger indicated 


Owl company would be operated as 


under the former name and would Inc., ad- 
needed 


price was not stated but assets of the 


latest 


ditional outlets in the Far purchase 


ce rding to its statement are more 


* * * x 

G. A. Pfeiffer, president of Richard Hudnut, New 
York, returned on January 10 f two months 
Mr. Pfeiffer Italy, 
Spain, Germany and Switzerland, and also spent some time 
in Russia. He 
found them abroad but stated that he had had an excellent 


from a visit of 


in Europe. visited England, France, 


declined to comment on conditions as he 


trip and was well satistied with its results. 





\MERICAN 


A meeting of the stockholders of the International 
Co., In 


voted to change 


Perfume was held January 14th, at which it was 
the name of the company to Bourjois, Inc. 
The International Perfume Co formed in February, 
1929, as a result of the 
Woodworth, Inc. 

the change in_ the 


Woodworth and 


merchandised under the 


was 
merging of Bourjois, Inc., and 
Coincident with this change in 


the package All 


name goes 


company name on 
products will in the future be 
While this does not 
incur any change in the personnel of the company, the offices 


35 West 34th street. New York 


former Bourjois, Inc 


Bourjois 
latter's name 
will eventually be moved to 
City, the home of the 


* * ™ * 


The Muir Drug Co. of Grand Rapids, Michigan, oper- 
Ohio, Michigan and 


manufacturing a line of toilet preparations, 


ating a chain of cut rate drug stores in 
Indiana and also 
13-month calendar. This change was an- 


The 


have adopted the 


nounced by Bovee K. Muir, president of the company 


change, he states, will simplify the company bookkeeping, 


and effect a more definite and accurate comparison ot busi- 


ness. 
The New 


December 29. Starting 


Year for the Muir Drug C egal 


from that date the months will be 


divided into four even weeks, this will bring the extra 


month in this calendar beginning June 15th and ending 


13th. Holidays and business contacts with the 


world will be 


July outside 


carried out according to the twelve month 


calendar. 


Charles Blair Lieghton, secretary and treasurer of W. J. 
Bush & Co., Inc., essential oil distillers and importers, died 
in Brooklyn, N. an ill- 


ness of about ten day Ss. 


at his home December 23, after 


Mr. Leighton was born London, England, sixty-two 
eldest son ot Mary 
Early in his business career he became connected with W. J. 


Bush & Co., Ltd., of 

don, and worked in_ the 

British 

for several vears 
In 1898 the 


cided to establish an 


years ago, the James and Leighton. 


end of the 


company de- 
\meri- 
can branch to take the place 
Ne W \ ork 


which had been in operation 


ot its agency 


for some time The rapid 


growth of the business in 


this country brought about 


this step, and in that year 
Mr. Leighton was sent- t 


New York to 
branch office. He 


establish a 


had been 


THE Bair LEIGHTON 


: . , ATE C 
in complete charge of the 
that time, and under his 


American end of the business since 


direction it has steadily increased in size and importance. 


Mr. Leighton was a man of sterling character and most 


attractive personality. His outstanding ability in the essen- 


evidenced by the which his 
United States, 


during his long 


position 


and the host of 


tial oil line is amply 


company now holds in the 


friends which he made residence here are 


testimony to his other splendid qualities. 
Maude Leighton, and 


held at his residence 


He leaves a_ widow, two sons. 


. > . 
Funeral services were December 26 and 


burial in Evergreen Cemetery, Brooklyn. 
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Edward Newton Rowell, president of the E. N. Rowell 
Co., Batavia, N. Y., died December 21 at the Clifton Springs 
Sanitarium where he had been a patient for about three 
months. 

Mr. Rowell, 
the paper box 


23, 1847, the son of Mr. and 


the best known figures in 
industry, was born in Utica, N. Y., August 
Mrs. Rowell, the 


former a native of England. 


who was one of 
Edward 


He attended school in Utica, 


later taking a commercial 


course and becoming an ex- 
pert accountant. He moved 
1881 and be- 
came associated with the late 
William C. 
box manufacturing under the 
tf Palmer & 


partnership was dis- 


to Batavia in 


Palmer in paper 


name of Rowell. 
This 
solved in 1883 and soon there- 
after Mr. Rowell established 
his cwn business, starting in 
fashion and 


a very modest 


gradually building up the 


ROWELI 


THe Late E, N. 


business to its present large 
proportion \t the outset the business was housed in the 
Music Hall 


Ellicott street 


Building in Batavia, but later a building on 


was purchased and jointly occupied with 


another company. A few years later the entire building was 


taken over. Later Mr. Rowell purchased several buildings 


on Jefferson avenue, and as the business developed he added 


materially to them until the plant became one of the 


] = + 
largest 
of its kind in the country. 


Mr. Rowell was of an inventive mind and devoted much 


of his time to the development of machinery. He patented 


several machines for the manufacture of paper boxes, in- 


lidinge ar ill | eoniich 1? 1 - e 
cluding a round pill box machine which was the first for 


the manuiacture of this particular druggists’ supply and 


virtually revolutionized the cost of manufacturing these 


boxes. 
He was a member of the Batavia Club, the Stafford Coun 
1 National 
Paper Box Manufacturers Association, National Wholesale 
I 


Jruggists 


try Club, and his company held membership in the 


\ssociation, American Manufacturers of Toilet 


\rticles, and other trade organizations. 

He leaves his wife, two daughters, Mrs. 
Washington and Mrs 
Miss Julia Rowell of Utica, a sister. Funeral services were 
held December 24. 


the affection with which Mr. 


Butte of 
Edwin Russell of Louisville, Kv.. and 


( TOOT Ve 


from his residence on \ testimonial to 
Rowell was held in the paper 
floral 


triends and competitors. 


box industry was the large number of beautiful 


offerings at the funeral from his 


* * * * 


Edwin Sefton of Harriet Hubbard Ayer, Inc., New 
York City, is taking a lengthy 


Sefton is 


business trip through the 


South and Southwest. Mr. visiting the com- 
pany’s representatives and outlets throughout this territory 
and as far west as Fort Worth, Texas. He 


New York about February 1. 


expects to 


return to 


* * * * 


Bourjois, Inc., of New York City, announce the 


appointment of R. P. Leube, Jr., as their sales manager for 


the United States excluding the Metropolitan district. Mr. 


Leube has been with the company for several years 
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Work has been started on the new building of Yardley 
& Co., 
York 
building 


(Canada) Ltd., located at the corner of Queen and 


streets, Toronto, Ont. It is expected that the new 


which is shown in the accompanying illustration 
will be completed and ready 


The 


warehouses 


for occupancy in July of next 


year. new unit will be devoted to general offices and 


for the Canadian company and all manufactur- 


ing, as 


heretofore, will be 
done in the British plant of 
Yardley & Co, Ltd. at 
Stratford, England. 


The 


Canadian field seriously only 


company entered the 
ten vears ago when McGilli- 
Ltd., of 
appointed 


vray Brothers, 


Toronto, were 
managing agents for Can 
ada At that time, T. A. 
McGillivray, who with his 


brother had organized the 
tirm in 1919, was made vice 
president and general man- 
Yard- 

ley company In the eff 
McGillivray 


products throughout the 


\. McGmiivray ager of the Canadian 


cient hands of the organization, the sale of 


Yardley 


very 


Dominion was expanded 


rapidly and about two years ago, the necessity for 


new and larger quarters was realized and the site of the 
new building purchased 


T. A. McGillivray 


educated at 


born in Manitoba in 1887 and 
Collegiate Institute 
1909. Shortly after 


Western Canada for I 


Was 


Was Brandon receiving a 


degree in pharmacy in graduation he 


became representative in ’arke, Davis & 


New YARDLEY BUILDING IN ToRONTO 

Co., and later with his brother represented Richard Hudnut. 
McGillivray Brothers was first located in Winnipeg, but in 
1920, the 


order to take better care of the growing Eastern business 


headquarters were transferred to Toronto in 


and to locate headquarters for the Yardley account nearer 
to the center of Dominion population. In addition to Yard- 


ley, McGillivray Brothers represent several other lines. 
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Senator Eugene Charabot, president of Charabot et 


Cie, Grasse, France, who numbers many friends among 


Olympic 
States. 


repre- 


those engaged in our industry, arrived on the 


January 9 for his annual visit to the United 


He is making his headquarters with his American 
Ungerer & Co., New York, and 


W. G. Ungerer, president, and F. 


sentatives, conferring with 


H. Ungerer, vice presi- 
dent and treasurer of that company 


Senator Charabot is one of the French statesmen who is 


best acquainted with our country and most interested in 


maintaining the cordial good feeling existing between France 
and the United States. 


a term of 


Re-elected Senator in October for 


nine years to represent the Alpes-Maritimes, he 


SENATOR EUGENE CHARABOT IN His GARDEN 


con- 


has seen his policies enthusiastically approved by his 
stituents in | 


this beautiful find so 


section which Americans 
charming and visit with so much pleasure. 

We scientific 
papers published in this journal. for the assistance which he 


has to the 


know Senator Charabot for his frequent 


been progress of the and his 


name is now associated with larger political and economic 


perfume industry, 


problems which cannot be ignored by the American people. 
Two years ago he spoke ardently in favor of the ratification 
of the Mellon-Berenger agreement 

gather a hundred French 


enabled him to 


intellectuals to 
Butler of Columbia 
for a general manifestation of cordiality toward 
Nation Called by his 


Senate to a on the Committee on Foreign Af- 


respond to the appeal of President 


University 
the American colleagues in the 
French seat 


fairs, he participated with the greatest intensity in bringing 


ratification by the French 


government through the Senate last July. 


about the imposing majority for 


situation 
in the United States and the effects which might be expected 


With 


We asked Senator Charabot's opinion upon the 
to follow the recent fluctuations in the stock market. 
the conviction which is characteristic, he replied: 
in all 
of its efforts and accomplishments cannot for a moment be 


“A country which has shown such fertile energy 


troubled 
\ people rich in natural resources, 


affected adversely by the fluctuations which have 


the financial atmosphere. 


in methods of production, transportation, and use, and in 


creative faculties need not depend on values arbitrarily placed 


in the stock market upon its actual powers, Only these count; 


and these have been given to America in great measure; 


wealth accordingly untouched. Its 


national remains power 
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upon the future with c 


Lambert-Fesler, Inc., St. 


Louis, maker of Dew 
idvertisu account wit the 


Deodorant s pla | its 
D'Arcy Advertising my, of that city. This appoit 


mel 


Warren Corporation and its subsidiary 
Terence il Ne \\ York 
1930. A 


were 


The Northam 


mpanies ual sales cor 


City during the January, 


the tr 


teatures of special tere to the race 


discu 


the sales new policies were decided 


upon. 


Ot special intet announcement, owing to econo: 


s effected during the past year as one result of the mer- 


ger affecting Cutex, Odorono and Glazo, that beginning 
1930, the cash discount on Cutex manicure 


January Ist, 


preparations and Elcaya face creams is increased to 2% 10 


has 


the 


j in the cash discount 
repeatedly been the trade tor 
several years, and the company takes great pleasure in 


The 


days, net 30 days [his increase 


requested by friends in 
past 


able to make this announcement at this time. cash 
remains 2% 


being 


discount as heretofore 


economies planned for 1930 which also will 
for 


One ot 


result in nsiderable simplification in record keeping 
trade is that, beginning immediately, one invoice form 
for billing ¢ and J 


\ combined letterhead in the future 


the 


will be used utex, Odorono, Elcava 


Parker Pray products 
ill c 


will be used for rrespondence affecting Cutex, Odorono, 
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Norda Essential Oil & Chemical Co., New York City, 
the appointment of Lester McNerney, Los 
Angeles, Calif., in charge of the t tl 
Mr. McNer 
His headquarters wi 


nue, Los 


advises us of 


sales iwenc\ 


in that city ney is 
the Coast ll 


* * 


ngeles 


On December 11th, 1929, an eight-pound boy was born 
to Mr M. \ Mr. Vorce 
throu nery eld as the 
for Leigh Chemist 


ville, Mass. 


ce is well known 


and Mrs, Ray 


ghout the pe eastern 


His headquarte rs are 


Elizabeth Arden Co. is preparing to expand greatly its 


interests on the Pacitic Cos \ large warehouse 


been taken in San will 


Hawatian and 


Coast, 


Kkleaya and Parker Pray products of the company 


the high points in the sales conference was the 


announcement that the Northam Warren Corporation an 


f 1929 


One of 
its subsidiary companies closed the year with one 
of the largest dollar gains in the history of the combined 
businesses. Of particular significance, in view of the un- 
settled conditions following the Wall Street disturbances, is 
the fact that the Northam Warren 


very satisfactory dollar gain during the month of December, 


Corporation showed a 


a month in which many market observers were prepared t 


+ 


face a loss in volume. The excellent condition of sales ot 
the Northam Warren Corporation and its subsidiary com 
panies bears out the prediction made by officials of this busi- 
fall, that the 


goods necessities is less susceptible to adverse trade condi- 


ness in the market for medium-priced toilet 


tions than are other commodities of a higher retail selling 


price. 


The obvious problems facing industry during the year 


1930 were frankly met and discussed and in every case the 
answer to the problems affecting the company was presented 


in a way to leave the outstanding feeling for 1930 one of 


very sound optimism. 


p, NCRTHAM \WARREN AT HEAD or TABLt 
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E. Burnham, Inc., school of beauty culture, New York, 
has appointed the Charles W. Hoyt Company, Inc., adver- 
tising agency of that city, to direct its advertising account. 


* * *~ * 
Robert F. Degen, well known to the drug trade for his 
work 


ern importing house, has joined Frederick Stearns & Com- 


in merchandising toilet preparations for a large East- 


pany of Detroit, as manager 
of the 
For the past eleven years 
Mr. 
tising 
Borgfeldt & Company, New 
York, 


activities in their twenty-five 


toilet goods division. 


Degen has been adver- 
manager of George 


where he _ directed 


different 
handling 


departments besides 
the advertising and 
merchandising of a number 
of very well known brands 
f perfumes and toilet prepa- 
rations of both domestic and 
.oreign manufacture, includ- 
ing Rigaud and D’Orsay, etc. 
His achievements in the 
preparation of merchandising and advertising plans in the 
toilet field have Mr. 
record of success. His in directing 
plans of the Day Dream and Pleville and other toilet 
tor Frederick Stearns & 


much interest. 


Ropert F, DEGEN 


goods made Degen an outstanding 


work the marketing 


lines 


Company will be watched witl 


The opening of the Marie Earle salon in Paris last 


November was one of the events of the month in the cos- 


metic industry. Upon entering the beautiful salon located 


n that easily accessible corner of 15 Rue de la Paix, the 
itmosphere, one realizes, is that of quiet elegance and luxury. 
[he grayish brown upholstered chairs with just the faintest 
of rose blend with the grayish background effected by 


tinge 


a combination of black and white, enlivened with the tango 


draperies and the soft modernistic indirect side lights. At 


either end of the room are display cases containing the 


THREE VIEWS OF THE 


PeERFUMER & ESSENTIAI 


PARIS SALON OF 


Oi, REvIEW 


Prince Georges Matchabelli, 
Matchabelli line of perfumes and 
the /le de France, 


to spend a few 


the 
beauty preparations, 
17th. 


1 1 
where € 


manufacturer of 
other 


sailed on January 


His plans are 
Paris will visit his 
and shop at the Hotel 


expects to go to the 


weeks in 
recently established factory 
\ From 


visiting Cannes, Grasse and finally 


George 
south of France, 


Nice to be 
at the perfumers’ exhibit in February. 


Paris he 
there 
the 
branch 


present 
From France 


Prince anticipates going t sales 


Li ndon to « pe a 
under his 


the 


own name This branch will be from 


supplied 


French factory as will also his South American dis 


tributors 
early 


return the 


the 


Upon his part plans te 


make a trip t Pacific Coast, various shops 


selling his products in order t ure | It that his 


choice of stores is of the best 


Besides the perfumes which have won great 


Matchabelli line 


per fected and 


popularity 
both here and abroad the includes a liquid 
market 


\mong 


whitener which placed on the 
last Fall, 
the products more recently developed are twé 
the York, 
valley odor, and the Empress of India, characterized by an 


faintly 


was 


lipsticks, powder, soap and compacts. 


new perfumes, 
lily of the 


possessing a delicate 


Duchess of 


elusive incense suggestive of the Orient 


the next couple of weeks the company will present its pir 


needle soap which is the result of the Prince’s lat 


periments. 
x * * oS 

William Ritti, one of the veterans of the Reich Ash 

New York ( 


anniversary January 15. 


ity, celebrated his first wedding 


( rporaticn, 


creams, lotions, 
Mari Earle 


wn in the 


rious powders and 


the line Che exquisite 


accompanying phot 
famous master of lacquer, Jean Duncan. 


Through the partially drawn draperi 


glimpse of the treatment rooms. Th all and 


fitted with the most moder date 
could be 


this harmonious ensemble 
\lavoine & Ce Paris 


been 


that 


have equip- 
ment found in the world he architec 
114 


responsible tor well-known 


rm of decorators, 


Marie EAr.e 
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has 
Sons, 


Conn., 


Schrader’s 


Scovill Manufacturing Co., Waterbury, 
purchased the entire capital stock of A. 
Inc., Brooklyn, N. Y., manufacturers of tire valves, gauges, 
etc. The Schrader ( 
1884 and 
It be 
company. 
Detroit, 


Was 


rpe rated 


founded by August Schrader in 
1904. 


subsidiary 


Was Inc under the present name 
Scovill 


Schrader branches in 


In 


will continued by as a_ separate 


Akron, Chicago, 
France. A 
Ont., 


Chere 
Los Angeles, 


branch ory 1s 


are 
Australia and 


at 


England, 


large fact located Toronto, which 


takes care of the bulk of demand from Canada and 


England he company has for a long time purchased 


much material fri Scovill and 


This 


m competitive companies. 


will now revert entirely to the Waterbury company 
* * * & 

Louis I. Furlager, president of the Furlager Mfg. Co., 
New York City, ace Mrs 
on the Berengaria lat December from a month’s business 

oad Mr to 
houses in England, also spent considerable 


An 


aris 


ompanied by Furlager, returned 


and pleasure Furlager, in addition 


visiting the larger 


(irasse interesting experience ot 


and 
rht 


time in Paris 


the trip was irom | to London 


etre ~s 
Montgomery St. Alphonse of W. J. Bush & Co., 
Montreal, was a visitor to the New York 
January. Mr. Alphonse made his head- 
Bush & Co., Inc., New York, and spent 


conferring with R. R. Webb of this asso- 


(Canada) Ltd., 


trade early in St. 
quarters with W. J 
of 


most his time 


ciated American company 


The seventh National Sales Convention of the House 
the Hotel Pennsylvania, December 
all the 


in addition considerable 


of Tre-Jur was held at 


30th and 3lst. Practically of sales representatives 


outside in- 
of the 
o! 


and 
Aside 
at 


were attendance 


terest 


in 


was shown from the usual members 


organization present these conventions, a number 


merchandising men from some of the largest retail estab- 


lishments in the country, as well as representatives from 


several manufacturing concerns, trade papers and_ national 


magazines attended 


\ feature of the meeting was the luncheon on the first 


day, during which representatives from various outside con- 
Jerry McQuade, editor of Drug Topics, 


was present and as usual was greeted with enthusiasm. Other 


cerns were heard 


Tre-Jur SALes Group, ALBERT 
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The new offices, including display and demonstration 
of LD), Inc., at 
15-17 West 46th street, New York City about January Ist. 
Mrs. 


menting on a complete 


rooms, the Ruth Maurer, were opened 


Maurer has been spending considerable time experi- 


line and it is this new line 


The 
Terminal 


new 
ottices labo- 


the 


which she demonstrating at her new 


Is 


ratories of the are located in Bush 
Building, Brooklyn, 


Although 
the 


company 


formal announcement has not yet been made 


during week following her opening her demonstration 


rooms were the scene of considerable activity, as many of 


her old “Senior and Junior Standbys” as her pupils in the 


National 


formerly president, were known, visited her to welcome 


School of Cosmeticians, of which she was 


her 


back to the held and to look over the new line and to judge 


for themselves of its advantages. The visitors came from 


Maine, Connecticut, Pennsylvania, New Jersey, Washington 
Maryland 
dinner for Mrs 
8th, and 


During their visit they arranged for a 


Maurer at 


token 


and 
Janu- 


the Brevoort the night of 


1e 


ary as a of their esteem they presented her 


with a chair conforming with the furnishings and for uss 


in her own private office 
10th, Mrs 
This is 


business 


Maurer left for a sh 


one of th 


On January rt 
former 


11th 


her 


trip to Chicago centers of her 


Saturday the 


Hotel 


ot her 


School of Cosmeticians, and on evening 


another dinner was given at the Sherman in 


honor at which about seventy-five students were 


present 


i F 


Requisites 


N. Burt ¢ 
ind F. Bb, 


handling the Tre-Jur ac- 


Be SCOWILZ O 
loilet 


Rvan, the 


has ompany, 


speakers were ( 
Ryan ot 


Pope ot 
& 


Frederick 
Ruthrauff agency 
count, 

During the day discussion of the general sales plan for 
the coming year was considered, as well as the advertising 
program, the 
As a result of the discussion it was decided that the 
1930 be 


of course, goes hand in hand with 


which, 
sales. 


increased and the 


Already 
counter display 


advertising appropriation for 


general outlook was considered good a drive for 


1930 


cabinets, 


sales had been started on two new 


and These two 


the 


compact 
at 


featuring a new rouge. 


products were on display convention and the 


that 


new 


consensus was they would be among the leaders. 


SEVENTH NATIONAL SALES CONVENTION 
HOUSE OF TRE - JUR, INC 


HOTEL PENNSYLVANIA Paes eke dd 


MosHEIM INDICATED BY ARROW 
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C. H. Selick, Inc., with offices formerly at 50 Leonard 
street, New York City, 
to 46 West 20th 
WATkins 0786 


have moved to larger space at 40 


street. The new telephone number is 


* * # 


Ray A. Whidden, who for several years has been 
vice-president and general manager of Bauer & Black, Inc., 


} 


a division of the Kendall Co., was elected president of the 


company at the recent an- 
board 
Wells 


vice-president 


meeting of the 
of directors. : a 
was 


nual 


chosen 


and general and 
Cie 


in charge of 


manager, 
Perkins vice-president 
marketing \ 
3auer, one of the founders 
of the 


dent for 


company and presi 
thirty 


fromthe 


more than 


years, resigned 
become chair- 
man of the board 

Mr. Whidden in a 


statement to the press stated 


presidency to 
brief 


that the company has shown A. WuIppeE> 


a substantial sales increase 

since the merger with the Kendall Co. about a year ago, and 
announced that plans had been formulated for a more ag 
gressive sales and advertising campaign during 1930 


* * * 


B. E. Levy, chairman of the Board of Coty, Inc., and 
president of all the Coty organizations throughout the world 
the Jle de 17th 
about six weeks to the United States. 


sailed on I'rance January after a visit of 


* * * * 


J. I. Poses, for the last six years in charge of produc- 
tion and merchandising of perfumes and toilet goods for 
A. A. Vantine & Co., New York City, has been elected 
vice-president of the com- 

Mr. 


duties as 


pany as of January 1 
Poses retains his 
manager for the 


His 
with the toilet 


general 

company. connection 
goods indus- 
try virtually dates from his 
joining the Vantine organi- 
Prior to that he was 


work. 


zation. 
in department store 
During that 


brief period, however, he has 


comparatively 


gained an insight into the 
business possessed by few in 
the industry, as his interest- 
ing contributions to our an- J. I. Poses 
nual symposium during the ; 

We congratulate Mr. Poses on 


this recognition of his ability and value to the toilet prepara- 


last few years have shown. 


tions industry 
x oe * x 
Mr. and Mrs. Burton T. Bush of Mountain Lakes, 
eal. be announced the engagement of their daughter, 
Miss Margaret E. Bush to Stanley P. Ham, son of Mr. and 
Mrs. J. K. Ham of Schenectady, N. Y. Mr 


known in the essential oil field. 


1 
Nave 


Bush is well 
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Ungerer & Co., New York, has appointed Even M. 
Tysdal manager of its St. Li 
The 
Building 

Mr. Tysdal 
Mid-West for the past fifteen years 


uis office, effective January 1. 


new address in that city is 1853 Railway Exchange 


has been essential oil busi- 
He devoted 
work and the balance 


iffliated with the 
ness in the 


sIx years of this period to laboratory 


to sales. He is well suited to carry on the Ungerer stand- 


ards service at all times. 


emcient 


* 


Dr. Henry Nebovidsky, chief of the chemical division 
} state 


\gricultural Pesearch Institutes of Czecho- 


it Pragu rrived on tl Jerengaria November 


a stay of \merica for the pur- 


studying and reporti m the progress made here 


the utilization of essential oi! and medicinal plants and 


manutacture of synth ducts. He will tour the 


larger industrial centers 


the country, visiting many 
of the leading plants devote 
to the 


medicinals 


manufacture 


and toilet prepa- 


rations as well as those 


making essential oils and 
synthetic raw materials 
Dr. Nebovidsky was 
Polvte 


Prague and 


edu- 
cated in the hnic 
High School in 
later specialized in the study 
and 


of aromatic plants 


medicinals at the Faculte 


de Pharmacie at the Uni-~pec 


versity of Paris and the 
Institute of 
Medicinal 


ft Agriculture 


HENRY NEBOVIDSKY 


Research — int 
and Aromatic Plants under the French Ministry 
for a long time connected 
natural raw 
materials and synthetic products with branches in France 
studied the 


most of the 


He was then 


with one of the largest manufacturers of 


and Germany, where he practical side of the 


work. He has visited important factories in 


Europe for the purpose of study and report on technical 
progress in this particular line 
He 1s also 


Musée 


Czechoslovakia in the 


professor in the Technologique at 
International 
and is the author of three 
“The Essential Oils, 
published in 1925, 
heir Origin, Extraction and Uses,” 1926, and “The 
Essential Oils and Synthetic Per- 
be published this year by the Academy of Sciences 
Masaryk, The first 
being translated into English and German. He has also been 
Bulletin of the Czecho- 
slovakian Technological Society of Chemistry, the Technical 


Prague, represents 
Union of 


books on 


Their 


Applied Chemistry, 


drugs and essential oils, 


Origin, Manufacture and Uses,” 
“Drugs, 
Chemical Analysis of 
fumes” ti 
Prague two are 


of President now 


a frequent contributor to the 


Encyclopaedia, and to various trade journals. 


* * * * 


C. Mahlon Kline, president of Smith, Kline & French 
Co., Inc., Philadelphia, sustained a broken arm and leg on 
December 22 when an airplane on which he was a passenger 
cracked up in landing near Indianapolis. He was taken to 
the Methodist Hospital in that city, where he is making a 
satisfactory recovery. Mr. Kline was returning from a trip 
to the Pacific Coast when the accident happened. 
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A celebration in honor of the opening of the new 
Memphis plant of the Cheatham Chemical Co., Atlanta, was 
held in Atlanta recently. More than thirty local employees 
of the company, twenty-five outside guests and five repre- 
sentatives of the staff at Memphis attended the celebration 
which took the form of a dinner at the Henry Grady Hotel 
The principal speaker was Phillip Weltner, attorney to the 
spoke on “Loyalty.” Several other short 


company who 


speeches were made, including some words of appreciation 
by W. W. Cheatham, president, and Mrs. Cheatham, secre 
tary of the in existence 


company The company has been 


only four years, but in that time it has been forced to in 
crease its Atlanta facilities materially and recently to open 
a plant in Memphis to take care of the rapidly growing 
Western business. 
Pees 
La Reina D’ Paris, S. G. Kim and Co., proprietors, 
importers and manufacturers of toilet preparations, formerly 
located at Tampico, Mexico, have advised us that on account 
of the widespread distribution of their products in Mexico, 
it has been necessary for them to seek more centrally located 
quarters. Their temporary address will be P. O. Box 903, 
Mexico City. An announcement of their permanent quarters 
in that city will be made at a later date. 
The Goodman Chemical Co., Brooklyn, N. Y., advises 
it has taken over the business of the D. A. Collins 
makers of cedar and lemon oil polishes 
office 


from 


us that 
Manufacturing C 
increased and 
space and the 
Bush Terminal Building 20 to 
Building 19. The 


largest business in 


Due to this purchase, manufacturing 


Was imperative company has moved 


much larger quarters in 


company advises that it is enjoying the 


its history. 
* * * ok 


A merger of two of the most important South Ameri- 


can drug and toilet goods houses took place on December 


15, when the old-established house of Correa y Blanco was 


consolidated with the house of C. D. Roca v Cia.. to form 


Blanco \ a, S. A. The 


Baranquilla, Colombia, 


two houses have been 


each in large 


Correa, 


located in quarters 





BLANCO 


STORE OF CORREA 


well equipped for the drug business. Both of the stores will 
be retained by the merged company, but many economies in 


purchasing, manufacturing and shipping are anticipated to 
follow the 


the interior of the 


The accompanying photograph shows 
Blanco 


which was shown in an article in 


merger. 


Correa y establishment, a new 


building, the exterior of 


this journal in November, 1928, when it was first completed. 
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F. E. Watermeyer, president of Fritzsche Brothers, 
Inc., New York, was host at a dinner January 16 to about 
one hundred of his friends who are especially interested 
in certain phases of the essential oil and allied industries. 
The dinner was given at the New York Athletic Club, the 
occasion being the showing of motion pictures of the pro- 
duction of essential oils and floral products in various parts 

of Europe and Africa with a 
lecture by Dr. Ernest S. 


Guenther, ‘thief research 


chemist of the company 
The pictures were taken dur- 
trips 


ing Dr. Guenther’s 


abroad during the past sev- 


eral years to the principal 


producing centers for inde 
pendent investigation of pri 
securin 


duction methods, 


type samples of the various 

products and making a care 

ful analysis of entire 
situation involved 

ORSS 


Dr. Ernest S. 


duction of pert 
GUENTHER — flayoring raw materi 


Dinner was served promptly at seven o'clock, 


preceded by a few words of welcome by F. 
vice-president of Fritzsche Brothers, Inc., 
was unable to address the g 


cold. 


oughly enjoyed and afforded an opportunity 


Watermeyer who 


cause of a severe bronchial The dinner 


ous guests to become better acquainted 


Immediately after the dinner, the party adjour1 


lecture room and were addressed by Dr. Guenther 


lined the f his trips, called attention 


purpos« 


merous type samples which were displayed, 


described the pictures to be shown. The 


treated was production of citrus oils in Ital) 
showing the regions where the fruit is 
work of 


in Spain is somewhat mort 


actual production which, in It 
primitive but 
acter, 

Then followed views of the production 
and thyme oils in Spain and in successio1 
of lavender oil in Southern France, thi 
beautiful Valley of Roses and the production 
natural 


in Bulgaria, the manufacture of 


along the Riviera and finally some very excell 


descriptions of the production of natural fi 
Sahara Desert near Cairo, Egypt. These last 
of special interest to the perfumers, many « 
not previously aware of this development which 
future 


to Dr. Guenther, may in the 


petitor of the industry in Southern France 


prove ai 


Another very interesting film was devoted t 
Schimmel & Co., Miltitz, Germany. Views 
of the plant and of the library, and pictures 


t} 


ee 
the company, including 


were shown, and in 


chemists associated with 
and Dr. Walbaum 


tion, the complete processing of certain essential 


nent 
Gildemeister 


diagramatic explanation of the process of distillation. 


During the showing of the pictures Dr. Guenther 
swered many questions on their subject matter. 

The gathering was intensely interested throughout the 
ture and the motion pictures, and enthusiastic over the ex- 


cellence of the photographic work and the completeness 
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Dr. Guenther’s description. Later several of the reels which 


had been taken by a color process were shown again in full 
color on a slightly smaller scale, and some very striking 
views were displayed. 

Souvenirs of the occasion in the form of attractive bronze 
paper weights were given to each guest. 
The pictures have previously been shown on a trip of 
Dr. Guenther to Cincinnati, Cleveland and Indianapolis, and 
later lectures will be given in Chicago, at the 


Pharmacy, 


College of 
New York City, and at various other points, 

A substantial part of Dr. Guenther’s research, including 
the production of Spanish essential oils and citrus oils both 
in Italy and 
and the 


his visit 


in Spain, have been published in this journal, 
detailed results of other work which he did during 
to Europe last Summer will appear in these pages 
time to 


Irom time, 


* * cd K 
James H. Rosenheim, president of Littljim Labora- 
tories, Inc., Bluefield, W. Va., New York 
during the called on 


business 


Was a Visitor In 


City week of January 11 when he 


1 


friends in tl racle Mr. Rosenheim re 


that 


ports that 


his the 


territory sales force has 
been increased 


e « 4 


Two very interesting new advertisements appear in 
i Bakelite Corporation, New York, 
tube and cl while 


to labels. 


our journal. 


nm an tive imsert show caps sures 


Davenpor avlor Co 


Chicago, call attentior 


Formal announcement has been made of the consoli- 
lation of the American Metal Cap Co., Brooklyn, N. Y., 
the Anchor Cap & Closure Corp., Long Island (¢ 


and 
ity, N. Y. 
On that date the manu- 
facturing plants of the two companies were also consolidated 


which took place on December 31. 


in a new six story factory building, located at 22 Queens 


street, Long Island City. This new building was just com- 


pleted and constitutes one of the largest and most completely 


New PLaAnt 01 
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The annual sales convention of Helena Rubinstein, 
Inc., Hotel 1929, 
about seventy-five from the or- 
ganization. The morning session was opened at 10:00 A. M. 


by Charles S. Welch, followed by 
opportunities and plans to meet 


held at the Roosevelt, December 30, was 


attended by people, mostly 
i talk on “Our unlimited 
by Mme 


Among 


them,” Helena 


Rubinstein, president of the company. other 


Manka Rubinstein, who 


the 
speakers of the morning were Mlle 
Events.” 
the 
Rubinstein sales 
served at P. M. 


which 


spoke on “The Response we Receive on Special 


Mr. Welch also spoke, explaining the sales policy of 
organization for 1930 and presenting of the 


manual A 
by the 


luncheon was followed 
was the talk 
Mile. Stella, 
Her subject, 


New 


past 


afternoon 


session, a 


given by Mme. Rubinstein’s vo sister, 


1 


who has been in charge of 


“Introducing Rubinstein Preparati into European 


Ceuntries,” was not only in lin ith her 


work, but 


also with what she plz loing in the future, as she is con- 


templating superintending th oduction of the 


\mer! 


Was sel 


Rubinstein 
products in South 


\t 6:30 a dinner small ballroom on the 


mezzanine, followed b 


Howard 
Williams, vice-president of Busine raining rporation. 
\s a 


day, dancing Was 


suitable finale 


evening closed with ev 
only a i 


entertains 


equipped metal cap plants in th yuntry The accompany- 
ing photograph gives an idea 
this plant. In 
Island City, the c 


Ga. ; 


he size and importance of 


new addition to the headquarters in Long 


Atlanta, 
Detroit, 


located in 
Cleveland, 

Louisville, Ky 
Philadelphia, Pittsburgh, Rochester, St. | 
isco, Seattle, and Toront 


ympany has branches 
Boston, 
Los Angeles, 


Baltimore, 


Houston, Tex. ; Minneapolis, 


San 


uis, 


Fran- 





AncHor Cap & CrLosure Co., Lone IStanp City, 
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SALES Group or GIVAUDAN-DFLAWANNA, 
The annual sales convention and dinner of Givaudan- 
held at the New York office of the 


Twenty enthusiastic mem- 


Delawanna, Inc., was 
company on January 6, 7 and 8. 
bers of the staff attended the meetings which were presided 
Kunz, executive manager, and M. Lem- 
The were 
started promptly each day at nine o'clock and after a brief 


over by Dr. Eric C 


mermeyer, sales manager. business sessions 


luncheon recess at a near-by restaurant at noon, were con- 


tinued until late in the afternoon. 

In addition to the work of the sales department, some very 
interesting comments were had from the heads of other de- 
credit department, 


partments, including service laboratories, 


The meet- 


plant management, engineering and advertising. 
one-half 
conducted to the 


ings were continued for two and days and on 


Wednesday afternoon the salesmen were 


The annual sales convention of the Virginia Dare Ex- 
tract Co., held at the office of the Company in Brooklyn, 
Jan. 2 to 4th, f 


special interest t 


was marked by some unusual features of 


the men attending from various parts of 


the country 
The 
trade to which the 


specializing in the various branches of 
sells—such as bottlers, 


bakers, 


salesmen 


company grocers, 


ice cream manutacturers, hotels and restaurants- 


talks on connection 


various sales problems. In this 


Virginia Dare plant and saw 


Lave 
the men inspected the demon- 


strations of bottling, baking and ice cream making in the 


laboratory. 
The next day, M. F 
Brooklyn Edison Co., gave an inspiring address on “Courage 


Seelman, sales manager of the 
—and the Salesman.” 

The salesmen later Home Makers 
at Grand Central Palace where Virginia Dare flavorings are 
displayed. Here Berard, President Hoover's chef 
on his recent Ohio trip and chef of the recently opened 
New Yorker Hotel, talked to them on “Foods and Flavor.” 
At this time they also heard about advertising for 1930, 
and the work of the Virginia Dare home economics depart- 
ment in high schools and colleges. Professor Philip Youtz 
of Columbia University gave a fascinating historical sketch 
on foods and flavors used from ancient Egyptian times until 


visited the Center 


Pierre 


the present. 
The third day of the Convention was enlivened by Mr. 


Inc., Dr. E. 
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plant at Delawanna, New Jersey, where Dr. M. Szamatol- 
ski, chief plant executive, took them through the factory 
describing the various equipment and processes used in the 
manufacture of the chief aromatic chemicals. 

All were particularly impressed with the evidence of the 
rapid expansion which took place in 1929 and which had 
been predicted the year before. 

The whole convention was pleasantly terminated with a 
dinner at the Hotel Brevoort where Dr. Kunz again pre- 
sided. At this dinner practically all were called upon to 
say a few words regarding their experience in the field in 
The that this 


convention has been the most worth while, and benefits de- 


the past year. officials and salesmen felt 
rived therefrom will materially aid them in their work over 


the coming year. 


Atlantic City, talking 
particular interest also 


Bennett of W. B. Jones & Co., of 
on “Flavoring Atlantic City.” Of 
was a talk by Allyn, director 
of the Westfield Testing and This 


was followed by motion pictures in which Professor Allyn 


flavor Professor Lewis B. 


Research Laboratories. 
showed from his experiments on rats how their growth is 
influenced by vitamins from oranges and how the: vitamins 
flavors. An illustrated talk 
on flavoring emulsions was given by Miss Sarah Harkness, 
New Yorker, New 
York’s newest and biggest hotel, over fifty members of the 
The 


an epicurean triumph, Virginia Dare 


are retained in Virginia Dare 


The annual banquet was held at the 


Organization being present. dinner was something of 
specialties being used 
in the flavoring of each course. 

Alfred G. Barr of S. S. Pierce Co., Boston, and Ralph 
Dey of the Bank of America were the guest speakers, Pro- 
fessor Allyn acting as toastmaster. Cash prizes were dis- 
tributed to the leading salesmen and a painting by Riquet— 
“The Bull Fight at Arles,” was presented to H. E. Dessen- 
der, winner of a special sales contest. Music in the form 
of duets and solos was furnished by two of the boys in 
payment of a lost bet as to volume. It was an- 
nounced that Wm. A. Wrench, who has led the sales group 
a number of times, had been elected secretary of the com- 
pany, and Lloyd E. Smith, who graduated from the Tuck 
School of ago, was 


made treasurer. 


sales 


Business at Dartmouth, some years 
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Cleopatra Chemists Corporation, New York, N. Y., 


manufacturers of cosmetics. has retained Littlehale, Burn- 
ham, Fulton, Inc., to direct their advertising. 
* * * x 
Clifford L. Iorns of St. Louis, president of Clifford 


L. Iorns Co., been 


Ameringen-Haebler, Inc., 


has appointed representative of van 
New York City, as of January 1 
He will have charge of ter- 
ritory consisting of St. Louis 
and the district to the South 
and East of that city. Offices 
of the company in St. Louis 
will be located at 826 Clark 
avenue. 


Mr. lIorns is thoroughly 
familiar with essential oils 
and perfume materials 


years ot! 
experience in the line. A 
man of outstanding person- 
ality and 
pointment 


through his many 


energy, his 
will 


ap- 
the 
company of excellent service 
in this 


insure 





[ORNS 


CLIFFORD L, 


important territory. 
It represents an important extension of the facilities of van 
Ameringen-Haebler, Inc., for serving the trade in that 
section. 


* * * * 


Albert Verley, Inc., Chicago, American representatives 
of Etablissements Albert Verley, He St 
take 


office is 


France, has 
opened a New York office to East- 
The Cortlandt 
street, convenient to transportation facilities and ts in charge 


Denis, 


care of its growing 


ern business. new located at 39 


of C. A. Senger. Mr. Senger has had long experience in 
the essential oil and aromatic chemical fields and is well 
known in the trade here and in the West as well. The 
company intends to maintain stocks in New York and to 
give this territory the same excellent service which has 
featured its work in the Middle West. 
* k *k x 

John K. Colgate, son of Mr. and Mrs. Russell P. 
Colgate of West Orange, N. J., was married in Berkeley, 
Calif., on January 4, to Miss Florence V. Manuel, daughter 
of Mr. and Mrs. John Anthony Manuel of Stockton, Calif 
The couple met in Honolulu last summer when they were 
on world tours. Their engagement had been announced in 
October. 


* * * 


The Peerless Tube Co, Bloomfield, N. J., advises us 
that it has recently term contract 
& Fink Bloomfield. The 
have manufactured their own tubes for a number of years 
for Pebeco tooth 
Dorothy Gray line, but 


long with Lehn 


Products Co., also « f 


closed a 
latter firm 


paste, etc., and more recently for the 


have decided to purchase the bulk 
of their requirements for these containers. 


* * * * 


Lester McNerney, vice-president and general manager 
of the Pfaltz & Inc., of Los Angeles, 
was a visitor in New York for about ten days early in 
Mr. McNerney 
with officials of Pfaltz & Bauer, Inc., 


Bauer Chemical Co., 
Jan- 
uary. most of 


spent his time conferring 


New York, of which 


his company is a subsidiary. 
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Harriet Hubbard Ayer, Inc., New York, held its an- 


nual | December, 


convention during the latter 
bringing nineteen of the company’s representatives from all 


sales part of 


parts of the country to the home office for the usual get- 
together meeting. Sessions were presided over by Edwin 
Sefton, vice-president, but no formal addresses were made, 
the sessions being devoted to general discussion of sales 


problems and plans for the coming year. The company will 
successful in the 
being maintained as 
its efforts toward price main- 
tenance, according to statements made by Mr. Sefton at the 


adhere to the policies which have been si 


past, sales methods, discounts, etc., 


before and will also continue 
convention. 
+r x ok * 
Louis Ruffio, president and owner of R. Louis, New 
York City, died suddenly at his home in Pelham, N. Y., 
14th, breakdown. He 


about forty years old. 


January following a nervous was 

Mr. Ruffio came to this country about twenty years ago 
from Paris. Having gained a knowledge and experience of 
American business methods after a few years in this country, 
he opened his own hairdressing and beauty salon, which is 
now located at 26 West 58th street, in New York. About 
years expanded his business, entering the field 
beauty products with laboratories at 235 
West 23rd street, and sales offices in the same building with 
the salon. He was a member of the New York Rotary Club. 

He is survived by his widow, Mrs. Gertrude Leahy Ruffio, 
ind two young sons. 


two ago he 


1f manufacturing 


The American Chicle Company declared an extra divi- 


dend of 25 cents in addition to the regular quarterly of 
50 cents on common 


* * * * 


Commodore Watson A, Guthrie, secretary and treas- 
New 


urer of the Edward Ermold C 


York City, accom- 
panied by A. 
William Herbst of 
the General Cos- 
Corporation, 
sailed on the De 


January 2 


metic 


( rrasse 
for a business trip 
weeks. 
will 
time in 
Belfast, 
Vichy, Ber- 


of eight 
Mr. 
spend his 
London, 


Paris, 


Guthrie 


lin, Cologne, Ham- 





burg and Amster- 

dam and will visit 

his company’s 

ranch plant in 

Paris, and the 

agencies in Berlin 

A. Wituiam Herest anp Watson [London and Am- 
GUTHRIE sterdam He will 


also visit the large 


Paris and other cities. 


perfumery houses in 1 European 
Mr. Herbst London and Paris, calling on the 
principal houses and acquainting himself with the latest ideas 


in toiletries on the continent. 


will visit 


a * x * 
The Hazel Atlas Glass Company declared an extra 
dividend of 25 i 


cents on its $25 stock. 
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Florasynth Laboratories, New York City, has advised 


> - ; 
Ot severai interesting 


developments in connection with 


rapid expansion of their branch office business through- 


out the country rhe company advises us that its San 


Francisco branch, a picture of which is shown herewith, 
is under the direction of W. T. Markillie. 
are carried there t business in 


and Mount: 
Dr Alexander 


Complete stocks 


supply growing the Coast 


chemist, is now 
Central estern 
territori callin n the 
and 


compan) mers 


assisting m with technical 
advice on the proble ms 
elds 


Stock of materials 


their particular 


carried in the Dallas branch 
is under the direction 
Illes. Mr. Illes is 


chemist of repute and is 


which 


iighly regarded bv his mat 


friends in the trade The 
Chicago territory is being 
Walter S 
chemical trade and 


taken care of by Gott, whose long experience in 


1 1 


the essential oil and fine personality 


is rapidly adding to the company’s friends in that section 
L. A. Rosett, 


visiting customers with Mr 


company, is now in Chicago, 
He reports that business 


1930 


lent of the 


Goff. 


presi 
in that section bids fair to be excellent during 

George H. Gastever, who has been handling 
Metropolitan area of New York, | 


itl nd East Charles I semor, 


sales in the 


as just left for a trip 


through the Sot secretary 


BRANCH IN SAN FRANCISCO 


he company, expects to leave toward the end of the 


month on a trip South as far as 
New Orleans Middle West. 
He advises us that he has received many favorable reports 
and antici- 


will cover the 


there 


which 


and from through the 


regarding conditions throughout this territory 

pates a profitable as well as a pleasant trip 
The company has thus rapidly expanded the branch office 

and service facilities which it offers to customers and plans 


further developments along this line during the coming 


year, which indicates that it views business during 1930 as 
go out and get it. 


excellent for those houses who 


* * * & 

The Glass Container Association of America, Inc., 

New York, has appointed N. W. Ayer & Son, Inc., to direct 
its advertising account 
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F, Wales Smart, president of Smart & Co., Inc., Los 
Angeles, Calif.. was a New York visitor just before the 
He spent about ten days here calling on the trade 
and also visiting his principals, Fries & Fries Co., New York 


he liday Ss. 


and Cincinnati, for whom his house is Western distributor. 

He states that business on the Pacific Coast is good and 
the prospects for the coming year bright, especially in the 
toilet preparations field, which has expanded materially in 
Mr. Smart's com- 
pany private formula toilet 
preparations and flavors for the trade and these are moving 


that section during the last few years. 
also manufactures a line of 
in increasing yolume. 
oe « 
The American Commercial Alcohol Corp. is proceeding 
with the rebuilding of the portion of its Pekin, IIL, plant 
which was destroyed by fire on December 7. The part of 
the plant which was destroyed was the feed house in which 
by-products are worked up and was formerly the Hamburg 
distillery. the loss were made, the 
principal part of it being in machinery which had recently 


Operation of the plant was not suspended 
} 


Various estimates of 


been installed. 


on account of the fire, but may be interrupted during the 


rebuilding of the plant on account of the cost of operation 


without utilization of the by-products. 
oe 


We are pleased to report that Warren E, Burns, for- 
York, 
but for the last few years a resident of New Port Richey, 
Mr. 
Burns refused to stand for re-election and his name did not 
appear upon the ballots, but was written in by his admirers. 
The New Port Richey Press on December 20 devoted its 
leading editorial to congratulations to Mr. Burns and to the 


merly connected with the essential oil trade in New 


Fla., has been re-elected a councilman of that city. 


city for having again secured his services as councilman. 


x ok ok ® 

Moore, formerly connected with Bristol 
York City, took over on January 1 the 
Rowell Co., manufac- 
Mr. Moore handled 
for several years, and 


Thomas 
Smith, Inc., New 
New York representation for E. N. 
turers of paper boxes, Batavia, N. Y. 
for Bristol Smith, Inc., 
that 
remains in his hands where the business has been 
successfully Mr. Moore also 
represents the Baxter Paper Box Co. in Brunswick, Me. 


this account 


with the on January 1, the 


dissolution of company 
account 
time. 


conducted for some 


: : & & 


The Container Corporation of America has reported 
to the New York stock exchange in connection with the 
listing of 117,514 shares that the additional issue of stock 
is being used for acquiring the assets, subject to liabilities, 
of the Sefton Manufacturing Corporation, and assets, also 
30th 
The 


transaction comprises all the properties and assets of the 


subject to liabilities, of the Dixon Board Mills, Inc. 
of the companies have been controlled by Sefton, Inc. 


Sefton Manufacturing Corporation, which are located in 
Chicago, Ill., Anderson, Ind., and Brooklyn, N. Y., as well 
Board Mills, 
located in Carthage, Ind. The additional 
for Class A common voting shares of $20 par value of an 


as the properties of Dixon Inc., which are 


issue of stock is 


authorized issue of 600,000 shares. 
* * * & 

J. Edward Young, Jr., of Thurston & Braidich, New 
York City, sailed on the January 15, for 
a month in the European vanilla centres, where he will study 
conditions in the vanilla market at first hand. 


Aquitania 
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Du Frank employees dined and danced on the evening 
December 28th at the annual Christmas 
Hall, Brooklyn, N. Y 


president of the Du Frank Corporation, manufacturers of 


of party given at 


Trommer’s 


by Joseph Franks, 


hand-made perfume boxes, 


Early in the evening, members of the organization began 
to gather at the hall, where 
all took part in an informal 
Mr. 


assistants 


reception, Franks and 
his chief 
all of the 


organization 


greeting 
members of the 


and the guests 


as they arrived Informal 
dancing was enjoyed for an 
to the of 


popular 


hour or so music 
the latest 


by 


numbers 
Joseph Fierro’s 
\fter this the 


merrymakers enjoyed a ban- 


played 


orchestra. 


quet. 
Hon. 


friend 


Louis Friedel, a 
Mr. Frank’s 


over thirty years, was toast 


of lor JosepH FRANKS 


master. At his right on the dais was Joseph Franks and 
next to Mr. Franks were Mr. and Mrs. Benjamin Duber- 

Other guests included Motor Vehicle 
Mrs. Mr. Mrs. Lynx, 
Police Inspector and Mrs. George Hearle, Mr. Mrs. 
Charles H. Hoehlein, James A. Cox, Marcus Franks, Joseph 
Clark, Mr. and Mrs. Michael Marino, Miss Blanche Koomer, 
Miss H. 


Gelbman, and Miss Fay 


stein. Commissioner 


and Charles Harnett, and Daniel 


and 


Harry Levine, Murray Katz, Leo 


Pinsky. 


At the conclusion of the feast, 


Lila Snyder, 


Mr. Friedel paid a tribute 
to Joseph Franks for his interest in the welfare of his em- 
ployees, pointing out that very few leave him and that he 
furnishes steady employment fifty-two weeks in the year 
Benjamin Duberstein, one of the organizers of the company, 
was the next speaker. He stressed the three elements in any 


successful business: the men who must bring in business; 


that it is made and goes out; and the 
genius that all 
Louis Brodner, right hand man to Joseph Franks, 


the staff that must see 


guiding which must see elements function 
smoothly. 
was awarded the palm for getting the business; the staff for 
getting it out, and Joseph Franks for holding all together. 
“People work with him rather than for him,” said Mr. 


Duberstein. 

Joseph Franks was next called on and amid almost con- 
tinuous applause, thanked the organization for their good 
McMahon, James Cox and 
Louis Brodner were the next speakers, all stressing the lik- 
able of the host. When Mr. 


ferred to Mr. Franks as “the little big man” the apt char- 


work and loyalty. Lawrence 


characteristics Brodner re- 
acterization was roundly applauded. 
Throughout the told Mr. 


Duberstein, Joseph Clark and Lawrence McMahon, and the 


evening, anecdotes were by 


latter also rendered tenor solos. Dancing was then enjoyed 
a late hour. Among those who exhibited the newer 
dances were Miss Aida Habar, Mr. and Mrs. Michael 
Marino, Miss Helen Marino, Miss Dorothy Meyer and Miss 
Zella Maynard, 


Christmas gifts from Mr. Franks to all of his employees 


until 


were distributed during the banquet by Louis Brodner, who 
incidentally, assisted Mr. Franks in arranging the affair. 
Mrs. Franks was unable to be present on account of the 
fact that she is recuperating at Lakewood, N, J. 
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Ben S. Cottle, Pacific Coast representative of Givaudan- 
Delawanna, Inc., New York City, is spending a few weeks 
at the New York office and Delawanna, N. 


company getting 


J., plant of the 
better acquainted with the products and 
Mr. Cottle came to New York 
to 8 


methods of the house. for 

the 

prolonging his visit here until late in 
* * *& * 


annual sales conference held January 6 and is 


the month. 


As we go to press we learn of the election of William 
EK. Levis as president of the Owens-Illinois Glass Co., To- 


Mr Willi 


on health 


ledo, Ohio Levis succeeds im H. Boshart, who 


account of i Prior to its merger 


Bottle Co 
} 


has resigned ll 
Mr 
lich his grandfather was 
: * x * 


with the Owens Levis was president of the 


Illinois Glass Co., of w a founder. 

L. L. Kole, president of Kolmar Laboratories, Mil- 
waukee, Wis., writes very interestingly of conditions in his 
He reports that he anticipates a most satisfac- 
h unfilled orders showing a 


Puff” 


territory. 
tory year for the industry wit 


wholesome increase and the “Serrate meeting with 


splendid success. e- 2 2-8 
The Manhattan Soap Company of New York City has 
appointed the Peck Advertising Agency, Inc., as its adver- 
tising and merchandising counsel. 
* * *& * 
George H. Neidlinger of Peerless Tube Co., Bloom- 
field, N. Patent No. 1,741,033 covering 
a feed mechanism for feeding slugs or discs in the manu- 


J., has secured U. S 
Mr. Neidlinger claims for his 


machine that it will materially speed up the process of tube 
* * * * 


facture of collapsible tubes. 


manufacture. 
The Walgreen Drug Company, Chicago, through ex- 
change in stock, has taken over the Schramm-Johnson Drug 
Company, Salt Lake City. The Schramm-Johnson chain, 
which includes thirty stores in Utah, Idaho, Nevada, Wyom- 
ing and California, will be continued for the present under 
its own name 
* * k * 
Felton Chemical Co., Inc., Brooklyn, N. Y., has ad- 
vised us of the opening of a 
Chicago office and stockroom 
to take care of the rapidly 
expanding business in Felton 
products in the Middle West 
the 
program of expan- 
Full stocks of the 
company’s products will be 
1200 North Ash- 
Chicago; tel- 
BRUnswick 4812. 
this branch, 
announces the 
of M urray 
Mr. Hartstein is 
to the 
having been connected with Felton for several years. 
* * *& * 


and in line with com- 
pany’s 


Sion. 


carried at 
land 
ephone 


avenue, 


In charge of 
the company 
appointment 


Hartstein. 


Murray HArRTSTEIN 


well known trade, 


Adrian O. Daller has advised us that he is no longer 
connected with LaFrance Manufacturing Co., Philadelphia, 
Mr. Daller been 
connected with the soap industry for about eighteen years 


manufacturers of laundry products. has 


having been connected with Lever Brothers and Brocter & 
Mr. Daller has not 
yet made plans for his future activities in the field. 


Gamble Co., before joining LaFrance. 








692 AMERICAN PERFUMER & 


Sidney Ash, founder and president of the Reich-Ash 
Corporation, the Silvercraft Specialty Co. and the Antique 
Novelty Box Co. of New York, will retire from the active 
management of the business which now runs into seven fig- 
ures annually, and direct the affairs of the allied companies 
Monroe Loeb will 


Emanuel Ash, will be treasurer 


as chairman of the board of directors. 
be president, and his son, 


f all the companies 


This announcement was made by Mr. Ash at the annual 


t 
gathering of officers, salesmen and department heads in the 


banquet hall of Rosoff's, December 29, which, despite his 


Although Mr 


in middle age, hard, unrelenting work for many years and 


illness, he insisted on attending Ash is only 
the responsibilities involved in building up a business whose 
field is now world-wide, coupled with numerous outside 
activities and charitable interests, have taken their toll 
\s chairman of the board, his wide knowledge of the busi- 
ness and his judgment will still be available; and he as- 
sured his associates that just as he had refused to sell ow 
his interests or merge with other companies, the organiza- 
tions he had built up will continue to function as betore 
in order to take the fullest care of those who had worked 
with him for years. Mr. Ash was visibly affected when 
three large baskets of flowers from the sales staff and de 
partment heads were presented to him as a token of esteem; 
and when a little later a beautiful bouquet from the whole 
organization was presented to Mrs. Ash. Later the first 
musical powder box made by the Silvercraft Specialty Co. 
for 1930, was presented to Mr. Ash as a souvenir. 

At the dais were Sidney Ash, Emanuel Ash, Dr, Irving 
Gray, Nathan D. Leiman, Earl Copp, Stephen Ash, Arthur 
Pearson, Judge J. Zimmerman, Mitchell 
May, Jr., and Monroe Loeb who acted as toastmaster. Nel- 


Peltersan, John 


son Ash and Ernest Ash, brothers of Sidney Ash, were 
among the guests. 

The first speaker was Emanuel Ash who in a direct, 
forceful way pointed out a new and broader outlook in 
business; the importance of the spiritual element; the need 
for eliminating anger and arrogance in all business rela- 
tions; the far reaching effect of independent initiative in 
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carrying out orders thoughtfully; and the swifter progress 
that follows mutual respect and hearty co-operation. The 
sincerity of Mr. Ash’s remarks made a marked impression 
and succeeding speakers referred it repeatedly. 


Leiman, Mitchell May, 
Jr., Earl Copp, Judge Zimmerman, Stephen Ash, Dr. 


Other speakers were Nathan D 
; Irving 
Gray and Julius B. Ash, who is about to make his last 
trip after spending forty-five vears on the road, to take 
charge of chain store business for the company. Monroe 
Loeb, the popular sales manager, then addressed his co- 
workers pointing out that sales had increased materially 
and that 1930 would establish new records. The following 
\pplebaum, Arthur L. Ash, 
Stanley Lubo, David Martell, Max Salsitz, L. D. Lieser, 


M. J. 


Bernbaum, 


were then introduced: J. H. 


Shortess, George G. Slater, Sidney L. 


Jaffey, Saul 


Herz, Paul 
Jerome Ryback and Charles 
Goldberg. 

The last speaker was Sidney Ash, who, brietly but from 
the heart, thanked the organization for unflagging help and 
co-operation. He then announced his retirement to the 
less exacting position of chairman of the board and_ the 
appointment of his son as treasurer, 

Throughout the evening entertainment of a high orde: 
Arthur 


Thompson, who are well known t 


was furnished by Frank, Thomas Ross, Roberi 
theatrical and radio 
audiences, by the Fierro orchestra and by Miss Peggy 

1 


Donahue who rendered vocal selections. Dancing in the 
gayly decorated banquet hall, concluded the festivities. 
*K ok a * 

The advertising account of D’Orsay Parfumeries, Inc., 
has been given to the Lyon Advertising Agency. 

M. Stein Cosmetic Co. have appointed the Peck Adver- 
tising Agency to direct their advertising. Magazines, news- 
papers and business papers will be used. 

ek * * 

A new insert in this issue is that of George G. Mc- 
Caskey, New York City, which displays colored jars, a 
product which the compay makes in various types, sizes 
and styles. 


ReIcH-ASH CorPoRATION BANQUET, ARROW INDICATES SIDNEY ASH, PRESIDENT 
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Chicago Trade Notes 
The Chicago Drug and Chemical Association held its 


annual banquet on the evening of Thursday, December 19th, 
in the North Ballroom of the Stevens Hotel. The affair 
this year was limited to members only and all but about a 
dozen of the more than two hundred members were joyously 
present. For each table composed of a party of eight, there 
Was an individual turkey and, as each table was left to elect 
its own carver, the legitimate entertainment had, for a time, 
keen competition. The program offered by the entertain 
ment committee was exceedingly lively and the various num- 
bers succeeded each other with snap and vigor throughout 
The seating arrangements were handled 
\bbott Laboratories, 
and the table decorations were tastefully executed by E. P 


the entire evening. 
remarkably well by FE. L. Drach, of 
Gibney, of The Bayer Company, Inc. The souvenir bags, 
which were distributed at the end of the evening, were prob- 
ably more difficult to drag away, but at the same time more 
attractive as to contents, than any that have been offered in 
the past. A glance at the contributors listed below will 
indicate what treasures trove they were. Others who served 
judgment and 
diligence were Wm. O'Neill, of Emerson Drug Co., who 


on the banquet committee with admirable 


took care of ticket distribution, and Leo Lanigan, of Fuller 
Merrisen Co., who supervised the general service 

The occasion as a whole was a great credit to vice 
\. Whidden, of Bauer & Black, who headed 
O'Neill, 


vice-chairman; Joseph A, Gauer, of Fritzsche Brothers, Inc., 


president Kk 


the bancuet committee, and his assistants: Wm 


Christensen, of Chas. Pfizer & Co.; Charles 
Curtis, of The Wilson Laboratories; E. L. Drach, E. P. 
Gibney; Wm. B. Erb, of Kimble Glass Co.; Harold D 
Hopp, of Owens-Illinois Glass Co.; O. M. Krembs, of 
Krembs & Co.; H. I. Lancaster, of Marshall Field & Co.; 
L. A. Lanigan; Euclid Snow, of Mallinckrodt Chemical 
Works; and B. F. Zimmer, of Fritzsche Brothers, Inc. 


secretary; C. 


The contributors to the souvenir bag were as follows: 
American Can Co.; The Anacin Co.; Armstrong Cork Co.; 
Bauer & Black; The Bayer Co., Inc.; Phillips & Dwight; 
The De Vilbiss Co.; 
Brothers, Inc.; Gillette Safety Razor Co.; Horlick’s; Kon 
don Co.; Kotex Company; Lever Bros.; Liggett & Myers 
Tobacco Co.; Eli Lilly & Co.; Dr. Miles Medical Co.; 
Monroe Chemical Co.; Mosby Medicine Co., Inc.; C. A. 
Mosso Laboratories ; H. K. Mulford Co.; Muhlens & Kropff ; 
Mumoti- 


Colgate-Palmolive-Peet Co. ; Fritzsche 


Northam Warren Corp.; Norwich Pharmacal Co. ; 
zine, Inc.; Owens-Illinois Glass Co.; Pacific Coast Borax 
Co.; Parke Davis & Co.; Pepsin Syrup Co.; Pinaud, Inc.; 
Polk- Miller Co. ; Scovill Manufac 


Sterling Borax Co.; Three-In-One Co.; The 


Royal Crown Co., Inc.; 
turing Co.; 
Vanco, Inc.; Van Ess Laboratories; Josie Wanous Co.; 
C. S. Welch Co.; Wm. Wrigley, Jr., Co.; Allen B. Wrisley 
Co.; W. F. Foley & Co.; Wizard, Inc.; Sharpe & 
Dohme; Apex Laboratories; Coca Cola Co.; J. F. Dean, 
California Crushed Fruit Corp.; The Western Co.; Axton 
Fischer; Jean Wallace Butler; Fuller-Morrison Co. ; 
Vineyard Co.; Digestic Laboratories, Inc.; Emerson Drug 
Co.; C. E. Jamieson; Harriet Hubbard Ayer, Inc.; Rex 
Waddell; Irwin Neissler; Keasby Mattison Co.; Sterling 
Products, Inc.; Cascaret Co.; Life Savers, Inc.; Centaur 
Co.; Abbott Laboratories; E. R. Squibb & Sons; Chicago 
Cerk Works; U. S. Industrial Alcohol Co.; Pluto Co.; 
Hydrosal; Lambert Pharmacal Co.; F. W. Fitch Co.; Midal 
Vegux; Mennen Bell Co.; Compana Co.; Richard Hudnut ; 
Forhan Sales Corp.; Frederick Stearns Co.; C. A. Zoes ; 


Young; 


Italian 
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W. A. Sheaffer; Parker Mig. Co.; Beech-Nut Packing Co.; 
B. Heller & Co.; E. C. De Witt 
Russia Cement Co.; Johnson & Johnson; Gerts 


Boncilla Laboratories ; 
& Co., Ine 
Lumbard & Co.; Le Maire, Inc.; The Knowlton Danderine 
Co.; Bear Mfg. Co.; Wm. R. Warner & C 
J. E. MeBrady & Co.; Hazel Atlas Glass Co.; Vadsco Sales 
Corp.; Rose-Zeno Co.; Enoz Mfg. Co.; B. Mercil; Calumet 
Baking Powder Co.; T. C. Wheaton & Co.; H. S. Me- 
Cracken Box & Label Co.; Baldwin Perfumery C Smith 
Bros.; The Wahl Company; Apollinaris Co.; and I. D 
Faden & Co. 


There was no Christmas tree in evidence at this year’s 


Bunte Bros. ; 


banquet, as it was voted to donate the one bought to the 
Olivet Institute. 


Presentation was handled by Ottmar M. 
Krembs, the ; 


Association's official Santa Claus The tree 
ornaments were also turned over to the Institute 

Hereafter, at all meetings of the Drug and Chemical 
\ssociation, the members will wear badges bearing their 
wn names and the names of the companies they represent. 
\ similar practice has long been followed by Rotarians, and 


OO. N 


mote his progressive ideals of good fellowship. 


Davis, president, has sought by this method to pro- 


* * os 


News of the sudden death of Walter L. Filmer on 
Sunday, December 29th, after a two weeks’ illness, came as 
a very great shock to his host of friends in the Chicago 
territory. Mr. Filmer was one of the best known men in 
the industry in the midwest, having served for ten years 
as Chicago manager for 
Monsanto Chemical Works. 
During the past year he had 
been associated with Walter 
H. Jelly & Co. He filled the 
thce of secretary-treasurer 
for the Chicago Perfumery, 
Soap and Extract Associa- 
tion for five years and his 
untiring efforts won him the 
warm regard of all who 
came in contact with him. 
His popularity was attested 
by the vast number of con- 
dolences sent to his home. 
His death was caused by 





Tue Late WALTER FILMER 


pneumonia, which developed 
rapidly from exposure following a slight cold. Brief services 
were held at his home at 5811 Maryland avenue, Chicago, on 
Monday, 
Wednesday, January Ist at Madisonville, Kentucky, where 
Mr. Filmer was born 


December 30th, and interment took place on 


His warm, energetic personality is 


indelibly imprinted in the memories of his friends. He is 


survived by his wife and two sons, Walter J. and James C. 
Filmer. 
* * * * 


The Chicago Perfumery, Soap and Extract Association 
held its first meeting of the new year at the Midland Club 
on Wednesday, January 8th. A large and friendly crowd 
A. Seguin 
After 
the introductory ceremonies Mr. Seguin announced the fol- 


was present to welcome the new president, C. 
upon the occasion of his first occupancy of the chair 
Execu- 
tive Committee: Clarence A. Seguin, of C. A. Seguin Co., 
president; C. Christensen, of Chas. Pfizer & Co., Inc., vice- 
president; Wm. H. Schutte, of Wm. H. Schutte & Co., sec- 
A. G. Schneider, of Victor Chemical 


lowing appointments for the committees of 1930: 


retary-treasurer ; 








Wi rks; and H E 


Entertainment Committee 


Lancaster, of Marshall Field & Co.;: 
Frank H. Pettee, chairman; 
Euclid Snow, of Mallinckrodt Chemical Works; Dudley F. 
Dedrick, of 


James S. Kirk & Co.; J. W. Bicks, of Carr-Lowery Glass 


Lum, of Givaudan-Delawanna, Inc.; F. S. 


Co.; and Frederick J. Lueders, of George Lueders & Co.: 


Legislative Committee: Thomas J. Hickey, attorney for 


members, chairman; Wm. H. Muttera, of Armstrong Cork 


Co.; H. D. Crooks, of John Blocki, Inc.; and Louis J. 
Freundt, of American Can Co.; Membership Committee : 
D. M. Clark, of Franco-American Hygienic Co., chair- 
man; H. G. McKay, of E. N. Rowell & Co.; L. A. Solo, 
ot Primrose Laboratories; and Arthur Fortune, of van 


Bowling Committee: Paul Pettit, 
of Lady Grey Co., chairman; A. M. Burgh, of Marcelle 
Laboratories; A. M. Leue, of Acme Compact Putf Co.; and 
R. H. McBrady, of J. E. 


Ameringen-Haebler, Inc. ; 


McBrady & Co.; Publicity Com- 


mittee: Clarence Morgan, of Clarence Morgan & Co., chair- 
man; H, C. Renner, of Monsanto Chemical Works; and 
H. H. Sommers, of Chicago Cork Works. Mr. Pettee is 
planning a series of entertaining programs for the forth 


coming meetings of the association and a general expansion 
of activities, which may include a Golf Auxiliary, is indi- 
cated. Wm. H. Schutte, the new secretary, aims to enlist 
the efforts of many members who have not been very active 
in the past 

ae 

J. P. Brunt, president of the Container Corp., spent the 
Christmas Holidays in Bermuda with his wife and two 
sons. He sailed from New York on December 23d, and 
after a short but pleasant sojourn, left on his return trip 
on December 31st, reaching home on January 2nd 

* K * * 

Joseph de Lorme, representing E. Lelong, Inc., 
announces his company’s removal to more commodious quar- 
ters at 5 West Austin Avenue. 

* * om * 


Walter S. Goff, the new Chicago representative for 


headquarters 


Florasynth Laboratories, is now making his 
at 6808 Normal boulevard 

Pepsodent Co. is now handsomely installed in the 
Colgate-Palmolive Peet Building, on Walton place and 
Mic 


floors 





zan boulevard, where they have engaged two entire 


’ 28-8 
Billy B. Van, one-time celebrated actor and now 
a progressive manufacturer of soaps, was a Chicago visitor 
JUS vefore the holidays 
* cd Oo * 
Helen Dolle, daughter of Fred Dolle, of Fred Dolle 
& Co., was married late in November to Otto Haas, of 


Kraut & Dohnal. The couple have taken a residence in 


* * * * 


Dr. C. Terhorst of the Neo Derma Co., Milwaukee, 


announces that the firm is starting a sales campaign in 
Wisconsin on the new Neo Derma Scalp Emollient. This 
product will be merchandised in Wisconsin cities this month 
and then a national sales campaign will be begun 


And How He Lies! 
Hicks: They say the leopard never changes his spots. 


London Bugle. 


Dicks: But he changes the spot he lies in! 
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Pacific Coast Trade Notes 


Executives of the Los Angeles Soap Company have 
declared an extra dividend in which every employee of the 
company will share. The dividend is based on earnings 
of the company during last year, according to F. H. Merrill, 
president, and represents a distribution of the company earn- 
ings in excess of normal obligations. Based on salary each 
employee participated in earnings of the company. 

8: -& 4@ 

Bullock’s Wilshire, recognized as one of the most 
beautiful department stores in the country, was formally 
opened in December and in keeping with the artistry of 
the entire store is the Beauty Studio located on the second 
floor. Words are inadequate to describe the dignity and 
beauty of this salon with its black Bohemian marble, its 
cream and blue and gold leaf finish; its wonderful display 
cases and all. The beauty’studio is under the skilled man 
agement of Agnes MacGregor, who is personally respon- 
sible for many of the innovations in the salon which she 
evolved through her years of experience. Miss MacGregor 
came from Seattle. 

‘eo we 

L. Cristion, former president of the Los Angeles Asso- 
ciation of Cosmetologists, recently added a third beauty 
parlor to his chain when he purchased the former Duchess 
Shop on Vine street, near Sunset, Hollywood. He has re- 
named it the Day and Night Beauty Shop. 

i 


Ernest Westmore, hairdresser and make-up artist in 
charge of the First National Studio in Burbank, member 
of the Westmore family of hairdressers, recently became 
engaged to Ethlyne Clair, motion picture actress and 
Wampas baby star. The couple will be married February 
l4th, St. Valentine’s Day. 

:: & @ 

The J. M. Miller Soap Company in Los Angeles 
recently made an assignment to the Los Angeles Board of 
Trade. Lack of sufficient volume of business and antici- 
pated failure of financial aid were given as reasons for this 
act. The liabilities of the J. M. Miller Soap Company were 
$27,000 and the assets $7,000, 


* * * 


The Holly Chemical Company, Los Angeles, has 
moved into the spacious factory of the defunct J. M. Miller 
Soap Company. J. B. Dodson, general manager of the 
Holly Chemical Company said that his firm will continue to 
manufacture their entire line of chemicals and in addition 
some of the soap products of the J. M. Miller Soap Co 
Mr. Schaller will remain as chief chemist. 

a 


Nassour Bros., Inc., manufacturers of castile soap from 
olive oil, Los Angeles, after a good many years of ex 
perience in the manufacture of castile soap in this country 
and abroad, have entered the beauty parlor tield. The 
Nassour Brothers are bringing their olive oil from Spain 
and making their soap in Los Angeles, specializing in a 
beauty parlor soap in the bar and granulated forms. In 
addition they will market a recent invention of their chief 
chemist and co-partner, Eugene Schuck, namely a lemon 
rinse, called “Lemo-Rinse,” which is a neutral salt made 
from California lemons. Nassour Brothers will conduct a 
national advertising campaign for this product as well as for 


their beauty parlor soap. 
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In Memoriam for Departed Friends 
Amic and 
sister of Louis and Jean Roure, Paris, January, 1927. 


Island Soap 


\mic-Rovure, MmMe., widow of Senator Jean 


Barr, JoHN X., proprietor of the Long 
Works, Brooklyn, N. Y., January, 1916 


Bucuan, Joun, Buchan Soap Co., 
1909, 


Cleveland, O., January, 


Burns, Jonas J., father of Warren E. Burns, New Port 
January, 1929. 

Henry, New 
Bertrand Fils and Justin Dupont, New York, January, 1920. 


Richey, Fla., 


Burr, Epwin York manager for Roure- 


HENRY, president of Conron & Co, 
flavors, New York, January, 1929. 

EAVENSON, LEWis LINCOLN 
N. J., January, 1914. 

lavor, Otts S., 


CONRON, PATRICK 


soap manufacturers, Camden, 
pioneer soap manutacturer of Chicago, 
January, 1915. 

HENDERSON, ALEXANDER 1)., California Perfume Co., New 
York, at his home, Suffern, N. Y., January, 1925. 

Hinps, Water D., of A. S. Hinds & Co., 
Beverly Hills, Cal., January, 1928 

JENNINGS, CHARLES W., Sr., president Jennings Mfg. Co., 


retired, at 


Grand Rapids, Mich., January, 1929. 
MicHAEL, father of Edward V. 
George Lueders & Co., New York, January, 1912. 

Kirk, Mitton W., president of James S. Kirk & Co., 


KILLEEN, Killeen, of 


Chicago, January, 1916. 
Levy, Fevix, father of B. E. and Maurice Levy, New 
York, January, 1929. 
Marsu, FRANK B., 
ers’ Association, New York City, January, 1918. 
Mayo, CASWELL A., 


ex-president Manufacturing Perfum- 


editor and educator, at Cincinnati, 
January, 1928. 

MontTGoMERY, JAMES Moore, vice-president and general 
manager, Richard Young Co., New York, January, 1924. 

MorENA, JACQUES 
1910. 

\IUELHENS, FERDINAND, head of Ferd Muelhens, Cologne, 


A., Charabot et Cie, Grasse, January, 


Germany, January, 1928. 
Newton, WILLIAM, SrR., president, Haskins Bros. & Co., 
soaps, Omaha, Neb., January, 1929. 
Pappazoctou, M. Dontcuo B., 
Co., Kazanlik, Bulgaria, January, 1919. 
SELICK, CHARLES 
York City, January, 1917. 
Stoan, Francis’ H., 
Smeltzer, Inc., New York, January, 1928. 


of Botu Pappazoglou & 


HENRY, perfume manufacturer, New 


president of Sloan, Graves & 
SmiTH, Ropert WALTON, essential oil importer, of New 

York City, January, 1924, 

Strong, Cobb & Co 


STRONG, SAMUEL E., Cleveland, Ohio, 


January, 1927. 

TOoENNIES, FERDINAND E., president of Heine & Co., New 
York, January, 1919. 

WeEsseELs, HERMAN J. J., manager of 
Works, New York, January, 1928. 

Wuinpsor, Mittarp F., president of Windsor Soap Co., 


Inc., Buffalo, N. Y., January, 1920 


Polak’s Fruita! 


CRSA REE N 
Reginald Stuart Hatchell 


Reginald Stuart Hatchell, of Yardlevs, Ltd., 
home in New York City on January 9. 


died at his 
Seven years ago, 
when Yardleys first came to New York, Mr. Hatchell went 


with them as a clerk in the shipping department. His pleas 
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ing personality and also his industry won for him pro- 
motion he deserved, and at the time of his death he was 


purchasing agent at the Jersey City warehouse 


Memorial 


January 11 


Funeral services were held at tl Riverside 


Chapel, 76th street and Amsterdam avenue, on 


at 2 P. M. The 
Jersey City, N. J. 


interment was at Arlington Cemetery, 

Mr. Hatchell was a son of Frederick Hatchell, a physician 
of Burslen, Staffordshire, England. He is survived by his 
Gertrude Mary 


Stuart and Sheila 





widow, Mrs Hatchell, and two childr 


Matthias Welles Parsons 
Matthias Welles Parsons, founder and president of M. W 
Parsons and York 
City, died of heart disease at his home in New York on 


Plymouth Organic Laboratories, New 


January 10. He was in his eightieth year 


Mr. Parsons was born in Towanda, Pa., but came to New 
York as a young man and entered the College of Pharmacy 
of the City of New York, where he was graduated with high 
honors. Following his graduation, he entered the employ of 
McKesson & Robbins upon the invitation of Daniel C. Rob- 
bins, who had watched his progress in the college with great 
He remained with McKesson & Robbins until 1908, 


resigning to found his own business. 


interest. 


He took over the building at 55 Ann street as his head- 
quarters, remaining in that location for the 22 years during 
which he conducted the business. The building, one of the 
landmarks of downtown New York, was at one time the fur 
storage house and office of the first John Jacob Astor. 
Through his long occupancy of the address Mr. Parsons 
came to be known to his friends and business neighbors as 
§ Ann Street.” 


services were held January 13 at St 


the “Dean 


Funeral \gnes 
Protestant Episcopal Church and burial at Woodlawn Ceme- 
tery. Mr. Parsons leaves a widow, a sister and a brother. 


+ « * 


Dr. Nicolas Francois Etienne 


Dr. Nicolas Francois Etienne, 


chief chemist for Chemical 
Works Roermond H. Raab & Co., Roermond, Holland, died 
at his home in that city December 9 after an illness of six 
months. Dr. Etienne was born in Liege, Belgium, November 
30, 1864 and studied chemistry at the University there. He 
was connected as chemist for 15 years with the predecessors 
of Chemical Works Roermond and for the last 20 years has 
been chief chemist. He was a man of great technical skill 
friends and 
leaves a widow and two 


and was held in high esteem by his many 


colleagues in the industry He 


daughters 


Gen. Edmond Coudret 


Edmond retired, of the 
French military establishment, died in October at his home 
in Versailles. Gen. 


Brigadier General Coudret, 
Coudret was the father-in-law of 
Joseph Rodie, one of the principals of the house of Payan 


& Bertrand, Grasse 


A Very Great Service 
Charles Maag, Newark, N. J 
THe AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW 
has been a very great service to me many times, and worth 


the subscription price many times over. 
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Book Reviews 


(Copies i bs Reviewed in this Column, and Other 
Works Use? t ur Readers may be Obtained through 
the B e partment [THE AMERICAN PERFUMER & 


Vew York.) 


EW, 81 Fulton street, 
* * * * 


The Schimmel Report 


ScHIMMEL & Co., on Oils, 
29 


Special Jubilee Number, 327 


Essential 


ANNUAL REporT 0! 


Aromatic Chemicals, etc., 








pages. Illustr immel & Co., Miltitz, Germany, 
1929 
Going through this volume containing more than three 
hundred pages, we are impressed by the rich and interesting 
scientific material contributed by a number of Schimmel 


& Company's chemists, some of whom are well known to us 
by valuable publications of classical investigations as earliest 
oil industry. 


this Jubilee Edition, Dr. 


pioneers 
In the first 


Fritzsche, the chairman 


Karl 


f the board of directors of Schim- 


chapter ot 





mel & Co., writes on the history of Schimmel & Co. during 


the past hundred years and of its development from a small 


into a world-wide organization. 


drug business 


Gildemeister explains the development 


during the last forty years in analysis of essential oils, 





methods w » the greater extent have been worked out 
in Schi & Co.'s laboratories and have been published 
regularly in Schimmel Reports so that our whole industry 
could get the full benetit of the so-called “Schimmel tests.” 
Protess ) {. IVienhaus gives a review of the results 
of the tremendous scientific research work on essential oils 
and aromat s\ etics carried out in Schimmel & Co.'s 
laborat sa wiblished for the general profit and the 
advancement lustr More than two hundred and 
thirty con 1 5 ive ree identified and described by 
sear staff as constituents of essential 


lescribes the scientific 


publications of 


and its scientific and technical library con- 





most four thousand books and more than 
four t san lumes periodicals 
. E. By r writes some very interesting systematic 


experiments in the selective cultivation of lavender flowers 


in Miltitz resulted in obtaining an oil of lavender 


which 




















containin linalyl acetate. There is no doubt that 
this worl greatest interest to the French laven- 
der producers a spire them to continue these experi- 
ments the la plantations in Southern France 

Dr. | mer, tor many years collaborator of Professor 
Dr. von R nberg, author of Einfache und Fraktionierte 
D lat Behaviour on Boiling of Binary 
M liith les es the detection of 
n-pr 4 npurity accompanying technical allyl 
alco’ gives a histo terpeneless and 
sesquiterpene s oils and describes constants and properties 
ot a nik “ es 1 se te pm eless yils 
Dr ; ( 4ins a simplified method of obtaining 
fatty acids m the é gues 

Ina n et very inter g work, the details of 
which ’ ssed in a special article later, Drs. H. 
Walbaum and A. Rosenthal describe new ways and methods 
of testing natural flower oils for purity. To find methods 
f analyzing natural flower oils, for which until now no 
tandards ¢ tee 4 ~ the ma ichievements dur- 
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ing the last forty years by which Dr. Walbaum has become 
one of the leading scientists in our industry. 

In another publication, [Valbawm and Rosenthal describe 
the detection of a, 8-hexen acid as constituents of oil of 
Japanese peppermint. 

In interesting research work on ethereal oil of green violet 
leaves, Il’albaum and Rosenthal found as main constituent 
Hu O, containing an open unbranched chain 
The this 
nonadiénal will be discussed by the authors in a later publi- 


an aldehyde C, 


of nine carbon atoms. exact constitution of 


cation. In an extract made from reseda flowers and leaves, 
Walbaum and Rosenthal show the presence of phenyl ethyl 
mustard oil known until now only as constituent of the ex 
tract from reseda roots. [Vienhaus and Leonhardi describe 
preparation and properties of a number of new furane com 
pounds. 

In extensive work on the essential oil of pinus pumilio 
Haenke, pinus montana Miller, WVienhaus and Nahme partly 
confirm old findings and partly describe a number of con 
stituents discovered in this oil by the authors, for instance 
8-pinene |-limonene, dipentene, capronic aldehyde, anisic alde- 
hyde, cuminic aldehyde, A*isopropyl-4-cyclohexenone, men 
thenol P, pumiliol, tertiary terpene and sesquiterpene alco- 
hols, propionic and capronic acid. New crystallized com 


pounds in essential oils are described by Wienhaus and 


Scholts. These are bulnesol, which is a sesquiterpene alcohol 
C. 


sesquiterpene alcohol in Japanese cedar root oil, cryptomeria 


OH and isomere with guajol; cryptomeradol, a new 


japonica Don., and germacrol, which is a new crystallized 
compound in Bulgarian oil of geranium, geranium macrorrhi 
cum, L. 
Wienhaus and Todenhifer describe a research on umbel- 
Umbellularia 


Observations about con 


lulone and umbellularia oil (from Californica 


Nutt, “oil 


densation of fatty aldehydes with malonic acid and the syn 


myrtle Californian” ) 


thesis of a few new a, 8-unsaturated fatty acids are given by 
Bruno The 


homologues of crotonic aldehyde: 


Zaar same author also describes 


some new 
a-n-amyl crotonic alde 
hyde, a-ethyl crotonic aldehyde, a-n-hexyl crotonic, a-n-octy1 


Dr. O 


ether and 1-difenchene. 


crotonic aldehyde. Zeitschel writes about 1-difenchy] 
A list of more than fifty chemists who have been or still 
are connected with Schimmel & Co. completes this. interesting 
Jubilee Report, which once more gives proof of the higit 
position which Schimmel & Co. have held for years in our 
industry. Dr. Ernest S. 
x e *k 
Directory of Toilet Articles Manufacturers 


1930, or 


GUENTHER. 


ANNUAL DIRECTORY, AMERICAN MANUFAC- 


TorLeT ArtIcLEs. 460 pages. Published in 
1929 by Rose Publishing Co., Newark, N. ye 


rHI 
TURERS Ot 


This directory and also diary of the American Manufac 


turers of Toilet Articles gives a list of the officers of the 
association and the members of the executive board, together 
with their photographs. The members of the standing com- 
mittees, the active and association members as well as the 
officers for the past thirty-five years are listed. Following 
the declaration of principles are the constitution and by-laws 
The Tariff Act of 
as it related to the industry, followed by 


alcohol and specially denatured alcohol. 


of the association. 1922 is given in so 


far formulas of 

A statement in regard to the scope and cooperation in the 
preparation of and Odorgraphia for the perfume and cos 
metic industry is given signed by the president, J. A. Handy, 





January, 1930 





AMERICAN 


together with a list of the tentative scope of the work and 
suggested form. 

Following the diary section is a list of the important 
and resins 
Lauffer, 
Fritzsche Fellow at Columbia University and now 
back of the tables of 


weights and measures, temperature equivalents, cold storage 


books on perfumes, essential oils, cosmetics, soaps, 





published since 1920 and compiled by Dr. Paul G. I. 


recently 


with Pinaud, Inc. In the book are 


temperatures, etc., arranged in most convenient form for 


reference. 


Circulars, Price Lists, Etc. 


THE Scovit. MANUFACTURING CoMPANY, Waterbury, 
Conn., has recently sent us the sixth issue of their monthly 
magazine The Scovill Standard. This little magazine is 
more than the usual house organ as it contains a wealth 


of information on the many uses and properties of brass 


not only by members of the organizations but also by non 


employees. Following the editorial wishing all a_ pros- 


perous New Year is an article on the valuable services to 
Burgess, 
\nother 


a more general nature is on the de- 


industry of research and testing by George K. 


director of the National Bureau of Standards. 
interesting articles of 


velopment of the chain store, a development which is being 


watched with interest by all industries. In keeping with 
the time of year the use of bronze for carillons in many 
of the well known churches and cathedrals is described 


Through the center of the book is an attractive lay-out 


giving the scope of the Scovill products and the many in 


dustries availing themselves of their use. Toward the back 


is an enlightening article on the safety devices practiced at 


the plant thereby decreasing the industrial accidents to a 


minimum, 
oe 


New \ 
Crude 


S. B. Pentck & Company, INC., irk City, preface 


Manual of 


information in 


their Price List and Drugs with some 


very instructive general regard to terms, 


weights, prices, size and style of packages and sampling 


An introduction including the initial source of supply, do- 
mestic and foreign collections, the scientific departments 
for control, etc., followed by a price list of over 700 


products handled by the company comprises the body of 


the pamphlet. The book is conveniently punched so that a 
cord may be inserted to hang it within reach for reference 


eo 6+ © * 


Coty, Inc., have recently issued a history and analysis 


of their company and its recently acquired foreign affiliates 
New York. 


if the American company together with the 


through Lehman Brothers, of \ description 


of the growth 
gross profit and net income since 1923 depicts the rapid rise 
to one of the leading firms in the cosmetic industry, A 
including 


Societate 


foreign companies, 
Coty, Ltd.; Coty, 
Les Cultures Florales Mediterraneennes ; 


history and statement of the 


Coty, Société Anonyme, 


\nonima Romana: 


Société Francaise des Parfums Rallet, which have recently 


been entirely or largely acquired by the American com 


pany show the progress of the organization throughout the 
world. As a 
ment as to the 
that “the 


sales within a 


finale the booklet gives an optimistic state- 


future ‘market in which the statement is 


made industry can double its production . and 


short time—perhaps six years.” 
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New 


that the 1929-30 Bourbon geranium oil crop will be in ex- 


UNGERER & Co., It is estimated 





York City, 


cess of } 


100 tons, according to advices received by us from 

our principals at Reunion 
Demand from the various consuming centers of the world 
was very light throughout the fall months of 1929. This 


was considered fortunate from the buyer's standpoint, as the 
sellers were aware of the sparsity of stocks and in all prob- 
ability would have taken advantage of the situation had any 
Novem- 
ber stated that a demand had set in, but this condition appar- 
York 


since the first of this year quote prices more than 10 per cent 


sustained interest developed. Letters dated late in 


ently was not long lived, as cables received at New 
lower 

At current levels Bourbon geranium oil is lower than it 
has been at any time since the early spring of 1928. Climatic 
conditions for the past three months have been quite favor- 
able to a good production and the estimate of 100 tons for 
1929-30 crop will probably be exceeded, providing cyclones 
do not damage or destroy the crop. 


« * * 


CONSTANTIN MINTCHEF? 


& KetcHepjierr, Kazanlik, 
Sulgaria, has sent us New Year’s greetings in the form of 
an attractive report on the Bulgarian rose crop for 1929. 
Commenting on the crop the firm says: “This year there 
little [ 


crop on account of the shortness of that yield. 


was carry-over of otto of rose from the preceding 


In addition, 
the extreme cold of the winter, the drought and plant diseases 
The 


price of the otto has increased, although the demand is gen- 


resulted in an inferior crop from every point of view 
erally poor. We hope for next year that the price will be 
normal in view of larger plantings of roses on the part of 
the peasants, as well as the good summer and wet autumn, 
which give us hope for a satisfactory crop.” (Translation 
from French—Ed.) The represented in the 


United States by P. R. Dreyer, INc., New York. 


company is 


* * * *x 


Bloomfield, N. J., 


of Chase Brass Co., has issued a circular describing a new 


CoNSOLIDATED SAFETY PIN Co., division 
combination c.garette case and vanity compact which it has 
just started to manufacture. The company states that these 
and in 
They are being sold through ReicH-AsH 
York City. 


7 * * * 


new vanities are made in a variety of finishes 


German silver. 


CORPORATION, New 


C. E. Istnc Corporation, Flushing, N. Y., has sent us 
an attractive folder descriptive of several of the company’s 
specialties. It contains blotting paper samples of Ising 
Narcisse 4427 and Ising Lily of the Valley A and is illus- 
trated with a beautiful cover picture of narcissus flowers. 


* * * * 


New 


a leaflet designed for the beauty 


J. L. Hopkins & Co., York, crude drug merchants, 


have sent us a copy ol 


parlor trade and devoted to the specialties which the com- 
including almond 


pany manufactures for this industry, 


+ 


meal, henna, shampoo powder, etc 


Good Business 


Mush: “There's a lucky fellow. Business never at a 
standstill.” : 

Tush: “What's his business?” 

Mush: “Moving Pictures.”-—Candle 
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NEW INCORPORATIONS 
Not! lddresses are given, so far as they are available, 
of the incorporators, Otherwise, letters ther first class 
mail nay he sent wt care of attorneys or trus companies, 
endorsed with requests to “PLEASE FoRWARD 
Cheaster Laboratories, Inc., Elizabeth, N. J., manufac- 


ei 5,000 shares of 


stock. Pfaff & O’Brien, Elizabeth, N. ] 


turing cosmetics, $50,000 preferred; 


common 


HM. Wilson, Inc., Montclair, N. J., perfumery, 3,000 
shares of common stock, Frazer & Trimble, Montclair, 
MN, J. 

Drug Industries, Inc.. New York City, chemicals, 2,000 
shares of common stock. Delaware corporation. United 
States Corp. Co 

Spray Bottling Co., Dover, Del., carbonated drinks, 
bonds, 2,000 shares of common stock. United States Corp 


Lo 


Jentel Products Co., Philadelphia, Pa., drugs, medicines, 


1,500 shares common stock. Delaware corporation, Corpo- 
ration Guarantee and Trust Company. 

Bokhara Beauty Parlor Supply Co., Borough of Man- 
hattan, N. Y., $2,500. F. W. Harris, Woolworth Bldg., 
New York, N. \ 

Hahn Laboratories, Inc., Jersey City, N. J., cosmetics, 
$200,000 preferred stock, 7,000 shares of common stock 


Corp. Trust Co., Jersey City, N. J. 
Elizabeth Arden of New York, Ltd., New York, N. Y., 


chemicals, 500 shares of common stock. Delaware corpora- 


tion. U. S. Corp. Co. 

Lelu de Paris, Borough of Manhattan, N. Y., cosmetics, 
$75,000 preferred stock, 250 shares common stock. E. B. 
Schulkind, 10 East 40th Street, New York, N. \ 

La Gerardine, Borough of Manhattan, N. Y., toilet ar- 
ticles, 21,500 shares comon stock. Platt, Field & Taylor, 


York, N. Y. 


120 Broadway, New 


Lee Laboratories, Inc., Wilmington, Del., drugs, 2,500 
shares common stock. Corp, Trust Co. of America 
Sep Company of America, Borough of Manhattan, New 


M. Sullivan, 36 West 


York, N. \ 
44th Street, 
Holland 


, cosmetics, $250,000. W. 
New York, N. Y, 


Products Co., Wilmington, Del., tooth powders, 


soap, $200,000, 30,000 shares of common stock. Robert 
Curtin, Wilmington, Del. 

Murray Novelties, Ltd., Borough of Manhattan, N. \ 
toilet articles, 100 shares of common stock. L. London, 
475 Fifth Avenue, New York, N. Y. 

Victorial Perfumery and Chemical Co., $50,000. Filers 
not given 

The Bay Co., New York City, Delaware corporation, 
druggists, $500,000, 150,000 shares of common. stock 


Prentice Hall, Inc., of Delaware. 


J. Zabludoff & Sons, Inc., Philadelphia, Pa., Delaware 
corporation, beauty parlor supplies, $200,000 preferred 
stock, 100 shares common stock. Corporation Guarantee 
and Trust Company 


Business Record 
druggist, 94-20 Thirteenth Avenue, 
N. Y. Judge Byers has appointed Wil- 


Liabilities, $2,500; 


Samuel Edelman, 
Ozone Park, ba He. 
liam Duggan receiver in bond of $1,000. 
assets, $900. 
cream and confectionery, 212-61 
N. Y. Liabilities, $5,634; 


Charles Schandler, ice 
Jamaica Avenue, Bellaire, L. I, 


assets, $8,770. 
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Chicago, Il. 
Co., total claims, $1,000. 
Samuel Weissman, pharmacist, Hurleyville, N. Y. 

bilities, $16,141; assets, $434. 

George A. Wilson, pharmacist, doing business as H. S$ 
Wilson & Son, West Main Street, Patchogue, L, I., N. Y. 
Liabilities, $13,941.97; assets, $2,500. 
Loilet Co., 3102 
involuntary, include 


Square Pharmacy Company, involuntary. 


Creditors include Galler Drug 


Lia- 





North 
World 


California 
Hair 


Sheik Products 


Creditors Best 
total claims $1,000 


he Nu-Pine Chemical Co.., 


\venue, 
Tonic Co., 
Place, Ne W \ ( rk, 


30° Irving 
\braham Strauss. 
477 


benefit ot 


has assigned to 


Romer Drug Co., Inc., Broadway, New 


the 


assignor, 


York City, 
Abraham 


consisting of 


assigned for the creditors to 
The 
sundries, fixtures, 


A. M., January 
Joseph & Co., 


has 


Strauss. assets of the drug 


etc., were sold at public auction at 10:30 


13th, at No. 477 Broadway through <A. 


auctioneers 


Wide Variety of Medicinals and Toiletries Advertised 
in England 


An illustration of the type of newspaper advertisement 
copy employed by domestic and foreign manufacturers of 
medicinals in England may be gained by a perusal of British 
journals, newspapers, and periodicals. 

“The Daily Sketch”, English tabloid newspaper for 
November 8, shows that of approximately 50 advertisements, 
not including theatrical and travel announcements, 20 or 


an 


more were for toiletries and medicinals. 

Three of the toilet preparation advertisements and two 
of the medicinal advertisements called attention to American 
products, while two others the 
Branch of the well-known French manufacturers, Bourjois 


were directed to English 
et Cie. and Coty. The Ashes of Roses face powder manu- 
factured by Bourjois is advertised to retail at the equiva- 
lent of $.42 and $.75 a box, while their compacts are priced 
at $0.25, $0.42, $0.50 and $0.62. Coty’s face powder in the 
familiar powder puff box is advertised to retail at $0.42, 
while Coty’s cream is offered at $0.62. 

were Grossmith’s 
3ath Crystals, $0.42 and $0.92; soap, 


Among the English preparations offered 
Wild Honey Suckle 


$0.16; talcum powder, $0.30; face cream, $0.12 and $0.30; 
face powders, $0.12 to $0.25, and perfume, $0.62, $1.12 and 
$1.86. 


Four of the eight medicinals advertised were for coughs, 
colds, bronchitis, sore throat, and catarrh; two were veterin- 
ary preparations for dogs and the balance advance claims 
to alleviate rheumatism, gout, lumbago, etc. 

United States exports of toilet preparations to the United 
Kingdom in 1927 and 1928 amounted in value to $3,046,164 
and $2,015,000 respectively ; the value of medicinals exported 
the $3,196,000 $3,244,000 


respectively, 


for same two years was and 


The Fool Refuses to Find Out 


The man who is wrong will stubbornly stick because the 
poor simp doesn’t know and will not find out. 

The man who is right, first figures he may be wrong, but 
as soon as he finds he is right, he sticks. 

It’s human nature to “stick,” wrong or right, but be sure 
you -don’t get stuck like the fool who refuses to find out. 
Silent Partner. 
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Montreal 


Despite the fears voiced in many quarters as to a “lean 
Christmas”, the volume of Christmas and New Year’s shop- 
ping in Montreal this year was considerably above the total 
volume for the previous year-end. The perfumery and allied 
trades got their share of the business, and no one has been 
heard complaining of anything but the rush. There were, 
perhaps, fewer diamond necklaces given as Christmas pres- 
ents, and proportionately more reasonably priced gifts in- 
stead, which let the perfumer and the maker of toiletries in 


at the front door. 
* * * oe 


Under the auspices of the French section, the Montreal 
Branch of the Society of Chemical Industry held a dinner 
party toward the close of December in the Cercle Universi- 
taire, at which F. A. Bureau of the Liquid Air Co., Ltd., of 
Montreal, lectured on low temperature research and com- 
mercial developments. J. T. Donald presided, and others at 
the head table included A. Boyer, Professor L. Bourgoin, 
Professor P. P. LeComte ( University of Montreal), T. H 
Wardleworth (National Drug and Chemical Company), 
C. W. Reynolds, A. De Passille, Prof. J. Flahout and P. 
Mottpetit. 

ee. & » 

The Salutas Company, Regd., makers of antiseptic 
salves, ointments, lotions, etc., have gone on a corporate 
basis, with Federal charter. A charter has been issued them 
by the Ottawa government, under the name of Salutas Com- 
pany, Ltd., with an authorized capitalization of $14,000. 


* * * 


John E. Grivell, Helena Peers, H. G. McKeil, A. M. 
Martin and E. M. Jackson of Montreal have incorporated 
under Dominion charter the W. A. Rigney Co., Ltd., with 
authorized capitalization of $10,000, to manufacture and deal 
in drugs, chemicals, toilet articles, perfumeries, ete. 


‘is + «a 


In Chicoutimi, Que., close to the center of the great 
Lake St. Jean power development being carried out by the 
Duke Price interests and the Aluminum Company of Ameri- 
ca, a group consisting of Louis Madier, chemist; Leo P. 
Trottier, optometrist; J. E. Poupart, A. Gauthier, Alma 
Dufour, all of Chicoutimi, are organizing a corporation to 
be Provincially chartered and to have a capitalization of 
$300,000, to manufacture and deal in pharmaceutical prod- 
ucts, perfumes, toilet preparations, etc., to serve the rapidly 
growing industrial population of that district. 

Miss Ruth Frosst, daughter of C. E. Frosst, of the 


manufacturing chemical firm of that name, returned recently 
to Montreal, after a year spent travelling in British India. 
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Toronto 


F. A. Jacobs, Toronto, secretary of the Ontario Retail 
Druggists’ Association, held a conference last month with 
the Industrial Commissioner of Niagara Falls and the retail 
druggists there relative to preparing for the 1930 convention 
of that organization, which will be held in that city. 

2 #4 

Ralph W. Barton, sales manager for Sterling Products, 
Ltd. has moved his home from Toronto to Walkerville, 
Ont., to be near that company’s warehouse. 

* * * * 

Regina, Sask., had two retail druggists elected to 
council at the recent municipal elections—E. A. Jolly and 
R. N. Kelly, the latter being a member of the city council 
for several years. Mr. Kelly is also the past president of 
the Canadian Pharmaceutical Association, and was recently 
banquetted by his fellow pharmacists of Regina. 

oe & a 

The Ontario College of Pharmacy is now part of the 
\lumni Federation of the University of Toronto. 

oe os 

The United Medicine Manufacturers of Canada, which 
was incorporated on October 9 last, held a meeting on No- 
vember 27 in Toronto, to complete organization arrange- 
ments. This association is made up of the smaller herb 
remedy manufacturers, none of the larger nationally adver- 
tised preparations being as yet represented. 

2 ms 

Daggett & Ramsdell (Canada), Ltd., has been incor- 
porated at Ottawa, with headquarters at Woodstock, Ont., 
to act as a Canadian subsidiary for the pharmaceutical and 
toiletry manufacturing tirm of Daggett & Ramsdell, England. 
The new company will operate along the same lines as the 
Standard Oil Co. of Canada, and Fred. J. Whitlow & Co., 
Toronto, will continue as sales agents. 

* *# * * 

Price-cutting is said to be rampant out at the Can- 
adian Pacific Coast between cut-rate drug stores and the 
department stores carrying drug lines. The last word from 
the scene of war is that the department stores are meeting 
the “week-end specials” which the “cut-raters’” have been 
offering for the past few months 

* *£ & * 

McGillivray Brothers, Toronto, gave a dinner to the 
members of the O. C. P. hockey team as an impetus to help 
them on their way towards securing the coveted Jennings 
Cup. The affair took place in the Prince George Hotel, 
Toronto, just before the recent Christmas holidays 

* *£ * * 

The perfume houses and department stores of Toronto 

had an exceptionally brisk selling season during the recent 


holidays. 
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One of the finest toiletries window displays seen for 
time in Toronto was the “Yuletide Gifts” window put 
the Robert Simpson Co., Ltd., Toronto, just before 


Christmas. 


some 


in by 


* * * & 


In his report to the Council of the Ontario College 


of Pharmacy, Toronto, Inspector MacGregor stated that the 


fines imposed in Ontario for various infractions of the Phar- 


macy Act during the past year amounted to over a thousand 


dollars 
ae or 


A meeting of retail druggists of Niagara Falls, Ont., 


was held last month in that city to make preparations for 


the 1930 convention of the Ontario Retail Druggists’ Asso- 


ciation. E. W 


the 


Winn was appointed general chairman of 
and C. F. Smith, 


Various sub-committees were appointed cover- 


reception committee secretary of the 
committee 
ing finance, publicity, transportation, hotels, printing, sports, 
ladies. Dates set for the convention are Monday, Tuesday 
and Wednesday, May 26 to 28. 


ie eS 


Merck & Co., Ltd., Montreal, have opened a branch 
office in Toronto at 159 Bay street, with W. B. Honeywell 
in charge. 

* * * * 

J. W. McCourrey, Toronto, head of the United Drug 
Co. of Canada, has entered office as the president of the 
Kiwanis Club of this city, being given the post by acclama- 
tion. 

* * * * 

The affairs of the T. Eaton Drug Co., Toronto, is to 
be managed in future by a board of five directors, three of 
whom shall form a quorum. 


* * * * 


The new $250,000 plant of the Canadian Industrial 


Chemical Co. at Lindsay, Ont., was opened a month ago by 


Lord Shaughnessy, president of the company. 


ees 


W. Lloyd Wood, former Toronto druggist and Can- 


adian representative for English drug lines, among 


them Allen & Hanbury Co., 
Ont., after a short illness, just previous to the Christmas 
Mr. Wood time a 


number of lines of dentifrices, lotions and tales. 


many 
died at his home in Lindsay, 
also manufactured in his 


season had 


* * * * 


The Travelling Men’s Auxiliary of the Ontario Retail 
Druggists’ Association King Edward 
Hotel, Toronto, during the Christmas holidays, when fifty 
Harry Gar- 
the 


held a dinner at the 


retail druggists of Hamilton were entertained. 


lick of Boncilla Laboratories presided. Before dinner 
a bowling contest was held. 


* * BS * 


It is understood that some important changes are likely 
to take place shortly in the management direction of 
Canadian Industrial Alcohol, Ltd. When the annual meet- 
ing was held in December, Lord Shaughnessy as president 
announced that going on which might 
result in changes in the management, and for that reason he 
was able to have the meeting adjourned until a later date. 
It is now expected that the changes referred to will likely be 


and 


conversations were 


announced before the adjourned meeting is held. 
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CANADIAN PATENTS AND TRADE-MARKS 

The increasing international trade relations between the 
United States and Canada emphasize the importance of 
proper patents and trade-marks protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we are maintaining 
a department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Patent Office. 
relating to 


Canadian 
All 


registrations, copyrights, etc., 


patents, trade-marks, designs, 


should be 


inquiries 
addressed to 


DEPARTMENT 
New York ( 


PATENT AND TRADE-MARK 


Publishing Co., 81 Fulton St., ity 


Perfumer 


TRADE MARKS REGISTERED 


“Unic”. all forms. Jean Deleeuw, Montreal, 
Canada. 

“Da-Lee”. Tooth paste and a liquid antiseptic used for 
the treatment of pyorrhea, alveolaris, sore throat, deodorant, 
mouth wash, etc. Da-Lee Chemical Co., Inc., Baltimore, Md. 

“Revelation—LaVenet”. Soap and washing powder. 
Arthur D. Porcheron, Montreal, Quebec. 

“Keep Young” beneath a picture showing the partial full 
face of a young woman. Soap, perfume or other toilet prepa- 
rations. Soaps-Perfumes, Ltd., Toronto, Ont. 

“Norsiko”. Toilet and pharmaceutical preparations. Siko, 
Inc.. New York City. 

“Sans Adieu”. Perfumeries, soaps, toilet accessories and 
hygienic products. Societe Worth, Paris, France. 


Soap in 


“Jubilee”. Flavoring extracts. The Harris Abattoir Co., 
Ltd., Toronto, Ont. ; 
“Sacarbolate”. “Springbox”. Soaps. Robert Young & 


Co., Ltd., Cranstonhill Chemical Works, Elliot St., Glasgow, 
Scotland. 
PATENTS GRANTED 

295,509. Sealed Package. The Anchor Cap & Closure 
Corp., Long Island City, assignee of Edgar Scofield, New 
York City. 

295,510. Screw Cap. 
Long Island City, assignee of 
City. 

296,067. Closure for containers. Grace T. 
of Cecil R. Crary, both of Detroit, Mich. 

296,162. Method of decolorizing caustic 
Brown Co., assignee of George Alvin Richter, 
Berlin, New Hampshire. 


The Anchor Cap & Closure Corp., 
f Edgar Scofield, New York 


Crary, assignee 


The 


of 


liquors. 
both 


London’s Latest Bath Novelties 

(Special Correst 

One of the latest toilet novelties is a box with a silvered 
exterior and fitted with an attractive arrangement for the 
bath. is occupied by another which 
contains dusting-powder, and is supplied with a good-sized 
Round this are arranged twelve separate little 


mdcunce) 


The center of the bor 


wool puff. 
cartons of bath salts, which are held together by being tied 
at the tops. The whole thing is designed for convenience, 
since the contents are easily accessible, while the jewel-lik« 
effect when the box is opened is most attractive. 

A novelty of rather a different order is the manicure tray 
carrying a set of toilet table requisites. The entire set has 
the effect of jade green alabaster, and consists of a heav: 
tray measuring about eight inches by five and one-half, into 
which all the other implements, including two little jars, are 
placed. Handles of implements and lids of jars match the 
tray. There is a great saving of time in having everything 
for the nail toilet ready to hand. Tortoiseshell and ivory 


trays are also being featured. 
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Mark Department 


Conducted by Howard S. Neiman 


HIS 


supervision of 


conducted under the general 
Howard S. contributing 

editor on patents and trade marks. This report of 
patents, trade marks, designs is compiled from the official 
Patent Washington, D. C. We 


include everything relating to the four co-ordinate branches 


department is 
Neiman, 


records of the Office in 
of the essential oil industry, viz.: Perfumes, Soaps, Flavor- 
ing Extracts and Toilet Preparations. 

Of the trade marks listed those whose numbers are 
ceded by the letter “M” 
under the Act of March 19, 1920. The remainder are those 
applied for under Act of February 20, 1905, and which have 


pre- 


have been granted registrations 


been passed to publication. 
Inventions patented are designated by the letter “D.” 


All inquiries relating to patents, trade marks, designs, 


registrations, copyrights, etc., should be addressed to 


PATENT AND TRADE MARK DEPARTMENT 


Perfumer Publishing Co., 81 Fulton St., New York City. 
Note—Dates given in Trade Mark Registrations are those 
from which use of the mark is claimed. 


TRADE MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 


These registrations are subject to opposition within thirty 
days after their publication in the Official Gazette of the 
United States Patent Office. It is therefore suggested that 
our Patent and Trade Mark Department be consulted rela- 
tive to the possibility of an opposition proceeding. 


262,797.—California Fruit Growers Exchange, Los 
Angeles, Calif. (Jan. 26, 1928.)—Citrus oils and citric acid. 

270,697.—Frances Fox Laboratories, Inc., Ridgewood, 
N. J. (June 25, 1928.)—Soap for hair and skin. 

270,840.—John Heiland Co., Chicago, Ill. (Apr. 4, 1907.) 

Foot powder. 

271,261.—Merck & Co., 
1926.)—Toilet cream. 

275,040.—Independent Grocers’ Alliance Distributing Co., 
Chicago, Ill. (Sept. 1, 1927.)—Soap. 

275,292.—Parfumerie Roger et Gallet, Société Anonyme, 
Paris, France. (Under 10-year proviso. 1806.)—Perfumes, 
toilet waters and perfumery. 

276,459.—Schall & Cie., Paris, France. (Jan. 27, 1928.)— 
Empty boxes and cases adopted to contain powders, such as 
face powder, talcum powder; creams, such as face creams, 
rouge, lip sticks, and other toilet articles or preparations. 

276,932.—Florian, Inc., Detroit, Mich. (Nov. 27, 1928.)— 
Shaving cream. 

278,282.—Dajan Chemical Co., 
1928. )—Soaps. 

278,603.—Pinaud, Inc., New York, N. Y. 
proviso. 1840.)—Filled powder compacts. 

278,755.—Société. A  Responsabilite Limitée  Bruyere, 
Paris, France. (Oct. 3, 1928.)—Toilet preparations. 

279,256.—American Can Co., New York, N. Y. (Sept. 1, 


Inc., Rahway, N. J. (Jan. 2, 


Mass. (Dec. 14, 


3oston, 


(Under 10-year 


1928.)—Cans, consisting of sanitary cans, friction-top cans, 
slip-cover cans, etc. 

279,846.—Ferdinand Gutmann & Co., Brooklyn, N. Y. 
(Feb. 14, 1929.)—Bottle and jar caps. 

280,753.—American Yvette Co., Inc.. New York, N. Y. 


(Feb, & 1929.)—Face powder and lotions. 
281,159.—Parfumerie Roger et Gallet, Société Anonyme, 
Paris, France. (1806.)—Eau de Cologne, perfume extracts, 
toilet waters and perfumery. 
281.843.—Monsanto Chemical Works, St. Louis, Mo. (Dec. 
3, 1928.)—Flavors and extracts for food. 
282,017.—The Artcrafters, Custer, S. 
1928.) —Vanity sets, perfume bottles. 


Dak. (Jan. 15, 


282,089.—American Grocery Co., Hoboken, N. J. (May, 
1924.) —Flavoring extracts for food. 
282,238.—The Glessner Co., Findlay, Ohio. (Jan. 5, 1929.) 


Shaving soap in cream form. 

282,770.— California Fruit Growers Exchange, Los 
Angeles, Calif. (Jan. 26, 1928.)—Citrus oils and citric acid. 

283,244.—Marie K. Wolverton, doing business as Riddo- 
Girms Chemical Co., Detroit, Mich. (May 1, 1928.)— 
Antiseptic and astringent powders. 

283,469—George W. Simmons Corp., New York, N. Y. 
(Nov. 10, 1927.)—Toilet preparations. 

283,090.—Louis Marx, doing business as Johann Maria 
Farina zur Madonna, Cologne, Germany. (July 26, 1901.) 

Eau de cologne. ; 

283,788.—Johann 
Germany 


Marie Farina, 
(1840.)—Cologne water. 
283,852.—Elmer A. Allaway, Sioux City, Ia. 
1929. )—Hair tonic. 
284,929.—Ava Limited, Aldwych, London, England. 
23, 1928.)—Perfumed soap. 
285,121—Samuel Tinsky, doing business as Pyoroform 
Laboratories, New York, N. Y. (May 15, 1929.)—Tooth 
paste and antiseptic liquid preparation. 
286,259.—M. Curtis Oglesby, Pomona, 
1928.)—Toilet preparations. 
286,927.—The Crystal Chemical Co., Inc., Bronx, N. Y. 
(Jan. 15, 1928.)—Face powders. 
286,995.—The Molle Co., Cleveland, Ohio. 
Toilet preparations, viz., shaving emollient. 


Cologne-on-the-Rhine, 
(Apr. 1, 


( Mar. 


Calif. (Sept. 1, 


(June 1, 1917.) 


288,421—Hollywood MHair-Re-New Laboratories, Los 
\ngeles, Calif. (July 24, 1928.)—Preparation for sham- 
pooing the hair. 

288,860.—Merck & Co., Inc., Rahway, N. J. (Oct. 15, 


1899.)—Purified wool-fat prepared for medical and pharma- 
ceutical use. 

288,863.—Monticello Drug Co., Jacksonville, Fla. (Aug. 
12, 1929.)—Preparation to be used as a hair tonic, cleansing 
and keeping the hair in place, for stopping and preventing 
landruff. 

288,864.— Monticello Drug Co., Jacksonville, Fla. (Aug. 
12, 1929.)—Preparation used for a scalp cleaner and remov- 
ing dandruff and a tonic to the scalp. 


288,939, 288,940, 288.941—United Products Co., Ine. 
North Chicago, Ill. (June, 1928.)—Benzine soaps. 
289,099.—Cleopatra Chemists Corp., New York, N. Y. 


(Aug. 19, 1929.)—Compounds for cleaning the hands and 
the like, shaving cream, shaving sticks, shaving powder, 
soaps, etc. 

289,146.—Charles B. Chrystal Co., Inc 
(1924.)—Infusorial earth or kieselguhr. 

289,198.—Steve Martin, St. Louis, Mo. 
Hair restorer and hair dye. 

289,319.—Louis Natural Hair Restorer C 
Tex. (July 1, 1929.)—Natural hair restorer. 

289,391.—The Cutino Co., Kansas City, Mo. 

Tooth paste and tooth powder. 

289,418.—Marion M. Poole, doing 
3arber Shop.” Richland Center, Wis. 
Tonic for the treatment of alopecia, 
dandruff. 

289 ,637.—Mate, Inc., Philadelphia, Pa. (Sept. 3, 1929.)— 
Compounds for cleaning the hands, shaving cream, shaving 
sticks, shaving powders (soap), soap powders for bathing, 
washing, and cleaning purposes, laundry soaps, soap flakes, 
hand soaps, toilet soaps, soap pastes and shampoo soaps. 

289,791.—Marcellene Chemical Co., Richmond, Va. (1919.) 

Hair and toilet preparations. 

289,797.—Ferd. Mulhens, Inc... New York, N. Y. 
6, 1929.)—Soaps and shaving creams. 

289,850.—Stein Cosmetics Co., Inc., 
(Sept. 9, 1929.)—Hair shampoo. 

289,945.—Frederic Rohner, New York, N. Y. 
1929.)—Lemon and orange oil. 


, New York, N. Y. 
(Dec., 1928.)— 
Jourdanton, 
(July, 1924.) 
business as ‘“Poole’s 


(June 20, 1929.)— 
falling hair, and 


(Sept. 
New York, N. Y. 


(Aug. 2, 
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Sunkist 


262.797 





275.292 


/ Araud g 


278,603 


ETHAVAN 


2G1, 843 





243.690 


286.927 
TRICOLINE 


238.864 


Formula-p 


239.391 


Pool-Co-Ton 


289, 418 


‘VELVOKLEEN 
299.637 


290.4 3% 


C.. een Im 


291,182 


é 

Dr Blairs } 

' i 
TROPICAL Ott 

Ae i bul 

cil 


atom 00 


291,285 


Bridal Hour 


291,462 


Gepher Soap Powder 
291,571 


LOV-KIS 
291.650 
METALITE 


291b16 


SUPERTEST 
272,138 


290.029 


Laboratory, 


290,084.—Philadelphia Wholesale Drug Co., Philadelphia, luly 1. 1923 
Pa. (Jan. 17, 1922.)—Bottles, cans, boxes and nackages of July 4, E76.) 
liquid and powdered drugs and chemicals for medicinal and 290,438. 
household purposes. 1925.) 


Wilbert E. 
Chicago, II] 
blemish cream 
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M 265.236 


Lanum 
Cream 


27261 


io) 
GRQUYERE 
218.755 


ARTCRAFTERs 


262,017 


SWORD 
283.469 


THA-BAST 


283, 352 





248,42! 


LOUIS’ 


Natural Mair Restorer 


A 


289, 3/9 


GAVOTTE 
289.797 


JABON - 
AGI A Df 


290.403 


291.202 
BrOMOCHLORAL yy 
29/,70>3 


PARFUMAIRE 
291,560 


GLAD HAND 
AIM 40 


DUETTE 


291,817 


TRADE MARKS 


| 


| MOLYNEUX 


M2LS,5 90° 





275,040 


ca 
242,089 
Oak 


2§ 3.788 


PYOROFORM 


2%S./21 


LANUM 


288,860 


HEXCO 


288.939 
TAS 


\ 


\ 


2849,79/ 


OPTUS 


290,084 


SAMAE 


290,959 





OPTIMOL 
291,410 





292.257 


Pease, doing business as The 
(Feb. 6, 1928.) 


Hair pomade and 


AMENTA’S 


NDRUF 
DANEMYe 


M41L5S, 627 


SPOTPRUF 
M265,L39 





279.256 


Sunkist 


262,770 
MOLLE 
286,995 


STAPUT 


284,763 


296.940 


ROANA 


289.945 


BORINQUEN 
290,570 


MOLLY MOIRA 
290,573 


DAR HAR 


290,37! 


fl 
CRANDEUR 


2d AS 


TRUSEPTIC 


292,/37 


SANITEST 


292,140 


QUALITEST 
292. )44 


a atin s. 

Geers.) 
7 Fy 
291,489 


i 290,141 
Depilatory. 


290,403 


lied 
ete 


270,697 


MONTRAL 
276.459 


Cathowne 
TANETTE 
280.753 


"e2 1é2 1 
Letion- 
Lather 


2$2,238 


AVA 


234,929 


FILTREX 


296,941 


= Pee Sz 


stein's 
LEMORISED 
SHAMPOO 


284.850 


RS 


290,029 


PERFUMAY 
291,053 


40NSOn 


TRUSEPTIC 
292,141 


Jor 


292,359 


292,214 


= 


FRAN: 
CENE 


2923/7 


Neet, Inc., St. 


Louis, Mo. 


JANU 


HEILAND'S 
| 


| s 





"INERTO 
2749, 646 


Gg 


po w/ Med Yura, 
—— 


281.159 


Vi-GIEN 
183,244 


CEL-Q MITE 


289, 146 





ry 


MAAZE 


ac 


[ns 


290,141 


- 


j oofiton ne 
290.996 


Valcom 


AqTII36 


Moe Oda 
Ste 


C..4 


2d SE4 


EnestenD 
RougE 


291,566 


292,228 


Rekab Soap Chips 
291,567 


Ferret Scouring Powder 


2II SI 


(Aug. 
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x 
! 
Xe 


M 265,450 


Brisk. 


276,732 


FPLORITE 
278,282 





PROOUCTS 


290.335 


291,380 


BIB-LABEL 
291.337 


L' HEURE 
ROMANTIQUE 


291,343 





291.137 


L 
i 
U 
291.767 


CHEKODOR 
292579 





13, 1919.) 


Golden Eagle Soap Co., San Francisco, Calif. 


Soaps. 


The Sun Tube Corp., Hillside, N. 
Collapsible tubes. 


J. (Mar. 5, 
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PATENTS 
See. 
3 


a 


P 1,739,434 


it 


2 


D 80,211 





a 
' 


& D 80,117 
P 1,738,728. —___ (&) = 


P 1,740,287 P 1,739,922 D 80,195 P 1,759,871 Dp 30,240 P 1,739,659 





290,570.—Golden Eagle Soap Co., San Francisco, Calif. 291,531.—Chester E. Sawyer Co., Boston, Mass. (Aug 
(April, 1929.)—Soap. 1, 1916.)—Tooth paste. 

290,573.—Molly Moira Hogan, New York, N. Y. (Jan. 291,560.—Marcel Franck, Inc., New York, N. Y. (Sept. 
21, 1919.)—Hair tonic, shampoo, hair oil, and hair pomade. 12, 1929.) —Perfume and medicinal atomizers 

290,835.—Hoyt’s Brothers, Inc., Newark, N. J. (Feb. 16, 291,566.—Bertie Kelly, doing business as The Eneblend 


1924.) ‘Soaps, shaving sticks, tar soap, dog soap, shaving (Co,, Weatherford, Tex. (July 25, 1929.)—Rouge. 

cream, foot soap, powder soap. ae 291,567—The Minnesota Chemical Co., Ine., St. Paul, 
29(),871.—Barlow and Grisler Mfg. Co., Brooklyn, N. Y. Minn. (Oct. 1, 1915.)- Soap chips. 
.e ? a1 > -e ~ ne . . ° . 

(Sept. 12, 1929.)—Hair restorer. | 291,569.—The Minnesota Chemical Co., Inc., St. Paul, 
290,959.—Helen M. Klain, doing business as Samae Minn. (Aug. 1, 1919.)—Scouring powder. 

Shampoo Co., Portland, Me. (Jan. 10, 1929.)—Shampoo 291,571—The Minnesota Chemical Co., Inc., St. Paul, 


Flakes M a : 
; ‘ ; ; Minn. (June 1, 1917.)—Soap powder. 
290,986.—Albert B. Plater, doing business as Lovlitone si) GNA... enn Games + tee oa N. ¥. (Dec. 1919.)— 


. sse ny . Ve » °° -e 929. Rae S -9 . : 
—— _ a 1 fa yon wk, Mich. (Feb, 14, 1 kin Face powders, talcum powders, perfumes, toilet waters, 
( Oo al ace cree ° . . ’ ° . ‘ 
aes a “esse : . ta. V rouges, lip sticks, sachet powders, facial creams, and skin 
291,053.—The Cunningham Products Corp., New York, oni tate Waaheine 
N. Y. (Sept., 1929.) —Perfumery atomizers. G ei 


a 291,640.—Skat Co., Hartford, Conn. (Sept. 9, 1929.)— 
291,136.—Mary Blanche Olmsted, Friend, Nebr. (Oct. 20, [idl shane : Se 7 I : ? 
922 Viantalicne oes : Safe foo ide and ide and-cleaning preparation. 
1928.) anishing cream, lip stick, face powder, and per 91,641.—The Tonsor Co. St. Louis, Mo. (Sept. 15 
“ & ’ ‘ mso hie ee ouls, J ‘ Sept. a; 
fume. 1000} tne sa rai’ . aia 7 
a . ; . rr 28. Aquid preparation for shaving purposes. 
291,137.—-Parfumerie Roger et Gallet, Société Anonyme, 01 650 a Teed "- Welters er le , Fla. (Oct 
Paris, France. (Feb. 11, 1929.)—Perfumery products and 10. 1929 a el ond toilet m aters , 5 : 
toilet »-enarations. 401 71). 5 : ; 


. — ; , . 291,703.—The Tilden Co., New Lebanon, N. Y. (Under 
291,182.—Renee Thornton, New York, N. Y. (Jan. 10, 10-year proviso. June 1, 1871.)—Deodorizers with styptic 

1927.)—Toilet preparations. ouatities : ; 
291,202.—James A. Cochrane, doing business as J. A = ; 


; ; . 291,765.—Guerlain Perfumery Corp. of New York, New 
heane & Okie “ Oc 20 9290 -Dent: Ose ~a sat 7 Pp. ‘ , 4 
a & Co., Keokuk, Ia. (Oct. 29, 1929.)—Dental York. N. Y. (Sept. 28 1929.)—Perfume. 
preparation. ; f . P 20 2 StF... » Rose roe . Tew Y 
291,278.—Laurel Soap Mfg. Co., Inc., Philadelphia, Pa. N_ ne M = Se a eaeneee, ty Oe See 
(1909.)—Soap, scouring compounds, and cleaning com- ~ 591/889 . The Oues eetentane aa San ital ee 
pounds for textile fabrics, and sulphonated oils for the treat- (Ss 7 ‘ 192 x ke erlumery Co., inc., Santurce, P. X. 
ment of leather. sept., 1920. ) ee ; ; bs 4 
. . — 201 OR3 " ar, wnske ino siness as -Sentic 
291,282—Lush’us Products Co., Chicago, Ill. (May 20, _291,983.—Edward A. Henske, doing busine as Kin-Septic 
1929)—Food-flavoring extracts Co., St. Louis, Mo. (Oct. 23, 1929.)—Skin antiseptic. 
291,285—Morton Mfg. Corp., doing business as Blair 292,136.- lhe William A. Webster Co., Memphis, Tenn. 
Laboratories, Lynchburg, Va. (June, 1922.)—Soap. (Oct. HU, 1928. )—Shay See ; ae 
291,337.—The Howdy Co., St. Louis, Mo. (July 29, 1929.) 292,137.- The William A. Webster Co., Memphis, Tenn. 
Extracts. (June 13, 1929.)—Dental cream. 
291,343.—Lionel Trading Co., Inc., New York, N.. Y. 292,138. rhe W illiam A. Webster Co., Memphis, Tenn. 
(Oct. 17, 1929.) —Perfumes, toilet waters, face lotions, face (June 18, 1929.)—Shaving cream. ; 
creams, face powders, rouges and lip sticks. _* ane an W a A. Webster Co., Memphis, Tenn. 
291,380.—C. R. Products, Inc., New York, N. Y. (May, (May 30, 1929.)—Shaving cream 
1926. )—Shampoos. 292,141—The William A. Webster Co., Memphis, Tenn. 


291,410.—Fredk. Richardson, doing business as Optimol (June 13, 1929.)—Shaving cream 
Laboratory, New York, N. Y. (Nov. 21, 1928.)—Powder 292,144.—The William A. Webster Co., Memphis, Tenn. 


for prenarine hair-waving lotions. (June 7, 1929.)—Shaving cream. 
291,454.—Household Utilities Co., Chicago, Ill. (Sept. 28, 292,214.—Theo. A. Kochs Co., Chicago, Ill. (July, 1929.) 

1929.)—Mentholated cream, hair pomade, styptic pencil, Hairdressing. : 

after-shaving lotion, talcum powder, hair tonic, and shampoo. 292.228.—The Pepsodent Co., Chicago, Ill. (Oct. 23, 
291,462.—Tohn N. MecMath, doing business as Rosemary 1929.)—Antiseptics : 

Shelton Preparations. Upper Montclair, N. J. (July 5, 292,257.—Isa. Daniels, Kansas City, Mo. (Apr. 10, 1929.) 

1929.)—Skin cream, face powder, toilet water, lip ointment, -Preparation for treating hair and scalp. ; 

rouve, bath salts, evebrow pencils, vanity-case refills. 292.317.—Francene, Inc. New York, N. Y. (Nov. 1, 
291.527.—Mrs. Pomeroy, Ltd., Walham Green, London, 1929.)—Cosmetics and toilet accessories in liquid, powder, 


England. (1923.)—Toilet preparations cream and paste form 
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29? 359 


York, N.. ¥. 
lotions, face 


Hyman & Oppenheim, Inc., New 
(Noy. 1, 1928 Pe rtumes, toilet waters, face 
creams, tace powders, rouges and lip sticks. 

292,579.—Richar d Hudnut, New York, N. 
1929. )—Deodorant 


( Nov. i. 


TRADE MARK REGISTRATIONS GRANTED 
(Act of March 19, 1920) 


These registrations are not subject to opposition 

M265,236 Nesbitt Los Angeles, 
Calif. (Serial N¢ Extracts. 

M265,450.—Milton Paul, doing business as International 
Extract Co., New York, N. Y. (Serial No. 275,009. Aug. 
15, 1925.) —True fruit and imitation food-flavoring extracts. 

M265,590.—Les Parfums de Molyneux, Inc., New York, 
N. Y. (Serial No. 288,079. June, 1926.)—Perfume, t 
waters, lotions, lotions for hairdressers, bath powders, etc. 

M265,627.—Angelo Amenta, Johnstown, Pa. (Serial No. 
291,041. Oct. 30, 1928.)—Hair tonic. 

M265,639.—Elizabeth Arden, Inc., 
(Serial No. 280,045. Oct. 15, 1928.) 
to the skin. 


Products, Inc., 
Feb. éé, 1927.) 


Fruit 
289 362 


as 
m1iet 


New York, N. Y. 


Cream for application 


DESIGNS PATENTED 


80,117. Bottle for Perfume or the Like 
Vaulchier, New York, N. Y., assignor to Colgate 
Peet Company, Chicago, Ill, a Corporation of 
Filed Jan. 25, 1929. Serial No. 29,775. Term of 
7 years 

80,195 Box Cover 
Filed Oct. 5, 1929. Serial 
years. 

80,211. 


Simon de 
Palmolive- 
Delaware. 
patent 


New 


Term of 


York, N. Y. 
patent 14 


Renee Thornton, 
No. 32,957 
New York, 


Lip-Stick Holder. Miriam C. Acker, 
N. Y to Isabey-Paris, Inc., New 
Corporation of Delaware. Filed Aug. 26, 
32,549. Term of patent 7 years. 

80,240. Cake of Soap. Albert 
N. Y. Filed Oct. 16, 1929. Serial 
patent 14 years 


York, N. Y., z 
Serial No. 


assignor 


1929. 


Mosheim, New York, 
No. 33,053. Term of 


PATENTS GRANTED 


Hair Dye 
Nov. 12, 
88.) 


Paul 
1926. 


Langen- 
Serial 


1,738,590. Stable Pulverized 
kamp, Darmstadt, Germany. Filed 
No. 148,107. 5 Claims. (Cl. 167 

5. Pulverulent, stable hair dyes, ready for use after the 
addition of water, consisting of an intimate mixture of hair 
dye-stuff bases in the dry state with a dry alkaline peroxide 
and a dry organic amount of the alkaline peroxide 
being sufficient to acidity of the mixture 

1,738,728. Closure for Paste Tubes. Harry C. Prin 
Hyde Park, Mass. Filed Nov. 23, 1927. Serial No 2352 
3 Claims. (Cl. 221—60.) 

. A de sure for paste tubes having, in combination, a 
top provided with an orifice extending entirely therethrough 
longitudinally of said tube and an imperforate slide movable 
across the extreme outer end of said orifice in a slot extend- 
ing transversely of said tube and positioned adjacent to and 
entirely on side of the orifice, the lower defining wall 
thereof being on a level with the outermost end of said 
orifice, the upper face said slide being inclined relatively 
to the lower face thereof and said upper and lower faces 
contacting with corresponding upper and lower sides of said 
slot, whereby orifice may be opened or closed. 

1,739,303. Closure Hawkins, 
Mich. Filed 1927 172,276. 
(C1. 221—60. ) 

1. A tube closure of the class described adapted for use 
with a tube having a neck formed thereon comprising: a 
cap threadable on said neck, the end of said neck having an 
outlet opening formed therein and the top of said cap having 
an outlet opening formed therein, said openings being non- 
registering, the end of said neck being tanered for engaging 
in a recessed surface on the inner side of said cap tapering 
toward the outlet opening in said cap, the outer surface of 
the top of said cap being inclined inwardly toward the open- 
ing formed therein 


1,739,434. Cap or Stopper for Bottles, Canisters, Jars and 
the Like. Walter Francis Young, Surrey, England. Filed 


a id, the 
pre vent 


one 


said 


Tube 
Mar. 3, 


Detroit, 
2 Claims. 


George 
Serial No. 


January, 1930 


Oit ReEvIEW 


Apr. 6, 1929, Serial No. 353,075, and in Great Britain Apr. 
11, 1928. 4 Claims. (Cl. 215—7.) 

l. A jar provided with a lug upon the neck thereof, a 
stopper provided with a lug to engage the neck lug, a 
shoulder at one end of the neck lug, and a tongue extending 
in a circumferential direction around and partly cut out of 
the stopper to provide an end to abut against the said 
shoulder. 

1,739,059. Closure Cap. August C. Spahn, Evansville, 
Ind., assignor to Bernardin Bottle Cap Company, Evansville, 
Ind., a Corporation of Indiana. Filed Feb. 10, 1928. Serial 
No. 253,308. 2 Claims. (C1. 215—38.) 

1. A closure cap for containers having a substantially 
straight cylindrical side wall adjacent its upper end, com- 
prising a top and a depending integral skirt of resilient 
metal, the skirt having annular corrugations with round led 
inner crowns forming a plurality of substantially continuous 
annular frictional container-gripping surfaces which are 
spaced apart vertically, the inner crowns having deflections 
to form vent for the escape of pressure from the 
container while the cap is partially applied. 

1,739,759. Container Closure. John M. Hothersall, 

Brooklyn, N. Y., assignor to American Can Company, New 
York, N. Y., a Corporation of New Jersey. Filed June 6, 
1927. Serial No. 196.692. 3 Claims. (Cl. 220—60.) 
2. A sheet metal flexing cap having at its margin depend- 
ing locking fingers adapted to engage beneath a "senieelinn 
part of a nozzle, said cap having an outer circular line of 
flexure near said fingers, a smaller inner circular line of 
opposite flexure near its top, said cap inclining upward from 
the outer to the inner line of flexure, and an elevated central 
panel adapted to be depressed to a plane below the plane of 
said first line of flexure, whereby said fingers are caused to 
move radially outward and disengage from said projecting 
part of the nozzle. 

1,739,871. Receptacle Closure. 
Angeles, Calif. Filed Nov. 15, 
7 Claims. (Cl. 221—60.) 

1. A collapsible tube having a flexible body and a rela- 
tively stiff end, said end having a cylindrical collar thereon, 
and a closure for said end, said closure having a normally 
elliptical base distorted to fit said collar. 

1,739,922. Tube Arthur E. Smith, Los 
Calif. Filed Mar. 18, Serial No. 176,361. 
(Cl. 221—60.) 

1. The combination of a collapsible tube including a body 
and an end portion, said end portion having an inwardly 
directed flange thereon and a closure, said closure having a 
portion engaging the inner surface of said end portion and 
having portions simultaneously engaging the top and bottom 
surfaces of said flange. 

1,740,28 Collapsible Tube. Walter Davis, 
W. Va., assignor to Wheeling commie ‘Compi e? Wheel- 
ing, W. Va., a Corporation of West Virginia. Filed June 
25, 1927. Serial No. 201,328. 5 Claims. (C1. 221—60.) 

1. A collapsible tube having a neck portion with a dis- 
charge passage therethrough, the outer end of the discharge 
passage being of greater diameter than the inner portion, and 
a sealing plug inserted in the discharge passage, the upper 
portion of the sealing plug being of less diameter than the 
diameter of the upper portion of the discharge passage, the 
plue projecting bevond the end of the neck of the tube. 

1,740,115. Process of Extracting Turpentine, Pine Oil, 
and Rosin from Resinous Woods. Robert C. Palmer, Pen- 
sacola, Fla., assignor to The Newport Company, Carroll- 
ville, Wis., a Corporation of Delaware. Filed Dec. 4, 1926. 
Serial No. 152,724. 4 Claims. (Cl. 202—54.) 

3. In the process of extracting turpentine, pine oils and 
rosins from resinous woods, the step of subjecting the un- 
steamed wood to the solvent action of di-isobutylene, where- 
by the turpentine, pine oils and rosin are simultaneously and 
practically completely extracted from the wood. 


passages 


Smith, Los 
No. 148,351. 


Arthur E. 
1926. Serial 


Angeles, 
9 Claims. 


Closure. 
19 7 


Wheeling, 


Life’s Darkest Moment 

did you get these 
Are you a hockey player? 
"__Detrort 


said the doctor, “how 
> 


awful bruises on your shins? 
“Oh, no; 


“Gracious,” 


T just led back my wife’s weak suit. 
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Taste and Chemical Constitution * 
By J. G. F. Druce, M.Sc. (Lond.), R. Nat. Dr. 
F hile 


Many substances when placed upon the tongue produce 


(Prague), 


an effect which is termed “taste.” The connection between 


attracted much at- 


facts have been correlated to 


taste and chemical constitution has not 


tention, and so far only a few 
trace the effect of certain elements and groupings upon the 


taste of a compound. It is general to distinguish a sub- 


stance as possessing a (1) 


When a 


usually expressed by 


sweet, (2) bitter, (3) acid, or 


(4) saline taste. iner distinction is required it is 


1 


comparison with the taste of a well- 


which are insoluble in 
Almost all 


noticeable in dilute solutions, and 


known body. Substances water, or 


rather saliva, are tasteless acids have a sharp 


sour taste. This is very 


thus it is reasonable to associate the acid taste with hydro 


gen-ion concentration. On the other hand, extremely dilute 
sodium or potassium hydroxide solutions have a taste which 
suggests sweetness, and this would indicate that the hydroxy] 
group is associated with the 


hols 


sugars and carbohydrates, 


sweet taste. Polyhydric alco- 


(e.g., glycerin) are also sweet, as are most of the 


but it cannot be said that sweet 
ness increases with the number of hydroxyl groups in the 
molecule. Among the inorganic compounds, the salts of lead 
(also called glucinum on this 


Most salts, 


and beryllium account) are 


sweetish. however, possess a more or less saline 


taste, but many sulphates are bitter as well. The German 


name for magnesium sulphate (Bittersalz) expresses this 


forcibly. 
That taste has some connection with constitution is mors 


easily inferred by a consideration of certain organic com- 


pounds. Members of the same homologous series usually 


show a similarity in taste as in other properties. Bitterness 
with increase in 


molecular weight), and sweetness similarly diminishes. The 


increases as a series is ascended (i.e., 
introduction of a nitro-group also augments bitterness, while 
amino-compounds are m-nitro-aniline is 


sweet, but the Ortho and para compounds are bitter. 


usually sweet. 


Some 
other compounds in which the nitro- and amino-groups are 


in the meta position show a sweet taste, so that it would 


seem that isomeric compounds can show differences, and 


the arrangement of the molecule can also exert some in- 


fluence upon the taste of a c This is well illus- 


trated by 
sweet, the meta 


mpound. 


the three nitrobenzoic acids. The ortho acid is 


is hardly so, whilst the para compound is 


quite bitter. There are many instances of dextro- and levo- 


isomers showing different properties as regards taste, and 


syn- and anti-oximes also show differences. Thus, syn- 


anisaldoxime is tasteless, while the anti-compound is very 


sweet. Esters, which frequently possess very pleasant odors, 
have a tendency towards bitterness while being “aromatic” 
in flavor. Acid amides are generally sweet, but the poly- 
peptides are often bitter. Most sulphur compounds have an 
bitter The foregoing instances 
should afford some evidence that there is a noticeable con- 
nection between taste and constitution, but before this con- 


nection can be fully expressed it would seem to be neces- 


unpleasant if not flavor. 


sary to devise a less restricted nomenclature than that given 
above. 


‘Chemist and Druggist Vol. CXI, 


An Appreciation 
(The Wilson Company, Santa Ana, Calif.) 
We want to express our appreciation of your journal and 
compliment you on its high character. 
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Circulars Issued By ‘‘Trade 
Specialists”’ 


The New York 
has authorized the publication of this bulletin in order to 


Association of the Bar of the City of 


inform the general public regarding certain fundamental 


principles of trade mark law and to correct some erroneous 
from 
Trade Mark 


Specialists who have been circularizing the business world 


conclusions or impressions which may have resulted 


the recent activities of so-called advertising 


recently. 

I. The first person to use a trade mark on merchandise 
acquires title thereto in the territory where his goods are 
marketed. Therefore the suggestion by these Trade Mark 
in danger of 


according to 


Specialists that the owner of a trade mark is 


losing his mark by not having it registered 


their suggestions is entirely contrary to fact. 
in the U. S. Patent Office 
essential for the protection of vested trade mark rights. It 


Il. Registration is not at all 


is desirable as being prima facie evidence of ownership 
(when secured under the 1905 Act) and for other practi- 
cal and procedural reasons such as giving the registrant 
the right to use with his mark the phrase “Reg. U. S. Pat. 
Off.” and the Federal Courts. 
The Mark Specialist in the cases in- 


vestigated has exaggerated the importance of specific forms 


right to bring suit in the 


advertising Trade 
of registration and the language used is succeptible of a 
construction which might mislead the trade mark owner as 
to the true situation. 

III \s a fatal to 
mark rights can be made in obtaining a trade mark regis- 


rule no mistake common law trade 
tration, but it is usually advisable, because of the technical 
nature of the procedure and the probable need of overcom- 
ing Patent Office objections, that competent counsel should 
be entrusted with this work. The Specialist’s warning that 
cause the 
and 


defect lurking in a registration 


mark 


a single may 


loss of a and the good will of the business 


similar expressions are obviously erroneous. 
IV. Vested 


tected by 


rade mark rights are recognized and pro- 
the courts in all the States irrespective of state 
statement 


found in some of these circulars and letters sent out by 


or federal registration. Therefore the often 


these self styled Specialists that state registration is neces- 


sary in order adequately to protect trade mark rights is 


not true. State registration is helpful only in exceptional 


cases and the trade mark owner should not be burdened 
with the large expense involved in securing such registra- 
tion except in unusual cases. 

It is obvious, therefore, that the general public need not 
be disturbed or alarmed by the statements and veiled sug- 
and letters 


which are constantly being received by trade mark owners, 


gestions of disaster often found in circulars 
circulated by persons and concerns thus soliciting use of 


their services in connection with such matters. 

Signed: Committee on trade marks and unfair compe- 
tition of the Association of the Bar of the City of New 
York. 

Harry D. Nims, Chairman Orson D. Munn 

Henry D. Hornidge A. Parker-Smith 

Ellis W. Leavenworth James McKinley Rose 

Alan N. Mann George W. Tucker 

Howard M. Morse Wallace White 
William B. Whitney 
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Grasse Report for January 


From Our Own Correspondent 


HE year ended quietly and without any indication of 

a revival in the market in the near future. It is true 

that at this time of the year trade in general is 
busily engaged upon matters of a domestic order: inventory, 
closing of accounts, end of year balance-sheets, etc., and it is 
only after the first few weeks of the new year that trans- 
actions resume the even tenor of their way. 

There has therefore been no important development to 
change our previous reports. Our market still affords the 
same opportunities for purchases at prices that are truly 
worth-while and which ought to be taken advantage of by 
the consumers. It would not require very much to put life 
into the market, and our Opinion is that a rise in prices on 
certain products should not be long in forthcoming. 

From the meteorologic point of view, what is being held 
in store for us by the winter into which we are now enter- 
ing? It would seem that it announces itself as likely to be 
a severe one. In our section, after some days of rain fol- 
lowed by some very nice and warm days, the cold has made 
its appearance and the thermometer hovered around 32° F. 


during the night from December 17th to the 18th. Since 
then the temperature has been very snappy and the mountain 
tops to the north and to the west of Grasse are decked with 
the first snows. 

Let us hope, however, that we may be spared a recur- 
rence of the frosts of last winter. On a good number of 
crops and plantings that were damaged at that time the new 
vegetation is sufficiently advanced to permit the growers to 
nurture fresh hopes, and it would indeed be distressing 
to find that further frosts have come to destroy these hopes 
by occasioning havoc from which the plants and shrubs 
would recover this time only with great difficulty over a 
period of several years. 


Cassie 


The coming crop appears under unfavorable conditions. 
There will hardly be a few hundred kilos of flowers at 
gathering time next spring, and even this will be con- 
tingent upon a particularly mild winter. It will be necessary 
to wait until the trees, frozen twice in two years and whose 
leaves have been lopped very low, have developed their new 
vegetation in order to get a substantial crop. The little 
quantity of flowers that will be mustered at the winter crop 
will fetch high prices without satisfying the needs of per- 
fumery. Inasmuch as manufacture will be insignificant and 
stocks are rather depleted, apprehension may be felt lest the 
market should find itself entirely out of supplies around the 
middle of the new year. In any event, it will be a difficult 
matter to make both ends meet with the 1931 crop. 

The prices of manufactured products, both for the Romaine 
variety and for the Ancienne variety, are strongly on the 
rise over those that prevailed at a similar time the year 


before 
Mimosa 


The mimosas are slowly recovering from the considerable 
havoc wrought by the frosts of last February. Many trees 
have had to be cut to the foot and this is going to lead to a 


great shortage over the next crop. Some more time will be 


required for the young shoots, or the new plantings made 
to supersede them, to be in a position to supply not only 
the flower for perfumery but further cut flowers as used by 
the florists, and it is to be feared that the needs of the 
latter may put restraint upon perfumery purchases by the 
maintenance of high prices up to the end of the crop. 

Spot goods in products manufactured from the last crop 


have risen rapidly in price and rates are holding up firm. 


Lavender 


Despite the resistance of certain distillers whose efforts 
were directed to maintaining this oil at a reasonable price, 
the decline has been pronounced in the course of the month 
and prices now present a deviation of 20 per cent over those 
prevailing at the time of distillation. Stocks in the moun- 
tains are still large and many distillers would prefer to 
dispose of them rather than to run the risk of a still greater 
decline. Others, on the other hand, entertain the hope that 
demand in the near future will bring the market back to 
better prices and will permit them to dispose of their pro- 
duction without too much of a loss. 

In any event, discouragement is rife among all, and if 
no improvement comes about between now and the next 
distillation there is every reason to feel that the crop may 
remain at a standstill for a good part of it, thus occasion- 
ing a great curtailment of production. Hence, perforce a 
rise in prices, which is always an obstacle in the way of 
consumption. 


Other Floral Products or Essential Oils 


Jasmin is becoming steady, with stocks quite reduced, as 
well as tuberose, the production of which has been insignifi- 
cant. The prices for orange concrete and neroli oil are 
purely nominal. The domestic rose, unchanged, may regis- 
ter a slight rise over the course of the next few months in 
view of the effervescence that is already manifesting itself 
in Bulgaria among the producers, eager to assure themselves 
in advance of a part of the flowers necessary for their 
manufacture. The products of Parma violet and Victoria 
violet are scarce and the violet leaf concrete, for which there 
is but little demand at this time of the year, is maintaining 
its prices. 

Oil ‘of clary sage has dropped about 1,000 francs per kilo 
The oils of cypress and hyssop, much in demand, are hard 
to get. 


A Lavender Lady 


A leading London perfumery firm has recently placed 
on the market what is known as a “lavender lady.” It has 
been specially designed by a well-known artist, and for 
lovers of lavender, and particularly for those who are on 
the lookout for bazaar novelties, the little old lady, is one 
of the idols of the moment. Her face peers from beneath 
a fascinating little poke bonnet and her body is hidden in a 
long bag of misty blue. The lavender reposes at the bottom 
of this and it is shaped so that it suggests an old-fashioned 
maiden. 
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Synthetics and Derivatives 


The market has been very quiet and makers and im- 
porters have been inclined to complain to some extent of 
the volume of business and the size of the orders. They 
have more or less overlooked the fact that holidays, in- 
ventories, sales conventions, and other happenings which cur- 
tail the volume of business done, have intervened during 
the last few weeks and have led to an appearance of slack- 
ness not in line with the buying power of the market. Dur- 
the last few days, some slight increase in the inquiry has 
been noted and it is generally anticipated that this will 
materialize ito reasonably active business, although pos- 
sibly not so rapidly as usual. 

There has been very little disturbance in the price situa- 
tion. Quotations are on a quite even keel and are well 
maintained in most instances. A few items have been under 
slight pressure and a few others show signs of strength. 
Most of these fractional fluctuations have been due very 
largely to the fact that raw materials have changed in 
Very few have been 
due to market conditions in the finished products. 


price either upward or downward. 

Anethol and other derivatives of anise oil are stronger 
in line with the position of the raw material which has 
reacted to somewhat higher levels recently. This would 
seem to be a temporary development but one nevertheless 
which must be taken into account in present purchases. 
The vanillin market is quite stable with the situation well 
in the hands of the manufacturers who show little inclina- 
tion to shade prices. The schedule on vanillin has, howeve, 
been altered by definite offerings of the material as clove 
oil or guaiacol vanillin and a small price differential in 
favor of the latter. This practice is too new to be judged 
on its results thus far but it may change the trend of 
vanillin buying to some extent in the opinion of trade fac- 
tors, both makers and resellers, 

Geraniol has been moving fairly well. Linalool is not 
active and shows signs of easing further in prices although 
it is already offered quite cheaply by some interests. Na- 
tural menthol has declined to some extent owing to com- 
petition between the importers. Synthetic is said by its 
makers to be meeting with increased favor among buyers 
who can use a non-U. S. P. product. 

Musks are steady with manufacturers in control of the 
situation almost exclusively. Importers are unable to offer 
A fair call for ethyl 


vanillin is reported although the development of this market 


at the moment excepting at resale. 


would have been more rapid had natural vanilla not been 
very cheap during the last few months. Rose substitutes and 
products entering into their manufacture are doing reason- 
ably well and there is a decided call for orange flower 
odors among both derivatives and synthetics. 
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Essential Oils 


General business has not been as good as it might have 
been, but on the whole, the trade is not pessimistic. There is 
some complaint as to the volume of business and a great 
deal as to the size of the individual orders which come 
through and some of it is probably warranted by the con- 
dition of the market. At the same time, the fact must not 
be overlooked that this is the naturally dull season of the 
trade and that business thus far in January is not much, if 
any, behind the level of January, 1929 and is doubtless in 
advance of January, 1928 
in the trade to feel that tl 


There is a tendency recent 





upset in financial circles may have an extremely bad effect 
upon the essential oil market during the next few months. 
It is hardly likely that this will be the case, for so far as 
can be ascertained, leading manufacturers in the field are 
going ahead with plans for expansion during the coming 
year which must lead to the purchase of raw materials on 
a larger scale than heretofore. 


Makers of finished products 


into which essential oils enter are not cutting down. They 
are doing quite the reverse. For this reason, while business 
may be difficult for a time, it is hardly likely that the com- 
ing year will show other than an increase in aggregate 
volume. 

A perusal of the pages in this issue devoted to our An- 
nual Symposium, should do much to dispel any lingering 
pessimism which may remain among the purveyors of raw 
materials to the toilet goods and flavoring extract trades. 

It is further apparent that conditions in the trade are not 
actually bad when it is considered that in spite of com- 
plaint of poor business, prices on the whole have been very 
stable during the month. A few materials such as citrus 
oils have declined for reasons quite other than the volume 
of business being done. Most of the leading items, how- 
ever, have displayed a real resistance to the general de- 
clining tendency nor do they seem likely to weaken in the 
near future. 

Prices on a great many items are quite cheap now and 
are worthy of the attention of careful buyers. Waiting 
until business picks up may prove to be a mistaken policy, 
for when an article is as cheap as it can be expected to go 
normally, there is little doubt that the stimulus of addi- 
tional demand will bring about firmer conditions and a 
higher market. Consumers should give a thought to the 
possibility of over-staying the buyers’ market and in some 
instances, purchases made now seem likely to show a very 
handsome profit a little later in the season. 

Floral products are rather quiet. There is a reasonably 


active inquiry for small lots of the bulk items such as 


(Continued on Page 710) 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Bitter, per lb 


Almond 


S. P. A. 

Sweet True 

Apricot Kernel 
Amber, crude 


rectitied 


Ambrette, 0z 
Amyris balsamitera 
Angelica Root 
seed 
Anise, tech 
Lead free, | S © 
Aspic (spike) Spants 
French 
Balsam Tolu, pet 
Balsam Peru 
Basil 
Bay, Porto ki 
West Indies 
Bergamot 
Birch, sweet N 
Penn. and | 


Birchtar, crude 

Birchtar, rectitied 

Bois de Rose, Fen 

Cade, U. S. P 

Cajeput, Native 

Calamus 

Camphor, “whit 
sassafrass) 

Cananga, 
rectitied 

araway 

‘fardamon, Ceylot 

ascarilla 

assia, 800785 per 
rectified, | Ss. P 

Cedar Leaf 

( edar V ood 

Cedrat 

Celery 

Chamomile 

Cherry laurel 

Cinnamon, Cevlor 

( 

( 


Java native 


. ; 
seed, rectifier 


i 


+... 


cent 


innamon Leat 
itronella, Cevylor 
Java 

Cloves, Bourbhor 
Zanzibar 


ognac 


oriander 

roton 
Cubebs 
Cumin 
Curaco 
( 
( 


( 
Copaiba 
( 
( 


pec Is 
‘urcuma 
‘ypress 
Dillseed 
Elemi 
Erigeron 
Estragon ; 
Eucalyptus, Aus 
(U. S. P.) 
Fennel, Sweet 
Galbanum 
Galangal ie 
Geranium, Rose, Algerian 
Bourbon 
Spanish 
Turkish 
Ginger 
Gingergrass 


(Palma rosa 


(See last page of Soap Section for Prices of Soap Materials) 


$2.75(a $2.90 
3.15@ 3.25 
68a 70 
41 45 
4 45 
65a 90 
48.00 
2.20a 2.80 
30.002 35.00 
30.000 35.00 
1.20@ Nom 
1.25@ 1.35 
1.15 
1.40%a 
4.50a 
6.004 
50.004 
2.454 
2.45(a 
3.00@ 4.00 
190@ 2.15 
400@ 5.00 
l5va 
50a 60 
205 2.50 
30 35 
L15s@ 1.30 
3.60 4.00 
38a 42 
33a 37 
3.00 3.40 
3.00@ 4.00 
2.15a@ 2.30 
35.00 
80.00 
Nominal 
1.70 2.00 
115@ 1.25 
30a 35 
4.15 
8.25(@ 11.00 
3.50@ 5.00 
12.00@ 
11.50@ 15.00 
1.75@ 2.00 
OUa 70 
74a 80 
3.25(a 
0O@ 2.35 
22.00(a 28.00 
65a SO 
6.3544 6.50 
2.754 3.00 
3.30 =— 3.50 
750 8.00 
5 25a 
3.00 
5.15 
4.254 6.00 
1.65@ 
2.05 
38.00 
1.10@ 1.15 
26.004 
24.00 
5.00@ 5.50 
5.00@ 5.50 
16.004 
3.50@ 4.00 
6.90 7.25 
3.20@ 


Guaiac (Wood) 2.85 
Hemtiock 1.15 
eee ar 15.50" 
Horsemint ...... 4.25(a 
Liyssop 6.608486 66 ats 4 OOa 
Juniper Berries, rectified. 2.404 
Juniper Wood 60a 
Laurel eh 5.004 
Lavender, [nglish 32.00 
uo: 3.004 
Garden ‘ 50a 
Lemon, Italian 3.004 
Calif 2.454 
Lemongrass 1.00 
Limes, distilled 8.75(a 
expressed 25.00 
Linaloe 2.50 
Lovage 30.00 
Mace, distilled 2.004 
Mandarin 12.75 
Marjoram ss 6.25 
Melissa 5.00@ 
Mirbane 5a 
Mustard, genuine 10.00@ 
artificial 1.80@ 
Myrrh 10.004 
Myrtle ‘ : 4004 
Neroli, Bigarade, pure 170.00 
Petale, extra 200.004 
Niaouli 3.604 
Nutmeg 2.00 
Olibanum 6.5Ka 
Orange, bitter 3.85(a 
sweet, W. Indian 3.20 
Italian 3.354 
Calif exp. 3.004 
dist ees cee 1.90 
Origanum, imitation... 50a 
Orris Root, concrete do- 
NG csv wiw ewe (oz.) 7.004 
foreign .(0z.) 7.00@G 


Orris Root, absolute(oz.) 90.00@ 


oo | 22.00 
Shee aS 9.75 
PORE 5 0a s.0.0re vices 7.65(a 
Pennyroyal, American 2.00 

PORCH 6s cccces 1.30@ 
Pepper, black 12.50 
Peppermint, natural 3.60 

redistilled E 3.854 
Petitgrain, So. Amer 2.15 

french em 8.00 
Pimento 2.6Ka 
Pine cones 3.75(a 
Pine needle, Siberia 75a 
Pinus Sylvestris 2.00 
Punilionis eres 2.954 
Rhodium, imitation 2.00 
Rose, Bulgaria .(0z.) 17.50@ 
Rosemary, French 60 

Sees 40a 
Rue ee thar, ae Ca 
Pree ere 
Sage, Clary ..... ... 135.004 
Sandalwood, East India.. 9.00 
Sassafras, natural ...... 1.20 

| 38a 
Savin, French .......... 1.90 
Snake Root .......0éc0 11.50@ 
| 5.00@ 
BOR Kevkwescdicbadacau 1.15@ 
CINE cain doit Rie aucree een ao 12.00G 
ME Ace ctn wee earaandee 4.00Ga 
WR. iuhis uae ay eanees 1.75@ 


3.00 
62 


mn 


NSINIUIU 
tient 


to Ww 


9.00 
Nom 


2.65 


12.00 
2.00 


215.00 
250.00 


4.50 
3.60 
3.85 
4.00 
2.10 

85 


9 00 
9 00 
100.00 
28.00 


8.00 
725 


4.00 
4.10 
2.30 
Nom. 
3.00 


.90 
4.50 


25.00 


65 


Thyme, red 

i eee 
WMMMEMRIR 65.5 260s eee oe oe 
Verbena Scheie Balai ki os 
Vetivert, Bourbon ...... 

Java re 

Bast INGian ....00.00: 
Wine, heavy ........... 


Wintergreen, Southern 

Penn. and Conn. 
Wormseed 
Wormwood 
Ylang- Ylang, 


Bourbon 


Bay 
Bergamot 
( ‘love 
Geranium 
Lavender 
Lemon 
Lime, Ex. 
Orange, sweet 
bitter 
Petitgrain 
Rosemary 
Sage, Clary 
Vetivert, Java 
Ylang- Ylang 


1.00 
1.10 a 
10.50 


10.00 
30.00 
1 80a 
4.00 
7.75(a 
3.50 
13.00 
30.00 
11.00: a 
OILS 
5.75 
11.50 
4.15@ 
8.50 
14.00 
14.00 
60.00 


8.00 
2.50 a 
90.00@ 
35.00 
28.004 


OLEO-RESINS 


Benzoin ; 
Capsicum, U.S.P. VIII 
Alcoholic 


Cubeb ark ee 
Ginger, U. S. P. VIII 
Alcoholic rapes 


Malefern 

Oak Moss 
Olibanum 
Orris 
Patchouli 
Pepper, Black 
Sandalwood 


WOE. —5ouceo dais 
DERIVATIVES AND ( 
Acetaldehyde 50% 
Acetophenone 


Acetyl [so-eugenol 
Alcohol C 8 


( 9 
C 10. 
C 33 
C 12 
Aldehyde C 8 
( wa 
c 
Geb eats ani seg tar 
CoB i alory tow waaid ile 
C 14 (so-called)..... 
C 16 (so-called)....... 


Amyl Acetate 
Amyl Butyrate 
Amyl Cinnamate 


Amyl Cinnamic Aldehyde 


Amyl Formate 
Amyl Phenyl Acet. ...... 
Amyl Salicylate, dom. 
foreign 
Amy] Valerate 
Anethol 
Anisic Aldehyde, dom. 
foreign 


2.5Ka 
3.604 
3.5(Ka 
3.254 
3.00 
3.254 
2.00 
15.00@ 
3.254 
17.00@ 
18.00 
4.254 
16.00 


6.75(a 
HEMI¢ 


2.00 
3.504 
9 00@ 
20.000 
60.004 
27.00 
45.004 
45.00 
55.00 
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2.00 


8.50 
3.75 
18.00 
32.00 
13.00 


6.00 


4.65 


13.50 


20.00 


100.00 125.00 
110.00@125.00 


3.75 


35.00 


5.00 


4.60 


2.50 
15.50 


28.00 


8.75 


TALS 


4.00 


40.00 
70.00 
35.00 
60.00 
60.00 


80.00@ 140.00 


50.004 
72.00 


82.00 
77.00 


75.00@105.00 


15.00@ 
15.00 
85a 
1.25% 
2.50 
4.00 
1.70 
5.00 
1.15@a 
1.654 
3.00@ 
2.50(a 
4.15@ 
4.15 


35.00 
40.00 
1.00 


1.75 


8.00 
2.00 


5.75 


1.45 
3.50 


4.50 


January, 1930 
Benzaldehyde, U.S.P 1.45 
Pi tee 1.55@ 
Benzophenone 3.00 
Benzylidenacetone 2 50a 
Benzyl Acetate, dom 1.00 
foreign ... 1.00 
Benzyl Alcohol Sadi aatacts 1.40 
Benzyl 3enzoate 1.15 
Benzyl Butyrate 5.50a 
Benzyl Cinnamate ..... 7.00(a 
Benzyl Formate .. a 3.35(a 
Benzyl Iso-eugenol 18.00 
Benzyl Propionate 4.00 
BOPREO!l ..ccccc. 2.90 
Bornyl Acetate ........ 2.604 
Bromstyrol ...... 4.754 
Butyl \cetate 60a 
Butyl Propionate 2.00 
Butyraldehyde 12.00 
Carvene 50a 
COPOOE ccc cus 3.75@ 
Cinnamic Acid ..... 4.00 
Cinnamic Alcohol 3.45(a 
Cinnamic Aldehyde 75a 
Citral C. P. a 
Citronellal 2.856 
Citronellol, dom 3.75 a 
foreign pace 3.75(a 
Citronellyl Acetate 6.00 
Coumarin. .. $.00@ 
Cuminic Aldehyde 62.00 
Dibutylphthalate RG 


Diethylphthalate 32 


a 

Dimethyl Hydroquinone 4.00" 
Dimethylphthalate 65a 
Diphenylmethane .. . 175 
Diphenyloxide 1 20a 
Ethy! Acetate 50 
Ethyl Benzoate 1.804 
Ethyl Butyrate 2.00 
Ethyl Cinnamate 3.50 
Ethyl Formate 1.00@ 
Ethyl Propionate ........ 2.004 
Ethyl Salicylate 2.10 
Ethyl Vanillin 18.00 
Eucalyptol ...... 1.10@ 
Eugenol 3.604 
a 3.604 
Geraniol, dom 2.008 
foreign a 2.10% 
(;eranyl Acetate 2.901 
Geranyl Butyrate ... 10.504 
Geranyl Formate 7.00 
Heliotropin, dom 2.10 
foreign ..... 2.35(a 
Hydroxycitronellal awa 5.90 
Indol ee (oz.) 3.10 
[so-borneol See 2.300 
Iso-bornyl Acetate 3.25(a 
[so-butyl Benzoate 2.75(a 
Iso-butyl Salicylate 3.004 
Iso-eugenol, dom 5.00 
| 5.00 
[so-safrol 1.75 
RNID «5a hie vine 6s 3.15@ 
Linalyl Acetate 90%..... 4.254 
Linalyl Benzoate 10.50@ 
Menthol, Japan ..... 4.15@ 
SOPTNOUIS se cees 3.004 
Methyl Acetophenone 3.50 
Methyl Anthranilate 2.50@ 
NINE Gcses vckeen cane 2.904 
Methyl Benzoate ........ 1.85 
Methyl Cinnamate ...... 3.90@ 
Methyl Eugenol ........ 7.00 
Methyl Heptenone ...... 6.504 
Methyl Heptine Carb. 20.004 
Methyl Iso-eugenol ...... 10.004 
Methyl Octine Carb. 24.00@ 


Methyl! Paracresol 6.75 


AMERICAN 


1.90 
5.50 


4.00 


1.65 
2.25 
2.00 
6.25 


9.00 


4.25 


4.00 
4.25 
3.00 
3.25 
4.00 
5.00 


10.00 


1.25 
2.65 
2.60 
20.00 
1.30 
4.50 
4.50 
6.00 
5.00 
4.00 
12.00 
11.00 
2.40 
2.50 
10.00 


5.50 
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OIL 


Methyl Phenylacetate 4.654 
Methyl Salicylate ...... 42a 
Musk Ambrette ......... 7 00a 
Ketone 7.50 
Xylene oon 2.8004 
Nerolin (ethyl ester) 1.504 
Nonyl Acetate .......... 48.00 
Octyl Acetate 2... cccccss 32.00@ 
Paracresol Methyl Ether. 7.00@ 
Paracresol Phenyl Acetate 14.00@ 
Phenylactaldehyde 50%.. 5.00@ 
imported 5.00@ 
WODFe ic ccccccccs 8.50@ 
Phenylacetic Acid 3.00 
Phenylethyl Acetate 9.00 
Phenylethyl Butyrate 16.00@ 
Phenylethyl Formate 18.00 
Phenylethyl Propionate.. 18.00@ 
Phenylethyl Valerate .... 20.00@ 
Phenylethy! Alcohol dom. 4.75@ 
ee 5.00 
Phenylpropyl Alcohol 13.00 
Phenylpropyl Aldehyde 12.00 
Rhodinol, dom 7.50a 
foreign 9 50a 
Safrol _ A3@ 
Skatol, C. P. . .(0z.) 9.00 
Styralyl Acetate 20.004 
Styralyl Alcohol 20.00 
Terpineol, C. P. dom 38a 
imported 38 
lerpenyl Acetate 1.00 
Phymene 35 
Thymol 2.40 
Vanillin ei 6.80 
Vanillin (clove oil) 6.25(a 
(guaiacol ) 6.004 
Violet Ketone Alpha 5.00 
Beta .. 5.504 
Methyl , 5.25¢a 
Yara Yara (methyl ester) 1.75 
BEANS 
Tonka Beans, Para 1.00 
\ngostura 2.000 
Vanilla Beans 
Mexican, whole 3.504 
Mexican, cut 3.00 
Bourbon, whole 1.75 
Bourbon, cut 1.60 
South American 2.00 
TINCTURES 
Ambergris 18.004 
Benzoin 1.75 
Civet .. 2.50a 
Musk, nat 32.00 
Orris, root 2.00 
Balsam Tolu 1.50@ 
Vanilla 3.00 
SOLUBLE RESINS 
\mbrette 18.00 
Benzoin 2.75(a 
Castoreum 28.00 
Chypre 13.00 
Civet 80.00 
Galbanum 6.00 
Labdanum ....... 6.00 
a: ere 6.504 
CRAM DEON 6 cca cane cue 14.004 
Olibanum 3.504 
COOGEE occ wcecuecunes 6.004 
OR" ene 18.00@ 
yo ee 10.00@ 
Peru balsam .......0... 6.75@ 
Sandalwood ............ 12.00@ 
NS Sic cunnedeedee's 2.75 
SOM OD: b55.60cn00 0s 4.50@ 
WENN nce casanionace ce 15.00 


6.00 
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4.00 
13.00 
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8.00 
8.00 
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7.00 
16.00 
6.00 
12.00 
35.00 
18.00 


16.00 


6.00 
25.00 


REVIEW 


709 


CERTIFIED FOOD COLORS 
Amaranth 3.50@ 4.00 
Orange II 3.50@ 4.00 
Tartrazine 3.50@ 4.00 
Ponceau 3R 6.00@ 7.50 
PRICUM SIR cacccccoss . 5.00@ §.25 
Indigo ...... ane .. 15.004 
Erythrosine ; 20.00 
Guinea Green B wcveae Noe 
Light Green S.F 25.00 
Fast Green F.C.F 30.00 
Yellow A.B 3.50 
Yellow O.B ie wi 3.50 
Sunset Yellow I°.C.F. 3.10 3.25 
Naphthol Yellow S. 8.00 

SUNDRIES 

Alcohol, Cologne spirits, 

per gal aseencenecnsOGGneae 
Ambergris, black Nominal 

gray 39.00@ Nom. 
Baudruche skins, gross.. 18.00¢ 25.00 
Beaver Castor 8.00@ 12.00 
Castoreum 12.50@ 15.00 
Chalk, precipitated O31A~A@ 06% 
Cherry laurel water, gal. 1.254 
Civet, ounce 3.75@ 4.50 
Kaolin , 03@ 03% 
Lanolin, hydrous 18a 20 

anhydrous j 20 23 
Musk, Cab. pods, ounce... 22.50 Nom 

Cab., grained Nominal 

Tonquin, pods 20.004 

Tonquin, gr ... 27.00 
Orange flower, water, gal. 1.50@ 
Petrolatum, white 0634@ OBS% 
Rose water, gal 1.254 
Saponin 1.604 
Talc, domestic, ton 18.00@ 33.00 

French 40.00@ 45.00 

Italian 50.00@ 65.00 
Zine stearate 26a 30 

CRUDE DRUGS 
Almond Meal a 254 40 
Balsam Copaiba, S. A 36a AO 

WON Gascevcecnwsavars 334 37 
Jalsam Peru ......... 200@ 2.10 
pl a 140@ 1.45 

Cardamon seed, decort 1.75@ 1.80 
a 3.25@ 3.65 
Gum benzoin, Siam 1.50@ 1.75 

Sumatra 50 55 
Gum galbanum 1.35@ 1.50 
Ge: APPT ong kc ccc aes A5ia 60 
Henna, powdered 16 35 
Labdanum ceawene Gee vou 
Lavender flowers, select.. 454 60 

ordinary ; 30a 35 
Olibanum, tears 194 35 

siftings - BVAZAG 14 
Orange flowers 40@ 1.00 
Orris root, F lorentine 284 35 

powdered .......... 35a 80 

Verona 274 34 

powdered 31@ 7 
Patchouli leaves ........ 25a 90 
Peach Kernel meal 35@ 
Quince seed ...... 75@ 90 
Reseda _ flowers, powd. . 1.504 
Rhubarb root, powd. 35@ «65 
er 12@ 5 
Rose leaves red ......... 1.75@ 

WEE: <ucvcecketecceanes 50@ 
Sandalwood chips ...... 45@ «50 
MUU, os ccenacaccanaads AO0@ 3.35 
Venice, turpentine, true, 

MEE xt co dguedeeeaessa 30@ 
Vetivert root .......006. 30@ 
Violet flowers .......... 95@ 1.15 
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Essential Oils 


(Continued from Page 707) 


lavender but for the finer and higher priced materials, not 
much business is in the market at the moment. Rose is 
strong and likely to advance if demand picks up. Stocks 


of neroli and other orange flower products are light and 
prices are very tirm, Lavender is selling at a rather low 
level. Jasmin products are in ample supply and price com- 


petition is more or less a factor in the situation 


The citrus oil group as a whole has suffered further de- 
clines which were indicated by the recent position of the 
market. Orange and lemon have been more or less inflated 


for two years back and this situation could not continue in- 





definitely. Orange is lower than last month and so is 
lemon, Some very cheap bergamot has been offered and 
this item seems worthy of buyers’ attention. Oil of limes 
remains steady and in none too plentiful supply. 

Domestic oils have been quiet and reasonably stable 
throughout the month. Fluctuations in prices have been 
fractional only. There are ample stocks of peppermint and 
spearmint but they are in firm hands in the country and 
here with the result that there has been little shading. The 
bulk of orders for the domestic list, however, has not been 


of a character which would lead to any great amount of 
price shading 

Seed and spice oils have followed the vagaries of the 
spice market quite closely. Certainly, there | been noth 





ing in the volume of business in this trade which would lead 


general, shading is 


all of the 


to any marked changes in values. In 


possible on sizable orders although not materials 


on the list are subject to this shading 


Miscellaneous items remain reasonably steady. There 


slightly 


steady. Other 


has been a easier trend in cedar wood, Citronella 


remains items have not changed much since 


1 


our review of last month 


Vanilla Beans 


The market is quiet and buyers are not operating very 


actively. There has been some business against standing 


contracts but not a great deal of new business. There are 


still varying estimates as to the size of the crop of Bourbon 
It will be smaller than last year but the estimates, 
from 400 tons to 850 tons, do not allow 


beans. 
which still range 


of any very close figuring. In any event, there is plenty 


of Bourbon vanilla both here and abroad and no immediate 
recovery can be expected 
Mexicans are in fair demand and for good qualities are 


very firm in price. The new crop is now expected to run 


about 125,000 pounds of, whole beans and about 50,000 
pounds of cuts The South American crop will be next 
to nothing and firm markets on these two grades may be 


expected. 


The market as a whole is not likely to show much im 
the way of strength or stability in the near future but 
continued prices below a fair return for the grower will 
undoubtedly lead to lowered production. The effect of 


this will be felt in the future but opinions differ widely as 
to how long it will take to work down the present surplus 


and come into a period of steadiness or firmness in the 
For the next 
rather slack market 


prices excepting in the types which will be in short supply. 


supply situation few months, prospects 


seem to favor a and continued low 
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Crude Drugs 
inactive and prices are 
list of 


prices have not been changed to any extent, however, and 


The market has been generally 


subject to shading on a fairly long items, Open 


in business would lead to greater stability in 
Not 


the crude drug merchants during the 


any recovery 


the current levels much business is anticipated by 


next few weeks and 


few changes in quotations are likely for a month or two 


° 
Sundries 

There is some scarcity of animal fixatives such as musk 

and civet and prices on these depend largely upon the 


1 


individual purchase and how good a buyer brings in the 


inquiry \lcchol also is unsettled and will be until a formal 


announcement of price basis for the coming year is made. 


Contract business is more or less waiting on this event 


Meanwhile, business is rather slack 


Imports and Exports of Essential Oils 


Essential oil import statistics for the first ten months of 
1929 show many interesting changes. Essential oils imported 
during this period were valued at $6,353,000 against $5,483, 
000 for the same period of 1928, 

Only 


that go to make up this classification continued to experience 


two (geranium and bergamot) of the ten classes 


The import value of bergamot fell from 
$5.08 to $4.59 a pound 


a decrease in value. 
Cassia and cinnamon, attar of rose, 
lavender and spike lavender registered substantial increases 
did 
under the general classification, “all other essential and dis- 
tilled oils.” 
quantity and quadruple in value. 


in both quantity and value as those oils enumerated 
Sandalwood imports were more than double in 
Citronella and lemon grass 
oil showed a quantity decrease of 30,000 pounds but an in- 
$57,000. The 

are decidedly the most interesting in that the former, 
134,000 pounds, $83,000 in 
value, or an increase per pound in import value from $2.10 
to $3.29. 
there was an increase in value of $196,500, or from approxi- 


The following 


crease in value of citrus oils, lemon and 


orange, 
increased 


although decreasing 


While orange oil imports increased 19,300 pounds, 


mately $3.68 to $4.37 per pound import value. 
table shows the quantities and values of essential oil imports 


for the first ten months of 1928 and 1929: 


10 months, 1928—, ,—10 months, 1929— 





Pounds Value Pounds Value 

Cassia and cinnamon... 243,706 $282,720 289,732 $404,784 
Geranium 157,443 471,712 67,855 297,548 
Attar of roses (0z.) 33,297 338,239 43,910 345,219 
Bergamot ~~ ; 85,882 436,724 86,707 397,086 
Citronella and iemon xzrass. 1,216,283 485,676 1,185,785 542,833 
Lavender and spike lavender 212,113 500,668 268,012 653,890 
Lemon ‘ 440,556 928,268 307,355 1,011,412 
Orange 147,470 533,034 166,829 729,469 
Sandalwood . 9,284 27 ,667 22,547 103,690 
All other essential and dis 

tilled oils : 3,112,676 1,478,442 3,602,649 1,865,505 


Exports of orange oil for October amounted to 628 pounds, 
valued at $2,685, making the total for the first ten months of 
1929, 39,615 pounds, valued at $151,011. Exports of pepper- 
mint oil for the first ten months of 1929 increased to 181,600 
pounds, valued at $662,300 against 147,500 pounds valued at 
$496,400, 1928. Exports of all other 
American essential oils for the first ten months of 1928 and 
1929 were valued at $1,050,000 and $1,046,000 respectively. 

Imports of these products for the first ten months of the 
current year were valued at $6,006,000, against $5,861,000 for 
the same period of 1928 


for ten months in 
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Soap 


ndustey Se cle A 


CONDUCTED BY Or. E.G. THOMSSEN 


, 





Detection of Coconut and Palm-kernel 
Oils by the Lauric Acid Test * 


J. Grossfeld and A. Miermeister in Z. Untersuch Lebensm. 
56, states that when from 1 to 100 mg. of the fat is saponified 
in a test tube of alcoholic 0.5 N potassium 
hydroxide and evaporated, the residue, dissolved in 2 cc. of 


with 2.5 cc. 


water, is mixed with 2 cc. of glycerol (300 g. per liter), placed 
for 5 mins. in a boiling water bath and precipitated with 2 cc. 
of magnesium sulfate (150 g. per liter). After filtering while 
hot through a thick filter, and refiltering the first portion of 
the filtrate, a clear filtrate, indicates no lauric acid is present; 
a turbidity indicates 10% or more of lauric acid (20% coco- 
nut oil) while a heavy white precipitate is proof of the 
presence of a large quantity of coconut or palm-kernel oil. 
By increasing the quantity of the sample, and using certain 
refinements, as little as 0.5% of (1% 
Lauric acid in small quantities was 
found in butter, hardened peanut and cottonseed oils. 


lauric acid coconut 


oil) may be detected. 
Cacao, 
soy bean and blubber oils gave negative tests for lauric acid. 


*Chem. Abs., vol. 23, No. 9, p. 2312, 


1929, 


Blossoms Which Lather 
Soap has been made into fruit and other fancy shapes for 
a long time past, but probably never before have there been 


so many novelties from which to choose as this season 


()ne 
of the most charming of these new soap designs is a gray 
dovecote, about which are sitting four white doves, so real- 
istic in appearance that one hesitates almost to breathe for 
The dovecote is 


really the bottom of the box which holds the tablets. 


fear the birds should want to fly away. 


Boxes made of pasteboard shaped like books containing 
colored “pictures,” relating to the title on the outside, are 
Dick Whittington, accom 
panied by his cat, together with the stone whereby he rested, 
Hood and the Wolf. and Robinson Crusoe with 
Man Friday are three examples of these interesting itetns. 
Each 


an exceptionally original idea 


Red Riding 


figure of the “picture” is separate and is actually a 
tablet of delicately perfumed toilet soap. 

Sprays of flowers are both fascinating and artistic. 
of the delightful of tablets of 


soap, colored and arranged so as to form a spray of iris. 


One 


most these consists of SIX 
These are contained in an elegant oval purple-colored box. 

As for soap fruits, they are this year so realistic in ap- 
pearance that one can almost imagine the juice oozing from 
They 


Little books of “poems,” 


within. seem far too beautiful to spoil by water. 


done up in sets of four, are also 


among the most amusing of seasonal soap novelties. Real- 
istic elephants and dogs are yet other innovations, and it is 
also possible to get a fascinating “portrait” of Mr. Moon 


in the same substance. 


reeeerrreee 
rrr 


Interview with Consul General 
W. A. Foote, Sumatra 
General W. A. Médan, 


Sumatra, has been spending some time in the United States 
and early in January spent several days in New York. Mr. 
Foote, when interviewed by a representative of this journal, 


Consul 


Foote, stationed at 


said that the increase in the palm oil production and trade of 
Sumatra had been stupendous. The industry was started 
during the war, when a Belgian scientist chanced to see 
some huge oil palms serving as decorative trees in one of 
the gardens of Médan. Upon inquiry, he found that these 
trees had been grown from the seed by a Dutch planter, to 
whom, however, it had never occurred that they were of 


commercial value. 


A company was formed in 1918 to exploit palm oil pro- 
duction in Sumatra and by the end of that year about 10,000 
acres had been planted. This has been expanded in prac- 
tically ten years to about 200,000 acres and work of planting 
is still being carried on rapidly. First shipments of Sumatra 
palm oil were made in 1919 and amounted to 473 metric 
In 1928, 25,000 metric tons were exported, and it is 
believed that the total 100,000 tons in 1932. A 
total of $25,000,000 has been invested in the plantations, ac- 
cording to Mr. Foote 


tons. 


will reach 


Production methods are rapidly being improved. During 
,723 kilos 


of oil per hectare of ground but the German plantations in 


1928 the general productive average amounted to 1 


the same year averaged 2,763 kilos under efficient production 
methods and it is hoped that the general average will be 
raised to 2,000 kilos per hectare by 1932. Work is being 
done in a modern chemical laboratory to increase the purity 
of the product, the goal having been set at less than one-half 
of one per cent of free fatty acids when landed in New York. 
Rapid progress is being made toward this goal, according 
to Mr. Foote. 

Shipping facilities are also being improved rapidly and 
additional tanks, 
to the facilities at terminal points. 


wharves, etc., being added 


Mr. Foote was extreme- 


are constantly 


ly optimistic regarding future development of this industry 


in the island. Production of other articles of interest to our 


readers is practically nil, no attempt having been made to 


stimulate the production of essential oil plants. 
Mr. Foote will remain in Washington at the State Depart- 


ment until after the London Disarmament Conference, and 


these interested in this development may reach him there. 


Wanton Madcap 
Captain Orlebar, this British speed demon, who recently 
that 





flew in wonderful new 
said to be 
We knew 


-lLos 


plane at the 


best 


rate of 368 miles 


an hour, is about the croquet-player in 


England. there was a wild streak in him some- 


where Angeles Times. 





712 \MERICAN 


Recovery of Fatty Acids from Used 
Soap Solutions 


To recover the fatty acids from used soapy dyeing solu- 
tions, in dye works, sulphuric acid is added to separate the 
fatty acids which are then collected in form of paste with 
The wet pastes thus obtained are then dried 
with 


press filters. 
at a high temperature and treated in the usual way 
benzene or other organic liquids which dissolve fatty acids 
By evaporation of the solutions thus obtained the fatty acids 
with caustic soda can be 


are obtained which by treatment 


transformed into soap for further use in dyeing. The pro- 
cess dealt with in this invention (Clavel, fr. Patent 494714) 
is intended to separate the fatty acids not, as hitherto, with 
sulphuric acid, but with substances capable of decomposing 
soap, which do not contain sulphur, as for example, organic 
or inorganic acids or salts, so as to obtain a mixture of fatty 
acids, water and foreign matter instead of an emulsion dif- 
ficult to separate. In this process soapy solutions containing 
albuminoids are preferably employed, such for example as 
those from scouring silk with those containing tannin, made 
with wood extracts for black. The effect of this will be to 
suppress the emulsionising action of albuminoids owing to the 
different electric charges of the albuminous colloids and the 
tannin colloids. Thus the fatty acids can be separated with 
very little acid free from sulphur. 

Besides a paste containing the fatty acids thus obtained 
the oleic acid can be recovered directly by a mechanical 
means, for example, centrifuging, pressing or simply 
dripping. 

The fatty acids can also be recovered from pastes con- 
taining them in the free state, by heaping them together and 
leaving them to escape of their own accord and get rid of 
their water with spontaneous flow of the fatty acids from 
the pastes. 

For the same purpose the pastes can be frozen, the water 
and acids then dripping from them when thawed and thus 
automatically separated. When centrifuging is utilised the 
temperature must be high to collect not only the oleic acid, 
in a liquid state, but also the fatty acids melting at higher 
temperatures. In the new process all formation of oils or 
sulphonated fats is avoided, possessing an unusually emul- 
Applied without the use of sulphuric acid 
there is no polymerisation giving rise to oils with little 
fluidity resinous and not quite suitable for soapmaking as 
is the case with desiccation of the pastes emulsionized with 


sionising power. 


sulphuric acid above 50° C. 

Example—Colored solutions which have been employed 
for dyeing silk and containing about 0.5% fatty acid are 
mixed with used solutions for black containing 1% fatty acid, 
40,000 litres of the first ‘for 10,000 of the second are put 
into a vat and well mixed with air. After a time the fat 
and other colloids rise to the surface of the liquid. To 
finish separation of the fats a quantity of hydrochloric acid 
is added, calculated with a sample taken, for example, 80 
kilos of concentrated hydrochloric acid for 50,000 litres of 
solution, and after an hour run off the water separated into 
the drain. The portion rich in fats is concentrated in a 
press filter. The paste made contains 300 kilos of 
oleic acid and other fats, 600 of water and 100 of foreign 
matter. This paste is spread out on superposed inclined 
sheet iron shelves and kept there for 10 days. During this 
time the weight of the paste decreases through loss of water 
(about 45%) and oil drippings (about 10%), to 450 kilos 
of pure oleic acid, liberated by separation of water, and 


thus 
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The then stored in a shut 


place, being laid in layers on perforated sheets of iron where 


collected in a gutter. paste is 


it remains for three to five days to allow it to heat spon- 
taneously. By having the layers of paste at the required 
height, for example, 1.5 
paste is kept at 50° C, 


inside the 
Under 
the action of heat the paste is completely freed from water 
and 15% 


metre, the temperature 


above which injured. 


it is 
fatty acids (oleic and other acids) flow through 
the holes of the iron sheets in a clear liquid. 
reduced to 325 kilos, is then centrifuged with 
increasing speed and temperature during two hours, the tem- 


The remaining 


paste now 


perature being brought from 25° to 150 


with injection of hot air. 


and even 200° C 
The very fluid oils in the paste 
flow and the 
The oils 
pass 
temperature for 


away pure at the top of ‘the centrifuge 
remainder runs through the filter placed therein. 
the centrifuge and all 
with 
Thus purified the oils are transformed 


accumulate in the jacket of 


on to a smaller centrifuge high 
further purification. 
into soap to be employed again in dyeing. The remaining oil 
cake of 130 kilos is discharged through the bottom 
of the fats of value left in the 
oil cake can be extracted by the wet method or after being 
transformed into The British Soap Manufacturer, 


Vol. V, No. 50. 


about 


centrifuge and the less 


soap 


Patent for Transparent Soap Ribbons or Flakes 


In German Patent 462,524 issued to E. Flammer and Dr. 
L. C. Kelber it is stated that the preparation of ribbons or 
flakes from dried soaps with the addition of oxygen-yielding 
salts gives only non-transparent and brittle products. It was 
found that the partial conversion of the fatty acids used into 
their potash salts, giving a mixture of soda and potash soaps, 
enables transparent and pliable soap flakes to be obtained 
from a m‘xture of such dried soaps with oxygen-yielding 
For example, a soap mixture containing 17 per cent 
of potash soap and 83 per cent of soda soap is dried. Twenty 
parts of sodium perborate are thoroughly mixed with 80 
parts of the dried soap and passed through the milling ma- 
chine, from which the product emerges as elastic transparent 
The method is not limited to the above proportions. 


salts. 


ribbons. 
In place of sodium perborate other per-salts or mixtures of 
percarbonates, which increase the washing effect of the salts 
with substances such as alkaline borates or soap flakes, may 


be used. Ol and ( olow Trades Jour., 1929. 


A Few Reactions of Soy-Bean Oil* 


A. Richard states, in Ann. fals. vol. 21, 1928, that Soy- 
bean oil is known to have been used for the adulteration of 
olive and peanut oils. It is best distinguished therefrom by 
means of its iodine number; and if a given oil is known 
to be a peanut-soy-bean mixture or an olive-soy-bean mix- 
ture, the approximate soy-bean oil content can be calculated 
from the iodine number. The elaidin test (shake 10 cc. oil 
with 1 cc. nitric acid and immerse in a boiling water bath) 
gives a yellow color with more or less complete solidifica- 
tion (practically complete after 24 hrs.) with olive and pea- 
nut oils, while soy-bean oil turns a dark reddish brown and 
remains a viscous liquid without trace of solidification. 
Addition of 10% soy-bean oil to olive or peanut oil is easily 
detected, especially by comparing with pure peanut or olive 
oil. 

“Chem, Abs., vol. 23, No. 8, p. 


2054, 1929, 
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Uses of Soap in the Fur Industry 


Development of Fur Processing Incurs Use 


of Soap for All Grades of Skins 


by Paul I. 


OMPETITION in the 


ably more acute than in many trades and manufac- 


detergent industry is prob- 


turers are generally supposed to encourage their 


While the 


appreciable 


salesmen to find new markets. 


better known trades which use 


quantities of soap and washing preparations 


are carefully nursed by solicitious sales man- 


agers, many of the smaller industries are 


neglected. This is not due to apathy on the 


part of representatives but rather to ignor- 


ance, perhaps, however, the two words are 
synonymous. 

Everyone knows that a laundry requires 
that 


the tannery or furrier’s factory opposite also 


soap, but it is not common knowledge 
quantities of 


preparations. In a 


uses appreciable and 


article the writer 
described the various uses of soap in the leather industry 
and in this contribution he intends to delineate the applica- 
tion of soap in the fur industry. 

It may be 


soap 


similar previous 


furs 
fact to 
go far back to the dawn of man’s history to find the birth 
of this however, 
furriering remained an industrial side-show, but during this 
present 


said that the first furrier or dresser of 


was a respected paleolithic citizen, One has in 


ancient craft. For thousands of years, 


century such progress has been made in the 


that 
sive luxuries but economical and indeed inexpensive articles 


processes of manufacture furs are no longer expen- 


of clothing. In consequence there has been a very great 
demand for all kinds of furs and rugs and the industry has 
flourished. 

Treatment Methods 


Modern fur industry is carried out on scientific lines and 
Not 
only are expensive skins dressed, but rabbit, hare and other 


the old rule of thumb methods have been scrapped. 


cheap pelts are cured and dyed to imitate a wide assort- 
ment of rare or costly furs. It is in the working of these 
skins that soap is employed. 

The 


envelope of fatty 


thin 
Thus it is not possible to dye 


hair fibres of all animals are covered with a 
matters. 
the fur in a satisfactory manner unless this grease is re 
moved, in other words the fur must be killed. This process 
is usually carried out by using a comparatively strong solu- 
Naturally 

results in the furs 
order to prevent this 
and in order to ensure a soft silky fur it is the practice to 
treat the “killed” skins with a little evaporated oil or soap 
solution. 


carbonate or chloride of lime. 
drastic treatment 


sodium 
this 
finishing very hard and horny. In 


tion of 


enough often 


Some furriers combine the soluble oil with the soap, but 
soap itself is really preferable on account of the sheen or 
gloss it imparts to the hair. The most 
superfatted coconut and palm oil soap. 
dressed weight is quite satisfactory. 


suitable soap is a 


About 2% on the 


Smith 


The 


temperature of 120° F 


goods must be drummed in the soap 
\bout three 
\fter that } urs are 


ing. If 


solution at a 
quarters of an hour is 


the requisite time. ready for dye- 


desired skins may be drawn 
through warm water 
When the dyeing 


furs 


prior to dyeing. 

has been completed the 
little 
ensure and 
skin. Unless the 
dyed furs are absolutely soft and silky 
backs, 


Super-tfatted 


may again be treated with a 


soluble oil or soap to fullness 


softness of the “made up” 
they 
unsuitable for glove 


will be coats, 


wraps, scarves, trimmings, etc. 
vegetable oil soaps may be used for the above 
\bout 2'2% is necessary to achieve 
\ little neatsfoot oil, about 


dressed 


purpose. 
the desired effect 
1% on the 


useful and afford a softer finished product. 


weight will also prove 


Soap for Dressing Wool Skins 
In the dressing of wool skins for rugs and clothing pur- 
poses, soap is used during the stouring and tanning. The 
skin 
quantity of filth and grease. 


natural when it arrives at the tannery contains some 
3efore the wool will dry out 
a good color the above impurities should be removed. To 
effect this it is 


soap solution. 


necessary to scour the wool with a warm 
Soap flakes are generally used for the pm- 

A strength 
Some of the 
worked well 


This process is repeated until the wool is 


pose, although any cheap soap may be used. 


{ 2% is first large tub. 
then 
into the locks. 


quite clean. Although this method is very satisfactory there 


boiled up in a 


liquor is poured over the wool and 


is some considerable waste of time and material. In view 


of this 
using soap the same strength as above 


some furriers drum their goods in a large drum 


After scouring, the skin must be washed in warm water, 


placed in a_hydro-extractor and afterwards tanned as 
desired. 

In the actual tanning of sheep and lamb skins fur rugs 
fats, 
Thus, if the 


skins have been tanned with alum to give a white leather 


and clothing, soap is used in conjunction with oils, 


cereals, etc. to stuff the leather after tanning. 


and wool the following stuffing or fat-liquoring treatment 
will be necessary. 

The skins which have been dried and after tanning in the 
alum solution are placed in a drum and stuffed with the 


following mixture. 
% neatsfoot oil 
super-fatted vegetable oil soay 
oatmeal. 
flour. 


The temperature should be about 120° F. and the ope- 
ration conducted in a drum, About six hours is needed for 
really efficient fat-liquoring. 

After treatment the wool skins are usually allowed to 
drain for a few hours then hung up to dry in a warm 
much heat is 


stove. Every care has to be taken that toc 
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not employed for the drying, otherwise the rugs will dry 
out hard and useless. 


Summary 


In the introduction considerable stress is laid on the fact 
that the lesser known industries using soap are neglected by 
salesmen 


soap This is inefficiency 


The fur industry uses appreciable amounts of 


the 


soap and 


would possibly use more if sale of this essential ma- 


terial was “pushed” by manufacturers. The various pro- 


cesses in the treatment of fur in which soap is used are 


described by the author with the object of giving to deter 
gent manufacturers a comprehensive idea of the real re- 
quirements of the industry. 

The 


furs is a good super-fatted vegetable oil soap and also a 


soap necessary for the dressing of wool skins and 


hard soap flake which need not necessarily be neutral. 


Detergent Value of Soaps* 


The measurement of detergent value continues to attract 
research workers, and rightly so, because most of the meth- 
ods so far proposed do not really determine detergent power 
directly, but some other property, which may or may not be 
related to detergent power, such as, effect on surface tension, 
as suggested by Hillyer, or peptising action on carbon, as 
McBain, 
contributions to the subject have recently been published, 
(1) in America, hy Brainard (/nd. & Eng. 
Chem., 1929, 60-68); and (2) in Germany, by B. Walther 
(Zeit. angew. Chem., 1928, 1,083-1,089). 

In the former, a special washing apparatus is described, 


proposed by Harborne and King. Two further 


Rhodes and 


consisting of a glass cylinder which revolves horizontally and 
contains a cylindrical cage of six horizontal rubber-covered 


metal bars. Uniformly soiled cloth is first prepared by pass- 


ing it several times through a mixture of lampblack, 2 gms., 


lubricating oil, 5 ems., tallow, 5 ems., and carbon tetra- 


off the excess, and after pressing 
hour at 80° C., and 
Bags, 10 x 10 cm., 


chloride, 2,000 cc., draining 


between cheesecloth, drying for one 


ageing for 11 hours at room temperature. 


are prepared from this cloth by sewing together the edges, 
filled with 100 gms. of solid glass beads (0.3-0.6 cm. diame- 


ter) and completely sewn up. Two such bags are then 


placed in the washing apparatus, which is half-filled with the 
solution (about 500 cc.) maintained at any desired 
temperature by an electric bulb placed underneath, and the 
At the 


end of the period, the rotation is stopped, the bags removed 


soap 
cylinder rotated at 80 r.p.m. for any desired period. 


from the cylinder, and rinsed successively in 500 cc. each of 
(1) soap solution of same composition and concentration as 
that used in distilled distilled 
water, (4) dilute acetic acid, 0.05 N and (5) distilled water. 
They are then opened, the beads removed, and the cloth 


washing, (2) water, (3) 


after pressing flat between clean filter paper, dried in an oven 


for 60 minutes at 80° (¢ and its brightness measured by 


means of a special intergrating photometer. A sample may 


be washed, rinsed and dried as many times as desired, and 


it is claimed that by this method results are obtained com 


parable with those found in ordinary laundry practice; the 


soil is almost completely removed from the cloth in a com 


paratively few washings, only small amounts of cloth and 


soap solution are required, and the conditions during washing 
controlled and duplicated. The effect of 


may be readily 
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temperature, duration of washing, and various other fac- 
tors has been examined in this way, and details are given 
of the examination of a number of different soaps, showing 
that commercial soap flakes and powdered olive castile soap 
give a rather high rate of removal of dirt and a high final 
removal; potassium oleate, which shows a high final removal 
of soil, has a somewhat low detergent action during the first 
few washes, and potash-coconut oil soap and tallow soap 
both have a low initial rate of cleansing and less detergent 
power after the fifth wash. 

One rather striking deduction from their experiments is 
that on long continued agitation with soap solution, dirt 
tends to become actually tixed on the cloth, and cannot then 
be removed even by prolonged washing. 

The second paper, by B. Walther, continues the work of 
The 
surface tensions of solutions of various washing agents, con- 
taining about 0.3 per cent of fatty acids, have been measured 
with a modified Traube stalagmometer at 40° and 50° C. 
At 20 
oleate solution having a lower surface tension than those of 
Experiments with solutions of the 


Hillyer and others on surface tension of soap solutions. 


C. the order for the pure soaps is reversed, sodium 
Sunlight soap or Lux. 
sodium soaps of rosin and various oils, between 20° and 50° 
C., and at concentrations of about 0.3 per cent fatty acids, 
show the resinate to have much the highest surface tension 
at 50°, and palm olive soap the lowest. Coconut oil soap has 
a high surface tension at 20°, which rapidly falls between 
30° and 50°, the latter figures corresponding with its well- 
known washing efficiency. 


Export Value of American Toilet Preparations 
for Ten Months of 1929 


Exports of American perfumes, dentifrices, cosmetics, and 
toilet soaps for the 1929 were 
valued at $9,593,000 against $9,144,000 for a similar period 
of 1928. 
$4,111,395 worth of laundry soaps, scouring soaps and scour- 


fancy first ten months of 


The foregoing figures do not include shipments of 


ing powder and powdered and flaked soap made in the ten 
months’ 1929 period, against $3,823,399 worth made in the 
1928 (10 month) period which would have brought the totals 
up to $13,704,000 for the current period against $12,967,000 
for the 1928 period. Of the $2,135,000 worth of fancy soap 
exported, approximately $450,000 worth consisted of shaving 
soaps. Despite the establishment of branch factories in for 
eign countries, shipments of all the various classifications 
that make up toilet preparations experienced an advance with 


the exception of perfumes 


1929 (10 months) 
Value 
$2,134,982 
317,471 
»436,245 


1928 (10 months) 
Value 
$1,961,421 

384,223 


Toilet and fancy soap 

Perfumes and toilet waters 

Dentitrices 

Palcums, 
powders a 6: 

Creams, rouges and other cosmetics ‘ 3: 

Other toilet preparations.... A eo ,628§ ,607,051 


tace, 


3, 
3, 


555 
) 


3 
ot Z6l 


Total $9,593,000 
The figures above do not include exports of these products 
to Alaska, Porto Rico, and other noncontiguous territories, 
would totals. The 
American toilet preparations for the past five years to all 


which swell the value of exports of 


countries and noncontiguous territory have been, $10,505,000 
$11,797,000, $12,502,000, $12,944,000 and $12,367,000. 


“ye 





rt 


Il 





Janvary, 1930 





\MERICAN 





Medicines, Toileteries and Soap in 
Argentina 


In Argentina, with over ten million people, about one- 

fth of whom are city dwellers, there is obviously a large 
demand for medicinals and toilet preparations. The demand 
for perfumes is great, while that for shampoos is fair, the 
demand for liquid soaps is growing, but at present they are 
used only in limited amounts. 

Chemical and pharmaceutical products comprise about 4 
per cent of Argentine importations. According to an of- 
ficial Argentine Government bulletin, nearly 40 per cent of 
the chemical products consumed in the country are manu 
factured locally, by 567 establishments with a capital of 
$38,000,000 Argentine paper. 

The most important domestic production is in the line of 
soaps. The largest importations of common soap have al- 
ways come from England, but several British soap manu- 
facturers have recently established branch factories in Ar- 
gentina and started to make their own soap. About two- 
thirds of the imports of perfumed soaps originate in Spain. 
The United States appears to have been second in the list 
during recent years, having sent about 12 per cent of the 
imported perfumed soaps.—(Vice-Consul S. [Valter Wash- 
ington, Buenos Aires). 


Soap Originally Used as a Dye 


Very early in Biblical history it was found that the ashes 
from fires, which were then always of wood, were useful in 
removing grease from the hands. 

Ashes were thus the earliest form of soap, and they re- 
mained so for a long time. 

The first of the more civilized peoples to discover how to 
make real soap were the Romans. They learned the secret 
from the Gauls, who used a preparation made from wood 
ashes and goat’s tallow for washing their hair and beards, 
thus making them a fiery red—a color they considered be- 
coming. The Roman developed the new discovery consider- 
ably, but it was many years before improved methods of 
soap-making were introduced.—Soap Gazette and Perfumer. 


Yardley Protests Duty on Powdered Soap 


Yardley & Co., Ltd., of New York, in protest 369571-G, 
etc. T. D. 10407, claim that powdered soap is dutiable at 15 
per cent ad valorem under paragraph 82 of the Tariff Act 
of 1922. 

Opinion by McClelland, J.—In accordance with stipula- 
tion of counsel and on the authority of United States v. 
Yardley (16 Ct. Cust. Appls. 499, T. D. 43266) powdered 
soap was held dutiable at 15 per cent ad valorem in para- 
graph 82 as claimed. 


Method for the Detection of Rosin in Soap* 


N. Schapiro, in Z. anal. Chem. vol. 77, 1929, advises that 
since the fatty acids of soap do not reduce ferricyanide but 
the rosin acids do, if a sample of soap is dissolved in 
alcohol and made acid with hydrochloric acid and a few 
drops of dilute potassium ferricyanide solution added, and 
the whole heated to boiling, cooled and a drop or two of 
dilute ferric chloride solution added, a blue color indicates 
the presence of rosin. 


*Chem. Abs., vol. 23, No. 12, p. 3117, 1929 
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Features of Soap Materials Market 


(Continued from Next Page) 


INDUSTRIAL CHEMICALS 


General business in industrial chemicals has suffered from 


the combined effects of holidays and inventories and the 
result has been a rather restricted spot market and also 
some slackening of the contract demand. The past vear 
saw most of the contract quotas well cleaned up and _ the 


market at the outset of 1930 seems ready and able to absorb 
goods in normal fashion. The contract season was on the 
whole a good one although slightly below last year’s level 
to be believed Alkali 


production is on the increase but so long as it is absorbed, 


if reports from some quarters are 


the market is likely to remain quite steady. Aside from 


alkalis, business has been slack but has been largelv done 
at unchanged price levels 


Other Soap Materials 


General business has not been very good. Prices remain 
practically the same as before. No large volume of buying 
has been reported in rosins although a fair export inquiry 
is noted. Production will be resumed in another two months 
and the position of the market for the spring season does 
not look any too favorable. Further decline during the 
next few weeks seems unlikely but summer may well bring 
some further readjustment. Contracts for rosin with the 
soap trade are reported on sliding scale basis in some little 
volume. 


Fish Oils as Drying Oils* 

A. Julia-Sauri, in Quim. ind., vol. 5, 1928, states that fish 
oils may be classified as drying oils. Paints with oils from 
fish of good quality resist sea air and heat. Squalene isolated 
from fish oils has flash point of 195°, ignition point of 245°, 
byo270°, 11.4960, iodine number, 375; Engler viscosity at 
25°, 2.4, calorific value 10773 (petroleum equals 10500 to 
11000). Thus fish oils make good liquid fuels. The com- 
position of fish oils is related to ordinary oils since from the 
former, petroleum, gasoline and petroleum ether have been 
obtained. For cracking the catalyst is 50 per cent aluminum 
oxide or kaolin, or magnesium oxide (dehydrating) and 50 
per cent electrolytic copper (dehydrogenating) at 550 to 
650°. The cracked products are hydrogenated over nickel. 
In Diesel-Hind motors of 4 h.p. and 10 h.p. fish oil worked 
as well as fuel oil; rather less was consumed in relation to 
the power produced and the flexibility was better than with 
“gas-oil.” Lubricating oils have a higher viscosity than 
fish oils. The viscosity of the latter can be increased by 
oxidation, volatilization or by high-tension electric current. 
Fish oils are now hydrogenated, eliminating the strong odor. 
Their emulsifying power as soap is very great. 


*Chem. Abs., vol. 23, No. 8, p. 2053, 1$29 


Can You Tell? 

Can you tell of any successful man who does not do 
considerable reading ? 

When a man says: “I have no time to read,” that man 
is slipping 

Success is the result of action, after serious thought on 
our own part, and after reading the thoughts of others who 
know and have been serious enough to write about what they 
know. 


Radio entertains, reading enlightens.—Silent Partner. 





























































































































































































































































































































































































































VEGETABLE OILS 


There has n tair amount of buying interest and 


actual trading in « ut, corn and palm oils since the 


beginning of the new year, both for nearby and forward de- 


liveries. The markets most oils are steady and the 


demand from soap makers and other consumers continues. 


Coconut oil 1s steady 


with sales during the past few days 


New York and 


Bids at these prices 


tor the first quarter of the vear at 7c. lb. 
634c Ib. 


for the 


Pacitic Coast in tank cars. 


with sellers 
\cidulated 


being 


second quarter have been declined 


holding for an eighth cent per pound higher 
stock, in tank 
freely just now. There has 


coconut oil soap cars is net offered 


very been a good steady de 
mand for this material right along and most producers have 
sold their output for the next three or four months 

Palm oils have been very active recently and the market 
in Europe is quite steady with only limited offerings being 
Niger 


future shipments trom 


forward shipments. grade sold last at 
casks for Africa but 


at this writing the market for this grade is slightly higher 


made for 
6.95c, lb. ‘in 
quoted at 7'%c. 
York for 


palm oils, while nominally 


New 


The low acid 


to 7¥%c |b. in drums at forward 


Casas yr 
shipments, are scarce 


Olive oil foots have been dull and inactive recently but 


spot stocks here are small. However, arrivals from abroad 


are coming in regularly and the European situation is easy 
Crude corn oil is steady and demand is fair with last sales 


having been made at 75<c and 734c lb. f.o.b. tanks at 


Midwest mills 


\. H. Horner 


GLYCERINE 


The market glycerine during December has continued 


its quiet tone and slowed up some toward the close, no 


doubt due to the end of the year inventories, but on the 
maintained with the exception of soap 


basis 80%, 


whole, prices were 


lye crude which sold below 7c per Ib., loose, de 


livered. Nominal quotations were soap lye crude 7c per 


lb., basis 80%, saponification crude 8%c per Ilb., 88%, 


19 


dynamite 1134c to 12c per Ib., f. 0, b 


sellers’ works and 


chemically pure glycerine 14 per lb.. in bulk There was, 


a good demand for chemically pure, with a 


that 


however, 


steady volume of busi and we understand there 


has been even a bett and since the first of the vear. 


Foreign advices situation over there to be the 


same, that is, quiet 1 weaker tendehcy and with only 


is they have been disappointed 


United 


hand to mouth 
in receiving very little inquiries or orders from the 
States 


M. Warp 


TALLOW 


new year conditions appeared auspi- 


outset Of the 


At the 


cious for an advance fats, particularly in tallow and 


greases. Apparently, however, the increases asked were too 


drastic, for although business in City Extra grade of tallow 
has passed at 8%c per pound loose delivered, the market 
on this grade remains substantially unchanged from 


1929 


level 


prices obtaining December, Buyers on the whole 
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are conti#uing conservative in their commitments. Against 
this, producers are not long so that the market is sensitive 
to an upward reaction 


With the 


Chinese 


weakness in silver some offerings of white 


entered the market last week at 
bids and 
by Oriental shippers, and now with the exchange market 


having tightened prices have advanced with buyers willing 


vegetable tallow 


attractive prices. Numerous were made refused 


to pay previous offering prices. 


Greases are quiet in sympathy with tallow. Best grade 
of house grease was booked as high as 7c per pound loose 
delivered. No. 2 tallow of high titre is rather scarce at 
7c to 7c, depending on color 

Fancy tallow was last sold at 8%c loose f. o. b. 
plant 

The Middle West steady with the last sale 
price of 73%4c Chicago still bid for prime packers’ tallow. 

E. H. Frey. 


(Continued on preceding Page) 


seller's 


market is 


SOAP MATERIALS _ 
Tallow and Grease 


Edible, New York, 834c. 
White Grease, New York, 


Tallow, New York, Extra 75c. 
Yellow Grease, New York, 63<c. 
7lc. 

Rosin, New York, December 15, 
8.40 I 
8.55 K 
8.70 M 
8.70 N 
8.70 W. 
8.75 W. 


1929: 
Common to good 8.80 
8.90 
8.95 
9.10 
9.40 
9.90 


Starch, pearl, per 100 Ibs. 
Starch, powdered, per 100 Ibs. 
Stearic acid, single pressed, per lb. 
Stearic acid, double pressed, per Ib. 
Stearic acid, triple pressed, per Ib. 
Glycerine, C. P., per Ib. 

Dynamite 4 ease 

Soap, lye, crude 80 per cent, loose per Ib. 


Saponification, per Ib. 


Coconut, Ceylon, Dom., 
Palm Lagos, per Ib. 
Palm Niger, per lb. 
Palm kernel, per Ib. . 07344@ 
Cotton, crude, per Ib., f. o. b., Mill 07 @ 
New York 08 Ya 
114%@ 
Corn, crude, per Ib. ...... ey ee 10 @ 
Castor, No. 1, per Ib. 13%@ .14 
Castor, No. 3, per Ib. 12%@ 13% 
Peanut, crude, per Ib. 0Y4@ 
Peanut, refined, per lb. 12Y4%@ 
Olive, denatured, per gal. irae a 
Olive foots, prime green, per Ib. ......... 08 @ 


Cotton, refined, per Ib., 


Soya Bean, per Ib. 


11% 


1.02 
08% 

Chemicals 

1.344%4@ 2.11 


295 @ 3.76 


Soda ash, 58 per cent, per 100 Ibs. 

Soda Caustic, 76 per cent, 100 Ibs. 

Potash, Caustic 88@92 per cent, per 
N. Y. 

Salt, common, fine per ton 

Sulphuric acid, 60 degrees, per ton 

Sulphuric acid, 66 degrees, per ton 15.50 @16.50 

Borax, crystals, per Ib. . 03 @ 03% 

Borax, granular, per Ib. ... 02%@ 03 

Zinc, oxide, American, lead free, per lb. 064@ 06% 


06K%@ 06% 
15.00 @24.00 
11.00 @12.50 











